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MicROMETRIC is more than just a sheet of car- 
bon paper. To many stenographers it is as im- 
portant as any part of her typewriter. Once 
Micrometric has been demonstrated to her by 
the dealer, she will use no other brand. She 
knows it is a means of achieving neater, easier 
typing. To Webster dealers this means a steady 
repeat business. 

We are telling people about Micrometric. 
too millions of them. Through such publi- 
cations as Time, the Saturday Evening Post 


and the Literary Digest, a demand has been 


F. S. WEBSTER COMPANY 


created. Here is your chance to go oul and gel 
new business. Here is your chance to reap more 
profits through the Webster line. 

For those who are too old fashioned to ap- 
preciate this new invention, MultiKopy Carbon 
paper is the leader in the quality field. For 
more than two generations it has been accepted 
as the highest quality sheet which money can 
buy. With Star Brand Typewriter Ribbons, cot- 
ton or silk, Webster dealers carry the best 


known merchandise in the field. 


13 AMHERST STREET 
CAMBRIDGE, MASS. 





q OFFICE APPLIANCES is 
a news and technical trade 
journal, serving the entire in- 
dustry of office equipment. 
It covers the manufacture 
and distribution of office 
machinery, office devices, 
office furniture, office supplies 
and the entire range of com- 
mercial stationery. Its com- 
prehensive news reports of 
the industry and its valuable 
special articles upon subjects 
germane to its field have 
given it unusual prestige. It 
serves a clientele composed 
of managers and agents for 
the various office machines, 
devices and supplies, com- 
mercial furniture, commercial 
stationery dealers and many 
of the largest corporations in 
the United States. It also 
reaches some dealers in fifty- 
four other countries who deal 
in American office equip- 
ment. 

¥ No person, firm or corpora- 
tion, either directly or in- 
directly connected with the 
industry the journal repre- 
sents, has any share in its 
ownership or voice in shaping 
its policy, which has in view 
at all times the best interests 
of the field it serves. It aims 
to discuss all subjects fairly, 
and to furnish its readers re- 
liable information concerning 
the progress and develop- 
ment of the office appliance 
industry. It will answer any 
questions germane to its field 
to the best of its ability, and 
it asks its readers in all parts 
of the world to aid it with in- 
quiries and suggestions, to 
which it will give prompt and 
earnest consideration. 


OFFICE APPLIANCES 


(TO THE WORLD’S PRINCIPAL MARKETPLACES) 


Published on the first of every month by The Office Appliance 
Co., 417 South Dearborn St., Chicago, Illinois. Cable Address: 
Applico, Chicago. Telephone Harrison 3697 


ESTABLISHED 1904: Succeeding and embodying American 
Stationer, New York, established 1873; Typewriter Trade 
oe & Office Systems, New York, 1904; The Office, Frank- 
inville, N. Y., 1904; The Office Ap liance Journal, Chicago, 
1905; Business Equipment Journal, Chicago, 1908; Office Out- 
fitter, Chicago, 1908; the original National Stationer, New 











York, 1909. 
EVAN JOHNSON, President OHN A. rg Business Mer. 
= F. MALATESTA, Treasurer .-Cc.M estern Adv. Mgr. 
D. C. MILLER, Vice President B ‘c. w W, Coon Dept, Mer. 


_fometeey OTTO KNEY, Service Bureau Mer. 
W. S. LENNARTSON, Asst. Editor 


H. W. MARTIN, Assoc. Editor and Special Representative for Southern 
Calitornia at Redondo Beach 


1601 Pershing Square Bldg., 100 East 42d St. 
Telephone Ashland 4-8319 
C. H. EVERLY, Eastern Mgr. G. C. WHEELER, Asst. Eastern Mer. 


Vol. 63 May, 1936 No. 5 


JOHN A. GILBERT, 


NEW YORK OFFICE: 








FEATURES OF THE MONTH 


Who Said—“Cheap?”’...scssccsces ocucelense’ ee 
The Writing Tool From Fire-Stick to Fountain 
PRRs ccccesvbetewvasbukenss stteen s00en.ee 
Writing and Writing Instruments in Ancient 
2 ines Grid NOW o.0 0 cceccceasen scnewdien veneees 17 
Value of Knowing Costs and Mark-ups........ 24 
The Craft Movement as a Feeder for Office Out- 
REGIE s oo cccant sence ts ehh rs neceaw ae 
Systematic Calls Build Sales in Office Supplies 
and Furnishings..... ° S80 ewwsas tenes: ae 
Making the Big Installation. Sap seneses ieee 
Model Office Sells Furniture..........0eeee008: 32 
Special Regional Meetings Section............. 41 


NEWS OF THE MONTH 


Typewriter Convention Program... ....cccecsesccccccccovces 29 
National Pen Tmepaction Weii< + 00sccoccvocceciecacccdnenn 33 
Seen and Heard in Southern California. ............cccccecs 34 
Little “‘Carter’”’ Item Taxes Big Factories..........cccccccece 36 
UEF Company Moves Into New Quarters. ...........ceeeee: 36 
Leaves Prom ©. ©. S5.'= BUGGG BOOMs 6 odie decescavedacece ue 38 
Sketches From a Traveler Abroad.......ccccccscccccccccees 68 
Dictaphone Chicago Branch Remodels. ............seeeeees 76 
Toledo Company Completes Fine Installation............... 77 
Mewe Proms PiswGed Geeta s sos kuvescohcs0ns cokstdanous 78 
Chie Passes Pale TUN Oaks 05 000 0kn0 0t0sked60ckbaneaak 83 
Donovan to Head UEF Adding Machine Division. .......... 85 
Pasihe Prertinwesdt FIGtRs oo 000 0:005.0000 0800000000 6000b ele 104 
Sheaffer’s Servisette to Aid Dealers... .....ccccccccsccccece 108 
New England Travelere’ Notes. ..cccccccccccccsccececcecese 113 
Maertiuest Treva BeOOGG i a. < v0 0dné cWebsessvisabs caine 117 
Changes Made in Chicago Smith-Corona Branch............ 124 
Sengbusch Issues New Series of Ad Blotters.............0e05 128 
Autopoint to Handle Gite Eaives. ....0.ccccccccccccevéccoe 145 
Farr to Head Royal’s Montgomery Branch.............ee0. 149 
The Tenas Contennial Hapenthine, <c.0cpecvcccivwoctiscedwes 150 
Wabash Company Suggests Filing Executive Week.......... 153 
Niagara Opens INGW ZOGR PER. os00ccc0ce0ekKeeseuees ones 157 
DEPARTMENTS CLASSIFIED NEWS 

6s nwekbend sachideen 11 Adding Machines.............. 189 
Excuse Us Please.............+:. 85 Business Oprortunities......... 186 
Guest Book... ......--5seeeees 80 Meee, 6s ccacaned 7,185 
Here and There...........+++:. 14 Sesto a eee : 186 
Meetings, Dinners, Conventions. 86 : eect tas ade Oe 

“ - : Marking Devices.............. 190 
National Stationers Association ng Ler 

i + thas atta aieceneetne 38 Other Machines............... 189 
New Machines and Devices...... 62 Pens and Pencils. ...........+. 186 
oa — ng AY So scne ae 4 Ribbons and Carbons.......... 193 

urniture, an tee ; 

4 eee 128 pce 2 yg wagiaie a yo ~ 4 
Ott ee ee 72 VROWTIND. cccccccccccccseses 189 
Passes AGG .ccscccccccvcccess 166 Loose Lesf..........eseeeeees 186 
Woes cevesccdicccebes 128 POGUES o 0c co nccéocesepepetase 9 


3 


7 ea RATES 


ay in advance, in the 
nited States and its pos- 
sessions and Mexico — one 


ao elegy 
_ 71 a 
two Fore 


all coun wy ‘the reign 
Union, the equivalent of $3.00 
American 


gold for one year 
and $5.00 for two years. Re- 
mittances mer be made by 
checks, drafts on 

ew York or Chicago, Post- 
office or Express Money 
rders, or in American Post- 
age Stamps or currency, if 
sent by registered mail. 
— copies, twenty-five 


q CHANGE OF ADDRESS. 
i may have + po 


oe 


such changes it an n 
,—~ both old and new oz 


resses be given 
q CONTRIBUTIONS are 
invited upon any topic of > 
terest to this trade. 
accepted vyeormyp ed will be 
a oda Aaa wen will ot 
accep man pte ~~ 
be returned unless 
enclosed by the er. 
respondents should give their 
names and addresses, which 
will be withheld from pub- 


lication if requested. 
YF ADVERTISING RATES 
plication — only ar- 


u 
ticles opplines uipment or 
“roots ua products 
e 
tered as Second-Class 
atter, July 8, 1905, at the 
Postoffice at Chicago, IL., 
under Act of March 3, 1879. 
q ‘‘ Office Appliances’’ is 
registered in the United 
States Patent Office, Wash- 


ington, D.C. 

q PYRIGHT. Contents 
covered by Copyright, 1936, 
by the Office Appliance 
Company. 








THE ADVERTISEMENTS 


These advertisements present the pare of the leading manu- 


facturers in each division of the industry. 


Because of the ground 


for honest differences of opinion, the publishers obviously can- 
not undertake to guarantee transactions between advertisers and 


customers. 
any disagreements 


They do, however, offer their service in resolving 
which result from relations established 


through the journal 


A 
Acco Products, Inc.... 104 
Ace Fastener Corp héshesees 103 
Acme Staple Co.. err) 
Adams, Henry T., Mfg. Co.194 
Aigner, G. J., Co...... ~ + -195 
Allen & Co..... ee: -193 
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Amer. Number. Mach. Co.1$ 
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B 
Bankers Box Co 


.113 
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Buckeye Ribb. & ¢ ‘arb. Co.187 
Bushnell, Alvah Co soe 
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Cameron, Cal. .. : dbs oe 
Carpenter, E. W., Mfg. Co.188 
Cel-U-Dex Corp. re 
Clarotype Co., The ++ 196 
Cleveland Container Co. ..146 
Codo Mfg. Corp , .195 
Collier-Keyworth Co ..164 
Columbia Rib. & Carb. Co.156 
Columbia Steel Eq. Co....109 
Colytt Laboratories ...... 190 
Cook, H. C., Co., The......190 
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Corry-Jamestown Mfg. Cc p 163 
Crown Ribbon & Carb. Co.183 


CUTEOP BE CO. ccccccces 197 
Darnell Corp. ‘ » bide @ 
Dawn Mfg. C orp. 181 
Dick, A. B., Co... coe OF 
Die taphone Sales ‘ ‘orp. .108 
Doppelt, Chas., & Co ..194 
Dorson Time Instrum. Co.117 
Eas Gis Bie Gc cccseccs 172 
Dunham-Watson Co......192 
ZB 


Eaton Paper Corp...... 77 
Elliott-Fisher $1, Back Cover 
Esterbrook Steel Pen Co. .188 


r 
i a Cin Ms eee c ane 97 
Faultless Caster Corp.....134 
Fawn Brands, Ltd........ 197 
ih a Pn Cnt cecnsecceus 197 
Finch & McCullouch...... 179 
Fulton Specialty Co.......188 

a 
General Electric Co...... 136 
General Fireproof Co...92, 93 
General Pencil Co........ 193 
Globe-Wernicke Co....... 135 
Graft, Geo. B., Co ake 
Graphic Duplicator Co 172 
Guide System & Supp. Co.164 
Gunn Furniture Co...... 130 

H 
H. A. Ink Eradicator Co...192 
Hall-Welter Co..........181 
Hanson Scale Co........ 199 
Harriman-Welts Prod. Co.195 
Harter Corp., The. TTTTe? 
Herring-Hall-Marvin 8. Co.145 
Heyer ( eeperation . +201 
Higgins, Chas. M., & Co...174 
Hillsberg Co soneedéeeeat 196 
Hotchkiss Sales Co....... 179 
Hotel Muehlebach ....... 171 
Howell Co. .. : . 165 


I 
Imperial Desk Co.110, 111, 181 


Imperial Mfg. Co......... 154 
Imperial Methods Co..... 118 
Indiana Desk Co.......... 176 
Ink Specialties Co........180 
Invincible Met. Furn. Co. .151 
J 
Jasper Chair Co.......... 96 
Smee Brees Ob. oc cccccans 172 
Jasper Office Furniture Co.183 
Jasper Seating Co........ 179 
Josephson Mfg. Corp..... 185 
7 
Killian Mts. Corp 191 
Koh-I-Noor Pencil Co..... 167 


L 
EeetGRO, A. Wg BB. ccccccece 184 
Loose Leaf Metals Co.. .199 
Lyon Metal Products, Inc.170 
Majestic Lounge Co...... 163 
Manifold Supplies Co..... 94 
Marber Company ........173 
DD Cin ahecesess sae ene 
Markwell Mfg. Co...... .170 
Martens Type Cleaner Co.197 
Meilicke Systems, Inc.. 196 
Meilink Steel Safe Co..... 142 
Metal Office Furniture Co.148 
Metalstand Co........... 195 
Meyer & Wenthe......... 194 
Milwaukee Chair Co......141 
Mimeo eee 87 
Mitchell Binder Co eS | 
Mittag & Volger, Inc...... 133 
Moore Push-Pin Co....... 196 
Munson Supply Co ; 180 
Murphy Cha Tees er 
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l 
1 
1 
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Nat'l Vulcanized Fibre Co. 
Neva-Clog Products, Inc 
New Indiana Chair Co. 
Niagara Duplicator Co 


Oakville Co. Div. Scoville.195 
Office Appliances ...... 162 
Oxford Filing Supply Co. .131 


Pacific Cb. & Rib. Mfg. Co.137 
Parrot Speed Fastener Cp.175 
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Peerless Key Co., Inc .149 
Peerless + 0 eaulp Co. .167 
Pelouze Mfg. ¢ = .191 
Perfect Rbbr. s. Cushn. Co.189 
Phillips Process Co.......192 
Pittsburgh Dry Stencil Co.155 
Pronto File C y- See 
PE. Mn weacctenve 197 


Q 
Quality Park Env. Co.....1 
Queen Ribbon & Carb. Co. .199 
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Regal Typewriter Co.....194 
Reliable Tw. & A. M. Corp.197 
Rishel, J. K., Furniture Co.184 


Rivet-O Mfg. Co. s er | 
Roberts, Weldon, R., Co...153 
Rockwell-Barnes Co...... 107 
Roosen, H. D., Co er | 
Royal Typewriter Co.....200 
Sanymetal Products Co...178 
Security Steel Equip. Cp..129 
Sengbusch S-C Ink St. Co.138 
Shaw-Walker Company...105 
Sheaffer, W. A., Pen Co...123 
Sheppard, |) Of eae 158 
Sherman-Manson Mfg. Co.192 
Shipman-Ward Mfg. Co...147 


Sibley, Edw. L., Mfg. Co. .160 
Smith, Bradner, & Co..... 166 
Smith, L. C., & Cor. Tw. Inc. 89 
Speed Key Mfe. Co .194 


Speed-O-Print C Orp.....-- 140 
Spencerian Pen Co........ 165 
Stabro Mfg. Co... .192 
Standard Fibre Sp ‘Mf. Co.186 
Stein Brothers Mfg. Co... 98 
St. Johns Table Co........ 179 
"SS | *: Sarre 175 


Sturgis Posture Chair Co.173 
Sundstrand.. St Back Cover 


Technygra fy The ata atte eee 196 
Tenacity } .-168 
Toledo Seta Furn. Co 150 


Triner Scale & Mfg. Co...189 
Trussell Mfg. Co. 
Tubular Spec. Mfg. Co....176 
Turner & Harrison Pen Co.196 


Underwood-Biliett- Fisher 
Cc 


sc eesaeees — Cover 
U. S. Tw. Rib ate Ds een 197 
Vail Manufacturing Co....157 
Victor Safe & Eq. Co. .122, 4, 

w 

Wemmemmnmer OO. .ccccess .187 
Warshaw Mfg. Co........ 185 
Wee Be Wis Ge veces 2 
Weeks, Frank , Ma Mfg. Co.174 
Weis Mfg. Co.99, 100, 101, 102 
Wholesale Typewriter Co.160 
Wiggins, John B., Co...... 184 


Yawman & Erbe Mfg. Co..115 





For the benefit of the subscribers the lines advertieed are here 

classified. Many of the requirements of the modern business 

office are represented. Should subscribers be interested in any 

article of office equipment not listed here, they are cordially in- 

vited to communicate with the service bureau, through which 

the information wall be promptly and « -heerfuily furnished by 
letter, without obligation. 


Adding Machine Rolls and Pager 


Rockwell-Barnes Co. ...... 107 
Smith, Bradner & Co. ..... 166 

Adding Machines 
Corp 132 


Allen-Wales Add. Mach 

Sundstrand ...... 91, Back Cover 
Adding Machines (Stylus) 

Reliable Typewr. A. M. Corp. .197 
Adding Machines, nepatit and Used 


PEG BRR ccccccecsoscocess 197 
Reliable Typwr. A. Pm Corp. .-197 
Wholesale 2.3 GR cece 160 


Adding Typewriters 
Underwood, E. F. ... 
Adhesives 
(See Inks, Adhesives, etc.) 
Arch and Clipboards 


.91, Back Cover 


Globe-Wernicke Co. .......5.05. 135 
Rockwell-Barnes Co. ........... 107 
Shaw-Walker Co. ...... cee -105 
Ash Trays, 0 
BEE UE, SSnascccscecococccceoes 165 
Nagel-Chase Mfg. Co. ........+. 177 
GD GE, BE cccctccccsnece 195 
Bankers’ Nete Cases 
BER BREE GE sccceccccccscscces 183 
Currier Mfg. Co. ........eeeess 197 
General Fireproofing ‘Co. .....92, 93 
Globe- Wernic Co sueccenpoceen 


Victor Safe & Equip. "Co... 128, 4, 6 
Billing Machines 

Underwood, F. ....91, Back Cover 
Binders, Catalog and Periodical 


Acco Products, a. nouseonnecue 104 
Aigner, G. J., Co. .....+4.. 195 
Mitchell Binder ‘Co nsegealanas 169 
Tenacity Mfg. Co. .......c-cenes 168 

Biank Beoks 

Boorum & Pease Co. ........... 152 
National Blank Book Co. ....... 125 
Rockwell-Barnes Co. ...........- 107 

Bletting Paper 
Smith, Bradner, B GR csccccecce 166 


Bive Print and one File Cabinets 
All-Steel-Equip. Co. 
Art Metal Construction Co 
Browne-Morse Co. jeneoes 
Columbia Steel uip aaah 
Corry -Jamestown fg. Corp. ....163 
General Fireproofing Co . : 
Globe-Wernicke Co. ...... 
Shaw-Walker Co.. The 





Yawman and Erbe Mfg. Co. ..... 115 
Bend Boxes 
BER TE GR, ccacesecccccccee 183 
General Fireproofing Co. .....92, 93 
Globe-Wernicke Co oececene 135 
Book Cases 
All-Steel-Equip. Co. ........... 191 
Alma Desk Co. ...... 165 
Art Metal Construction Co. ...... 95 
Browne-Morse Co seeceene 
Corry -Jamestown Mfg c orp ..+-163 
General Fireproofing Co. .....92, 93 
Globe-Wernicke Co. . er 
Gunn Furniture Co. ..... 130 
Shaw-Walker Co. ............ 105 
Weis Mfg. Co. ....99, 100, 101, 102 
Yawman and Erbe Mfg. Co. ..... 115 
Book Rings 
Adams, Henry T., Mfg. Co...... 194 
Carpenter, E. W., Mfg. Co. ..... 188 
Se GE, EE caveecucoedeses 195 


Bookkeeping een 
Underwood, E. F. ...91, 
Box Letter Files 


Back Cover 


ek PE A Gedececncccccccess 183 

Globe-Wernicke Co. ............ 135 

Rockwell-Barnes Co. .... eesceney 

Weis > Co, .....99, 100, 101, 102 
Brief and Zipper Cases 

Doppelt, Charlies, & Co. ....... 194 

National Brief Case Mfg. Co. ....180 

ee ee, ee GO cewsecccene 98 
Business Shows 

Nat'l Business Show Co. ....... 159 
Calculating Devices 

Meilicke Systems, Inc........... 196 

Reliable Tw. & A. M. Corp. ....197 


Calculating Machines 
Allen-Wales Add. Mach. Corp. ..132 


SE cnacccses 91, Back Cover 

—— Mishises, Used 
WE Eh eccesececsecccoce ..197 
Reliable Tw. & A. M Corp. ....197 
Wholesale Typewriter Co. .......160 

Carbon Papers 
(See Ribbons and Carbons) 

Card index Boxes and Trays 
All-Steel-Equip. Co. ........... 191 
Art Metal Construction Co. .. . 95 
SE  , bbeesedé¥ctresi 183 
Bentson Mfg. Co. ........... . 180 
Cameron, Cal ages -.-161 
Columbia Steel Equip. Co wena 
Corry-Jamestown Mfg. Corp. ..... 163 
Pt en Uh, ssccccceseteoss 197 
General Electric Co. ............ 136 
Hlobe-Wernicke Co. ..... oe 
Guide System & Supply Gh. vss 
Imperial Methods Co. ........... 118 
Invincible Metal Furn. Co. ...... 151 
Metal Office Furn. Co. .......... 148 
Security Steel Pg @ Wk. esdéccacne 
Shaw-Walker Co., The ......... 105 
We Ge, GS Sc ccecaseseves 185 
Wels Mfg. Co. .99, "100, 101, 102 
Yawman and Erbe Mfg. GE. ccese 115 

Cash Boxes 
Art Steel Co., Ime. .......... ..183 
General Fireproofing 92, 93 

Casters, Caster Bearings, Slides 
Bassick Company . nis 
nS bscnsieoceus ee 
Faultiess Caster C orp - . 134 
Rillan Mfg. Corp. ..cseceseeseees 191 





Celluloid Envelopes 


Markilo Co. . seececeee 
Chair trons 
Bassick Co sense 
Collier Keyworth Co ooncmee 
Chair Mats 
Bickett, L. M., Co cccccckSe 
Chairs 
Artility Metal Products, Inc.....121 
Cameron, Cal. ..161 
General Fireproofing Ge « 92, 93 
Howell Co, ........ . 165 
Jasper Chair Co -. 96 
Jasper Seating Co ‘ ere 179 
Lyon Metal Products, Inc........ 170 
Majestic Lounge Co - 163 
Milwaukee Chair Co. ...........14l 
Murphy Chair Co. .... Se 
New Indiana Chair Co sewewes 176 
Sturgis Posture Chair Co. ....... 73 
Chairs (Posture) 
Artility Metal Products, Inc. ....121 
General virepeociing Co -. 82, 93 
Harter Corp. ... seeucoceee 
BEE GR, wccccccccccccvcscsesse 165 
Jasper Chair Co. .... so we 
Jasper Seating Co. ee 
Milwaukee Chair Co. ..........- 141 
Murphy Chair Co an 
Sturgis Posture Chair Co. ...... 173 
Toledo Metal Furniture Co. ..... 150 
Check Protectors and Writers 
aaa eee ey 181 


Check Protectors and Writers, Used 
Pruitt, Inc. ..... | 
Reliable Tw. & A. M. Corp 

Checks, Stamped Metal 
Meyer & Wenthe................. 194 

Clips, Paper (See Paper Clips) 

Coin Bags, Trays and Wreseere 


Downey, C. L., Co. . poakee 
Copyholders 

Acco Products, Inc. ............104 

Cameron, Cal. .. : ° 161 

Dawn Mfg. Corp. ......... a 
Costumers 

Sanymetal Products Co sienna 
Crayen 

Markwell en i undgeeespeee 170 
Cushiens and Pads, Chair 

Bickett, L. M., —_— 


Perfect Rubber Seat Cushion Co. 189 
Cuspidor Mats 


Biekett. Tn M., Co. ....cccccece 182 
Dating Stamps 
Amer. Number. Mach. Co. ...... 196 
Fulton Specialty Co ea, 
Meyer & Wenthe ‘ es 
Rivet-O Mfg. Co. ....... er 
Desk Calendar Pads 
Finch & MocCullough............ 179 
Weeks, Frank A., Mfg. Co. ..... 174 
Desk Pads 
Aigner, G. J., Co : - 2-195 
Bickett, L. M., Co —— 
Desk Pending-Letters Holders 
Acco Products, Inc. . secneses 104 
Desk Trays 
ee 195 
Art Metal Construction Co ove 
Art Steel Co., Inc ee 
Corry-Jamestown Mfg. Corp. ....163 
General Fireproofing Co 92, 93 
Globe-Wernicke Co. ... ocosaune 
Imperial Methods Co. .... --118 
Shaw-Walker Co. .... «+2105 
Weis Mfg. Co 99, 100, 101, 102 
Yawman and Erbe Mfg. Co -+-115 
Desk Work Distributors 
Art Steel Co. . oosanaus 183 
Bristow, Stanley R on seseeseenn 
Currier Mfg. Co . secccesoonn 
Globe-Wernicke Co. .............135 
Lyon Metal Products, Inc — 
Victor Safe & Equip. Co 122, 4, 6 
Weis Mfg. Co. . 99, 100, 101, 102 
Desks 
Be Be Oe, cocaceccccececesses 161 
Art Metal Construction Co eK 
Browne-Morse Co. .........ss06. 139 
GRUNGE, GIR, cc cccccccccceccves 161 
Columbia Steel Equip eh  edacen 109 
Corry-Jamestown Mfg. Corp. ....163 
General Fireproofing Co . 92, 93 
Globe-Wernicke Co. .. ‘ ..135 
Gunn Furniture Co. ............. 130 
Imperial Desk Co. .....110, 111, 181 
Indiana Desk Co cocscoskee 
Invincible Metal Furn. Co. ......151 
Jasper Desk Co a oomne 
Jasper Office Furniture Co. . - 183 
Metal Office Furniture Co. .. 148 
Rishel, J. K., Furniture Co. ....184 
Security Steel Equip. Cp. .......129 
Shaw-Walker Co., The ....... 105 
Wagemaker Co. .. 187 
Weis Mfg. Co. .....99. 100, 101, 102 
Yawman and Erbe Mfg. Co -115 
Dictation Machines 
Sofegnene ne Cn cescseses 108 
Duplicating Machines 
Me, Me Bixn GE cceccccccencese 87 
Graphic Duplicator Co 172 
Heyer Corporation, The 201 
Mimeograph, The .. 9eeunte 87 
Niagara Duplicator Co. .........116 
Dea? BE, GOA secccoasccvces 187 
Snena: L. C., & Corona Tws..... 89 
peed -O- Print Corporation ...... 149 
Duplicating | Machines, Used - 
Pee, EE cacccocccce : 97 
Duplicating “Machine Supplies 
Columbia Ri & Carb. Co. ....156 
Dick, A. B., Co ee . &7 
Dunham Watson Co, .......... 192 
Fawn Brands, IAd. .........««.- 197 
Graphic Duplicator Co, ...++.+- 72 
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The rate for classified advertisements ts 


SITUATIONS WANTED 


STATIONERY SALESMAN with wide acquaintance among the dealers, 
particularly in the section between Pittsburgh and Denver, is available for 
connection with manufacturer For a long time traveled as representative 
of well-known loose leaf company. Also experienced in other lines of sta 
tionery. Has ability and a background which some manufacturer can use 
to advantage Fine references. Address E-276, care Office Appliances, 
Chicago 


SALESMAN--Exceptionally well qualified by actual successful experience 
as city, local or traveler in office equipment, office supplies, office systems, 
printing and lithographing. Especially experienced in loose leaf and filing 
equipment, having excellent experience selling both consumer and dealer 
Please be specific in your requirements and address your reply to E-277, 
care Office Appliances, Chicago 


SALESMAN MECHANK 12 years’ cxperience selling—repairing, buying, 
sll makes of office machines. Knowledge of commercial stationery Wishes 
position with a reliable firm 45 years of age, married, will go anywhere 
Address E-282, care Office Appliances, Chicago 

MECHANK 12 experience rebuilding all makes of typewriters, 
ndding Addressograph, Multigraph, Mimeograph, Dictaphones 
and other office machines Desire connection with reliable concern Ad 
dress E-280, care Office Appliances, Chicago 


years 


machines 


COMPTOMETER MECHANK 
sition or will rebuild your machines reasonably 
care Office Appliances, 100 East 42nd Street, New York City 


thoroughly experienced in all models, de 
Address E-283, 


sires px 


SALESMEN WANTED 


PROMINENT 


Salesman it 


STEEL FURNITURE MANUFACTURER has opening for 

upstate New York and Pennsylvania territory Must have 
steel equipment experienc: Give complete information including territory 
previously covered, how long, lines sold, age, whether married or single, 
ami any other information which may be important. A good opportunity 
for man with necessary qualifications. Address 8-157, care Office Appli 
ances, 100 E. 42nd St Room 1601, New York, N. ¥ 


HIGH GRADE SALES REPRESENTATIVE to sell 
portfolios and brief eases in 
Nebraska, Idaho, Montana 
Stein Bros. Mfg. Co 


SALESMEN WANTED 
uur modernized line of zipper ring binders, 
the following states North and South Dakota 
Wyoming, Colorado, Utah, Arizona and New Mexico 
Inc., 564 W. Adams St., Chicago, Ill 


SOUTHERN FURNITURE REPRESENTATIVE WANTED Manufacturer 
of extensive line of office furniture is considering adding a representative 
for the southern states east of the Mississippi. Must be a man who can 
sell executive furniture as well as regular lines for general office work 
If you have the background necessary to properly handle quality furni 
ture, send complete information to Address S-166, care Office Appliances 
Chicago 


OUTSIDE SALESMAN WANTED to represent energetic office supply and 
equipment house in one of the southeastern states. Growth of business 
creates good opportunity for some man educated in the industry who will 
travel a prosperous section Send particulars to S-164, care Office Appli 
inces, Chicago 

SALESMEN WANTED to sell high class Office Specialties direct to con 
sumer Items used in every office, retail $1.00-$6.00. Liberal commis 
sions Give references and other lines carried Address 8-163, care Office 
Appliances, Chicago 


One who has called on the 
Address 8-159, care Office 


WANTED SALESMAN for Cleveland territory 
trade and knows the office supply business 
Appliances, Chicago 


REPRESENTATIVES AVAILABLE 


HIGH CLASS AMPLY FINANCED sales organization and mechanics. At 
present selling and servicing two office specialties direct to users. Seek 
viditional representation servicing or sales New York territory Address 
E-278, Office Appliances, Chicago 


SALES AGENCY IN SAN FRANCISCO with excellent contacts in the west 
ern territory has disposed of an important line on royalty basis and is open 
for a new connection. Would like to represent a pencil manufacturer or 
sell a line which will appeal to the trade and offers good volume possibili 
ties from banks and corporations. In a position to give thorough represen 
tation Address E-284, care Office Appliances, Chicago 


SALES ORGANIZATION covering New York, New Jersey, Pennsylvania 
calling on department stores, commercial stationers and jobbers, desire ex 


clusive distribution of line on an outright purchase or commission basis 


American Brand Sales Co 159 Broadway, New York, N. Y 


eight cents a word, minimum charge, 


$1.60 


WANTED HIGH GRADE LINE of merit allied to Stationery, Office Furni 
ture and Industrial Trade for Chicago territory. Have an office with two 
salesmen who have a following with the above mentioned trade and at 
present handling two other lines. Best of reference furnished. Address 
E-279, care Office Appliances, Chicago 

WANTED one good additional line for dealer. Preferably steel equipment 
for New England territory by representative handling line of steel chairs 
Address E-281, care Office Appliances, Chicago 

EXPERIENCED MAN desires to handle steel office and factory equipment 
direct to consumer metropolitan New York Address E-275, care Office 
Appliances, 100 East 42nd Street, New York 


REPRESENTATIVES WANTED 


SELL DIRECT to offices, you can sell our high grade Typewriter 
Specialty profitably. Liberal profit on each sale. Protection given. Quickly 
becomes a major line. Write for details giving territory you cover. Ad 
dress S-162, care Office Appliances, Chicago 
MANUFACTURER OF STEEL FOLDING CHAIRS has two open territories 
one is upstate New York and Pennsylvania; the other, Wisconsin, Min 
nesota, the Dakotas, Kansas, Nebraska and Missouri. An excel.ent line 
for salesmen who already have their contacts established and are repre 
senting furniture or allied lines. Send full particulars to 8-167, care Office 
Appliances, Chicago 
WELL ESTABLISHED DESK MANUFACTURER would like to hear from 
salesmen covering the Middle West, the Pacific Coast territory and the 
Southern Atlantic states. A high grade line which offers fine sales possi 
bilities. Give complete information as to qualifications, including lines 
now sold and territory. Address S-168, care Office Appliances, Chicago. 
ATTRACTIVE SIDE LINE for carbon-ribbon or office supply men with 
following. Give full particulars on present connection Address 38-160, 
care Office Appliances, Chicago 


IF YO 


BUSINESS OPPORTUNITIES 


WANTED: Proven articles of merit for stationery trade, office and factory 
use Exclusive royalty only Our progressive manufacturing and mer 
chandising facilities established over ten years can help you. Address 
S-158, care Office Appliances, Chicago 

WILL BUY ESTABLISHED OFFICE EQUIPMENT OR STATIONERY 
BUSINESS of moderate size in Middle West or East. Will consider con- 
trolling interest if entire assets not available. Must be able to stand strict 
investigation. State principal lines carried, profit past twelve months, why 
you want to sell and lowest price Address 8-165, care Office Appliances, 
Chicago 

FOR SALE—FLORIDA Office Equipment Business. $10,000 Cash purchases 
a nine year old established business in finest city on East Coast—-repre 
senting nine leading manufacturers exclusively Unlimited possibilities 
and a splendid opportunity Outside interests of owner only reason for 
sale. Address S-161 care Office Appliances, Chicago 


ADDING MACHINE PARTS 


Remanufactured Year Type Key Tops 
Dehn, Jr., 1450 102nd Ave., Oakland, 


ADDING MACHINE PARTS 
Write for latest price list 1 A 
Calif 


PATENTS 


Universal mechanisms for loose leaf 
Patentee J. Besserer, 


NEW U.S. A. PATENT FOR SALE 
books and visible cards (ladder form) for sale 
Birmensdorferstrasse 143, Ziirich, Switzerland 


FOUNTAIN PEN REPAIRING 


PENS REPAIRED for the trade since 1904 
Standard prices-—regular trade discount All work guaranteed Prompt 
service. Send all makes to one place-—-saves postage and time. Send a 
trial package today. Welty Pen & Repair Co., 38 S. State St., Chicago 


ALL MAKES FOUNTAIN 


SALES LETTERS 

For years I have built letters that pull 
Send me your data for new 
Particulars on request 
Santa Fe, N. Mex 


LETTERS WILL BUILD SALES 
sales. You need them more than ever now 
letters, or unsuccessful letters for reshaping 

Address H. M. Goldthwait, 123 Washington Ave., 


FOR SALE AND WANTED TO BUY 


Moon Hopkins—Adding Ma- 
Chicago Office Appliance Co., 


ELLIOTT FISHER MACHINES—Burroughs 
chines—-Addressographs——bought and sold 
33 S. Dearborn, Chicago. S 
ELLIOTT-FISHER billing and bookkeeping machines, also all office ma- 
chines, bought, sold and rebuilt. Teeter-Warsh Co., 309 W. Kilbourn Ave., 
Milwaukee, Wisconsin 

FOR SALE AND WANTED TO BUY continued page 7 
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FOR SALE AND WANTED TO BUY continued DICTAPHONES, EDIPHONES, SUPPLIES headquarters machines 
WANTED: Calculating Machines, Comptometers, Monroes, Burroughs, a "San a ee ee ee ee 
Marchants and all makes of adding machines. Highest cash prices. Graze grid ; oe =o. 
& Sadler, Inc., 396 Broadway, New York, Y cn were awe > i EI dh —_ So. 
: - te . . ; ~<a : : oa FOR SALE—100 McMillan Automatic Shift Visible Binders No. 2150A- 
ELLIOTT-FISHER machines, typewriters, adding machines all office $7.50 each, 1000 Duplex IVI panels for 4%’ and 5’’ card, 500—8”’ panels 





mq nt, t tht « ~. oo c , 434 Casw ” : - oak 
a. a oe sold rowley Company, 434 Caswell Bidg $1.00 each in lots of 25. Visible equipment, all makes, dictating, address- 
ing and duplicating machines bought and sold. Hanover Office Equipment 
DALTON ADDING AND BOOKKEEPING Machines sold, exchanged, re- Co., 80 Greenwich St., New York City. 
paired, overhauled, rebuilt. Will buy Underwood Fanfolds, Comptometers, Sameenedll ie ee a eS ae en © 
uot rices, serial numbers, model Peter Paul Mechanical Service, — 
136 South Dearborn Catena. — . ? cs Sue ACME, KARDEX, POST INDEX, etc., all visible cabinets and panels 
: , bought and sold. We are the oldest established firm dealing exclusively in 
BURROUGHS Bookkeeping, Moon-Hopkins, Comptometers, Adding, Cal visible filing equipment. Special attention, in detail to dealers, our full 
culating Machines, Dictaphones, Kardex, bought and sold. Accounting experience to those unfamiliar with visible equipment. Commercial Card 
Machines Corporation, 343 S. Dearborn St., Chicago System Co., 401 Broadway, New York, we 
WANTED BURROUGHS Bank Bookkeeping Machines Class 2300 and 1300 Tae ty Mee tae CP PAILS Om ty wy 
Chattanooga Typewriter Co., Chattanooga, Tenn WANTED: Kardex, Acme, Postindex, Comptometers (Models F-H-J), 
, vay Rn ee " see at - : - ingt No. 23 c i ~ s. Univer: re E b 
“BURROUGHS MOTORS’ Complete with transmission, Universal and AC Broadway, x s _ Sees machines. Universal} OGice Equipment, €3¢ 


for all style machines. Adding Machine Sales & Service Co., 1004 Supe- 
rior Ave., Cleveland, O 





—————— : - - - CASH FOR CLOSE-OUT MERCHANDISE—new or used Office Equipment 
ADDRESSOGRAPHS, Duplicators, Dictaphones, Multigraphs, Sealers, and Furniture, Stationery, Supplies, ete. Mail sample or send full par- 
Folders, Typewriters, Adding Machines. Write for FREE Money Making ticulars. Elman’s, 308- OA West Madison, Chicago. 

Circular. Pruitt, 527 Pruitt Bldg., Chicago ete SS Deel e, ve Ta sche iedectl 





DICTAPHONES, EDIPHONES—rough or rebuilt—special prices to dealers MULTIGRAPH RIBBONS re-manufactured. Duplicator inks and type- 
Increase your sales and profits—write us. American Dictating Machine writer ribbons. Established over ten years. Write us, save money. Lewis 
Co., 1141 Broadway, New York City Co., 953 N. 4th St., Milwaukee, Wis. 
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United States Exports of Typewriters, February, 1936 Countries No. Value. No. Value No. Value. Value. 
Countries No Value. No. Value No Value. Value ere ered vee even 
bd ML . wise Eee Standard Portable aun oe 
Standard Portable Used and Type ee 
typewriters, typewriters, rebuilt writer typewriters, typewriters, _rebuilt writer 
new, new typewriters parts new. new. typewriters parts, 
Austri - 27 $ 1,800 108 $ 3,002 132 $3,362 $ 378 — r French West Afr.ca il 796 20 683 
2 adeira fozambique ........ 5 445 2 66 
—_ — ‘ . 13 447 - — 12 Other Portuguese Africa. 1 61 5 129 os oeee 
Belgium . 192 12,845 176 4,932 115 4,010 940 Other Spanish Africa... .... cee 33 1,076 2 o4 
5 79 ‘one ‘ ; on eeen - @ aere @ ‘ ; 
a BORD ” 315 aero 155 5.32 10 270 506 Total ....... 9,492 $609,884 10,263 $277,720 3.059 $04,023 $68,449 
Finland ses . 62 4,415 48 1,386 68 2,479 139 Shipments to: 
ee -— <a — “a a. Se _ Hawaii . seseeee 858 5.097 25 $ 1,027 59 $2,740 $ 347 
oe - & nate 53 733 = ae Puerto Rico.......... 64 «4,076 431,317 2 83 167 
Gibraltar ‘ ; 210 14 1,734 , 
: e 232 2 306 " 
| nl : -_ 5.734 8 02 65 United States Exports of Adding, Calculating, Billing Machines and 
Irish Free State .. 90 5,87 15 79 2 : Cash Registers, February, 1936 
Italy ewes 108 4,486 36 742 : 743 
Latvia : oene l 83 : ° see 1761 
Lithuania ° 28 2,005 es coe ° Parts 
Malta, Gozo and Cyp rus. ° 6 138 : . . for ac- 
Netherlands ecoce Se 623 15,089 t58 7,222 272 7760 count- 7765 
Norway - 64 146 4,582 ma 1.711 124 7759 Other adding ing and Parts 
Poland and Danzig . 22 233 6,049 ° 863 Card-punch- and calculat calcu- for 
Portugal : -- GF ou 900 29 891 9 ing, sorting, ing machines, lating 7764 cash 
Rumania ° 13 ° ° eee : machines. including used ma- Cash regis 
8. S. R. (Russia) 150 93 ses and tabulating and rebuilt. chines. registers, ters. 
Spain . - 108 79 3,436 50 
Sweden . 558 25 475 2,695 Countries No. Value No Value. Value No. Value. Value 
Switzerland . 147 10 S41 342 Ausria . ae - 1S See 4 $ 3,452 55 $ 4,334 4 $ 615 
United Kingdom 2,463 2. 349 §=610, 176 9,903 eee 2 2,070 13 11,050 61 20 1,495 
Yugoslavia - lb 16 R96 88 Czechoslovakia. ..... 3 1,805 8 7.335 07 15 2,808 
Canada »§ & 501 15,954 36,007 Denmark oo teeene os : : 13 1,626 
British Honduras 4 1 : seen o< Finland .... neo 06 1 70 x 2,145 
Costa Rica . 9 12 46 . 33 DEED coccccccecess 4 2,738 4 3,933 111 108 18,301 
Guatemala s 33 iS 1,228 2 92 sat Germany obs os rT ove eee 
Honduras ° l 5 129 6 oo ee Gibraltar as us . ; 6 
Nicaragua ° 11 . saee eins ees Cireece 1 1,377 » . — ee “ +s 
Panama 3 é‘ 8 16 616 -_ 544 Hungary : ‘ : 1 270 
Salvador a% ; 30 875 ‘ 21 Iceland ... 2 170 : bane 
Mexico - 489 640 18,661 99 2,772 4,929 Irish Free State. . as : : 1 218 ee ; 
Newfoundland and BOGE nactcscvecoscose § 3,870 20 7,551 106 10,228 68 14,280 
Labrador - l 75 1 32 . ouce er Latvia . ‘ . sie ow - 2 ! sun es 
Bermuda ' . l 62 ° : one eens Netherlands ........ ee sees 6 4,295 52 5 esse 
Jamaica we rm) 683 4 166 21 Norway » se 1 z7u 127 6 1,197 
Trinidad and Tobago ° 3 197 l a 1 25 cece Poland and Danzig ee . 4 444 ao : 
Other Britisn Weer Portugal ... . eees 8 
Indies ° 1 3 1 40 1 5 ro 8. 8S. R. (Russia) . . ° ees 13 : eee 
Cuba . ° 27 l, 14 54 32 732 682 Spain ee me @ 2,087 2 930 12 , 268 1 110 
Dominican Re public . 18 1 pay Ae ; ele Sweden ...... ha) one 5,120 16 13,086 350 32,197 19 2 684 
Netherland West Indies. 8 29 1,142 vee 51 Switzerland “— 1,966 2 1,332 37 3,524 6 _ 516 
French West Indies - l a5 : seas United Kingdom..... 38 34,596 173 91,025 123 19,726 210 47,506 
Haiti, Republic of ° 1 72 . 1 25 — Yugoslavia ....ss000 oc . il 495 tas ar 
Argentina : . 417 31,049 99 3,986 13 5i4 215 Canada ..... A 2,086 4 “996 18 2,292 36 7,541 
Bolivia . : . 32 2,389 26 729 6 243 25 British Honduras..@ .. . case 1 6: ess 
Brazil . os6 25,636 135 4,588 23 947 266 Costa Rica....... ° 28 . . ; 14 1,439 3 656 
Chile . 200 13,119 1d 2.860 44 1,930 112 Guatemala spovawea ee ake oes os pane 4 709 
Colombia - 205 13,299 151 5,172 . 342 Honduras sooo om . ner shale 2 285 6 1,194 
Ecuador .. os & 1,848 2 63 38 1,792 42 Nicaragua jue ae ; 480 2 314 
Surinam os 4 337 ° . sees POMGMEB .ccccecceces on 2 132 2 306 
Peru - 107 7.115 84 2.857 18 609 67 Salvador vs - ° a ‘ seh J ‘ 54 
Paraguey ; ba 25 Mexico l 768 } 1,411 68 5,226 74 16,273 
Uruguay ‘ 45 2.955 6 156 29 Newfoundland and 
Venezuela - 4 3,069 46 1,380 i) 318 57 Labrador .. : os os 1 170 3: 2 862 
Saudi Arabia 2 2 100 : jane Jamaica .. 1 ono eee oe 1 78 +e tees 
British India . 403 22,912 799 21,627 210 5,294 1,419 Trinidad and Tobago .. nome ove awua oie ' 3 506 
British Malaya - 15 1,031 161 5,367 : 67 Cuba - ; ‘ iene 5 1,288 10 788 
Ceylon oeee ° 2 166 10 165 : e208 Dominican Republic. .. on — seas il 744 1 78 
China ; ae 5 368 22 602 22 818 206 Netherland West p 
Netherland India . 164 10,547 828 =10,511 1 30 23 Indies ‘. re oes tan 2 . sf ae 857 
French Indo-China ‘ 6 503 20 507 4 104 17 Argentina - : - see 1 996 40 3,271 32 5,946 
Hong Kong......... . 3 181 36 1,222 ae 20 Bolivia om : Pa re - ” 1,525 
Iraq ; 2 178 ° 3 Brazil » 719 3 6,054 142 )=-:13,785 4 658 
Japan . — = 4,522 232 6,939 133 4.018 128 Chile — ‘ me 42 3,102 5 1,019 
Kwantung - 1 64 / eile Colombia 101 8,797 4 205 
Palestine ‘ 66 4,994 14 502 : &% Ecuador 12 1,852 aes 
Iran , ° 32 2,492 15 53 4 201 110 Peru . secevees os : ses Sass 33 3,366 eae 
Philippine Islands 206 4 =614,407 112 4,220 35 992 312 Uruguay 3% wh 1 903 45 8,312 - » 
GITER  .cccccccece oe 2,031 18 558 2 85 =e: Venezuela jikie. ok » 3 T24 1 570 1 350 
le ‘ . 13 1,092 70 2.010 aif ac British India. oy ae 1.270 Sad bicfim 6 396 20 3,795 
Australia .. - 354 13,640 90 2,145 9 344 1,857 British Malaya ‘ ot cose eee oeve 18 836 6 1,050 
French Oceania ° al 6 240 : ‘ Ceylon . shes <0 <ah . wwas sae ents 1 200 
New Zealand - 2 1,893 16 412 3 120 171 China .. . o-“e : eet enee 3 126 x 1,837 
Belgian Congo ° ‘ : S 228 saad Hp Netherland India.. 90 5,413 3 323 
British East Africa 12 R95 46 1,291 75 French Indo-Chin: osee 1 350 
} of South Africa... 282 17,926 271 8,089 lil 4,183 948 Hong Kong.. o8 126 2 250 
Gold Coast.... e 1 21 ee sal Japan .. » ve ar ° ‘is ian 2 930 
Nigeria ' 13 392 2 75 ae Philippine Islands. 5 4,521 1 765 uw 3,359 14 1,910 
Other Britis h West Turkey 2 tae 15 630 p «he 
Africa ; 1 41 ; Australia .. 8 8,439 1 75 7,547 42 4,835 
Egypt ... 215 14,087 63 1,95¢ 42 1,454 82 New Zealand 3 2.844 8 iu 1,148 7 2,014 
Algeria . . : 20 904 146 Belgian Congo a te yee sé 1 42 dé bens 





























~ _— . _ 
8 OFFICE APPLIANCES 
Union of South ; ‘ 6129 6130 
Africa . l ‘ 2 4 Sheet SbLeet 6151 6132 
Egypt ; metal metal Sheet metal Sheet- 
plemie 439 lockers Shelving filling etal 
— aAgasca 2s and storage and wall cases not a bine 
orveco ‘ 28 a binets. bins insulated nsulate 
Tunisia 4 ‘ t N Value. Value ‘ Value N Value 
Tota : 82 $1t ‘ : 796 $150,98 ‘ bia 29 1,515 3 ] 
heua . 
Shipmer > 
Hawail ; 41 $ . ‘= oo : es 
Puerto RB " é 1,408 Ie gatas , ’ , + 
Virg Ista i -> = 
ein Saudi Arabia ] SS 
. br sh Ind.a l 4 
Pa China i 4 
far @ Netherland | ‘ ; iz i 10S 4 
; . eres Hong Kong i4 } - 
Other adding g and Pa Japan 
Card i calcula f = ; = 
- schine i ¢ "764 cash ilippine Islar i l 4 8 
ar sbula ling ued i Casl regis , : 
‘ ! and rebuilt ry ‘ rs ters «a : 
irke 
‘ n N N Value Value N Valu Valuc Australia 9 
: New Zealand } ] 
: : , . : ’ , $ 13 Belgian Cong l i 
ae giu ! ; ’ ’ SY vil Unior f Soutl Ar i ] " i iit 
fulgaria ** (ther Br hs h Afri l l 
a ‘ 1 by Egypt s4 ; 
he 4 2 ] » 
. Aber f 
Finlar S17 . Ldberia ' 
France ‘ 10s 6,51 1,259 I 1 Qu S1i i] ¢ 1.71 44.08 4 $17 j 
(ve : s 1,010 Shipment 
Ciibralta 143 eee Hawa $ 2.904 $ 1°98 121 $ 2.8 1 $ 0 
ilunga . Puerto R s 8 14 . 
r ‘ ‘ ia 64 Virgin | i 
Netherland 11,039 "257 
Norway 4,401 714 6134 
Polar ur Sank and 61 
Danzig | i l 1,08 safety 
r gu 162 deposit f ) 
Rumantia vt vaults Other 
" s s | l and vault and metal 
Russ eee Safes equipment fixtures. furn t 
Spa . 1 x9 18 ‘ t N Va Valu Va Va 
Sweden ‘ ‘ 18,645 léy 
Swi ‘ : l 14: 28 204 48 Aus ‘ + 
tn ik j 5 SS 44 84 5,208 Belgiu 
Yu avia 99 Czechoslovah : 
Cal ' ‘ re j 99 j Denmark 2S ° - 
‘ . . 584 Finland 
Hond : France . ° : o 
N vv l 110 . . 
Panama l 69 35 Sta 
Mex i N44 2 . ° 
Bet la 2 . ‘ 
Trini i ae > " 
Tobe f ‘ 
Cuba l 207 04 Ss : 
Nethe .- 
W a i 40 
Ind 85 159 
Arwentis ‘ . 1,967 i , . - — 
oe , o $ 7,155 
-: E : nadura 1s 
‘ " ' i g 
I iad g , 
S ul : S 
Peru r " ul 7 Ay. 
Urugua S 148 Panama i4 S 1.206 
V ene | Saivador g 1. 
ir h i ‘ Mexico ... 7 
Hritish M . New indland l asa 
Chit j , Labrador a. 
ia ! — ; 8 1,49 
N erland er ida 
aia Sarbad 
+ at ri Jamaica 
Japar 14 . 6,404 : 812 
Kwantu Other Br We Ind 812 
Palestir Cuba . + 
> Netherland West Ind 1 
i 1,769 . 79 
a j 4 740 et, ‘ . 
° g 1 
S , 1,749 
. j g] 8 AR4 +. 10 
" : ‘ { 41 1,081 5 
4 { 49 
Tunisia l l 43 ind 131 
Ita A 14 
‘> ~~ ! r490 
a orien 81 4 i 
] 
, ’ e4 j 2°08 88 : TO4 ‘ na 
ilaw $ 58 §$ 19 188 { 
t : 8 7 
United States Exports of Metal Office Furniture, February, 1936 160 
S Sheet 6131 6132 
1 metal S métal Shee L 
wkers shelving filing metal 4 
ge and wall ases not abine I . 1.34 
ne bir insulated nsuleted 1 
‘ \ Value Value N Value N alue 1 
r $ 542 18 
i ; ; 
; > 14 8 
ber ar - g * 
Finland ‘ af 7 6 
rrat a4 ! 
(eer aT be ee 
Irish } S : ' 18 , 
Net} ~ 4 1,4 " 
Norway ’ ‘ 14 
Portuga 
Spalr 4 ‘ Q 
Sweden : 
Albania 
United K : ’ S ¢ @ * @ 4.7% 
Canada ! ‘ 14 < 99 ” 2°59 
Costa Rica ] 
Guatemala 
Nicaragua s 
Panama 1 4 f Writing Instrument Exports—February, 1936 
Mex ‘ $4 
New nd " ! l 11 9 5 
Ker la Is Penctl 
Jamaica xf leads 
Trinidad a Tol and 9306 ; 
Cuba j Mechanical 4 pencil Crav Founta 
Domtr t r ] venctls Other per parts T en 
Netherlan W I j ; ‘ t ‘ \ t Ga Val Value Value Gross. Va 
Hla R 1 rT 
Argentina j "4 $ l $ 9 $ 647 
Rolivia { $ 1 591 
Hn 1! ] 7 1.422 vakla 0 1.278 
‘ ‘ > 130 (Continued on Page 185) 
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PATENTS 





Copies of patents shown here can be obtained 
from the Commissioner of Patents, Washington, 
D. C., for ten cents each im cash, postoffice 
money orders or certified check. Stamps and 
personal checks not accepted. 


2,034,059. Notebook. Thomas J. Saisman, Chicago. 
it. (assignor to Rockwell-Barnes Company. Chicago. 
itl.. a corporation of Illinois). Application Nov. 19, 
1934. Serial No. 753,606. 


machine. George C. Chase. 
to Monroe Calculating 
a corporation of 


2,034,085. Calculating 
South Orange, N. J. (assignor 
Machine Company, Orange. N. J., 
Jan. 17, 


Delaware). Application 1934. Serial No 
706,950. No illustration 

2,034,104. Printing interpreters. William W. Las- 
ker, Brooklyn, N. Y. (assignor to Remington Rand 
Inc., Buffalo, N. Y., a corporation of Delaware). Ap- 
plication Oct. 12, 1932. Serial No. 637,401. No iilus- 
tration. 

2,034,133. Self feeding magazine pencil. Joseph F. 
Dredge, Highland Park, Mich. Application January 
22, 1935. Serial No. 2,947. 

2,034,171. Temporary binder. Arthur M. Barrett, 


(assignor to The Barrett Bindery Com- 
Application 


Winnetka, 11. t 
pany, Chicago, a corporation of Illinois). 


Sept. 11, 1931. Serial No. 562,209. Renewed June 24, 
1935. No illustration, 

2,034,189. Calculating device. George L. Horgan, 
Chicago. Hl. (assignor to The Robert Britigan Corpo- 
ration, Chicago, I!., a corporation of Illinois). Appli- 
cation Dec. 10, 1934. Serial No. 756,795. 

2,034,191. Hand stamp. irvine Innes, Minneapolis, 
Minn. Application April 15, 1933. Serial No. 698,108. 

2,034,207. Duplicating apparatus. Wilhelm Ritzer- 
feld, Berlin, Germany. Application Nov. 1929. 
Serial No. 407,517. 

2,034,232. Apparatus for producing safety paper. 
William H. Grogan and Frank C. Ladd, Turners 
Falls, Mass. (assignors to Kieth Paper Company, 
Turners Falls, Mass., a corporation of Massachusetts) 
Application Sept. 13, 1933. Serial No, 689,218. 

2,034,241. Card file. Allan Lebeau, Montreal, Que- 
bec. Canada. Application Jan. 31, 1935. Serial No. 
4,330. 

2,034,509. Furniture rol'er or coaster. Otte E. De 
Haven, La Monte, Mo Application Feb. 24, 1934. 
Serial No. 712,773. 

2,034,578. Finger moistener. George E. Horley. 
Trenton, N. J. Application June 9, 1933. Serial No. 
675,024. 


Design Patent No. 98.913. Combination desk unit. 


Albert S. Brand, Boston, Mass., and David Jj. La- 
France, Cambridge, Mass. (assignors to The Cartcr’s 
ink Company, Cambridge, Mass., a corporation of 
Massachusetts). Application Jan. 31, 1936. Serial 
No. 60,934. 

2,034,730. Card holding device for typewritcrs. Sam- 


Worcester. Application Jan, 10, 


706,078 


uel Palley, 


Mass. 
1934. Serial No. . 


Jack A. Larsen, Oak- 
A. Larsen, Oakland, 
Serial No. 664,052. 


2,034,873. 
land, Calif. 
Calif.). Application April 3, 


Loose leaf binder. 
(assignor to Mary 
1933. 


Alstine, 
1934. 


2,034,929 
San 
Scrial No, 


Copy holder. Bonnie E. Van 
Francisco. Calif Application March 24, 
717,245. 


2,035,160. Bearing for wheels, etc. Walter F. Her- 
old, Bridgeport, Conn. (assignor te The Bassick Com- 
pany, Bridgeport, Corn.. a corporation of Cornercti- 
cut). Application April 9, 1934. Serial No. 719,689. 


2,035,225. 
Application 


Henry Esterow, New York, N. Y. 
1935. Serial No. 26,116. 


Pencil. 
June 12, 


2,035,284. Sheet lifter to facilitate the closing of 
ring books. Clarence D. Trussell. Poughkeepsie, N. 
Y. (assignor te Trussell Manufacturing Company. 
Poughkeepsie, N. Y., a corpcration of New York). Ap- 
plication Nov. 2, 1934. Serial No. 751,157. 


Card index file and the like. Cari Thor- 
leif Tollefsen, Bygdoy, Oslo, Norway (assignor to 
Roneo, Ltd., London, England, a company of Ena- 
land). Application May 2, 1934. Serial No. 723,551. 
In Norway June 15, 1933. 


2,035,352. 


Design Patent No. 99,001. Loid Crandall, Los An- 
geles, Lorentz J. Lindquist, Los Angeles, Calif. (as- 
signors to Harry A. Morgan, Los Angeles, Calif.). Ap- 
plication Jan, 10, 1936. Serial No. 60,507. 


Design Patent No. 99.080. Eraser. John Glendin- 
ning, Jersey City. N. J. (assignor te Joseph Dixon 
Crucible Company, Jersey City, N. J.. a corporation 
of ane Jersey). Application Jan. 4, 1936. Serial No. 
60, . 


2,035,498. Means for marking burglarized papers. 
Paul C. Navis, William A. Morgan, Jr., Theodore P. 
Garankin, New York, N. Y., assignors on percentages. 
Application Dec. 18, 1934. Serial No. 758,078. 
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2,036,659 2,036,084 


Joseph N. Lan- 
1934. 


Automatic fountain pen. 
Y. Application May 19, 


2,035,555. 
dau. New York, 
Serial No. 726,542. 


2,035,558. Phote copy machine. Whitten P. Lioyd, 
Rochester, N. Y. (assignor te The Haloid Company, 
Rochester, N. Y.. a corporation of New York). Ap- 


plication Sept. 20, 1935. 
2.035.571. Combined loose leaf binder and pencil 
box. Frank Stanley Schade, Holyoke, (as- 


signor to the National Blank Book Company, Holyoke, 


Mass., a corporation of Massachusetts). Application 
March 9, 1935. Serial No. 10,189 

2,035,695. Addressing and listing machine. MHar- 
mon P. Elliott. Watertown. Mass. Application April 
10, 1935. Serial No, 15,593. 

2,035,725. Machine for reading punched cards. 


Dueball, Berlin, Germany. 
Serial No. 547,776. 


Richard Senkel and Emil 
Application June 21, 1931. 


2,035,777. Key punch. Nelson S. Welk, Athens, 
Ohio (assignor to The McBee Company. Athens, Ohio, 


a corporation of Ohie). Application Feb. 6, 1935. Se- 
rial No. 5,182 

2,036,090. Erasure shield. Laurence E. Lindsay, 
Tulsa, Okla. Application Sept. 5, 1935. Serial No. 
39,328. 

2,036,273. Typewriting machine detail. William F. 
Helmond. West Hartford, Conn. (assignor to ag 
wood Elliott Fisher Company, New Y.. 


corporation of Delaware). Application Nov. 23, 1933, 


Serial No. 699,314. 


Sheet receiving receptacle and stacker. 
Chicago, Ill, (as- 


2,036,409. 
Paul 0. Gollnick and Kurt Emde, 


2.035695 






raph Company, Chicago, 
Application June 28, 19 


signors to Select 
poration of lilinois). 
rial No. 732,762. 


il., a cor- 
34. Se- 


ink transfer media. Paul H. Gill, Bel- 
(assignor to The Gill Corporation, Cam- 
Mass., a corporation of Massachusetts). No 


2,036,471. 


ittustration. Application Dec. 29, 1933. Serial No. 
704,490. 

2,036,508. Coyphoider for typewriters. Pau!l Kobler, 
Lynbrook, N. Y. Application March 8, 1934. Serial 


No. 714,666. 


2,036,718. Electric power attachment for typewriters. 
Thurman H. Talley, Little Falls, N. Y. Application 
Aug. 27, 1931. Serial No. 559,718. 


2,036,684. Summary board. George H. a wsen, 
Chicago, Hi, (assignor to Wilson- Jones t Company, Chi- 
cago. II!., a corporation of Massachusetts). “Original 
application Dec. 30, 1933. Serial No. 703,176. Divided 
and this application Aug. 9, 1934. Serial No, 739,072. 


2,036,716. 
bert Nelson, 
1934. Serial No. 702 O71. 


Betton o pen sf pencil for drawing. Al- 
. Y. Application June 23, 


2,036,767. Delayed control time lock. William C. 
Miller and Paul M. Hawkins, Canton, Ohio (assi 

to The Diebold Safe & Lock Company, Canton, onic. 
a corporation of Ohio). Application Sept. 8, 1933. 


Serial No. 688,692. 


2,036,853. Loose leaf binder. Prentiss R. Crali, Co- 
lumbus, Ohio (Anna W. Crall owner by decree of dis- 
+ eee Application May 12, 1934. jal No. 725,- 
St. 


Sheet stack clamp for duplicators. Fred- 
erick W. Storck, Arlington. Mass. 
ard Mailing Machines Company, 

poration of Massachusetts). Applicaticn Dec. 22. 
1934. Serial No. 758,832. 


2,036,971. 
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OFFICE EQUIPMENT 


EDITORIAL 


The Supreme Court of the 
United States 


@©® “Washington wrote to Jay: “There must be 
a court, perpetual and supreme, to which all ques- 
tions of internal dispute between states and people 
be referred. This court must be greater than the 
Executive, greater than any individual state, sep- 
arated and apart from any political party. You 
must be the first official head of the Executive.’ 
“And Jay, as every schoolboy knows, was the 
first Chief Justice of the Supreme Court of the 
United States. By his sagacity, his dignity, his 
knowledge of men and love of order and upright- 
ness, he gave it that high place which it holds, and 
which it must hold: for when decisions of the Su- 
preme Court are questioned by a state or people, 
the fabric of our government is but a spider’s web 
through which anarchy and unreason will stalk.” 
—Elbert Hubbard’s sketch of John Jay. 


Forthcoming \.$.A. Convention 


@© One who sat in at the meeting of B. J. Bris- 
toll, president, and C. P. Garvin, general manager 
of the National Stationers Association with the 
Chicago convention committee, headed by H. T. 
Griswold of the Sanford Manufacturing Company, 
on April 15, is bound to have the opinion that the 
Chicago convention to open on September 21 will 
set a new high mark in attendance and in the 
interest of delegates and visitors. 

Chairmen of the various sub-committees includ- 
ing Mrs. Karl Castle of the women’s entertain- 
ment committee gave an outline of the plan which 
will be worked out by each. The entertainment 
for the visiting women will be of greater variety 
than usual. 

A special hall adjoining that in which the busi- 
ness sessions will be held will contain the manu- 
facturers’ exhibits in spaces of uniform size and 
decoration. Here will also be shown N. S. A.’s 
own extensive and impressive collection of manu- 
facturers’ advertising which with additional fea- 
tures will make Exhibition Hall a center of attrac- 
tion during certain hours. 

The sub-committees mentioned above are com- 
posed of both dealers and manufacturers. En- 


thusiastic cooperation indicates early completion 
of the plans of each. These, with what is being 
prepared at association headquarters, should make 
the convention outstanding in association annals. 

What an individual gets from the convention 
will, of course, depend upon himself: upon how 
he engages his hours. Those spent in business 
sessions will be profitable. From papers read and 
matters discussed there, attentive listeners will 
take something of value to their own businesses. 
The hall of exhibits will afford information of 
new lines and promotional ideas which can be 
adapted to any business. In these features lie 
the chief reasons for attending. 

For this particular convention, however, there 
is another good reason. A trip to Chicago is a 
trip to one of the most important market places 
of the office equipment trade. Here many products 
of the field are manufactured. Here, too, a sub- 
stantial number of manufacturers located else- 
where maintain branches. In both factories and 
branches, visitors will be welcome. 

In Chicago, too, are many attractions outside 
the realm of business, but which we are impelled 
to state, business alone makes possible. The Art 
Institute. Field Museum of Natural History. The 
Adler Planetarium. The Oriental Institute. The 
Museum of Science and Industry (Rosenwald) 
being some of the outstanding. A visitor to 
anyone of these will consider it a high spot of his 
holiday. 

Then there is that other factor which has al- 
ways made the stationers’ convention enjoyable. 
Meeting old friends. Making new ones. Buyer 
and seller talking things over in an environment 
different from office or store. Friendly rubbing 
of elbows with competitors. Pleasant experiences 
not to be had elsewhere. 

All of which impels the suggestion that mem- 
bers of the trade take account of the thirtieth 
annual convention to open in Chicago on Septem- 
ber 21, when planning their summer vacations. 


+ oe 


Business and Employment in Canada 


| © An optimistic outlook on the trends of busi- 


ness activity and employment throughout Canada 





12 


is contained in a short article printed in the April 
bulletin of the Royal Bank of Canada, Montreal. 
The article declares that, although no definite pic- 
ture of the general trend can be given at this time, 
it is clear that despite an exceptionally cold winter, 
the volume of business in Canada is “better than 
that at the corresponding time last year, and sub- 
stantially above that of the two previous years.” 
The article points out that the most inclusive in- 
dex—the physical volume of business, was 104.7 
in January of this year as compared with 97.5 in 
January, 1935, and 86.8 and 68.1 in the correspond- 
ing months of the two previous years. 

With improved volume of business there has 
been a corresponding expansion in employment. 
The article concludes with the statement that the 
increase in business and employment was apparent 
in five of the eight major industrial classes and 
in fifty-six of the sixty-one minor classes. 

These improvements were said to be particularly 
pronounced in the iron and steel groups. 


oa ed 


Ihe Trend in Export Business 


© “The potential market for mechanical office 
equipment in this country, and in foreign areas 
as well, has not yet been rully exploited, although 
the industry’s dependence on strictly replacement 
business is increasing.’”’ The statement is made 
by Standard Statistics Company, Inc., in the April 
Standard Trade and Securities. In the same issue 
are figures representing the trend of production 
and export, in production dollars, from 1923 to 
1935. 

From 1923 to 1929, export bounded ahead. That 
is, the production value of goods that found 
foreign markets mounted rapidly from the line 
that marked the slowly increasing value, from 
year to year, of goods which stayed at home. 

The writer for the publications cited offers two 
explanations: domestic needs have naturally fallen 
off as the domestic market has been exploited, 
and foreign demands have increased with the 
spread of American business methods after the 
war. He goes on to say: “In the period since 
1930 . . . the proportion of total demand con- 
tributed by exports has followed a declining 
trend.” That statement seems open to misin- 
terpretations. 

At the peak in 1929, the export business con- 
stituted 28.6% of the total. The average for the 
succeeding years he cites is 28.4%. Two-tenths 
of one per cent is a dubious signal to read as 
indicative of a trend in any direction. Further, 
the slump in demand measured by production 
figures in a jittery period may be less a slump in 
demand than a disinclination to produce. The 


decline in production value of goods not exported 
is at least as striking as is the decline in the pro- 
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duction value of goods that went abroad. It may 
be that our European market “has been exploited 
about as much as (the market) in this country.” 
But to reach that conclusion on the basis of arith- 
metic is questionable business. 

Interesting in connection with the situation is 
the note struck by the Chamber of Commerce of 
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Chart Shows the Trend in Export 
Chart Showing the Trend in Production and Export of 
Office Equipment.—Columns represent dollars in millions. 
Upper segments represent production exported. (Source 
of figures, Standard Statistics Company, Inc.) 


the United States in a recent release: “As sig- 
nificant indicators of improvement in the foreign 
trade of the United States in 1935, a number of 
all-time records were established in both exports 
and imports.”’ The will to buy and the will to 
merchandise both demonstrate surprising ingenu- 
ity when courage governs men. 


+ Oe 


impressions—Rubber-Stamp— 
In Japan 


© Japan has gone in for rubber-stamp impres- 
sions. Collecting them has become a fad. The 
origin of the idea seems to be that vacationers 
found them interesting mementos. “About a 
fourth cousin to autograph hunting,” comments 
Thomas Burke, Chief of the Specialties Division 
of the Department of Foreign and Domestic Com- 
merce at Washington, to whom we are indebted 
for copy of the Japanese newspaper article upon 
the subject. From prizing ink-marks which 
evoked remembrances of pleasant experiences to 
valuing any stamp impressions at all that differ 
from others in their possession is a hurdle which a 
million Japanese have taken without pause. What 
may it mean? Is the Japanese man-in-the-street 
capable of giving us a tip? 

Developments in the arts and industries result 
from the labor of pioneers. Imperfect under- 
standing slowly seeps out to the masses. Some- 
times they gain, not understanding, but a kind of 
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simple faith. The bus boy in a restaurant gathers 
all the salt shakers not in use, to fill all of them 
at once from a big carton. He has an inkling of 
mass production. A woman in the basement gal- 
lery of a department store tells her friend: 
“That’s a oil painting; you got to step back to look 
at that.” She has some dim sense of esthetics. 
It is as if the very air we breathe is charged with 
germs of ideas others more expert have cultivated 
and applied. 

A million Japanese are gathering rubber-stamp 
impressions with a zeal hard to understand. 
Wherever stamps are used, collectors appear: at 
shrines, temples, railway stations, post offices, ho- 
tels, movies, baths, dance halls, and saké-shops. 
Stamps celebrating popular figures, and stamps 
designed by private individuals to celebrate them- 
selves, are circulated. A bath-house in Sakai, ac- 
cording to the Osaka Mainichi & the Tokyo Nichi 
Nichi (January 24, 1936) boasts the largest rub- 
ber stamp in the world. “It is two feet in diam- 
eter and requires at least three men to handle it.” 
A still bigger stamp is in the making in the Kanto 
district. 

Maybe this means nothing. But maybe this 
trader’s sense and passion in our Nipponese 
brothers is an echo of Japanese trends in mer- 
chandising. 


-—o— 


Favoring Prison Goods Arouses 
‘Manufacturers 

@ The practice of permitting a state penal 
institution to submit lower bids after the bids of 
competing manufacturers have been disclosed— 
the bids having been invited by advertisement— 
has aroused manufacturers of office equipment in 
New York to protest. 

Since early in the year, the Art Steel Company, 
through its attorney, Joseph Burger, has been in- 
vestigating the law that affects the situation, and 
seeking a means to protect business against dis- 
crimination that seems palpably unfair. 

On January 22, bids for a contract to make 500 
document cases for the City Magistrate’s Court 
were opened. Five offers ranged from $1.15 to 
$1.95. The day after these offers became public 
knowledge, the Attica Prison submitted a bid of 
$1.10—five cents less than the lowest bid made by 
a free citizen, who had complied with regulations 
designed to assure fair competition. Apparently 
immune from such regulations, the prison got the 
contract. 

At present, what amounts to a campaign has 
been launched by manufacturers to protect them- 
selves against loss of time and effort in preparing 
in good faith bids that will result only in indicat- 
ing a market price by which the authorities of our 
penitentiaries may measure the value of their 
prison labor. 
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Mr. Burger holds that New York law contains 
no provision which suggests such favoring of a 
penal institution as has occurred. Extensive cor- 
respondence has resulted finally in a letter from 
the office of the Department of Finance, indicating 
that City officials and the Commissioner of Cor- 
rection of the State will discuss the matter “as 
soon as arrangements can be made for a confer- 
ence thereon.” 

Since the day of Dickens, when skill at picking 
oakum was the mark of the convict, prison made 
goods have offered society a knotty problem. Jails 
are set up to deprive errant folk of the liberty 
with which they cannot be entrusted—of liberty 
which, in this country, is the constitutional right 
of the good citizen. When jails become factories 
where unfortunates who have sacrificed this right 
produce goods that take employment away from 
free labor, an abnormal situation has developed. 
Under modern technology it becomes acute. With 
the interests of our free citizens in view—the 
threatened industries support a significant array 
of wage-earners—a national committee of manu- 
facturers’ representatives could do much to bring 
this situation before the public, and arouse the 
authorities having jurisdiction in the several 
states to take constructive action before graver 
injustice is done law-abiding industry. The up- 
shot of the conference promised by the New York 
officials will be watched for with interest. From 
the action of New York authorities in the inci- 
dent cited, it would appear that bids were not in- 
vited with the intent of placing the order with 
any one of the manufacturers who responded, but 
simply to arrive at a price for the prison made 
goods. 


-o-— 


Again the Key on the Cover 


@ It is always a satisfaction to answer the 
query of some new friend about the meaning of 
“the key on the cover.”’ As far as the inquirer is 
concerned, our reply to his letter would be suffi- 
cient, but we can never resist the inclination to 
refresh the minds of our friends throughout the 
world on the point. 

The key as a part of the cover design was 
adopted in 1906 when the little journal, founded 
by Mr. Patterson, was given the first expansion 
in dimensions. The key signifies the function of 
the journal in the market places of the industry. 
For the manufacturers it provides entry for a dis- 
play of their products. And for the dealers, ad- 
mittance to a permanent exposition of an exten- 
sive variety of office utilities. And the majority 
of the major lines of equipment. 

While for both dealers and manufacturers there 
is maintained an institute, in type and picture, for 
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the dissemination of plans, ideas and suggestions 
to increase sales and develop the business of the 
industry. 

We illustrate what we are at some pains to ex- 
plain by quoting a letter (without permission) 
received on April 22 from Mr. W. L. Talbert of 
the Talbert Typewriter Exchange, Casper, Wyo. 

“We want you to know that Office Appliances 
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has been a real help to us all these years. I have 
a habit of beginning at the back cover and read- 
ing all the ads. By so doing we have become ac- 
quainted with a number of profitable items that 
have been added to our stock each year. Then I 
start in at the front and read the other way, which 
gives us all the news and many ideas for improv- 
ing our business.” 


Here and There 


Corona Is Aviator’s Companion 


Wherever Frederick L. Whitney, 
veteran pilot and flight dispatcher of the 
Transcontinental and Western Air, 
Inc., goes, so goes his Corona portable 
typewriter. Pilot Whitney, better 
known in the flying industry as “Doc,” 
is at the present time a flight dispatcher 
at Los Angeles. In his office he has in- 
stalled his Corona which he uses to type 
up reports and keep track of ship move- 
ments on the various company forms. 

In addition to his office work “Doc” 
Whitney is required to make numerous 
flights over the Los Angeles-Albuquer- 
que airway, over which he flew as a 
transport pilot for many years. Again 
his Corona portable comes to the fore 
because the pilot, instead of using a pen- 





The Flying Corona. 


Boulder Dam, the Grand Canyon, 
Painted Desert, Meteor Crater, the Pet- 
rified Forest and the colorful Indian 


country of New Mexico. 





Autopoint Advertises 
N.S. A. Convention 


That part of the nation which doesn’t 
know of the approaching National Sta- 
tioners Association convention in Chi- 
cago on September 21, 22, 23 and 24, 
soon will! 

That much became clear recently 
when the Autopoint Company, makers 
of Autopoint and Realite pencils at 
1801 Foster avenue, Chicago, released 
the first of a series of unique advertise- 
ments to trade journals and magazines. 


Here is Pilot F. The clever ad, replete with drawings 


cil or pen to fill out his ship log and 
flight plan, does all of this work on his 
typewriter. 

The territory over which Pilot Whit- 
ney and his Corona fly between Los 
Angeles and Albuquerque includes 





Rodeo Week Inspired the 
Headgear.—A group of leading 
manufacturers in the marking 
devices industry at the annual 
rodeo in Tucson, Ariz. Left to 
right, standing: Hans H. Hel- 
lesoe, Chicago, IIL; Gustave A. 
J. Meyer, Meyer & Wenthe, 
Chicago, IL, and James Cooke, 
J. P. Cooke Company, Omaha, 
Neb. Sitting, left to right: 
B. A. Stewart. R. A. Stewart 
& Company, New York, N. Y., 
and Hill-Independent Manu- 
facturing Company, Phila- 
delphia, Penn. and Tom Cor- 
ley, R. A. Stewart & Company, 
New York, N. 2 


L. Whitney, flight dispatcher for Trans- 

continental & Western Air, whose con- 

stant companion on his air jaunts is 

his Corona portable upon which he 
writes the plane’s log. 





and snappy makeup, bore a heading 
“N.S.A. (No Such Animal) Conven- 
tion,” and included the following jingles 
under a sub-title of “City Directory:” 
Chicago is a dandy city, 

All the Buildings here are pretty, 


We assume that the quin- 
tette paused to be pictured be- 
fore engaging in “bronco bust- 
ing” activities with the rodeo 
cowboys, but we have a notion 
that any one of them could 
stay on the back of a bucking 
cayuse. 

In the early days of the Na- 
tional Stationers Association, 
Mr. Meyer long served as ser- 
geant-at-arms at the conven- 
tions. We hope that he will 
appear at the Chicago meeting 
next September with the other 
members of the group, all in 
their ten gallon hats. 
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Eleanor Whitney, Paramount Screen 

Star, Types music of “Three Cheers For 

Love” On the Remington Music Typer, 

the latest boon to composers and the 
music industry. 


Remington Typewriter 
Types Music Scores 


Now they write music on a Reming- 
ton typewriter. 

As proof of this is the accompany- 
ing illustration of Miss Eleanor Whit- 
ney, Paramount screen star, writing the 
score for “Three Cheers for Love.” 

This music writing device is simply 
Remington’s contribution to the com- 
poser’s art and consists of a standard 
typewriter equipped with a special 
musical keyboard and all the necessary 
notes and musical symbols. 

Any standard Remington machine 
may be similarly equipped at an addi- 
tional cost of $25. Another Holly- 
wood celebrity who uses the new ma- 
chine and praises its ability to turn out 
work in a neat and efficient manner is 


Leo Robin, Paramount songwriter. 


Made of brick and stone and mortar; 
We hope you come . . . you really or’ter. 


Strangers here, while walking East 
Should have a care, to say the least, 
A mile is all that it would take 

To put you smack into the Lake! 


If you don’t care to drive your coupe 
Amongst the traffic of the Loupe, 

Pay a dime and ride the “El,” 

You'll find it safe and fast and swell.” 


The next offering of Autopoint verse 


will be entitled “Night-Life.” 





“Hey, Mister, Get a Horse.”—That was 
the ery with which little boys used to 
amuse their elders back in 1902 when 
this gigantic and colossal juggernaut 
rumbled down the street at all of ten 
m.p.h., scaring horses to death. The 


picture, which shows Thomas A. Edi- 
son, scientist and first president of the 
Bates Manufacturing Company, trying 
out an antique automobile, was taken 
from the April issue of Bates Brevities. 





Who Said - - - - “Cheap?” 


By Stan L. Hanssen, Secretary & Treasurer, Hanson Scale Company, Chicago. 


Who is responsible anyway for the idea that price is all that will sell merchandise 
and that the American public little considers quality or service? 

There has never been a time when the buyer did not consider the quality of mer- 
chandise, and human nature will never permit such a time. There is a certain pride 
in the possession of something better that can never be equaled by the feeling that 
something is bought at a bargain. 

All of the business that this continent once enjoyed was built upon the idea of 
quality and the added service which quality rendered. The products of America were 
noted around the world because of their quality, style and fair price. By what author- 
ity are certain people saying that quality does not count? Is it those who have no 
argument except price? Is it some firms who cannot force their way into the market 
except on a price basis? 

There is no satisfaction in owning a cheap article; there is no economy in purchas- 
ing it; there is no profit in manufacturing and there isn’t a single argument that can 
be advanced in its favor. 

Selling on price alone has closed many factories and forced men out of work. It 
has rendered families hungry and homeless. It has destroyed many well-established 
businesses. If price cutting could make business, we would now be in a period of un- 
paralleled prosperity. 

It is time for American business men to get back to fundamentals and forget the 
things that afflicted them for the past few years. And the first thing that must be 
relearned is that quality is the one thing that should be stressed in the sale of mer- 
chandise. 

By quality is not meant the unusually high-priced luxury items, but just good sub- 
stantial everyday merchandise that is manufactured to give value and service to the 
average consumer. 

In the course of quality lies real recovery and real prosperity. ~ 
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The Writing Tool 


from Fire-stick to 


Fountain Pen 


Interesting History of Instruments for Writing—By Staff Member of 
Office Appliances 


ETWEEN the first charred 

stick that made the cave 
man’s pictures, and the fountain 
pen that signs checks, contracts, 
and dance programs, stretch ages 
of slow growth. Other inventions 
—the spinning jenny, the steam 
engine, the cotton gin—evoked in- 
dustrial and social revolution. 
Changed the civilization of the 
world. For better and for worse. 
The balance is always maintained. 
Evolution of the writing tool, from 
stylus to brush, from reed to quill, 
from quill to steel and fountain 
pens, had no effect upon the qual- 
ity of the thoughts or ideas re- 
corded, but it did afford conven- 
lence and speed for the user and 
facility for the reader. 


Effective Use of Writing Tools 
at Hand 


Plato and Aristotle did well with 
what they had. Going back fur- 
ther, to the documents from which 
the Bible was taken, the grandeur 
of concept and ideal as delineated 
by those early writers or compilers 
of stories treasured in the hearts 
of the Children of Israel loses none 
of its impressiveness before the 
knowledge that the utensils of 
writing employed by the scribes 
were crude and cumbersome. 

Jerome probably used a reed pen 
in translating the Greek and He- 
brew scriptures into the Latin of 
his time, late in the Fourth Cen- 
tury. His work, known as the Vul- 
gate, was accepted as the author- 
ized version of the Bible by the 
Roman Catholic Church. Through 
the Middle Ages monks toiled as- 
siduously with reed and quill, 
copying the scriptures on parch- 
ment or vellum. With brushes 
they illuminated the initials and 
margins of the pages in ornate 
patterns. Their chirographic skill 
did not improve the quality of the 
scriptures—merely helped to pre- 
serve them for posterity. 


Writing and Rights of Man 

When King John submitted to 
the terms of the Magna Charta, 
in the Thirteenth Century, his 
signature was accepted as valid 
without reference to the means he 
used to affix his name to the docu- 
ment. (Although the barons re- 
served the right, later exercised, to 
enforce the terms of the charter. 
But that’s another story.) Thomas 
Jefferson drafted the Declaration 
of Independence of the United 
States with a quill pen, and he 
used sand to dry his chirography. 
The document was an expression 
of his skill and knowledge as a 
statesman, and was in no whit af- 
fected by the implement he used 
to inscribe the words. 


Influence of Movable Type 


Invention of movable type devel- 
oped the impulse to learn to read, 
and furnished inspiration to write 
more. Dissemination of knowledge 
tended to remove the stigma that 
the illiterate (who composed the 
great majority of the population) 
attached to the clerkly accom- 
plishment of reading and writing. 
At hand were the quill pens of the 
Fifteenth Century. They and their 
successors provided the means to 
write with facility. 


Literature from Quill and 
Fountain Pen 


What Mr. Shakespeare of Strat- 
ford-on-Avon (or Bacon, if you 
will) dipped from his ink pot with 
a quill was quite as good stuff as 
capillary attraction brings from 
the reservoir of the fountain pen 
of the amiable and shy controver- 
Sialist, Mr. G. B. Shaw, although 
the later may consider the state- 
ment open to argument. 

Whether quill pens or steel were 
used by George Eliot, Bulwer-Lyt- 
ton, Thackeray, Samuel Johnson, 
and his famous biographer, James 
Boswell, does not alter the genius 
which shines through their writ- 
ings. 





Ancient Writing Methods 


The earliest means of writing 
that approach pen and paper as 
we know them today were found 
among the ancient Greeks. They 
employed a stylus to mark upon 
wax-coated tablets of boxwood, 
ivory, or metal, depending upon 
the purse of the owner. These 
tablets were made in _ pairs, 





When the article starting on the 
left hand page had been made ready 
for the type at the end of March, 
we learned that the one on the oppo- 
site page covering the same subject 
from somewhat different angles had 
recently been completed by Mr. Ca- 
hill. Upon reading the manuscript. 
request for privilege of publication 
in connection with our own article 
was made to the author. It seemed 
appropriate that they be presented 
at the same time. For together they 
trace the evolution of writing and 
writing instruments (exclusive of the 
writing machine) with greater detail 








hinged together, so they could be 
closed to protect the scribe’s notes. 
The stylus was made of metal, 
bone, or ivory. Other ancient peo- 
ples carved their writing upon 
stone, as did the Egyptians, who, 
however, also used papyrus at an 
early date. 

A genuine fore-runner of the 
modern pen was the calamus or 
arundo. This was made from the 
hollow, tubular stem of grasses 
growing in marshy places. The 
hollow joints of bamboo were also 
employed for writing purposes. 
The reed pen was extensively used 
until the superior qualities of the 
quill became known. In many 
Oriental nations, the reed pen is 
still used by a relatively small 
group of traditionalists who cling 
to the culture and some of the 
methods of the past. In China a 
fine brush for writing is still ex- 
tant, though relatively rare. 

The Quill 

The quill, so widely used until 
the advent of the metal pen, was 
adopted as early as the Seventh 
Century. Mention is made of the 
quill in the writings of Saint Isi- 
dore of Seville, who lived at that 
time. Thus for a thousand years 
the quill was the writing instru- 
ment of the civilized world. Goose 
quills were the most common, al- 
though other kinds were also fa- 
vored. 

Whether out of respect for tra- 
dition, or because of the force of 

(Turn to page 20, please) 





HE truth of the old saying, 
“Familiarity breeds contempt,” 
is obvious. Certain it is that after 
the first thrill of the new and in- 
teresting thing has passed, our 
imagination begins to fag and 
soon we become indifferent even 
to the multi-wonders of our 
strange and mysterious world. 
Our imagination has thus be- 





than briefer articles *° upon the sub- 
ject in preceding issues of Office Ap- 
pliances. 

Mr. Cahill’s material reveals his 
painstaking research. From the two 
articles dealers and salesmen will 
refresh their meimory of some facts 
to make interesting conversations 
with pen customers. 

* Pens Ancient and Modern by Tom Emer- 
son, April, 1929. The Evolution of Writ- 
ing by William H. Claire, August, 1930. 
Brief stories from “‘Little Tails’’ published 
by the General Pencil Company. In several 
issues prior to 1929 the subject was cov- 
ered in part. In one appeared a story of the 
evolution of accounting and record keeping, 
dealing with utensils for writing and record- 
ing. 








come so dulled by our daily fa- 
miliarity with writing that we no 
longer think of the wonder of it at 
all. We no longer are amazed by 
the miracle of putting intelligence 
down on inert paper in mystic 
symbols that represent thought— 
that intangible and inscrutable 
essence of the living ego! 

And so it is that when one sits 
down to engage in the apparently 
commonplace task of writing 
either with pen or pencil, seldom 
if ever is he conscious of the fact 
that he holds in his hand the tool 
of the most ancient of the arts— 
the greatest and most amazing 
devisement of all time and the 
major means whereby Man has 
raised himself from the pit of 
primal ignorance to his present 
eminence of intelligence. 

We boast of the marvel of the 
radio, the means whereby Man 
can now girdle the earth with his 
words in a split second. Yet this 
is by no stretch of the imagina- 
tion so wonderful as is the art of 
writing. The words flashed by 
radio die in the void of ether on 
the instant uttered; while now, in 
prosaic 1936, we can read the 
words that were written by man 
who lived in the remote day when 
ancient Ur was young. 

Then, too, the art of writing is 
of far greater value to civilization 
than is the radio. This is an 
audacious statement and will be 
challenged by those who have be- 
come indifferent to logic—yet the 
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and Writing 


Instruments in An- 


cient Times and Now 


By C. N. Cahill, General Manager and Director of Sales, Autopoint 
Company, Chicago 


thinking man will immediately re- 
member that writing has pre- 
served to us the wisdom of the 
ages—has been the most potent 
urge to world progress. 


Art of Writing Born in the 
Stone Age 

Scientists are agreed that writ- 
ing had its beginning in the day 
long before Man had knowledge of 
metals—in that remote time when 
the last great ice cap was disap- 
pearing from over Europe and 
from the region which is now our 
own North Central states. This 
was the Paleolithic Period, or the 
Age of Stone. 

Paleolithic men are popularly 
referred to as “cavemen.” Yet if 
caves were their only habitations, 
it is quite obvious that either the 
cavemen were comparatively few 
or that there was a “critical hous- 
ing problem” even in those days. 
This because caves are not abun- 
dant even in those few countries 
where they now exist. And as the 
habitations or buildings that Pal- 
eolithic Man probably did erect, 
of course disappeared many thou- 
sands of years ago, it is equally 
evident why the only remaining 
traces of his handiwork are now 
to be found only in caves. 

Archeologists have made many 
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C. N. Cahill 
(Moffett Photo) 


such “finds” in caves in various 
parts of the world, and notably in 
the caves of Southern France and 
of Northern Spain. In the latter 
country, on the walls of the fa- 
mous cave of Altamira are 
scratched, drawn or painted pic- 
tures of bison, mammoths, rein- 
deer and other animals that van- 
ished from these parts centuries 
ago. Far from being crudely 
drawn, these animals are pictured 
with creditable accuracy. Some 
men say that these pictures have 
no special signification—that they 
were intended merely to be deco- 
rative. If this be true, it would be 
extremely difficult to explain just 
why their ancient creators placed 
them on the ceiling of the cave. 
And why did they locate them in a 
rather dark and cramped space 
where one can observe them only 
by lying on his back and using a 
torch or flashlight? 

Even if the drawings made by 
Paleolithic Man were nothing but 
pictures, they were a great devise- 
ment. He had discovered that 
lines can be drawn on a surface— 
the basic idea that eventually led 
to the development of the art of 
writing. 

From such finds made by the 
archeologists, and not only in 
caves, but in tombs, in ancient 
ruins and excavated works, etc., it 
is reasonable to conclude that the 
evolution of writing and writing 
instruments was somewhat as fol- 
lows: 

The first form of writing would 
naturally be “writing in the air,” 
that is by making signs and ges- 
tures with the hands—and a 
method that is still employed by 
nearly all tribes of primitive peo- 
ple, the American Indians, for in- 
stance. 


The Human Hand as a Writing 
Instrument 
And so quite probably, the first 
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writing “tool” was the human 
hand, the instrument given to 
Man by nature and one that still 
successfully competes with even 
the cleverest mechanical devise- 
ment. In fact, it is claimed that 
the first real writing, while 
crude, was executed by dip- 

ping the index finger in 
liquefied clay, colored plant 

juice or the blood of an an- 

imal and drawing pictures 

on bark, wood or stones. 

Naturally this would sug- 
gest to early Man that he 
could make drawings or 
memoric symbols on wood, 
bark or stones with a piece 
of charred wood, or that he 
could scratch them there- 
on with a piece of flint. 
Experiments with the flint 
would teach him that he 
could etch deeply into stone 
and that he could also use 
the bones of animals and 
the tusks of the mammoths 
as the “writing” surface. 

This early would lead to 
the art of memoric carving 

an art still practiced by 
primitive people in various 
parts of the world. A not- 
able example is the “to- 
tem” poles of the Haida Indians 
of British Columbia. These record 
the origin of the clan, gens or 
family—are a family genealogy in 
picture-carving. 

It is interesting to note that in 
hoary China, centuries before the 
time of Confucius, records were 
made and messages transmitted 
by a system of colored and knotted 
cords. This also in Japan and 
Tibet. And another proof that 
men, no matter how remotely sit- 
uated or how separated by vast 
expanses of plains and mountains, 
or by the great oceans, have been 
in touch with each other at one 
time or another, is shown by the 
fact that Pizarro observed the very 
same method in use by the Peru- 
vians. Another proof is in the fact 
that the South Sea Islanders had 
a system of hieroglyphic writing. 

It is becoming evident that Co- 
lumbus and the other venturesome 
men who later followed him, did 
not discover new worlds—but in- 
stead rediscovered the old world. 

The index finger of primitive 
man, as stated, was the first writ- 
ing instrument. If a piece of 
burned wood or charcoal were 
next used, then these have the 
distinction of being the first “de- 
vised” writing implements. Yet 


there are those who claim that a 
sharp piece of flint (the father of 


the chisel) with which scratchings 
were made on wood, bone or stone, 
is entitled to that honor. In this 
connection, it may or may not be 
that there is some strange atavis- 
tic urge behind the habit of our 
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Some Prehistoric Writing and Weaving Implements 
of Bone.—These bone tools are supposed to have 
been used by the ancient Sumerians at Kish 6500 
years ago. A is a stylus; B is a bone tracer for 
marking lines on clay tablets; C and D are bone 
instruments used by weavers, and E is a bone tracer 
for ruling clay tablets. (Photo by International 
Newsreel). 


modern artists who, when draw- 
ing an ancient writer at work, 
nearly always represent him as 
inscribing on stone with a chisel. 
They seldom represent him as a 
scribe writing with a pen-brush, a 
writing instrument employed in 
China and Egypt long before an- 
cient Karnak was erected. Inci- 
dentally the same writing instru- 
ment, with no change from its 
original form, is still in daily use 
by millions of people. However, 
it may be that artists are merely 
inclined to appeal to the popular 
supposition. 


Pictographic Writing 


The successive stages in the evo- 
lution of writing have been, 
briefly: 

(1) Memoric devices antecedent 
to “pictography.” As has been 
noted these are still in use by va- 
rious primitive peoples, such as 
the Haida Indians—and were em- 
ployed by the ancient Chinese, 
Tibetans, Japanese, Peruvians, etc. 

(2) Disconnected and fragmen- 
tary pictures. Such as employed 
by Paleolithic Man, the ancient 
Mayans of Central America, the 
Hittites of Northern Syria, the 
early Chinese, etc. The earliest and 
most primitive of these pictures 
used by the Chinese before they 
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instituted a higher form of writ- 
ing, thus many centuries before 
Christ, were called “Ku-wan,” lit- 
erally “gesture pictures.” 

Relevant to the “gesture” pic- 
tures it is interesting to note that 

the Egyptians employed a 
picture of a man with up- 
raised arms to indicate joy 
or happiness. The joyful 
noise which accompanied 
their dancing on the ap- 
pearance of the new moon 
was called “hallel.” The 
God of Israel was called 
“Javeh,” or “Jah” for short. 
So by combining the two 
words, one from Egypt and 
the other from Palestine, 
we have our word “Hallelu- 
jah” appearing in certain 
church hymns. Certainly, 
“there is nothing new un- 
der the sun.” 

(3) Then came connected 
stories, songs and epics. 
Such as written by the 
Egyptians, Babylonians, 
Assyrians, Chaldeans, Hin- 
dus, etc. 

By these three _ steps, 
which required many cen- 
turies, “pictography” or 
writing with pictures, was 

developed. This style of early 
writing, according to the archeol- 
ogists, began about ten thousand 
years ago. 

Then came “ideographic,” or 
“hieroglyphic” picture writing 
which was gradually improved 
into “syllabic,” written with sym- 
bols or signs. 

The selection of the conven- 
tional figures, symbols and signs 
that composed this style of writ- 
ing was the result of evolution 
through multigeneration from the 
more ancient “pictograph” writ- 
ing. 

The Greeks, who were not in 
touch with the Egyptians until 
after the hieroglyphics had been 
long in use by the latter, named 
them “hieroglypics,” meaning 
“sacred writing cut in stone.” Yet, 
as a matter of fact, not all hiero- 
glyphic writing was sacred, and 
not all was cut in stone. This be- 
cause much of it was written in 
ink with a pen-brush on papyrus. 

Pen-brush and Chisel Contem- 

porary 

Thus when it comes to antiquity, 
the writing instrument known as 
the pen-brush is a competitor even 
with the first primitive chisel em- 
ployed for inscribing in stone. The 
pen-brush was a small piece of 
reed about the size of a small mod- 
ern penholder. To use it the scribe 
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merely flattened out one end into 
a brush-like tip with his teeth. It 
is still employed (made from bam- 
boo) by the millions of China and 
by other people and successfully 
resists the threatened encroach- 
ment of the steel pen, the foun- 
tain pen, the “wooden” lead pen- 
cil and even the highly efficient 
mechanical pencil. 

Papyrus,* which was the first 
paper to be manufactured by Man, 
was made from a plant of the 
same name that grew on the 
banks of the river Nile. It is now 
found only in Syria. From it we 
get our name, “paper.” 

This method of writing on pa- 
pyrus spread into Asia through the 
invasions by the armies of the 
Pharaohs and by being carried by 
traders. In fact, the Greeks found 
such quantities of papyrus in the 
city of Byblos, north of Tyre, that 
they adopted the name of the city 
for their word “book.” Thus our 
modern words, Bible, bibliophile, 
etc. 

In the _ hieroglyphic writing 
many of the symbols are easily 
recognizable pictures, yet we lay- 
men are unable to read them as 
they stand for ideas, sounds and 
words that relate in no way to the 
objects pictured. 

Cuneiform writing was so named 
because of its wedge-shaped char- 
acteristics, a name that came from 
the Latin word “cunei,” meaning a 
wedge. It was “written” by being 
impressed into tablets of 
molded clay and then 


is now known as Irak. They were 
the Sumerians, the Babylonians, 
and the Assyrians. 

The Chinese still employ a sys- 
tem of writing, ideographic and 
syllabic, very similar to the hiero- 
glyphic and cuneiform. Many of 
their present-day characters have 
evoluted from the old picture 
forms such as that representing 
the sun, moon, mountain, etc. The 
characters represent abstract 
ideas, syllables, sounds, etc. They 
have thousands of them—making 
trouble for the printer or the 
writer. 

Chinese writing is read by start- 
ing at the upper, right-hand cor- 
ner of the page and reading down- 
ward, column after column. And 
strange as it may seem, the cunei- 
form is read along the lines from 
left to right, just as is English. 

The First Alphabet 

Still stranger, the last and great- 
est simplification and improve- 
ment in the art of writing was not 
made in the ancient lands of cul- 
ture—but in an obscure country 
that would be the last guess of the 
layman. During the reign of the 
mighty Pharaoh, Amenemhet III, 
1850 to 1800 B.C., the Egyptians 
made expeditions to the peninsula 
of Sinai, at the head of the Red 
Sea, for such treasures as copper 
and turquoise that were mined by 
the inhabitants, the Seirites. To 
simplify their labor in keeping rec- 
ords these people worked out a 
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it the Hindus have produced many 
books—some ten or twelve still 
ranking among the greatest in the 
world. In modified form it is now 
the Latin Alphabet, the one em- 
ployed by the most progressive 
nations and recently adopted by 
the Turks through order of Mus- 
tapha Kemel Pasha, a statesman 
of really wonderful ability. 

The Seirites do not appear to 
have realized the great value of 
their devisement. They employed 
it merely as a convenience in mak- 
ing business memos and brief in- 
scriptions. 

In fact it was not until recent 
times that archeologists were 
aware that the Seirites were the 
distinguished authors of the first 
alphabet. In brief, the first old 
Seirite inscriptions that definitely 
proved this, were discovered in 
Sinai in 1868. Others, but not 
more than twenty-five clear ones 
in all, have since been found. 

But how were the archeologists 
enabled to decipher inscriptions 
made in an ancient tongue that 
had been forgotten nearly thirty- 
seven centuries ago? A single ex- 
ample will explain. A little sphinx 
discovered in Sinai, and which is 
now in the British Museum, bears 
an inscription in  hieroglyphics 
reading, “Beloved by Hathor, lady 
of the turquoise.” Beneath is in- 
scribed in the Seirite alphabet, 
“Beloved of Baalat.” It is clear 
that the archeologist, being able 
easily to read the former, 
would not have much 





baked in the fire, thus 








difficulty in deciphering 











TT 
producing a “tile.” — ~~. SO the latter. 
The writing instru- a aN) : — —_—— Stylus Writing on the 
ment employed, vied on i —— “Diptych” 


‘ 
é 
if 


point of antiquity with 
the pen-brush; but un- 
like the pen-brush, is 


Following the pen- 
brush and the cuneiform 
stylus, came the writing 


veere 


N 


now to be found only in 
museums. It was a little 
stick of wood, or a piece 
of bone, or a small rod of 
metal and quite like the 


vy» 


Ih 


instrument of the Greeks 
and the Romans, the 
stylus with which they 





wrote on the “diptych.” 











This latter was a double 








orange-wood stick used 





for manicuring in a 
modern beauty shop. 
Its inventors were the 
ancient people who lived 
on the banks of the Ti- 
gris and Euphrates riv- 
ers in the country which 


*In a series of articles dealing with the 
development of handwriting, which appeared 
in the French journal, “Papyrus,” in 1924, 
Leopold Clot of Paris said, “The epoch of 
the use of papyrus in handwriting in an- 
tiquity has not been exactly determined. A 
manuscript referring to the banks of the Nile 
and giving details of works which were exe- 
cuted there, appeared to go back 300 to 350 
years before Christ. 

“But recent discoveries permit the affirma- 
tion without fear of dispute that papyrus was 
employed long before this epoch under the 
dynasty of the Pharaohs before their sub- 
mission to the Persians in 525 B. C.” 


2000 B.C. 





Sketch of a Mesopotamian Cuneiform Dating Back to 
The cuneiform is owned by the General Pencil 
Company and was described in “Little Tails,” a house 
organ of that firm in a 1934 issue. The characters relate 


to a grain transaction. 


vast improvement on the hiero- 
glyphics. The result was the first 
Alphabet, Man’s greatest devise- 
ment. 

This was the great-grandfather 
of all present-day alphabets used 
by Western peoples. Carried to 
India it became the vehicle of 
writing the classic Sanskrit. With 


tablet of wood, metal or 
ivory covered on the in- 
side with a thin coating 
of wax. With the stylus, 
letters were traced in 
the wax. By this method 
some of the world’s most 
famous men, who 
changed the destinies of great 
nations, put down their thoughts. 

The next writing instrument was 
the quill pen. Although usually 


_ made from a feather plucked from 


the futile pinion of the common 
barnyard goose, it seemed to have 
inspired the flight of genius—for 
with it have been written the great 
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masterpieces of literature that bid 
to stand unmatched through com- 
ing centuries. With a quill pen 
King John of England signed the 
Magna Charta on the meadow of 
Runnimede—and with the same 
kind of instrument our forefathers 
proclaimed an even greater liberty 
in the Declaration of Independ- 
ence. 

From “penna,” the Latin word 
for feather, we get our name “pen.” 

In 1795 came the first practical 
lead pencil. This was followed by 
the steel pen, the fountain pen, 
and lastly by automatic pencils— 
the simplified and efficient dry- 
point writing instruments of mod- 
ern business. Among these the 
writer feels at liberty to single out 
the Autopoint. 

And now that he is “first-page 
news,” we all know that the erst- 
while Ras Tafari overthrew the 
former ruler of Abyssinia and 
bound him with a golden chain, 
thus becoming Haile Selassie, 
“King of the Kings of Ethiopia” 
and “The Conquering Lion of 
Judah.” 

However, not many of us noticed 
that his recent message to the 
world regarding his quarrel with 
Benito Mussolini, was written in 


ancient Aramaic, next in kin to 
the more ancient language of the 
Seirites, and in the strange alpha- 
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The Above Llustration Shows An Ori- 
ental Method of Shaping and Growing 
Finger Nails for Use As Writing Instru- 
ments.—From Le Stenographie [llustre, 
of March, 1936, Paris, France, edited by 
Albert Navarre, who also publishes the 
French office equipment journal, “La 
Revue du Bureau.” 


bet that came from their country 
and little changed. 

In no country in the wide world, 
other than in Ethiopia, is this an- 
cient alphabet now used —al- 
though all the best are based on it. 

It is certainly a thought that 
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will thrill the thinking man and 
challenge the utmost flight of his 
imagination when he considers 
the art of writing for what it is— 
the miracle whereby the great 
rulers, statesmen, sages, philos- 
ophers, scientists and teachers of 
all races and nations and of all 
ages—even those who lived before 
great Babylon arose or Nimrod 
“began to be a mighty hunter be- 
fore the lord”—all these now con- 
tinue to bespeak their wisdom 
from the depths of the dead cen- 
turies to the living present—in the 
written form. 

Without the art of writing the 
past would be silent—inscrutable. 
Nothing would remain to us now 
but dim atavistic memories and 
the scant fragments of traditions, 
exaggerated and distorted by pass- 
ing orally from generation to gen- 
eration. 

Naught would remain but the 
ruins of ancient grandeur on 
which we would gape in our ignor- 
ance of when and who — naught 
but the tombs, likewise mute, that 
have so far escaped the inevitable 
destruction of time and which now 
contain but the dust of what were 
once sentient beings such as are 
we. 


The Writing Tool from Firestick to Fountain Pen 


old law, the Federal Governments 
still furnishes quill pens for the ' 
use of the Justices of the Supreme 
Court. These pens must be re- 
placed frequently, although the 
men for whom they are provided 
prefer more modern implements. 
Attorneys who gain access to the 
chambers prize the quills as sou- 
venirs. 

While the quill is a thing of the 
past, it still enjoys a vicarious dis- 
tinction in that the English word 
“pen” really means wing feather, 
just as do the French plume and 
the German Feder. 

The Nib and Holder 

An early step in the develop- 
ment of the pen was the invention 
in 1809 of a machine, by one Jo- 
seph Bramah, for cutting up the 
quill into three or four lengths 
and then splitting these to make 
blanks. It was through this in- 
vention of Bramah’s that people 
became acquainted with the use of 
a nib slipped into a holder. The 
advantage of the quill nib as well 
as that of the steel pen was that 
the task of repairing quills was 
eliminated. 


The First Steel Pens 
The use of steel for pen points 


(Continued from page 16) 


such as we know began at the 
turn of the Seventeenth Century. 
In March, 1700, Roger North, the 
English historian, wrote to his sis- 
ter: “You will hardly tell by what 
you see that I write with a steel 
pen. It is a device come out of 
France, of which the original was 
very good and wrote very well, but 
this is but a copy ill made.” Be- 
tween the lines one can read the 
problems of those early artificers, 
who, lacking the exact scientific 
knowledge of heat treating, had 
to put hope in guess-work and 
faith in luck. 

Steel pens were made in Bir- 
mingham, England, as early as 
1780 by a split ring maker named 
Harrison, but it was not until some 
years later that steel pens won 
any great acceptance. There prob- 
ably were then, as now, inept in- 
dividuals who could not readily 
adjust themselves to new ways, 
and argued like some of their 
lineal descendants who say they 
can’t compose on a_ typewriter. 
Harrison’s first attempts were 
merely rough barrel pens. They 
were fashioned from sheet steel 
rolled into a tube; the edges met 
to form the slit. The sides were 


cut away as in the ordinary quill. 

A journeyman blacksmith named 
Fellows improved upon Harrison’s 
method. He punched a rough 
blank out of thin sheet steel, 
rounded it into a barrel shape, and 
while the metal was still soft 
marked a place for the slit with a 
sharp chisel. Before tempering, 
the pen was tapped carefully with 
a small hammer to crack it. 

Shortly after the opening of the 
Nineteenth Century, a Peregrine 
Williams of Baltimore, “impatient 
at the delays in quill mending, 
made nibs of steel for a small cli- 
entele.” In 1803 a Londoner named 
Wise made and sold pens which 
employed the same principle as did 
those of Harrison’s. These en- 
joyed considerable popularity and 
sold at five shillings each. 

To John Mitchell probably be- 
longs the credit for introducing 
machine-made pens, although a 
James Perry was also active at so 
nearly the same time that he, too, 
deserves recognition. 

Improved Design 

A man named Sheldon, an ap- 
prentice of Fellows’, was evidently 
the first to devote himself entirely 
to the business of making pens. 
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That he was skilled and enjoyed 
a good business is evidenced by 
the fact that a hardware sundries 
firm paid him one hundred pounds 
in 1822 for pens supplied to them. 

In 1828 Josiah Mason, who had 
early been associated with Harri- 
son, saw Perry’s pens in Birming- 
ham and hit upon a way to im- 
prove them and lower their cost. 
He began making barrel pens for 
Perry in 1828 and split pens in 
1829. 

Perry in a patent of 1830 sought 
to make steel pens more flexible 
by putting a central hole between 
the points and the shoulders and 
cutting one or more slits on each 
side of the central slit. 

Also prominent among early pen 
makers was Joseph Gillott. Among 
the improvements he sponsored 
was the forming of elongated 
points on the nibs. 

In 1830, three of the men thus 
far mentioned in relation to steel 
pens joined forces and organized 
the firm of Perry, Mason & Gil- 
lott, for the purpose of making and 
marketing steel pens. It is inter- 
esting to note that the names of 
two of them have carried on to 
this day. Perry & Co., Ltd., and 
Joseph Gillott & Sons, Ltd., both 
represent experience in pen mak- 
ing that covers over a hundred 
years. 

Thus it becomes apparent that 
a number of men, including Har- 
rison, Perry, Mitchell, Mason, Gil- 
lott, Fellows, Williams, Wise, and 
Sheldon share in the honor of de- 
veloping the steel pen. 

Manufacturing operations were 
first carried on in Sheffield, Lon- 
don, Manchester, Sedgley, and 
Birmingham. Birmingham soon 
became the steel pen center of the 
world. It still ranks among the 
most important producers. 

Despite the relative costliness of 
steel pens, they made quite rapid 
progress against the traditional 
but bothersome quills. Higher 
first cost was followed by a longer 
period of usefulness and greater 
efficiency, factors which influenced 
the eventual relegation of quill 
pens to the reliquary of Time. 

Today, just as in the early days, 
the number of operations required 
to produce steel pens are more 
than one would suppose. From the 
time the blanks are stamped out 
until the pens are boxed usually 
more than sixteen distinct steps 
are required. These include cut- 
ting the blanks, making the slits 
and central aperture, annealing, 
marking, embossing, and shaping 
into the conventional rounded 











Writing Through the Ages.—Top is a 
Stone Age man using his crude method 
of transcribing on stone; second is type 
of the time of Cicero; third, a mon- 
astery of the Medieval period and 
fourth, the time of Abraham Lincoln. 
These sketches were used by the Im- 
perial Desk Company for a series of 
blotters. 
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form. The pens must also be tem- 
pered, scoured and ground. 

Six steel pen companies supply 
the points used in the United 
States. They are the Esterbrook 
Steel Pen Manufacturing Com- 
pany, Camden, N. J., Turner & 
Harrison Pen Manufacturing Com- 
pany, Philadelphia, Penna., C. 
Howard Hunt Pen Company, Cam- 
den, N. J., Miller Brothers, Meri- 
den, Conn., Eagle Pencil Company, 
New York, N. Y., and the Spen- 
cerian Pen Company, New York, 
N. Y., an American firm whose 
pens are made in England and 
sold only in the United States. 


Gold Pens 

As early as 1825 gold pens (prized 
because they resisted the corrosive 
action of ink) were being produced 
in England in considerable quan- 
tities. Some ten years later they 
were being made in Detroit, Mich., 
by a Mr. Shepherd, the man who 
taught the art to John Holland. 
Later Shepherd moved to Cincin- 
nati, Holland accompanying him 
and succeeding to the business. 

Gold pens are now made pri- 
marily for use in fountain pens. 
Because of the softness of the 
gold, the point is tipped with a 
harder metal, usually iridium or 
osmiridium. It is reported that an 
enterprising pioneer fixed “hard, 
noble stones” (gems) like sap- 
phires, rubies, etc., in the nib 
points. The process proved unsat- 
isfactory. 

Fountain Pens 

The next development was tue 
fountain pen. This type of pen, 
or the idea at least, was by no 
means new even before steel pens 
had become well established. 

In February, 1933, Papier-Zei- 
tung of Vienna carried the follow- 
ing account: 

“From the viewpoint of an Eng- 
lish archaeologist there are 
grounds for the belief that the 
first fountain pen was in existence 
about 4,000 B.C. During the course 
of excavations in Egypt in 1929, a 
hollow stem in the form and size 
of a lead pencil was found. At the 
lower end a piece of copper was 
fastened, similar to a modern steel 
pen nib. 

“The Romans converted bamboo 
stems into fountain pens, the for- 
ward part cut into the form of a 
pen nib. When in use, a writing 
medium was poured into the stem, 
which through adhesion was held 
against flowing too freely. To es- 
tablish circulation of the ‘ink,’ the 
reed was squeezed, forcing the 
‘ink’ to the nib.” 

The same Joseph Bramah men- 
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tioned previously worked on a pen 
which involved the idea of a hol- 
low tube of silver or other soft 
metal which could be used as an 
ink reservoir. Slight pressure on 
the barrel was supposed to supply 
ink to the nib which was fitted to 
the barrel. 

Another plan was to fit a tube 
with a piston worked from the top 
which forced the ink to the pen as 
required. 

The stylographic type of pen was 
one outgrowth of these experi- 
ments and enjoyed considerable 
popularity prior to the introduc- 
tion of the conventional type of 
fountain pen at the beginning of 
the eighties. The _ stylographic 
type is, of course, still in evidence 
today. 

Fountain Nibs 

About this time fountain nibs 
or pens designed to hold a quan- 
tity of ink sufficient to write a 
hundred words or more at a single 
dip were introduced. 

Records reveal unsuccessful at- 
tempts to produce fountain pens 
at the beginning of the Eighteenth 
Century. At least another hun- 
dred years elapsed before instru- 
ments of sufficient practical value 
were developed to warrant consid- 
eration from a commercial stand- 
point. 

In a book on mathematical in- 
struments, written in 1723, a 
Frenchman named Bion refers to 
a fountain pen as “a cylinder with 
two caps screwed on either end of 
it. The nib is a quill which should 
be well split, and cut and screwed 
into the inside of the little pipe, 
the ink poured into the tube by 
means of a funnel, and the flow of 
it controlled by a screw working in 
the little pipe.” 

Good Fountain Pens Scarce 

A shorthand expert writes in a 
book published in 1786, “For ex- 
peditious writing, some use what 
is called fountain pens into which 
your ink is put, but as it is a hard 
matter to meet with a good one of 
this kind, I would recommend a 
steel or silver one that will write 
fine without blotting the curves of 
the letters.” 

Generally early fountain pens 
consisted of a barrel, usually of 
hard rubber, into which was fitted 
a pen, often of gold. One type of 
pen was designed to use steel pens 
which could be replaced as neces- 
Sary. Besides the pen and barrel 
there was, of course, a feed bar 
under the pen to hold the ink as 
it was supplied from the barrel. 
The principle governing the feed 
to the pen was based on gravity 





or capillary attraction. It was 
this important basic part which 
was the subject of much litiga- 
tion. 
Fountain Pen Litigation 

The most famous of the several 
law suits and the one that prob- 
ably had the greatest influence 
upon the fountain pen industry, 
was the case of Paul E. Wirt versus 
the American News Company 
early in 1896. The plaintiff alleged 
that the pens distributed by the 
American News Company, as sell- 
ing agent, infringed the basic pat- 

















Here Are Four Steps in the Develop- 

ment of the Pen, Dating Back to the 

Caveman of the Stone Age Period.— 

From top to bottom the various writing 

implements are (1) the stylus; (2) the 

reed pen; (3) the brush, and (4) the 
quill. 


ent, known as the Stone patent, 
on the feed method employed in 
the Wirt pens. Mr. Wirt had 
bought the patent in 1888 from 
William Nichols, to whom it had 
been assigned by Marvin C. Stone, 
of Falls Church, Va., the patentee. 
The ultimate result of the long 
and involved litigation was the es- 
tablishment of the validity of the 
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Roman Stylii and Ink Pot.—Repro- 

duced by the publication “Papyrus” 

from the work “Antiquity Explained” 
by Montfaucon. 


Stone patent and the Wirt patent 
(granted in 1885) covering mech- 
anisms for feeding ink from the 
barrel to the writing point by cap- 
illary attraction both over and 
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under the nib. Subsequently the 
Wirt Company accepted settlement 
from a number of other manufac- 
turers and collected considerable 
sums of royalties for pens pro- 
duced under license until the ex- 
piration of the patents. 

Among the early fountain pens 
were the Price, Harvard, Yale, 
Milagraph, Cross, Paul E. Wirt, 
Rival, Foley, Davidson, Caw, Asa 
L. Shipman, Wilcox, Crown, Wa- 
terman, and others, Many of these 
names will be familiar to the older 
members of the trade. 

How Lewis Edson Waterman be- 
came an outstanding figure in the 
fountain pen industry, how dis- 
satisfaction with fountain pens 
that he carried impelled a deter- 
mination to improve them, and 
how he succeeded in accomplish- 
ing his purpose is a familiar story 
that has been presented on differ- 
ent occasions in this journal. 

Many of the early companies fell 
by the way before the turn of the 
Century. By that time, the field 
had narrowed down to about a 
dozen fountain pen manufacturers 
of consequence. 

Self-Fillers 

The last forty years have seen 
many developments and innova- 
tions such as the self-filler, over- 
sized barrel, use of color and the 
modern desk holder for fountain 
pens. The self-filler was the out- 
standing one of several revolu- 
tionary ideas that brought the 
fountain pen to its present stage 
of development. Adoption of the 
rubber sac made this convenient 
and efficient method possible. The 
Conklin was the first modern pen 
to feature the sac and employed 
direct compression to fill it. Roy 
Conklin obtained a patent on his 
self-filler in 1896. The lever com- 
pressor was first introduced by the 
W. A. Sheaffer Pen Company. 
This method was later used by 
other manufacturers. 

The over-sized barrel in its pres- 
ent standard form was first intro- 
duced by the Sheaffer organiza- 
tion. Prior to the Sheaffer presen- 
tation there had been large pens, 
larger even than those now re- 
garded as over-size, but they were 
short-lived novelties. 

Barrels of Pyroxylin Bring Color 
to Pens 

Most modern fountain pen bar- 
rels are made of pyroxylin, a prac- 
tically unbreakable substance 
available in almost any color or 
color combination. George S. Par- 
ker was the first to introduce and 
popularize the idea of color in 
fountain pens. Recent years have 
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witnessed the marketing by all 
manufacturers of fountain pens in 
beautiful color effects. 


became exhausted, a slight pres- 
sure on the barrel squirted an- 
other drop on the pen. 
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pen and the one in which the pen 
point disappears into the barrel 
when the pen is not in use. 





Though pyroxylin was found to 
be perfectly adaptable for foun- 
tain pen barrels, hard rubber is 
still used for the section through 
which the ink passes from the rub- 
ber sac to the nib. Like gold, hard 
rubber resists corrosion of the ink. 

Initiated by the W. A. Sheaffer 
Pen Company, fountain pen desk 
sets experienced an extraordinary 
popularity. Within a few months 
after the first simple desk holder 
fixed in a glass base was offered, 
models for the purpose had been 
greatly multiplied in number and 
developed in pattern and luxu- 
riousness. Many firms in addition 
to fountain pen manufacturers 
went into the business just for the 
sake of the holders. 


Vacuum Pens 


In 1921 some effort was made to 
revive the vacuum or plunger type 
of pen. The vacuum method of 
filling fountain pens was not new, 
having been used years before, as 
referred to earlier in this article. 

Occasioned by appearance of ad- 
vertisements extolling the “plung- 
er” principle in preference to the 
“rubber sac,” an editorial was pre- 
sented in the July, 1921, issue of 
Office Appliances under the title, 
“ “Good-bye, Rubber Sac!!??’” It 
was predicted in the editorial that 
the “rubber sac” would be the vic- 
tor in the contest, if indeed a con- 
test existed. Today both kinds of 
pens are on the market, with the 
rubber sac type strongly predom- 
inant. 

Preceded by the statement, “We 
do not know when the rubber sac 
was first used in fountain pens,” 
the editorial continued, “A mem- 
ber of the staff of Office Appli- 
ances, when a boy in the early 
eighties, found a pen made up of 
a steel nib in a nickel plated bar- 
rel inside of which was a rubber 
sac. In the shaft of the pen a 
small opening was cut exposing a 
small section of the rubber sac. A 
curved arm projected from a small 
leaden slug over one end of which 
the rubber sac was fitted. This 
was perforated, the perforation 
terminating in a curved arm bear- 
ing a minute canal. To fill the 
sac, the pen was thrust into the 
ink and the sac depressed by the 
finger through the opening in the 
barrel. When the ink on the pen 


Automatic Fountain Pen Holder” of 


Recently an illustration (here 
reproduced) of the pen described 
above was found in the advertise- 
ment of the Philadelphia Novelty 
Manufacturing Company, “Inven- 
tors, Proprietors and Sole Manu- 
facturers of the Automatic Foun- 
tain Pen Holder,” in the Septem- 
ber 9, 1886, issue of the American 
Stationer. 

As previously indicated, the rub- 
ber sac was first applied satisfac- 
torily to fountain pens in the self- 
filling Conklin of 1896. Every pos- 
sible criticism of the rubber sac 
was made at that time. 

From the ensuing controversy, 
the rubber sac emerged with con- 
sumer approval. In an article in 
the April, 1929, issue of Office Ap- 
pliances, entitled, “Pens Ancient 
and Modern,” Tom Emerson of 
The Conklin Pen Company, said, 
“The ink sac must be made of soft 
rubber, which resists the chemical 
action of the ink.” 


Plunger Pens 


Following a description of the 
mechanical operation of plunger 
pens, the “‘Good-bye, Rubber 
Sac!!??’” editorial related that 
the first record of this type of pen 
was a patent issued for the War- 
ren pen, introduced in England in 
1856. 

The next pen of this type was 
the Post pen which was purchased 
by Brigadier General Cahill of the 
Salvation Army from an English- 
man named Post. This pen em- 
ployed a plunger device as did the 
Warren but in filling the barrel the 
plunger had to be pulled clear up. 
A little screw had to be turned as 
the plunger was returned to pre- 
vent the ink from pushing out. 

Still another plunger type was 
the Onoto, also an English prod- 
uct. In this case the plunger was 
connected to the end of the pen 
by a knob, the rod plunger work- 
ing back and forth and the pen re- 
maining stationary. 

A plunger pen was also produced 
by the L. E. Waterman Company 
about 1897. 

An interesting feature of the 
vacuum pens offered by manufac- 
turers today is semi-transparent 
barrels, making visible the ink 
supply. 

Two other types that deserve 
passing mention are the cartridge 


An improved type of fountain 
nib in an attractive desk set has 
also met with wide acceptance. 


Some Comments Made Fifty Years 
Ago 

Leafing through the American 
Stationer for September 9, 1886, 
the following pertinent statement 
was observed: 

“In 1843, Prince, of New York, 
brought out his fountain pen. It 
was the first on the market, and 
was, of course, rude as compared 
with the fountain pens of today. 
[It is interesting to note that the 
fountain pens of 1886 are extolled 
as far superior to Mr. Prince’s pen, 
brought out in 1848. The crudities 
of the 1886 pen would be equally 
conspicuous were that improved 
instrument to be compared with 
the fountain pen of 1936.) His 
pens were of silver, but as soon as 
vulcanized rubber was produced, 
Mr. Prince and his partner, Mr. 
Purdy, secured exclusive right to 
use it in the manufacture of reser- 
voir pens, their first license being 
issued by Charles Goodyear him- 
self, and the second one by Nelson 
B. Goodyear. Several others tried 
to manufacture silver fountain 
pens about this time, but were not 
successful, and even for some time 
after the expiration of the rubber 
contracts, the original makers had 
the field practically to themselves. 
Of late years, however, numerous 
patents have been taken out, and 
other manufacturers have put for- 
ward other candidates for popular 
favor.” 


The Ultimate in Value 


The modern fountain pen with 
its many new features, whether 
used as a pocket pen or with a pen 
holder for desk use, offers the ul- 
timate in value. The somewhat 
higher price for the finest models 
affords the dealer a larger unit of 
sale and the customer a more at- 
tractive purchase where utility 
alone and low price are not the 
consideration. 

Few products better express the 
progressive spirit of today than 
the fountain pen which is a thing 
of beauty, a masterpiece of me- 
chanical skill and an essential and 
adaptable instrument in_ the 
hands of millions of people in all 
walks of life. 








Value of Knowing Costs and 


Note.—The importance of main- 
taining a proper relationship be- 
tween percentages of primary 
costs, costs of doing business, and 
profit necessary to preserve the 
business in a state of health, needs 
perennial emphasis. In his ad- 
dress Mr. Hausam analyzes a 
problem that demands serious 
consideration. 

Invoice cost is only the price at 
which the manufacturer is willing 
to part with the goods; additional 
costs may apply from the moment 
the goods moves from its point of 
origin. They mount until the con- 
sumer’s bill is paid. 

The mark-up covers—in addi- 
tion to a hoped-for profit—two 
kinds of costs. That which puts 
merchandise before the consumer 
is fired. It represents money defi- 
nitely gone. The cost of selling is 
the only one that can be juggled; 
an intended outlay for advertising 
may, for instance, be raised or cut. 
The budget for selling expenses is 
usually organized with care. When 
it is, cutting prices means dispens- 
ing with necessary outlays or cut- 
ting profit. Outlays really neces- 
sary cannot be avoided, and thus 
ill-judged reductions lead inevi- 
tably to loss—in Mr. Hausam’s 
colorful words, turn the picture 
from black to red. 

Avoidable confusion frequently 
arises in the use of terms em- 
ployed and processes of computa- 
tion. If an article bought for 75c 
is sold for a dollar, the mark-up is 
33'4% of the invoice cost. Meas- 
ured by the selling price it is 25%. 
Then, the term “gross profit”—the 
difference between invoice cost 
and selling price—is a misnomer 
It applies to the sum of the true 
profit and the cost of doing busi- 
ness, and the latter is no profit at 
all. Establishing common usage of 
concepts and formulas should 
foster more ready understanding 
and thus greater effectiveness in 
solving the problem. 

As Mr. Hausam intimates, how- 


*A detailed account of the meeting of the 
Eighth Regional District of the National Sta 


tions Association appears in a report beginning 
on page 50 of this issue 


Mark-ups 


Address by George 
Hausam, of Hutchinson 
Office Supply & Printing 
Company, Hutchinson, 
Kansas, Given at the 
Eighth Regional District 
Meeting* in Kansas 
City, Mo., Last Month. 








ever, the real problem is no mere 
question of arithmetic. The 
mathematical solution is obvious, 
once figures are determined. The 
real problem is_ psychological. 
Confronted by the threat of cut- 
rate competition, the desirability 
of maintaining good will, the urge 
to move merchandise, any mer- 
chant is likely to lose sight of 
hard figures set to govern his 
business rightly, and concern him- 
self with more concrete matters. 
Figures must not be thus over- 
looked; as Mr. Hausam puts it, the 
dealer must stand pat. 


HE TITLE of the subject tells 
the story. It is the most vital 
and important and the most 
abused, unstudied and unanalyzed 
mechanical factor in our individ- 
ual businesses. 
Upon this one factor alone de- 
pends all the others. Buying goods 
is easy. Selling goods is also easy. 





Mr. Hausam 


Operating expenses are fairly well 
established, are known and under 
control. Thus, you have the oper- 
ation of business without a great 
deal of mental work. 

Whether you operate your busi- 
ness, however, at a sufficient and 
proper margin of profit depends 
then, upon your mark-ups. Few 
of us have the nerve or the will- 
power to place upon our goods 
sufficient mark-up to produce a 
balance between cost of goods plus 
operating expenses and selling 
price, and few of us have the will- 
power to stick to these mark-ups. 

If we are not earning this suffi- 
cient and proper balance or net 
profit we must admit that we used 
poor judgment in analyzing our 
potential possibilities before enter- 
ing into business in our particular 
locations or that we do not have 
the will-power to place upon the 
cost of our goods the proper and 
sufficient mark-up and stick to it. 

A price cutter has no mark-up, 
for he destroys his mark-up struc- 
ture, knows not what it is, and 
allows his smart customers or his 
competitor to establish his, which 
is usually less than _ sufficient 
amount to pay for his goods and 
the cost of selling them. 

As our beloved and deceased Bill 
Rogers once said, “All I know is 
what I read in the papers.” All I 
know is what I have observed and 
studied from successful business. 
And in my observations the past 
several years I have taken the time 
and trouble to pay particular at- 
tention to the merchant who says, 
“T will not sell unless I sell at a 
profit,” and who practices what he 
preaches, and subsequently look up 
his commercial and financial rat- 
ing and find him, invariably, the 
best. 

He, like you and I, knows what 
this mark-up should be, places it 
on his goods and sticks to it. We 
stick to it too—sometimes—maybe. 

Competition is keen and mean, 
yes, but that is an entirely differ- 
ent subject and should be studied 
and handled from an entirely dif- 
ferent business angle and dealt 
with as the situation may demand. 
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If your goods cost you 60% and 
to sell them 30%, and you wish to 
make 10% net profit, all based on 
selling price, your mark-up will, of 
course, be 66%3°%. Now this is fine 
and as it should be, but if you 
have competition that will not per- 
mit you to sell the goods at say, 
within 20% and you cannot handle 
the situation from any other angle 
and yet want the business on all or 
any particular article, why not 
mark your goods in the beginning, 
a “mark-down” or loss of 16%4%, 
and charge it immediately to profit 
and loss and not fool yourself or 
destroy your entire mark-up or 
pricing structure. 

As a matter of fact, your loss is 
greater than 16%3%, because the 
loss is figured on cost of goods 
only, and the cost of selling is not 
accounted for. 

Simplified Explanation 

Let us simplify: An article costs 
you 60c, your cost of doing business 
or selling cost 30% or 30c. You 
wish to make 10% or 10c profit, 
which makes a total of $1.00, which 
price you must get for the article 
and which is a mark-up of 6675% 
on 60c or the cost of the article. 

Now suppose you give 20% dis- 
count on the selling price of that 
article and see what happens. You 
get 80c instead of $1.00 and you 
paid 60c for the article and you 
paid 30c for selling it, or a total 
cost of 90c, or a loss of 10c, and a 
10c loss on a 60c cost article is 
16*3% loss in cash besides the loss 
in selling time and expense. 

Now, so much for the folly of 
cutting a price when the proper 
mark-up has been established and 
placed upon your goods. 

There are many other ways that 
monkey wrenches get into the ma- 
chinery of your mark-up struc- 
ture. 

Some Fallacies in Figuring 

When an individual shipment of 
goods is received, you, of course, 
know the cost, you know your 
operating cost and your desired 
profit, which we will say, will run 
60-30 & 10 respectively, which you 
figure will gross you 40% on your 
sales (and please do not forget this 
is 66°3% added to your goods cost 
or mark-up), but at the end of the 
year when you go from “Black to 
Red” you wonder why. By study- 
ing your figures you find your 
operating expenses were all right 
or 30%, but you purchased $70,- 
000 worth of goods to get that 
$100,000 worth of sales instead of 
$60,000 as you should have. 

What has happened? Your 
mark-up was “shot” and you 


didn’t get 66°5% as you marked 
your goods or your sales would 
have been $116,667 instead of 
$100,000 and your net profit would 
have been $16,667 instead of noth- 
ing. You were not grossing 40% 
at all but you were grossing only 
30%, or just what it cost you to do 
business and your mark-up 6674 % 
was not maintained at all, and 
you just about as well established 
none and said, “Boys, get all you 
can for these goods.” 

Now you are not a price cutter 
or price shaver and you didn’t cut 
a single price under your estab- 
lished and set mark-up but you 
forgot or didn’t make allowance 
and proper adjustment of several 
other elements. 

First, we might mention that 
many of you are your own best 
customer. You use a lot of office 
supplies and the best. Every pen- 
cil, clip, eraser, band, etc., etc., 
should be bought from the depart- 
ment and given credit for the sale 
and charged to expense—other- 
wise, you are cheating both your 
sales department by robbing it of 
its just profit and you are favor- 
ing or fooling your expense ac- 
count by getting something for 
nothing and you are destroying 
the value of both of these depart- 
ments, and your mark-up struc- 
ture and percentage on your en- 
tire stock. 

Then comes your unit and quan- 
tity price. Are you sure you are 
getting a 66°5% mark-up or more 
on the dozen, one hundred or gross 
price, the same as the single unit 
price? 

Then comes your unsalable, de- 
teriorated, shop-worn and discon- 
tinued goods, etc., all of which can 
be and must be properly handled 
or you will wonder again, why you 
are going or why you went from 
“Black to Red.” 

If you put on a sale in mid-year 
or are required to cut a price be- 
low your mark-up price, right 
then and there you should make a 
re-valuation, reprice the article or 
goods so that the new valuation 
will be 40% less than what you sell 
it for and charge the difference to 
profit and loss, and thereby know, 
by looking at your profit and loss 
account, where you stand and also 
maintain your standard percent- 
age of mark-up or gross profit on 
this sale and the balance of your 
stock. 

This should also be done after 
inventory which always finds 
many articles that will not bring 
the marked price. You should 
re-value these goods and set a sell- 
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ing price at which it should sell 
and remark both cost and selling 
price the same as you do new 
goods and should carry the same 
mark-up and the difference imme- 
diately charged to profit and loss. 


Making Losses Apparent 

The loss is there and why not 
have it before you in plain figures. 
Example: A chair cost you $21.00. 
You have it marked down to sell 
at 66°5% up or $35.00. You de- 
cided that cost or $21.00 is all the 
chair will bring. Then you will 
have to take 40% of this $21.00 or 
your new selling price, which is 
$8.40 and deduct from $21.00, 
which will give you $12.60, or your 
new cost and your standard of 
mark-up of 663% will be main- 
tained and your profit and loss ac- 
count will show that you have al- 
ready sustained a loss of $8.40. 

Many of you will take an arbi- 
trary percentage and discount 
your after-inventory unsalable, 
etc., goods which does not seem as 
good business as the other method 
and the latter may be questioned 
by income inspectors because it is 
a guess and they will not accept 
guesses but want facts about your 
business and if they want them, 
surely you do. 

Much more could be said and 
probably better said on this sub- 
ject of “Value of Knowing Costs 
and Mark-Ups” and could easily 
be drifted into many allied sub- 
jects such as selling problems, sec- 
ond story competition, chain store 
competition, new tax burdens, 
operating costs and many others. 
However, these are entirely differ- 
ent subjects and have nothing to 
do with mark-ups and their main- 
tenance, and I firmly believe that 
this subject is the basis and 
nucleus of them all and that it is 
not so much the lack of knowledge 
on the subject as it is laziness of 
the brain and the will-power to 
put into practice what we know of 
the subject. If we will not be too 
lazy to take a pencil and make a 
few figures to verify the correct- 
ness of the statements and the 
figures given herein and see how 
easily and quickly percentage fig- 
ures and profit dollar and cents 
figures do change if the proper and 
established mark-up is not strictly 
maintained on each and every 
article in every instance and then 
have the nerve or will-power or 
guts, or whatever you wish to call 
it, to stand “pat” on your own con- 
victions you will be answering 
Garvin’s prayers—“Working it out 
for Yourself” and change your fig- 
ures from “Red to Black.” 
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The Craft Movement as a F’eeder 
for Office Outfitting 


N exhibition of antiques is 
about the last place in the 
world that an up-and-coming 
member of the office equipment 
trade would expect to find any 
suggestions practical in his busi- 
ness. Least of all in a parade of 
objects of handicraft—truly a 
long throw-back from the quan- 
tity production of the standard- 
ized models of this machine age. 
Nevertheless, a nursery of inspira- 
tion, of a kind, for tradesmen with 
imagination was to be found in a 
corner of the recent National Ex- 
hibition of Folk Arts of the 
United States in New York City. 
Tucked away in that show of 
the manual arts was a rare dis- 
play of Scrimshaw —one of the 
first public loan exhibitions ever 
Staged. No shame to the reader if 
he never so much as heard of 
Scrimshaw. Literally, it is a lost 
art. Yet its relics—products of the 
days of sailing ships, and more es- 
pecially of the days of whaling, 
came singularly close to the early 
processes of record-keeping and 
personal correspondence. Briefly, 
Scrimshaw is the term applied to 
the whole range of ornamental or 
utilitarian objects produced by 
carving or engraving upon whale- 
bone or whale “ivory.” The 
crudest of home-made tools were 
used. But the patience bred of the 
leisure of voyages of three or four 
years under sail fostered the only 
folk art indigenous to white men 
in America and gave it a signifi- 
cance for present day business 
men. 


Jack-knife Engraving 


What the wizards of the jack- 
knife of a century ago did for the 
cause of latter-day office outfit- 
ting and stationery  specializa- 
tion was two-fold. First, the heri- 
tage of bone sculpture offers proof 
that handicraft is a medium sin- 
gularly adapted to translation 
into desk and office appliances. If 
any outfitter has been wont to 
scorn all handicraft as the fad of 
arty folks he may think twice 
after seeing the scrimshawed ex- 
amples of early equipment—pen- 
holders, paper knives, correspond- 
ence seals, small desks and log- 
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book stamps—the last-mentioned 
being the forerunner of all rub- 
ber stamps and similar marking 
devices. 

Secondly, the scrimshaw crew 
did what the creative handicraft- 
ers in almost every line do in 
greater or less degree, viz., left be- 
hind them the germs of usable, 
original designs. In the case of 
scrimshaw, even gadgets that 
have become obsolete may show 
a knack of form, outline or orna- 
mentation that may be trans- 
planted. This is conspicuously 
true of the “sanders,” which were 
junked with the coming of blot- 
ting papers, but which have 
shapes and proportions that may 
be borrowed for modern inkwell 
patterns. 

To take a long jump in time 
and geography for another ex- 
ample of what the office equip- 
ment trade may draw from the 
handicraft well we may turn to 
“Lumsart,” the conception of a 
young man in Florida who has 
undertaken to capitalize the va- 
rious subtropical woods as a 
means of obtaining unusual ef- 
fects in desk fittings, etc. Sub- 
jected to unusual methods of sea- 
soning and unconventional proc- 
essing—as, for example, submer- 
sion in water for a year—this 
heretofore unexploited material 
has yielded paper weights, gavels, 
etc., noteworthy for sheer novelty 
of grain and color and finish. 


How Handicrafters Function 


If it be conceded that the han- 
dicraft of skilled manual workers 
has gradually established its place 
as a stimulating constructive in- 
fluence in the stationery, equip- 
ment and supply field, it may be 
worth while to examine how far 
the handicrafters have come and 
where they are going—with refer- 
ence to the influence upon the 
trade as a whole. The design 


angle is, in some respects, the 
most important—in this design- 
conscious age. 

One way to look at it is that the 
design-stimulus claimed for the 
handicrafters is far less important 
than formerly now that commer- 
cial producers of office appoint- 
ments are constantly reckoning 
with the design factor and are, in 
many instances, regularly employ- 
ing staff-designers well grounded 
in the practical elements of the 
industry. The other way to look 
at it is that the handicraft wing 
of the designing community al- 
ways contributes an adventurous 
and exploring spirit which takes 
chances in designing which would 
scarcely be risked by well-dis- 
ciplined forces in industry but 
which does produce, now and 
again, a surprise hit. In other 
words, handicrafters, with no 
check rein on imagination, are 
best positioned to blaze wholly 
new trails in designing. And, what 
is equally important, these handi- 
crafters, with comparatively lit- 
tle at stake in plant investment 
and inventories, are qualified to 
try out, marketwise, without too 
great risk, revolutionary design 
policies. 

Oddly enough, the consequences 
of business depression speeded up 
very considerably the play of this 
phase of handicraft influence and 
participation. The exigencies of 
disturbed markets imposed upon 
manufacturers a certain degree of 
conservatism in style trends and 
production policies. Meanwhile 
the havoc of unemployment drove 
into handicraft ventures a num- 
ber of erstwhile executives, engi- 
neers and staff designers who had 
the daring of desperation in their 
planning, yet had the tempering 
influence of recent contact with 
everyday industry. The result 
was to bring on the market, these 
past few years, a number of busi- 
ness aids and accessories which 
are a happy compromise in looks 
and ingenuity between the time- 
worn models of rutted commercial 
production and the freakish con- 
ceits that have given arts-and- 
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crafts oddities a bad name in 
some quarters. 


Lone Freelancing Replaced by 
Limited Commercial Production 


Another important new deal 
that will cause handicraft con- 
tenders to bulk more largely in the 
office equipment and allied mar- 
kets is the partial replacement of 
lone freelancing by what might be 
termed supervised and limited 
commercial production. The old- 
time conception of a handicraft 
enterprise was a one-man show. 
That type of institution is giving 
way to a plant which may enlist 
the services of anywhere from, say, 
six to twenty full-time workers. 
The relationship may be that of 
employer and employee, or the 
old-time guild spirit may be re- 
vived in a copartnership of mas- 
ter craftsmen. The significant 
point is that here is a type of or- 
ganization which captures some- 
thing of the distinction of design 
and the individualistic note in 
production which is supposed to 
be characteristic of handicraft 
wares, yet accommodates itself to 
the requirements of well-ordered 
retail trade. 

Along with the advance of han- 
dicraft fabrication from lone- 
hand production and direct sales 
at first hand, the modernization 
of methods above mentioned has 
brought better practice in ascer- 
tainment of consumer-prefer- 
ences and trade-demands. Some 
of the handicrafters of yesterday 
and the day before were wont to 
work out single-handed, and no- 
advice-asked their conceptions of 
chosen specialties. Which was, 
perhaps, all very well if the han- 
dicrafter was a genius with a flair 
for catching the public fancy. 
But not so good if the operator 
was merely a good craftsman, 
with a certain amount of origi- 
nality. 

Latterly the craftsman who 
aims to produce in some volume 


and distribute more or less widely 
is not merely keeping his feet on 
the ground. He, likewise, has his 
ear to the ground, intent for the 
first signs of leanings and trends. 
This scouting for shifts in the cur- 
rent of design, etc., is made easier 
by the modern craftsman’s con- 
cession to contact-selling. The 
writer has in mind one alert cap- 
tain of handicraft who makes 
visits at least once and sometimes 
twice yearly to the leading cities 
where he has dealer-customers. 
His purpose is not alone to sell 
goods and consequently his trips 
are timed to enable him to attend 
openings and business shows 
which will give him a bead on de- 
sign trends, the entry of new num- 
bers in the standard line, etc. 


Prestige of Handicraft Lines 


Now that the handicrafter has 
come up in stature he has learned 
that in the stationery and office 
equipment field a handicraft line 
may be welcome for the prestige 
it confers, out of proportion to the 
actual sales. Especially if the re- 
tailer can have an_ exclusive 
agency for his territory. Hence 
the disposition of ultra-skilled 
hand workers, such, say as cer- 
tain silversmiths, to drive bar- 
gains for exclusive representation. 
All of which brings us around, 
quite logically, to the part played 
by handicrafts in making closer 
alliance between stationery-equip- 
ment stock and the gift trade. 

Whatever the feelings of the in- 
dividual dealer as to the desirabil- 
ity of the alliance there is no 
question but what the erstwhile 
straight stationery or business 
supply stores and the gift or post 
card shops are being drawn more 
closely together. Where there is 
no outright merger of the two 
species of specialty marts each 
type is taking on some of the 
characteristics of the other. And 
the handicrafters are more re- 
sponsible than is generally recog- 
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nized for the melting—particu- 
larly for bringing gift models and 
gift lines to the houses that were 
formerly strictly commercial 
agencies of office outfitting. 

One school of marketing experts 
holds that the office equipment 
and supply trade is distinctly the 
gainer by the latter-day stressing 
of the gift slant. Patently, they 
declare, this to be true in the case 
of various manufacturers who 
have found new outlets in the 
“gifties.” For example, the type- 
writer manufacturers who have 
developed a profitable gift mar- 
ket for their colorful portables. 
But it is not less true of the re- 
tailers who are gaining the pat- 
ronage of a gift-buying public 
that was formerly wholly beyond 
their reach. 

Always there has been a quota 
of the relatives of business men 
who have chosen “useful” office 
utilities as remembrances at 
Christmas, birthdays, and other 
anniversaries. And who, presum- 
ably, visited the regular office 
equipment stores for their pur- 
chases. Where the change has 
come is with that other and larger 
share of the population—espe- 
cially the feminine population— 
which has only recently discov- 
ered the gift-elegibility of the de 
luxe paraphernalia of business. 
The handicraft workers with their 
luxurious desk sets, etc., did much 
of the preliminary educational 
work. Not belittling, of course, the 
missionary work of the producers 
of fountain pens and patent pen- 
cils. Handicraft pioneers in the 
business equipment line marketed, 
at first, through the gift shops be- 
cause these were the outlets open 
to them. They have lost no time, 
however, in cultivating latterly 
the regular stationery and supply 
trade—playing up their unique 
lines as an antidote for chain 
store and cut-price competition in 
office supply staples. 


Preposterous and absurd are adjectives that have often been used by the 
wiseacres in commenting on new inventions and new discoveries. 

All the way from Columbus down to the Wright Brothers, those who have 
evolved new ideas have been laughed at by the radicals without brains and 
the conservatives with brains. 

We think we would be too wise to turn down anything with great possibili- 
ties, but would we be? And are we too clever to turn down almost daily propo- 
sitions that, though not offering great fortunes, do offer smaller opportunities? 

Let us look a little deeper, consider a little longer, feel a little less sure, when 
impelled to turn away from the man who comes with an idea that is new. He 
may see further than we. If we think his idea is foolish, not he, but we may be 
the fools.—Frank Farrington. 


(All rights reserved) 








28 


Systematic Calls Build Sales in 
Office Supplies and Furnishings 


HE “systematic” feature of its 

salesmen’s call is regarded as 
one of the most important single 
factors of its promotion work by 
the Tulsa Stationery Company of 
Tulsa, Oklahoma, in the opinion 
of R. G. Attaway, president of the 
concern. 

While the store’s fifty per cent 
increase in sales of office furniture 
during the past year was a reflec- 
tion of improving business condi- 


Consistent Soliciting Es- 
tablishes Contacts, 
Builds Good Will, and 
Earns Profit, Maintains 
President R. G. Attaway 
of the Tulsa Stationery 
Company—By Dwight 
Abbott. 








worth the effort. Even where no 
large orders are in prospect or 
likely to be, he finds it profitable, 
since all purchases made by cus- 
tomers in the territory covered by 
him are credited to his account. 
This includes purchases made by 
customers themselves in the store 
—‘“but does not, of course, include 
all cash purchases made in the 
store,” Mr. Attaway said. Credit 
is given salesmen only for pur- 





Personnel of the Tulsa Stationery Company Store. 


tions in the territory, certain sales 
practices aided the build-up in no 
small way, Mr. Attaway acknowl- 
edges. 

Contact work by his three sales- 
men and himself accounts for 
about ninety per cent of the past 
year’s business, Mr. Attaway ex- 
plained. And the direct reason for 
the predominating importance of 
his salesmen’s work, he thinks, is 
the fact that instead of making 
their calls sporadic, they have 
been trained to work the trade at 
regular intervals. 

“This means that, if our sales- 
man were to pay your office a call 
on Friday, say, he is going to show 
up not just once in a while, but 
every Friday of each week,” Mr. 
Attaway said. 

By habituating customers to the 
regular-interval calls, the Tulsa 
store has been able to promote the 


sale of not only “heavy goods” 
better than under a less well or- 
ganized plan, but has captured 
many sales in stationery and other 
supplies as well. It has garnered 
a certain amount of trade that 
would undoubtedly go to shops 
close at hand, if, say, a stenogra- 
pher must be sent out for paper, 
pencils or clips instead of having 
them sent in when needed. 

“Systematic calls have trained 
our trade to know when to expect 
visits, and needed purchases are 
often held over for such calls, 
when an order can be taken. And, 
while the sale of office furniture 
has shown vast improvement dur- 
ing the past year, the supply end 
of our business is, after all, our 
bread and butter,’ Mr. Attaway 
pointed out. 

The salesman’s time is made 


Left to right: R. G. Attaway, 
president, Mare Davenport, Emory Atkinson, Harley Shearer (since deceased), O. L. 
Seale, and Pat G. Attaway. 


chases by the regular customers. 

Each salesman has a three by 
five card file. Cards for each day 
of the week tell him what calls 
to make during the day. The 
routine is thus insured as some- 
thing more than mere policy. 

Repeated, regular calls on the 
part of salesmen suggest an inter- 
est in offices difficult to put across 
otherwise, Mr. Attaway has found. 
Like the regularly run newspaper 
advertisement, the Tulsa _ store 
finds, it provides a way of keeping 
the establishment before the buy- 
ers. Better than advertising, it 
puts the “personality” into promo- 
tion. 

Such calls begin with the discov- 
ery of each new prospect. Per- 
sonal letters are little used; the 
method is one of contact from the 
start.—Bart. 


Silhouetted Senti- 
nels of the Middle 
West Mart 





Skyline of Kansas 
City from Hotel 
Kansas Citian 


Typewriter Convention Program 


EPLETE with important busi- 
ness sessions at which a host 
of prominent members of the in- 
dustry will appear as speakers, 
and entertainment features for 
both members and their ladies 
attending the meeting, a program 
for the annual convention of the 
National Typewriter and Office 
Machine Dealers Association has 
been tentatively completed for 
June 15, 16 and 17 in Kansas City. 
Ted Schafer, president of the 
organization will be chairman of 
the opening meeting on the morn- 
ing of Monday, June 15, in the 
Muehlebach hotel. Mr. Schafer 
will take over the gavel following 
an address of welcome and re- 
sponse scheduled for 9:40 a. m. 
The appointment of committees 
will be preceded by the reading of 
the secretary’s report by Anton P. 
Pohl, Jr., and the report of the 
treasurer by Elmer Smith. Three 
speakers, whose names will be an- 





nounced later, will deliver short 
addresses before the session ad- 
journs for lunch. 

Harry Russell will preside at the 
afternoon session at which speak- 
ers will talk on the subject of mer- 
chandising and will discuss vari- 
ous important questions of interest 
to the dealer. During this session 
the ladies will be entertained at 
a tea in the Nelson Art Gallary. 

In the evening the delegates 
and their ladies will gather at the 
Mayfair night club at 7:30 for a 
dinner dance which has been ar- 
ranged in their honor. 

The Tuesday morning session 
opens at 9:30 o’clock with James 
P. Ward, Sr., presiding. At this 
meeting the delegates will hear 
the reports of the various commit- 
tees and speakers will talk on con- 
structive ideas, all of which will 
be open for debate of the member- 
ship. 

All business will be temporarily 




















shelved on Tuesday afternoon with 
the balance of the day and the 
evening given over to entertain- 
ment. The visitors will have the 
choice of playing their favorite 
sports or attending a sight-seeing 
tour of Kansas City before return- 
ing to the Muehlebach hotel in 
time for the annual banquet which 
will be staged in the hostelry’s 
newly-decorated ballroom. 

The Wednesday morning session 
will see Elmer Anderson, vice- 
president of the association, 
wielding the gavel. The meeting 
will consist of a discussion of reso- 
lutions and an open forum. 

At 2 o’clock Wednesday after- 
noon Mr. Schafer will again pre- 
side for the meeting which will in- 
clude the election of officers, 
choosing of the next convention 
city and the taking up of unfin- 
ished business and adjustments 
before the 1936 convention be- 
comes a matter of history. 





— ss 


Elmer Young 
Treasurer 


C. Elmer Anderson 
Vice President 


A. J. Pohl, Jr. 


Secretary 


Theodore Schafer 
President 








30 





OFFICE 


FURNITURE 


' 


| why 
\) j 5 7 7 
. . P 


c 


WOOD & STEEL 








Making the Big Installation 


I N JULY we learned through a 
friend that the Maytag Com- 
pany, Newton, Iowa, contemplated 
the erection of a new office build- 
ing, which was to house its gen- 
eral business departments. The 
building, we were told, was to be 
one of the outstanding structures 
of its kind in the Middle West. We 
contacted the Maytag Company at 
once, endeavoring to sell our com- 
pany as well as the lines we handle. 

We convinced them that we 
were prepared to equip the office 
throughout with outstanding qual- 
ity lines in either wood or steel. 
To confirm our claims, we fur- 
nished the company with pictures 
of similar high-class installations 
we had made in Des Moines and 
other cities. As soon as the May- 
tag Company had expressed a will- 
ingness to consider our proposal, 
we arranged with the Shaw- 
Walker Company, The Harter 
Corporation, and the Stow-Davis 
Furniture Company to enter into 
correspondence with the commit- 
tees charged with the responsibil- 
ity of selecting the office equip- 
ment. The three furniture com- 
panies cooperated whole-heart- 
edly, while I made frequent calls 
upon the members of the commit- 
tee and prevailed upon them to 
visit our store. 


Committee Arrives 


When the committee arrived, we 
were completely prepared. Work- 
ing as a team with the Shaw- 
Walker, Harter and Stow-Davis 
representatives, we made a con- 
vincing demonstration of the 
equipment we proposed to install, 


How the New Maytag Of- 
fice Building Was Fur- 
nished in Its Entirety—As 
Told by Charles R. 
Storey. Manager of the 
Office Furniture & File 
Department, Zaiser’s 
Specialty Company, Des 
Moines, Iowa. 








urging our honest conviction that 
it was best adapted to the com- 
pany’s requirements. 

As a result of the visit, we re- 
ceived a list of the units that 
would be required, with a request 
for figures. With the figures, 
which we furnished immediately, 
we submitted a number of well ex- 
ecuted sketches showing recom- 
mended layouts and equipment. 
The suggestions were accompanied 
by data explaining how the lay- 
outs were designed to achieve the 
best arrangement for efficient flow 





Mr. Storey 


of work and for the convenience 
of the user of the equipment. The 
committee was evidently impressed 
with the ideas and our sound argu- 
ments, as the award, which soon 
followed, was for one of the largest 
installations of recent years. 


Employes’ Needs Surveyed 


In many instances we felt we 
could improve on the type of 
equipment asked for in the order 
by department heads and em- 
ployes of the Maytag Company. 
Consequently we went through 
every department accompanied by 
the respective head and laid out 
each individual worker’s tools 
which we knew to be to his or her 
greatest advantage. The exhaus- 
tive survey we made of each em- 
ploye’s needs is best demonstrated 
by the fact that in the Shaw- 
Walker steel desks we placed in- 
dividual letter trays in each drawer 
as well as the conventional pin 
and clip tray. In other desks we 
built special card index trays 
which hang on the side of the 
drawer to house certain types of 
records. We also made ample use 
of the two-drawer desk companion 
file where overflow work is not 
sufficient for the standard sixty- 
inch desk which was _ installed 
throughout the plant, with ped- 
estal type typewriter desks. 

Invisible Wiring 

We arranged to have the desks 
electrically wired with no wires in 
view. On the stenographic desks 
we also installed non-vibrating de- 
vices for the use of Dictaphones 
or Ediphones. 

Another important part of the 
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MAYTAG INSTALLATION IN PICTURES 


L. Maytag, Sr.. Chairman of the Board. 


Globe, Rand Me- 


l. Private Office, F. 
Florentine Suite, Swivel and Guest Chairs. 
Nally; Lamps, Rindsberger. 

2. Directors’ Room. Adam Chairs, Directors’ Tables, and 
Davenport. Wine-colored rug, paneled American Walnut Walls. 

3. Office of E. H. Maytag, President of the Company. Tables 
and Book cases in Walnut. 

4. Office of Roy A. Bradt, Vice President in Charge of Sales 
and Advertising. Modern Suite. 

5. Lebby Furniture by Younker Brothers. 

6. Mailing Room. 

7. Main Floor, Looking from East to West. 


installation which was made on 
our recommendation was the 


vamped and brought up-to-date. 
The executive offices were also 


8. Credit and Cashier’s Department. 

9. A View of the Sales Department; to the Extreme Left Are 
the Service and Traffic Departments. 

10. Central File Department. Five-Drawer Files, Shelves, 
Roller Stools, Posture Chairs, ete. 

ll, 12. Advertising Department. Desks, Cupboards, Files, 
and Tables. The Complete Color Scheme was Developed in the 
Commercial Offices. 

All Files, Metal Desks, and Special Metal Equipment, Shaw- 
Walker Company; All Wood Furniture, Stow-Davis Furniture 
Company; Special Chairs, Harter Corporation, unless otherwise 
cited, 


Maytag, Sr., chairman of the 
board, we installed the Stow- 


Shaw-Walker new super-control- 
ling index. This was installed by 
the Shaw-Walker system service 
department. At the same time we 
saw to it that the filing system 
of every department head was re- 


carefully planned with color 
schemes, furniture and devices 
which best filled the needs of the 
various officials. 

Stow-Davis furniture was used 
throughout. In the office of F. L. 


Davis Florentine suite, including 
Swivel chairs, desk chairs and 
lounge. There was also a large 
globe by Rand McNally, and table 
and floor lamps speciaily made 
for this job by the Rindsberger 
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Company of Chicago. The up- 
holstery was all in two shades of 
green. 

In the office of President E. H. 
Maytag was placed a handsome 
suite in matched walnut; F. L. 
Maytag, II, chose an Early Ameri- 
can Colonial suite; George Um- 
bright, vice-president and comp- 
troller was equipped with a mod- 
ern suite, as was Roy A. Bradt, 
vice-president in charge of sales 
and advertising, and W. R. Sparks, 
secretary. E. L. Nelson, assistant 


Here Is an Ex 
ample of a Model 
Office Furnished 
for Display Pur- 
poses by the New 
Orleans Firm of 
LeBlanc, Inc. Of- 
fice Supply House. 


Model Office Sells 


Note.—Mr. LeBlanc, author of 
the following article, ended ten 
years of selling office furniture and 
systems to go into business for 
himself two years ago. How his 
plan, described below, pulled him 
through the depression period is 
aptly demonstrated by his success- 
ful second anniversary celebrated 
last February. 


HEN I decided to go into busi- 

ness for myself in February, 
1934, I was fully aware that to suc- 
ceed I should have to figure ways 
and means of doing business at a 
much smaller cost than the aver- 
age, at least until things began to 
pick up. 

This was the thought then 
which prompted me to search for 
a method whereby I could operate 
economically and at least earn a 
satisfactory living. Coupled to this 
idea was another which dealt with 
the best method and location for 
exhibiting office furniture. 

The first move we made was to 


secretary chose an Adam pattern 
desk. 

Two Adam directors desks, an 
Adam davenport and twelve chairs 
were the principal pieces in the 
director’s room. 

The lobby furniture was sup- 
plied by Younker Brothers while 
a splendid selection of furniture 
for the tabulating machine de- 
partment was furnished by the 
Shaw-Walker Company and the 
Harter Corporation. 

Harter Corporation chairs, many 











By J. D. LeBlanc 
J. D. LeBlanc, Inc. 
New Orleans, La. 





select showrooms in a modern 
skyscraper building located in the 
commercial section of New Or- 
leans. These showrooms, we 
found, afforded an opportunity to 
show office furniture where it 
might logically be expected to be 
found—in an office. The site not 
only showed our furniture to the 
best advantage, but it gave the 
prospective purchaser a better idea 
of how the merchandise would 
look in his own office. 

After establishing the show- 
rooms we next turned our atten- 
tion to deliveries and storage 
space. As a result we handle all 
deliveries from a warehouse in the 
low-rent district in a manner so 
economical that we can offer a 
considerably lower price to the 
customer. 


OFFICE APPLIANCES 


of which were of the richly-up- 
holstered variety, together with 
Shaw-Walker desks went into the 
furnishing of a great many other 
departments, including the adver- 
tising department, stenographic 
department, cost and accounting 
departments, the mailing room, 
sales department, service depart- 
ment, traffic department, produc- 
tion department, purchasing de- 
partment, central file department, 
credit and cashier’s department 
and the Multigraph department. 


—The following ar- 
ticle by Mr. Le- 
Blanc tells how his 
company weathered 
the lean years by 
using an “exhibit- 
offices -in-an- office - 
building” idea. 


Furniture 


The next step was to simplify 
our operations as much as possi- 
ble. This was accomplished by 
using a triplicate form when bill- 
ing, the original copy being the 
customer’s invoice, the second is 
the bookkKeeper’s copy and third 
a delivery ticket. These delivery 
tickets are turned over to the 
drayman and deliveries are 
promptly effected from the ware- 
house. In this respect I can say 
that the success which attended 
our second anniversary is largely 
due to the methods used in effect- 
ing economic operation of the 
company. 

At the present time our firm is 
a representative of the Macey 
Company, Fritz-Cross Company, 
Faultless Caster Company, Guide 
System & Supply Company, L. M. 
Bickett Company, and the Wheel- 
dex card system. All of these 
lines are handled from our estab- 
lishment which is located at 708 
United Fruit building. 
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= fountain pen that’s not 
in working order is a liability 
—a drag on further pen selling,” 
said W. A. Sheaffer, president of 
the W. A. Sheaffer Pen Company, 
to his advertising department one 
day three years ago. “If we can 
find a way to get these pens back 
into commission, their owners will 
be pleased. They'll think favor- 
ably of pen gifts, and they'll stop 
showing laggard pens to their 
friends and discouraging pen buy- 
ing.” 

The result was National Pen In- 
spection Week—a hit from the 
start. Each year now, for three 
years, this “good-will generator” 
has steadily grown in popularity 
with an ever-increasing number of 
dealers; impelled by the fact that 
it is easy to put on, can be re- 
peated as often as four times a 
year with the certainty of stimu- 
lating user interest and increasing 
sales at any time but particularly 
during the periods that are out- 
side of the normal pen sales peaks. 

In sponsoring National Pen In- 
spection Week the Sheaffer Com- 
pany has always taken pains to 
focus all attention on the partici- 
pating dealers, keeping the name 
“Sheaffer” and any other pen 
brand entirely out of the picture. 
The whole proposition is treated 
as if it were a feature sponsored 
and agreed upon mutually by the 
pen industry and the dealers. This 
has not only encouraged the 
dealer to take part, but has been 
the basic reason why the public 
responds so heartily—there ap- 
pear to be no selling strings at- 
tached to the promotion, and in 
truth there are none. 


Sheaffer Offers Displays 


The Sheaffer Company features 
National Pen Inspection Week in 
its Spring advertising—this year 
with a reader estimate passing 


National Pen 
InspectionWeek 


Third Year of a Successful Sales 

Promotion Idea Used by an In- 

creasing Number of Dealers to Be 
Staged May 25 to 30. 


125,000,000—and by using the com- 
pany’s buying power, offers strik- 
ing pen inspection window and 
store displays for about one-tenth 
the price the dealer would pay for 
similar material. This material 
features National Pen Inspection 
Week and makes no mention 
whatever, in word or picture, to 
any specific make of pen. Free 
dealer newspaper mats are also 
supplied, featuring the promotion. 

In the store the usual offer is to 
inspect, clean and adjust any and 
all pens free of charge and fill 
them with Sheaffer’s Skrip. Gen- 
erally the “adjustment” is a sim- 
ple matter; leaving the pen owner 
happy and feeling kindly and ob- 
ligated to the store. Where re- 
pairs are in order, or the pen is 
beyond hope, this can readily be 
explained and repair charges are 
made. The profitable repair busi- 
ness alone repays for the effort, 
yet this is the smallest of the good 
results. 


Tells of Response 


People readily respond. A lead- 
ing Boston store ran a six-day pen 
inspection week and reported: 
“We received 1,200 repairs. This 
alone was profitable but the real 
remuneration was realized on the 
increased sales of new pens and 
ensembles.” 

Says a leading dealer in Cedar 
Rapids, Iowa: “Scores of people 
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responded. We did not notice a 
pen sales increase at once, but in 
the following six months a nice 
increase appeared.” A New Haven, 
Conn., dealer reports: “We had 
375 repairs in three days—many 
new pens sold, replacing cheap 
and defective ones—every dealer 
should do it.” From Huntington, 
W. Va., comes this: “Used with 
great success, will repeat, for it at- 
tracts attention and builds sales.” 
From San Francisco: “Repairs in- 
creased by over sixty per day, will 
repeat.” A Providence, R. L,, 
dealer reports: “On this year’s 
three stormiest days over 500 peo- 
ple responded for pen service.” 
“National Pen Inspection Week 
suggests to the public that we are 
pen headquarters. Certainly does 
promote sales. We'll repeat,” says 
a San Antonio, Texas, merchant.” 
“Hundred ailing pens a day for 
three days, nearly twice as many 
as our first promotion; 150 sac re- 
pairs at thirty-five cents each 
alone paid for ad and promotion,” 
says a Grand Rapids, Mich., 
dealer. And there are many hun- 
dreds more. 


Leads to Future Sales 


Time and again dealers report 
that people come in months later 
and say, “When I was in to have 
my pen inspected you showed me 
a new pen—I want to buy it now 
for a gift.” And an accurate check 
on the behavior of traffic brought 
in by this promotion reveals that 
practically every store counter 
benefits by the increased buying 
that extra traffic always brings. 

This year the Sheaffer Company 
offers the display material shown 
at “next-to-nothing” cost. When 
the proven success of the plan is 
considered and the simplicity and 
low cost of it all, scarcely a dealer 
can afford not to tie in with the 
idea. 


A conference of ministers was being held. It had droned along for days—with- 
out the usual flareup of the liberals, without a single headline earned by famous 
orators. Finally, unexpectedly, as a matter of courtesy, one of the elder preachers 
was called upon to speak. 

He rose quietly, fumbling somewhat with his opening sentences. Then his 
thoughts took form. His words fell into the rhythm of a marching column. His 
impassioned oratory beat down upon the upturned faces of the listeners. When 
he reached the climax, the whole sedate conference broke into applause that 
rocked the room. The veteran preacher had delivered the outstanding oration of 


the session! 


A cocky young “D.D.” strolled up and said. 
delivered ‘without preparation.’ 
The old minister looked gently at his questioner. 
he replied, “Sixty years.” 


“That was a masterly address you 
How long did it really take you to prepare it?” 
“Sixty years, young man,” 
(Remington Rand News, April 15, 1936.) 
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Seen and Heard 
in Southern California 


By Hobart W. Martin 
230 Avenue D, Redondo Beach 


Ribbon and Carbon Men Discuss Fair Trade Act.—At 
the regular monthly dinner meeting of the Carbon and 
Ribbon Dealers Association of Southern California, the 
California Fair Trade Act was explained by Frank E. 
Mortenson, Executive Secretary of the Southern Cali- 
fornia Retail Druggists Association, Ltd. Mr. Morten- 
son explained the features of the Act and gave an out- 
line of the decision of the Supreme Court of Cali- 
fornia declaring the Act as amended by Section One 
and One-half to be constitutional. He outlined the ad- 
vantages of the amended Act to retail dealers in all 
lines, and gave an interesting account of the labors 
of its proponents in getting it through the legislature 
and obtaining the signature of the governor. 

Mr. Mortenson’s remarks took in substantially the 
Same ground as that covered by Attorney Stanley A. 
Weigel before the divisional meeting of the Southern 
California Stationers Association—Regional District 
No. 12 of the N.S. A., reported in another column. 

He referred briefly to the Federal Fair Trade Act 
which applies in any state having an enactment of this 
character. He also outlined the provisions of the Cali- 
fornia Unfair Practices Act, a vital amendment to 
which was approved by the Governor on July 15, 1935. 
The Act now forbids anyone in the State engaged in 
the production, distribution and sale of any commodity 
from interfering with others engaged in the distribu- 
tion and sale of like lines with a view to destroying 
competition or discriminating between different sec- 
tions or cities, etc. The prohibitions of the statute em- 
brace schemes of special rebates, collateral contracts 
or any device whereby discrimination is effected in vio- 
lation of the intent of the statute. It is also unlawful 
to sell any product or service at less than its cost to 
the vendor or to sell or give away any article for the 
purpose of injuring competitors. The term “cost” is 
defined as meaning the invoice or replacement cost, 
whichever is lower, plus the cost of doing business by 
the vendor, and the cost of doing business shall in- 
clude without limitation the following items of expense: 
Labor (including salaries of executives and officers), 
rent, interest on borrowed capital, depreciation, selling 
cost, maintenance of equipment, delivery costs, credit 
losses, all types of licenses, taxes, insurance and adver- 
tising. The statute contains other provisions outlining 
certain exceptions to hard and fast rules, and provides 
penalties for violation of the act. The last section reads 
as follows: 

“The sale at less than cost of goods obtained at 
forced, bankrupted, close-out, and other sales outside 
the ordinary channels of trade is destroying healthy 
competition and thereby forestalling recovery. If such 
practices are not immediately stopped, many more busi- 
nesses will be forced into bankruptcy, thus increasing 
the prevailing condition of depression. In order to pre- 
vent such occurrences it is necessary that this act go 
into effect immediately.” 

The meeting was held in the English Room of the 
Clark Hotel, Los Angeles. President W. E. Sibertson 


was in the chair. 


Purchasing Agents Hold Business Show.—The Ninth 
Annual Industrial Exposition was held on April 16 un- 
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der the auspices of the Purchasing Agents’ Association 
of Los Angeles at the Biltmore hotel. The capacious 
reception hall was filled with up-to-date and interest- 
ing industrial exhibits, suggesting the progress which 
has been made since the exposition of last year. Busi- 
ness concerns are coming more and more to realize the 
value of these expositions, where new inventions in the 
field of useful machinery and improvements on older 
devices make for better methods and greater economies. 
So far as money is concerned the exposition is a non- 
profit enterprise. No admission is charged, and the cost 
to exhibitors is merely sufficient to cover expenses. 

Among those in the office equipment field who pre- 
sented exhibits the following were noted: 

Darnell Corporation, Ltd.—Casters, wheels and glides. In 
charge were W. Raleigh Darnell, vice-president, and A. L. 
Foster, district salesman, 

Dictaphone Sales Corporation.—Dictaphones and accesso- 
ries. E. L. Murphy, manager, in charge, aided by A. W. 
Trimble, F. E. Dorian and O. C. Kelly, representatives. 

Exdiphone Company of Los Angeles, The.—Ediphone voice- 
writing equipment, featuring the new Protechnic Ediphone. 
George E. Montgomery, W. B. Buchanan, vice- 
president, and E. C. Shafer, secretary. 

Charles R. Hadley Company.—Loose leaf devices, includ- 
ing among other lines the company’s new ‘“‘S and D” line for 
Attending were W. H. McCarthy, city sales man- 

Kelly, credit manager, and J. F. Cassell, advertis- 


president : 


dealers. 
ager; S. J 
ing manager. 

In-A-Fleer Safe Company of Los Angeles. 
safes, a Los Angeles made product having an ingenious sys- 
tem of locks and keys declared capable of confounding any 
president, assisted 


In-a-floor 


pilferer. In charge was S. L. Belknap, 
by S. L. Belknap, Jr., secretary-treasurer, and George M. 
Bissell, sales manager. 

International Business Machines Corporation, Electric 


Writing Machine Division.—-At this exhibit H. M. Friesley, 
branch manager; A. J. Otto and H. L. Clarke demonstrated 
two all-electric International typewriters. 

Office Supply Company, Ltd., of Los Angeles..__Here were 
Bostich stapling devices. C. E. Shanks, 
Shanks, vice-president, and F. H. Shanks, 


demonstrated the 
president; W. W. 
secretary-treasurer, were in charge. 

Pacific Desk Company.—-Here was shown a line of high 
grade office desks, chairs, filing devices, ete In charge was 
Theodore F. Peirce, president; Harry Ryan, sales manager, 
and Thomas Rofter, Dan Bruce and Louis Hanson, represen- 
tatives. 

Robert L. Parker Company. 
and supplies, using no stencils, 
Parker and W. R. Siner were in charge. 

Pacific Stationery Distributing Company. 
machines and staples, keys and finger pads, Swan 
and Guide System and Supply Company’s filing supplies. 
Flatau, manager; J. E. Malik, assistant manager, and K. E. 
Irving, representative, were in attendance. 

Remington Rand Inec.—Remington typewriters, standard, 
noiseless, portable and portable noiseless, Remtico type- 
writer supplies, ete. Present Herbert A. Ecclestone, 
manager; G. G. Bignall, assistant manager. 

E. L. Seister Company.—Demonstrated Triner 
bundle tyers, Error-No copyholders and 


(rotary) 
Robert L. 


Direct duplicator 


gelatin or ink 


Speed stapling 
pencils, 
s 


were 


scales, Na- 


Acme Insite 


tional 
Visible card systems E. L. Soister and A. B. Russ were in 
charge 

Underwood Elliett Fisher 
writers of all types and every 
Sundstrand adding machines, Elliott Fisher accounting ma- 
Present and demonstrating were J. A. Johnson, 
R. Zimmerman, assistant manager, ac- 
Caffrey, assistant man- 


Company.—Underwood_ type- 


use, were demonstrated, also 


chines, ete. 
branch manager; P. 
counting machine division; W. W. 
ager, adding machine division, and others. 

Western Office Furniture Company.—Crand Rapids desks, 
Clemeo desks, Milwaukee chairs and Columbia files 
shown by B. J. Tufeld, owner, and Messrs. Brownyard and 
Kamp, salesmen. 

Western Lithegraph Company. 
displays, advertising, letterheads, booklets, color work, etc. 
Fred Ashley, purchasing agent; Don Milli- 
Bob Klitten, color depart- 


were 


Showed Edgewys signs, 
In charge were 
ean, production department, and 
ment. 

The exhibition was held from 11:00 a. m. to 11:00 
p. m., one day only, and was declared to be eminently 
successful by all who showed their lines. 

> 


Visitor from San Francisco.—W. G. Chamberlain of 
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the Wholesale Typewriter Company, San Francisco, 
called on the trade in Los Angeles last month, and spent 
a satisfactory week or so among friends and acquain- 
tances. 

+ 

Underwood Elliott Fisher Boys Pile Up Quota Figures. 

Joe B. Rodgers, crack salesman for the U. E. F. Com- 
pany, Los Angeles, made 364 per cent of quota in March, 
and his performance at the time of writing (April 17) 
bids fair to equal or exceed those figures. Other big 
performers (over-quota men) include the following for 
March: G. A. Druin, 271 per cent; R. Shea, 171 per 
cent; Otto Christiansen, 116 per cent; H. B. Hillis, 113 
per cent; W. O. Bryant, 111 per cent, and C. H. Olm- 
stead, 106 per cent. 

+ 

Big Stationery House Buys Printing Concern.—The 

Schwabacher-Frey Company of Los Angeles recently 
bought the Recorder Printing Company of the same 
city and incorporated it into the business. 

> 


Mountain Trout His Hobby.—When E. E. Thornton, 
western division manager for the Allen Calculators, 
Inc., and chief of the California Typewriter Exchange, 
517 South Spring street, Los Angeles, wants a change 
of scene and activities, he lights out for the high Sier- 
ras beyond Bishop, where he angles in the cold moun- 
tain streams for Lockleven and golden trout, and oc- 
casionally a rainbow. 

Mr. Thornton has also what may be termed a sec- 
ondary hobby. It is golf, and he is the possessor of a 
number of attractive trophies as a reward for “keeping 
his eye on the ball.” 

Mr. Thornton says that the Allen calculating ma- 
chines are enjoying an active and satisfactory sale, 
and that the outlook is increasingly encouraging. 


Staff of L. A. Stationery House Plays Golf.—On April 
19 most of the personnel of the Schwabacher-Frey 
Company of Los Angeles participated in a semi-annual 
golf tournament at the Western avenue golf course. 
One hundred twenty members of the staff took part in 
the contest. After the game was over a large number 
of prizes were distributed—enough for every player. 
The prizes were given out at a banquet following the 
tournament. 

After the meal many of the golfers participated in 
bridge and other games. 

* 

Three Men from Chicago.—No; this isn’t the title of 
a pulp paper thriller. "Tis just a few words about men 
we used to know in Chi, and some of the old-time lads 
that made good in the typewriter world. The other 
day the reporter dropped in to see R. C. Anderson of the 
Business Appliance Company at 509 South Spring street. 
“So you’re from Chicago,” said Bro. Anderson. “I used 
to live there; fact is, I sold typewriters for almost all 
the companies there are. I’ve been here some years 
and like it, but I like Chicago, too. Elmer Young, you 
know, is my brother-in-law. By the way, there’s an- 
other Chicago man here. Oh, Williams, here’s a man 
from your old home town.” 

Forth at once came Ray Williams, veteran Chicago 
typewriter man and old-time stationer, to make this 
writer wonder a man could live through so many event- 
ful years and show them so little. “How do you do— 
glad to see you. So you’re with Office Appliances. Tell 
me, is Bill Kney with you still? He used to call on me. 
When you write to the office just give him my best 
regards. 
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“Yes,” continued Mr. Williams, “I’ve been here since 
last August—haven’t made up my mind when I shall 
go back. Years ago I used to be with the Stationery 
Shop in the Monadnock building. That was a long 
time before the Horder branch came in. I remember 
that your boss, Mr. Johnson, had an office in that 
building. How old is Office Appliances? What! Almost 
thirty-two years! Then it was more than that number 
of years ago that I first knew Mr. Johnson. I went into 
the typewriter business about that time—knew J. E. 
Grady, the Shipmans—the younger Shipman was a boy 
then—and a host of fine fellows, many of whom have 
gone up the long trail.” 

It was hard to break away, but I had to; and I car- 
ried away the thought that we ought to preserve in 
print the memories of the old-time stationers and type- 
writer men—men who were and are a credit to the busi- 
ness. To produce such a manuscript would have to be 
a labor of love, I fear—but indeed unless it were it 
might not amount to much. 


. 


Howard Rotherick Returns to Home Base.—Howard 
Rotherick, of Bullfrog Brands, Inc., 300 West Adams 
street, Chicago, spent the winter in Los Angeles. He 
returned home about two weeks ago. He was for many 
years a partner in the well known carbon and ribbon 
firm of Newton & Rotherick. 


U. E. F. Opens Sub-Branch in Pasadena.—The Un- 
derwood Elliott Fisher Company recently opened an- 
other sub-branch office, this time in Pasadena, with 
C. R. (Jack) Fleming, formerly of San Francisco, Spo- 
kane and Seattle, as manager. Like other sub-branches 
in the Southern California district, it is under the su- 
pervision of the Los Angeles branch directed by J. A. 
Johnson at 733 South Spring street. The new branch 
is at 34 North Marengo street, Pasadena. 


——— 


GAUTIER THIEBEN VISITS BUSINESS CENTERS 
On a brief visit to the United States and Canada, on 
a special business mission, Mr. Gautier Thiében reached 
Chicago April 23. Formerly associated with the Oliver 
Typewriter Company, Mr. Thiében is now sales man- 





Gautier Thiében 


ager for the firm E. Paillard and Company, Ltd., of 
Yverdon and Ste-Croix, Switzerland. He arrived in 
New York April 16, with an itinerary including Chicago, 
Toronto, and Buffalo, his return to Europe slated for 
the S. S. President Harding, leaving New York April 29. 
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LITTLE “CARTER” ITEM TAXES BIG FACTORIES 


When The Carter’s Ink Company of Boston recently 
launched their Carter’s Cube-Stands (described in the 
New Machines and Devices department) they expected 
the little item would be well received by the dealers 
and the public. There would be appeal, they felt con- 
fident, in its utility, its value and its appearance. It 
had been carefully considered in each feature. To give 
all wholesalers and dealers equal opportunity no gen- 
eral announcement of the invention was made until all 
of those in each trade area throughout the country, 
who were interested, were supplied. 

The little item took with the public. With what 
rapidity is indicated by an incident in one of the coun- 
try’s leading hotels which was equipped with the Cube- 
Stand. In a letter to The Carter’s Ink Company the 
manager of the hotel related that a guest registered at 
3:00 P. M. Went to his room to write a letter. Used 
the Cube-Stand. Within an hour telephoned to the 
manager to send out and buy a Cube-Stand for him, 
making the following comment: “Why on earth has 
nobody invented this convenience before?” 

Dealers in many sections of the country soon re- 
ported exhaustion of their stock and orders booked 
for hotels and homes as well as business offices. Re- 
orders poured in. The stream continued. Total sales 
mounted to thousands, to ten thousands, a hundred 
thousand, and now there is prediction for sales of a 
million before summer wanes. And so the little thirty- 
nine cent item is making the Carter factory hum with 
activity, while the two plastic factories in which the 
bases are made are on a twenty-four hour daily basis. 


—_——_- >= 


KOCH BROTHERS HOLD ANNUAL INSPECTION 

April 11, two days before the regional meeting in 
Des Moines, Koch Brothers had their annual store, 
office and plant inspection, with Charles P. Garvin, 
general manager of The National Stationers Associa- 
tion, serving as grand inspector general. The shipping 
room, as first point of inspection, was found to be neat 
and clean. The printing department registered nearly 
perfect, with everything clean and ship-shape, the 
only complaint (which can hardly be avoided) being 
the noise of the presses. 

Paper stock was well kept under careful stock con- 
trol. The entire spoilage in the year averages less 
than one-half of one per cent. Window and store dis- 
play was handled well. One window showed carbon 
paper and related merchandise. Another showed Gen- 
eral Fireproofing products, with appropriate accessories 
on the desk, including a desk lamp, and color harmony 
in an artistic background. 

The managers of the various departments took pride 
in the ratings given for their work. They were en- 
thusiastic about the whole idea. 

KELSEY OPENS HARTFORD OFFICE 

W. E. Kelsey, proprietor of the Kelsey office equip- 
ment house at 106 South Main street, West Hartford, 
Conn., last month announced the opening of a new 
office and warehouse at 555 Asylum street, Hartford, 
Conn. 

Mr. Kelsey will be remembered by readers of Office 
Appliances as the first dealer to publish a directory 
of the various lines handled. Soon after a story of 
this endeavor was published in the October, 1934, issue 
of this journal Mr. Kelsey received hundreds of re- 
quests for a copy of the directory from dealers both in 
America and abroad. 
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UEF COMPANY MOVES INTO NEW OFFICES 


The Underwood Elliott Fisher Company last month 
moved its executive and general sales department offi- 
ces and its general offices into new and larger quarters 
at 1 Park avenue, New York, N. Y. The two depart- 
ments were formerly located at 342 Madison avenue 
and 63 Vesey street respectively. 

At the present time the company occupies the entire 
twelfth floor containing 40,000 square feet of space, and 
most of the eleventh floor. After extensive alterations 
are completed the New York City sales and service 
departments will occupy two lower floors of the struc- 
ture, while a large store on the northwest corner of the 
building will be used for retail sales and demonstra- 
tions. The ground floor store will include a frontage 
of approximately eighty-five feet on Park avenue and 
approximately ninety-five feet on Thirty-third street 
and a wide private street in rear of the building will 
provide for the easy handling of freight. 

Other departments of the company which will also 
occupy space in the new location are the operators’ 
training school and the employment office. 

According to officials of the company the move in- 
cludes a long-term lease and involves a gross rental of 
$1,500,000. It is said to be one of the most important 
leases consummated in the Grand Central district this 
year. 

P. D. Wagoner, president of the company, in speak- 
ing of the new offices and subsequent consolidation of 
the various departments, said: 

“This consolidation of working forces will enable us 
to handle more effectively the ever-increasing demands 
of our customers, not alone in New York City, but 
throughout the country. General business conditions 
are improving month by month and this improvement 
is bringing with it a growing demand for new and im- 
proved business machines and office equipment. Un- 
derwood Elliott Fisher has always endeavored to antici- 
pate the needs of the business community and this 
removal to 1 Park avenue is evidence of that endeavor.” 

Considerable historical interest is attached to the 
building in which the company will be housed. The 
district was once part of the extensive Murray farm 
and the building stands on what was a large body of 
water known as Sunfish Pond. It was at the Murray 
residence that General Howe and his officers were de- 
tained by Mistress Murray while messengers sped to 
General George Washington’s hiding place on a remote 
section of the Murray lands with a warning of General 
Howe’s arrival. 

The occupancy of the site by the Underwood Elliott 
Fisher Company and its twentieth century machines 
emphasizes the far cry from the present day to that of 
rural Manhattan in Colonial days; from the days when 
records were kept by beads on string, notches in wood, 
or by quill pen and cumbersome ledger, to the present 
when the same results are arrived at by a simple auto- 
matic operation of machines; and women have been 
emancipated from farm drudgery by typewriters, add- 
ing-figuring machines and accounting machines and 
elevated to a place in the world where they may inde- 
pendently make their own living in the business world. 


—__——_> -——- _—-- 


Pictured on the Opposite Page Are Some Views of the New 
Underwood Elliott Fisher Company Quarters at 1 Park Avenue, 
N. Y.—Top left to right, President P. W. Wagoner in his office 
and the Board of Directors’ rooms. Second row, left to right, 
executive office reception room and reception desk and waiting 
room. Center picture, general sales department offices, and 
lower, left to right, typewriter division and billing section of 
comptroller’s department. 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Stationers Association 








OFFICERS: 


Blaine ]. Bristoll, Koch Brothers, Des Moines, lowa, president; R. A. Maish, Dennison Manufacturing Company, Framingham, 
Mass., vice-president and chairman, manufacturers division; Craig Sheaffer, W. A. Sheaffer Pen Company, Fort Madison, lowa, 
vice-chairman, manufacturers division; Edward H. Wobber, Wobber’s, Incorporated, San Francisco, Cal., vice-president and chair- 
man, distributors and wholesalers division; Arthur L. King, Ward’s, Boston, Mass., vice-chairman, distributors and wholesalers divi- 
sion; Herman Cast, Western Lithograph Company, Wichita, Kansas, vice-president and chairman, office furniture and office out- 
fitting division; Wm. M. Schmiederer, Buxton & Skinner, St. Louis, Mo., vice-president and chairman, manufacturing stationers 
division; Paul W. Cheney, Southworth Company, West Springfield, Mass., vice-president and chairman, field division; W. E. 
Stockett, ]r., Stockett-Fiske Company, Washington, D. C., treasurer; Woodson P. Waddy, Everett Waddy Company, Rich. 


mond, Va., auditor; C. P. Garvin, Washington, D. C., secretary and general manager. 


Regional Governors 





No. 1. W. R. Dolliver, Prov- No. 4. Harold Carithers, 
idence Paper Company, Carithers - Wallace - Courte- 
Providence, R. I. nay Company, Atlanta, Ga. 


: No. 5. Harold J. Hampton, 

No, 2. A. G. Preston, Utica ? - 
Bikes sGoniy""Eaimpany, indianapolis ice’ Suppl 
Inc., Utica, N. Y. Ind P , ’ 
No. 3: John A. Brown, J. R. No. 6. Leo J. Blied, Blied 
Weldin Company, itts- Office Supplies, Inc., Madi- 

burgh, Pa. son, Wis. 
No. 4. Morris E. Hansell, No. 7. J. O. Popple, Will H. 


Zaiser Specialty Company, 


F. F. Hansell & Bro., Ltd., 
Des Moines, Iowa 


New Orleans, La. 


General Offices and Information Bureau 





No. 11. W. A. Montgomery, 
J. K. Gill Company, Port- 
land, Ore. 


No. 8. Fred Downs, Downs- 
Randolph Company, Tulsa, 
Okla. 


No. 12. William F. Johnston, 


No. 9. W. C. Northern, Staf- Schwabacher-Frey Station- 


ford- Lowdon Company, ery Company, Los Angeles, 
Fort Worth, Texas. Calif. 
No. 10. E. Frank Winfield, No. 13. A. J. Kerin, Tower 


Brothers Stationery Com- 
pany, New York City, 
= 


Winfield’s, The Outing 
Shop, Grand Junction, 
Colo. 


740 Investment Building, Washington, D. C. 


Place and Date of Next Annual Convention—Palmer H ouse, Chicago, IIl., September 21, 22, 23 and 24, 1936. 


Leaves from C. P. G.’s Note Book 


Note.—Charles P. Garvin, general manager of The 
National Stationers Association, in Chicago with Presi- 
dent B. J. Bristoll for a meeting of the local conven- 
tion committee (reported elsewhere in this issue) gave 
us the pleasure of a call on the fifteenth. He had been 
on a swing around the west to attend regional meetings 
in Dallas, Los Angeles, Seattle, Denver, Kansas City 
and Des Moines. In answer to our query about the 
meetings (that at Dallas reported in the April number, 
the others elsewhere in this issue) and about the west- 
ern folks, he handed us his notes prepared for the next 
NSA News Bulletin, for which we asked and were 
granted “leave to print.” The notes which cover the 
journey of the President and General Manager from 
Los Angeles to Salt Lake City indicate the spirit of 
fraternity in the organization. They 
were written for the News Bulletin, dis- 
tribution of which is confined to NSA 
members and their salesmen. Their pub- 
lication in Office Appliances gives non- 
members a glimpse of the NSA dressing 
rooms without taking them behind the 
scenes. 

The News Bulletin is one of many is- 
sued from NSA headquarters in Wash- 
ington, which cover a wide range of 
activities. Others are the Field Division 
Letter, Stationers’ Radiogram, News 
Flashes, Retail Sales Division News Let- 
ter and various specials for particular 
events and occasions. Such as “Chicago 
Conventionalities” which will appear at 
intervals until the convention in Chicago 





Charles P. Garvin 


in September. The information in all of the bulletins 
is part of the service supplied to all NSA members. 


OMING into here last night we rode along for con- 

siderable time beside the Salton sea. This is an 
isolated body of water in the desert. Many years ago 
the Colorado river got out of its banks and moved back 
into a channel which it had abandoned many years 
before. The result, the Salton sea. Today the Colorado 
river is back in its regular channel, flows toward the 
ocean and no longer loses itself in the desert. Some- 
thing to think about. Good thing, too. 


Los Angeles 

Los Angeles is a great city. I came here first about 
twenty-five years ago when it was a quiet, peaceful 
town; just beginning to experience grow- 
ing pains. Los Angeles lies upon terri- 
tory originally a part of Mexico and is 
another vivid illustration of the value of 
friendly cooperative American effort. 
Folks out here reached out and brought 
water to land which was not productive 
and wherever the magic kiss of King 
Aqua touched desert sands at once there 
was an instantaneous transformation 
from desert to earthly paradise. When 
the water from Hoover-Boulder Dam be- 
comes available tremendous new addi- 
tions to the productivity of southern 
California will be present. 

Los Angeles has become a great indus- 
trial city and one of its finest industrial 
flowers is its moving picture industry. 
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A trip through a moving picture set is an excursion 
into a land of make-believe and illusion. We wan- 
dered through streets which evidently had been 
through an earthquake. We came to a cemetery full 
of graves with famous names on them, a fine church 
and yet the whole thing was made of cardboard. The 
tombstones were a basic product of the stationers’ busi- 
ness. The walls of the church found their origin in a 
paper making machine—the grass was paper, the mon- 
uments were made out of a pulp used also in making 
paper. We saw a ship riding at sea and when we in- 
vestigated we found it was only half a ship and in 
order to give us a special thrill one of the studio of- 
ficials manufactured a few waves so that we could see 
them dash against the ship. He did this by working 
a handle up and down and by working another lever 
he treated us to a rain storm and a squall. 

Illusion! Illusion! Illusion! Yet all of these things 
transform themselves into artistic production which 
provides amusement, entertainment and education for 
millions of people every day in the year. 

We shall tell you much in the months to come about 
the outstanding features of the meetings—space does 
not permit an adequate reporting of the meetings in 
the News Letters, but you will all be glad to hear that 
our good old friend, Harry Morgan, was right on the 
job to greet us and Stanley Weigel was there to tell 
those assembled of the latest status of the California 
Fair Trade Act. Harry Morgan is just as keenly inter- 
ested in the success of our Association endeavors as he 
was during the two years when he made such a splen- 
did contribution as our president. 

The high spot of our Los Angeles meeting was a 
breakfast at seven o’clock at the Biltmore hotel with 
one hundred and seven from the sales department of 
the Stationers Corporation. What a meeting that was. 
A room full of cheery, bright, keen eyed people assem- 
bled together to greet the visitors from the Associa- 
tion headquarters. Harry and I sat up there and just 
marveled at the beauty of that organization; the won- 
derful spirit and the cheery atmosphere and the most 
responsive group that one could come in contact with. 

That breakfast with the sales organization of the 
Stationers Corporation was great. I'll get up any day 
at six o’clock in the morning to meet with a gang like 
‘em. They are swell boys and girls; lots of enthusiasm 
and faith in the future. 

Los Angeles shows business in better condition. Mov- 
ing picture industry, of course, is back at its old job 
of backing industry. The folks who make the pictures 
spend lots of money and have more to spend. 

It was mighty good to bump into our long time friend, 
Hobart Martin, who is now on the Coast and living 
in Redondo Beach, near Los Angeles, acting as South- 
ern California correspondent for Office Appliances. Ho- 
bart got a great kick out of the meeting and seemed 
to be having a grand time with the stationers. He had 
his little old camera with him, herded us out on the 
sidewalk more than once and photographed us from 
various angles. As far as I am concerned personally, 
though, I believe that these trade paper boys have got 
me all wrong when it comes to taking a picture of me. 
What they should use on me is a panoramic camera 
so that they would get all the different angles and 
curves. Anyway, it was fine to see Hobart. He told 
me to bring his greetings back east to Office Appliance 
headquarters and also to his many friends all through 
the trade. 

Los Angeles has a great number of industries and the 
whole atmosphere reflects a better business condition 
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and the people seem to be in a fine frame of mind, but 
we must be off—we must move north and so we go on 
a lark, but not the kind of a lark you think. The Lark 
is the night train from Los Angeles to San Francisco— 
so here we go. 


San Francisco—March 28 


You know when the weary traveler coming back from 
overseas, sails into New York harbor he always looks 
for the Statue of Liberty and when the visitor gets off 
the train in San Francisco he always sees Ed Wobber 
and there was Ed this morning—hospitable, friendly, 
cheery, with an outstretched hand that typifies hos- 
pitality at its utmost. Ed took us uptown for “treat- 
ment.” An explanation of this is in order, so here is 
what happened. He looked us over and we looked a 
little wasted so he took us to the Olympic Club, sent 
us downstairs where a man played a hose on us, then 
steamed us in the steam room, boiled us in the hot 
room, fried us under the sun ray lamps and finally ap- 
plied the alcohol externally. We then went upstairs 
where the alcohol was available for internal use in 
the famous room 310 which we have described in a 
former issue of the National Stationer—then out to get 
the air and the sunshine, to see the great new bridge 
across the Golden Gate and to Oakland to look with 
wide open eyes at the beautiful harbor of San Fran- 
cisco—then to the docks where steaming crabs and 
shrimp are sold on the sidewalks and the fishermen 
sell direct from the boat to the consumer and no one 
kicks except the crabs. Later in the evening we went 
out to Woodside—a fine dinner with Ed and Winnie 
Wobber, a stroll through the gardens, a toast to hap- 
piness and then to bed. On Sunday, seventy good folks 
came as guests of the hospitable Wobbers to greet the 
travelers. The first time I ever had a party given es- 
pecially for me. I have finally made my debut. There 
is no use in trying to describe the magnificence of 
Woodside and the munificence of Ed Wobber. It is be- 
yond description. Under the great redwood trees sur- 
rounded by flowers everywhere, all day long we bask 
in the friendly sunshine of fraternal cheer, and in the 
evening a high light; as red flares and green flares 
burst forth and scattered the night and there upon the 
hill under a group of giant redwoods, a noble singer sang 
of “Trees” and we thank the good Lord who had led 
us into a business that contains such people as Ed 
Wobber and the other good friends of San Francisco 
who celebrated with us. 

“Garvin Day” was a success and I brought home pa- 
per napkins with my name on them just to prove 
that it was not an illusion nor a delusion of Heaven 
and so to bed and the next day for rest while the rain 
came down to create new beauty for Woodside. Tues- 
day, another fine meeting devoted primarily to two 
things; first, the principles of our Association and sec- 
ond, the workings of the California Fair Trade Act. We 
just can’t tell you all of the things that happened at 
San Francisco, because it is impossible to adequately 
cover the subject, and so, on Wednesday night we set 
sail from the Ferry House at the base of Market street 
out under the great bridge now rapidly nearing com- 
pletion on the Cascade Limited where I jumped to Se- 
attle. We left San Francisco with true appreciation of 
the spirit of the pioneer people. Business men that 
we met in San Francisco were cheerful, business was 
going along in fine shape. The California Fair Trade 
Act is operating and not only to the advantage of the 
merchants but to the distinctive advantage of the con- 
sumer himself. 
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American business employs a tremendous number of 
consumers and one of the first basic results of the Fair 
Trade Act is possibility of a better income for those con- 
sumers and more employment opportunity for more of 
those consumers. In San Francisco we incidentally 
bumped into a salesman that I have known a good 
many years. He is a swell fellow, but not any too well 
known on the Coast. I asked him why he had not been 
to our meetings and he said he had been too busy—at 
the same time complained of lack of business. I 
pointed out to him that he could have made more con- 
tacts at our meeting in two days than he could by 
traveling over the state for four or five months and 
that is exactly so. These meetings are an opportunity 
that is often overlooked by men who need the meet- 
ings to establish themselves in the trade. The best 
known and most successful men in the business nearly 
all are men who never overlook the opportunity for 
contact that comes out of these meetings. California 
is conducting a great experiment under the title of 
the California Fair Trade Act. They are proving that 
price stabilization is not a hopeless aspiration, but a 
possibility and so we leave California with its flowers, 
its marvelous scenery, its great mountains, its wide 
expanse of ocean front and carry away in our hearts 
a keen appreciation of the hospitality of its people and 
we wish California well, because California deserves the 
best and so under a setting sun, we cross the bay and 
again resume our trail of shining steel. 


Seattle, April 2 


This train is known as the Cascade Limited of the 
Southern Pacific railway and this afternoon when we 
got to Portland much to our delight Jim Ball, Will 
Montgomery, Ed Chapman and Horace Killam got 
aboard the train and so we had a regular meeting for 
four or five hours between Portland and Seattle. It 
was simply swell to see these old friends and to find 
that business is better in Portland. That the lumber 
business had come to life which means prosperity for 
the Northwest and that depression has leveled out and 
is transforming itself into a hill. 

Next morning we went downstairs to a meeting and 
found men from all over District Eleven including 
many old pals. First man I saw when I came down- 
stairs was Rowland Waltz of the John W. Graham 
Company and we found ourselves shaking hands with 
Tom Pelly and Owen Bayliss, John Benson, Norman 
Cunningham, Dick Montgomery, Cal Ruggles, John 
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Hibbard, Claude Elder from Missoula, Montana; Bud 
Trick and many others. Right in the first meeting we 
find a group of fifty dealers on the job, and we went 
to work. All day long we had a real old time bang-up 
town meeting in the trade. We will cover this meeting 
in future correspondence and will give you many of 
the high lights, including an address which Mrs. A. B. 
Butler,* a lady consumer stationer who spoke on the 
subject “Working it out for Ourselves.” In the evening 
a fine banquet followed by dancing. The next morning 
the meeting continued with Will Montgomery in the 
chair and a very interesting feature of this meeting 
was a sales educational feature based on the manufac- 
turers’ business ideas. We showed our talking picture 
“Bound to Last” and the meeting adjourned so that 
we could look at the parade of soldiers and sailors on 
Army Day and at 4:20 we were on the Portland Rose, 
a splendid train, on our way to Salt Lake City. Out- 
standing impressions were that practically everyone we 
talked to reported better business and better conditions 
and there seemed to be a very definite feeling that 
awakening of the lumber industry was having a tre- 
mendous effect on conditions all through the north- 
west. Here again you have a paradise of mountains, 
trees, the great Colorado river valley and the ocean. It 
is a paradise in more ways than one, for while we are 
there we were told that in one or two rivers that when 
the smelts come up that it is possible to go down with a 
can and dip them up with a pan by the gallon, of 
course, that isn’t fancy fishing, but smelts are darn 
good eating, and while we are on the subject of eat- 
ing let us give a real round of applause to the dining 
cars of these western trains. We got fine foods, good 
service at reasonable prices and so we roll along down 
through Idaho and on into Utah and we carry with us 
the impression that the Pacific Northwest is definitely 
on the road to prosperity with its great irrigation prod- 
ucts, the determination of the people to produce new 
wealth together with their fine hospitable and frater- 
nal welcome to the visitor that not only bind material 
things, but a splendid good will that has a definite 
value to their entire section and so we are in Utah, a 
pioneer state which has made tremendous progress in 
the last sixty-five years and late at night on Sunday, 
April 5, we arrived in Salt Lake City. 


*Readers will recall a splendid article on ribbon and 
carbon dealer problems written by Mrs. Butler in the 
special ribbon and carbon section of the March, 1934, 
issue of Office Appliances. 
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Special Regional Meetings Section 


TWELFTH DISTRICT OF N. S. A. MEETS AT 
LOS ANGELES 


The decision of the Supreme Court of California 
validating section one and one-half of the Fair Trade 
Act was the topic of liveliest discussion at the meeting 
of the stationers of the Twelfth Regional District of 
The National Stationers Association, which includes the 
Stationers Association of Southern California. All the 
stationers in the Southern California district were in- 
vited to attend the meeting, which was held in one of 
the conference rooms of the Biltmore hotel. Manufac- 
turers’ representatives were also invited. The total at- 
tendance numbered a little over 100 persons. 

Among those present were Charles P. Garvin, secre- 
tary and general manager of The National Stationers 
Association, and Harry Tehan, chairman of the Manu- 
facturers’ Representatives Division of the N. S. A., both 
of whom were in fine form and spoke with force and 
conviction. 

The meeting was called to order at 10:00 o’clock on 
Thursday, March 26. Harry Morgan, twice president of 
The National Stationers Association and president of 
the Stationers Corporation of Los Angeles, presided in 
the absence of Regional Governor William F. Johnston, 
general manager of the Schwabacher-Frey Company, 
Los Angeles, who was visiting eastern points. 

Following the roll call, Mr. Morgan spoke briefly on 
the advantages of membership in The National Associa- 
tion. He declared that the association brings some- 
thing of definite value to every member, whether he be 
a retailer, a wholesaler, a manufacturer or a manufac- 
turer’s representative. He stressed the duty of each 
and every member to contribute generously of time and 
effort to bring in desirable new members, and, in a spirit 
of helpfulness, to aid in sustaining their interest with 
a view to building a larger, more firmly knit organiza- 
tion that shall continue to better conditions in this 
industry. The association is in every way worthy of 
support. It is striving to bring about improved dis- 
tribution. He spoke with warm approval of the type 
of men who belong to the N. S. A., and he felt it to be 
remarkable that the members can get the service of the 
organization for thirty dollars a year. 

Mr. Morgan made some remarks in a facetious vein 
following his more serious introductory observations, 
and then paid a compliment to the work of the Travel- 
ers’ Division and introduced Mr. Tehan, chairman of 
that division of the National Association. 


The Value of Association Membership 


Mr. Tehan, who is connected with the Charles M. 
Higgins Company, made a well-considered address on 
the value of association membership to the dealer and 
to members of the traveling fraternity. It matters 
little with what division of the industry one is con- 
nected, he will always find friends among the members 
of the association wherever he goes, and be able to ex- 
change experiences and to mention mutual acquain- 
tances. The association concentrates the interests of 
its members, bringing them in closer sympathy and 
regard, all of which makes for better business every- 
where. 

The chair next introduced Mr. Garvin, paying him 
a high compliment on the value of his work to the 
stationery industry. Mr. Garvin in turn praised the 
work of Mr. Morgan, who, through two strenuous years 


as president, had guided the association to new peaks 
of achievement. “In these times that have no parallel,” 
said the speaker, “we have been confronted with un- 
usual situations and unusual thinking, and there have 
been times when people wondered what was coming 
next. People are in doubt, which fact constitutes one 
of the greatest obstacles we have had to encounter. 
Some people are inclined to regard associations such 
as ours as ‘rackets,’ but as a matter of fact we have 
placed general business in a position to operate better 
than ever before. We have set up an organization that 
includes manufacturers, wholesalers, retailers, travel- 
ing men and salesmen. * * * Business men such as 
these alone can save the nation. We can assimilate 
unemployment, for there is a shortage of skilled labor 
and competent salesmen. 

“We must have more rapid circulation of the dollar, 
and if we don’t get full value for each dollar recovery 
will be delayed.” 


The Stationers Guild 400 Years Ago 


Mr. Garvin referred to the fact that over 400 years 
ago the Stationers Guild was organized in England. 
The Guild formulated rules of business conduct and 
established methods which were permissible under 
rules of fair trading. Many years later we established 
in this country the idea of free and unlimited competi- 
tion, under which principle the strong can overcome 
the weak—and have quite consistently done so. Now 
we have swung to the other extreme, taking the view 
that, if we would restore prosperity we must overcome 
those who, while they do not make a profit for them- 
selves, succeed in denying it to competitors. There 
must be something in business that has a fixed value. 
A company which can maintain the price as well as the 
quality of its products will continue to grow. * * * 
The traveling man is a necessary adjunct in the dis- 
tribution of merchandise, disseminating information 
and useful suggestion acquired from personal contacts 
with merchants and others in all parts of the country. 
There must be room in the price for the traveling sales- 
man. The cost of distribution is high, but we have 
grown to be a prosperous nation in spite of it. 

“Our association aims to preserve prices at a level 
which will make it possible for everyone in the industry 
to share fairly and profitably in the returns. We have 
tried the educational way, but found that many fight 
the things we are doing while at the same time sharing 
the benefits. We now purpose to close the doors so 
that our benefits will go to those who know how to use 
them. We are getting back to the old Guild idea. We 
shall build for our own good and thus be in a position 
to do our share in lifting the nation into the light of a 
better day. We must preserve opportunity as well as 
price. 

“We look forward to a time when 50,000 dealers will 
all think alike,” said the speaker. 


Business Pays the Taxes 


Mr. Garvin referred to the new tax burdens. “The 
new taxes,” he said, “must come from business, and 
business has already drawn so much from its reserve 
that it can no longer afford to operate at a loss. We 
have the most expensive government the world has 
ever known.” He complimented the work of the Cali- 
fornia stationers and other organizations and indi- 
viduals in forcing the adoption of California’s fair 
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Snapsnots From tHe Twetrru Recionat CONVENTION OF THE NATIONAL STATIONERS ASSOCIATION AT Los ANGELES, 
Marcu 26. 


(1) Lute P. Thorbus, Thorbus Stationery, Huntington 
Park, Calif.. one of the two or three women stationers 
at the convention indicating room for another, and Jim 
Anderson, Wilson-Jones Company, San Francisco. (2) 
Left to right: Fred M. White, Arey Jones Company, 
San Diego; Doris E. Willis, Zellerbach Paper Company, 
Los Angeles; John B. Hibbard, West Coast representa- 
tive, Globe-Wernicke Co. (3) Carl E. Grimes, Grimes 


trade law—a long step in stabilization and in the cause 
of decent business practice. 

“From the manufacturers’ (dealer’s?) standpoint, if 
something is not done to protect us against price cut- 
ting, we shall have nothing to offer that the chain 
stores may not offer * * * and if we depress our prices 
low enough and the chain stores raise theirs high 
enough, there will be a meeting point, and then where 
shall we be?” 

“Aliens have overrun our country. They have taken 
the employment that would have been sufficient for 
our citizens. They have taken advantage of the right 
of free competition, and have depressed living stand- 
ards. Must we patiently endure this condition, or shall 
we set up the kind of stabilized business operation that 
will enable more and more of our people to lead lives 
of happiness and contentment?” 

At the conclusion of his remarks Mr. Garvin showed 
motion pictures of the several operations in bookbind- 
ing in U. S. Government and other plants, first describ- 
ing and showing the manufacture of binders’ board. 

Here the convention adjourned for the noon recess. 
An excellent luncheon was served. 

On opening the session the chairman suggested that 
the secretary be instructed to send a telegram of sym- 
pathy to Pittsburgh stationers whose stores have been 
damaged by the floods. This was done. 

Mr. Morgan then introduced Attorney Stanley A. 


Stassforth Stationery Company; Jack Shields, Buxton, 
Inc. (4) Stanley Weigel, attorney; Charles P. Garvin, 
general manager of the N.S.A.; Blake Lockard, secretary, 
Stationers Association of Southern California; Harry 
Morgan, former president, N.S.A., and president, The 
Stationers Corporation, Los Angeles; (5) Read W. 
Rogers, Stationery Shop, Alhambra, Calif.; Walter P. 
Funck, The F. S. Webster Company; Claude M. Moore, 
Eagle Pencil Company. 


Weigel, who was among those who defended the va- 
lidity of the California Fair Trade Act before the Su- 
preme Court of the state. Mr. Weigel said that the 
decision of the court which was handed down on Feb- 
ruary 28 will have national significance, notwithstand- 
ing the fact that it did no more than to declare as 
constitutional Section One and One-half of the Cali- 
fornia Fair Trade enactment. The section referred to 
is amendatory to the act adopted in 1931 providing 
“that no contract relating to the sale or re-sale of a 
commodity which bears, or the label or content of 
which bears, the trade mark, brand or name of the 
producer or owner of such commodity and which is 
in fair and open competition with commodities of the 
same general class produced by others shall be deemed 
in violation of any law of the State of California” be- 
cause of any provision which may be contained in such 
contract, among others (1) “that the buyer will not re- 
sell such commodity except at the price stipulated by 
the vendor”; and (2) “that the vendee or producer 
require in delivery to whom he may re-sell such com- 
modity to agree that he will not, in turn, re-sell, ex- 
cept at the price stipulated by such vendor or such 
vendee.” 

The statute as originally adopted limits its applica- 
tion to those who voluntarily enter into such re-sale 
contracts, and stopped short of the ideal of effective- 
ness sought by the sponsors of the fair trade legisla- 
tion. Therefore in 1933 the act was amended by the 
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addition of Section One and One-half, which reads as 
follows: 

“Wilfully and knowingly advertising, offering for sale 
or selling any commodity at less than the price stipu- 
lated in any contract entered into pursuant to the pro- 
visions of Section One of this Act, whether the per- 
son so advertising, offering for sale or selling is or is 
not a party to such contract, is unfair competition, 
and is actionable at the suit of any person damaged 
thereby.” 

The Act of 1931 had been declared constitutional, 
and the question before the Supreme Court of Cali- 
fornia turned upon the constitutionality of Section One 
and One-half just quoted. 

“Tt will be noted that the commodities which qualify 
for such contracts as those referred to are those which 
carry the brand, trade mark and (or) name of the 
producer or owner, excluding from the operation of 
the Act all unbranded and bulk commodities. Com- 
modities falling under the operation of the Act must 
be in fair and open competition with those of the same 
general class produced by others. If, therefore, in prac- 
tice and legal sense a commodity is a monopoly, it 
may not be subject to price fixing under the law. 

Price fixing contracts under the law may be made 
between a manufacturer and a wholesaler, or between a 
manufacturer and a retailer, or between a wholesaler 
and a retailer, but they may not be made between com- 
petitors. Competing manufacturers, for instance, may 
not agree to maintain the price of their products at 
any given figure. * * * The Fair Trade Act does not 
supply a method by which prices may be raised by 
collusion, agreement or scheming between competitors. 

Why the Act Is Important 

“Let us assume,” continued Mr. Weigel, “that there 
is one stationery commodity (a pencil) that above all 
others is well known to the trade and the public. Over 
a period of years the manufacturer has built up a 
standard product and has created an acceptance for it. 
The company, in connection with its advertising of the 
article, has suggested and endeavored to maintain a 
uniform retail price. Then let us assume what has fre- 
quently happened, that a certain type of dealer who 
is unable to compete on any other plan but price ac- 
quires stocks of the pencil, and advertises that pencil, 
which is standardly sold for five cents (the price to 
the dealer having been predicated on that five cent 
price) at two for five cents. If he offered an unadver- 
tised pencil at that price it would not make any dif- 
ference; but in featuring a pencil at half the price 
which other dealers must charge for it, he has created 
an impression that he sells other commodities in his 
store at prices correspondingly low, so that, although 
he owns that merchandise, he has trespassed on the 
goodwill attached to that particular product. When the 
public goes to that dealer the regular (non-price-cut- 
ting) dealers find they cannot sell the pencil at five 
cents, because people will buy where they can save a 
few cents regardless of other considerations. * * * The 
result is that the dealer who does not meet the cut 
price does not get the business. His stock remains 
static. The salesmen of the manufacturer cannot sell 
the pencils to the retail trade, who must maintain the 
five-cent price. The manufacturer’s goodwill has been 
obstructed and his regular channels of distribution 
have been closed. 

“The Fair Trade Act does no more than to make it 
possible to prevent that type of competition. No manu- 
facturer is obliged to avail himself of the protection 
of the law. If he does so, it is for the purpose of pro- 
tecting his own goodwill. He may make contracts with 
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every dealer who will enter into them, providing that 
that dealer will not sell at less than so much per unit. 
The parties signatory to the contract are bound by a 
valid agreement which is not violative of any law of 
the State of California.” 

In the remainder of his address, Mr. Weigel covered 
the several phases of the subject to which he referred 
in his comments at the National Stationers Association 
convention last October. The address he made then 
was presented in the November, 1935, issue of Office 
Appliances. 

A lively barrage of questions followed Mr. Weigel’s 
talk. The answers and the discussion that ensued in- 
dicated an active interest in the California Fair Trade 
Act and its probable influence upon dealers in the of- 
fice equipment industry. 

Acquainting Dealers with the Act 

John B. Hibbard of The Globe-Wernicke Co. believed 
it to be up to the manufacturers and the Association to 
get the message of the law across to the dealers. He 
had done the best he could, but could not spread him- 
self over the entire territory. 

Secretary Lockard speaking for the Association said 
the organization was doing its best to cover the field. 

Mr. Hibbard said that we must acquaint the smaller 
dealers with the advantages of the new law and obtain 
a larger measure of cooperation. 

After some further discussion of the details involved 
in carrying out the Act, Mr. Garvin concluded the con- 
vention with the following words: “We must be patient. 
It is a matter of a few months’ work. But the benefits 
will begin to show and then the trade will sign. We 
must not be discouraged. It is the desire of everyone in 
the business to develop it into something better, and 
the Fair Trade Act is the instrument that will enable 
us to do just that.” 

Member firms represented at the meeting were: 

Arey-Jones Company, San Diego; J. E. & K. F. Brown, 
Long Beach; Boulevard Stationers, Los Angeles; Floyd 
Stationery Company, San Pedro; Frasher’s, Pomona; 
Grimes-Stassforth Stationery Company, Los Angeles; 
Green's, Inc., Long Beach; General Paper Company, 
Los Angeles; Hill Stationery Company, San Luis Obis- 
po; Industrial Printing & Stationery Company, Hunt- 
ington Park; Los Angeles Rubber Stamp Company, Los 
Angeles; Pasadena Stationery Company, Pasadena; 
Schwabacher-Frey Company, Los Angeles; Stationers 
Corporation, Los Angeles, Hollywood and San Diego; 
Stein’s Stationery Store, Santa Ana; Stationery Shop, 
Alhambra; Savel Commercial Stationers, Los Angeles; 
Stockwell & Binney, San Bernardino; Serr Stationery 
Company, Redlands; Thorbus Stationery Company, 
Huntington Park; Union Printing & Stationery Com- 
pany, Pasadena; West Coast Stationery Company, Los 
Angeles; Wilshire Stationers, Los Angeles; Walcott’s, 
Inc., Los Angeles; Zellerbach Paper Company, Los An- 
geles. 

Non-Members—Cooperating Commercial Stationers: 
Central Stationery & Printing Company, Los Angeles 
News Company, Pinelli Stationers, and the Smart Sup- 
ply Company, all of Los Angeles; Vernon Stationery 
Company; Russell Hollenbeck, The Bower Company, 
Phoenix, and Mark E. Heinze, Heinze-Bowen-Harring- 
ton, Phoenix. 

Factory Representatives: Jim Anderson, Wilson- 
Jones Company; Willis Palmer, Boorum & Pease Com- 
pany; R. M. Jones, W. A. Sheaffer Pen Company; Lee 
E. Wagner, W. A. Sheaffer Pen Company; George D. 
Nelson, Weldon Roberts Rubber Company; Mr. and Mrs. 
Bert Morris; J. L. Abbott, Ace Staplers and Reliance 
Pencil Company; Ben Vorwick, Blaisdell Pencil Com- 
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pany; Tom McElroy, Eberhard Faber Pencil Company; 
Phil. Van Culin, Standard Diary Company; John Autry, 
Cook & Cobb Company; Arthur O. Carlson, Charles R. 
Barry Company; Harry F. Homer, Esterbrook Pen Com- 
pany; Jack Norris, Binney & Smith Company; J. T. 
Shields, The Buxton Company, Inc.; John B. Hibbard, 
The Globe-Wernicke Co.; Fred. W. Corson, The Ameri- 
can Crayon Company; George W. Moore, The Ameri- 
can Crayon Company; E. R. Daniels, The Wahl Com- 
pany; Walter P. Funck, F. S. Webster Company, and 
Claude M. Moore, Eagle Pencil Company. 

Guests: Charles P. Garvin, secretary and general 
manager of the National Stationers Association; Stan- 
ley A. Weigel, attorney; Barney Alderson, Filing Sup- 
ply Association; Harry Tehan, sales managers’ division, 
National Stationers Association; Blake Lockard, Secre- 
tary, Southern California Stationers Association; H. W. 
Bailey, and Hobart W. Martin, Office Appliances. 

Note.—Office Appliances wishes to express gratitude 
for a transcription of the shorthand notes made by 
Miss Mary Van Brunt of the Schwabacher-Frey Com- 
pany. They were of essential help in preparing the 
foregoing report. Miss Van Brunt’s notes are here 
somewhat condensed, and two or three points have 
been added by Office Appliances’ reporter as a back- 
ground for the report of the discussions. The reporter 
regrets that he was unable to take more photographs. 
The necessity of being present in the convention hall 
plus a certain degree of physical disability accounts for 
the paucity of pictures. 

oe 


SAN FRANCISCO REGIONAL MEETING 


Over 100 hundred stationers gathered at the regional 
meeting of The National Stationers Association March 
31 at the Palace Hotel, San Francisco. This was one of 
the five regional meetings outlined by the association 
for the Western territory; the others being at Los An- 
geles March 26, at Seattle April 3-4, at Salt Lake City 
April 6, and at Denver April 8. 

Edward H. Wobber, President of the Northern Cali- 
fornia Stationers Association, called the meeting to 
order. He took occasion to voice the appreciation of 
the association of the codperation of the manufacturers 
who have placed their merchandise under the Cali- 
fornia Fair Trade Act. He then introduced Charles P. 
Garvin, general manager of The National Stationers 
Association, who took charge of the session. 

Mr. Garvin opened the discussion by reviewing the 
trend of legislation in Washington, and its possible 
effect on business. He gave special attention to the 
pending bills before Congress dealing with taxation and 
Fair Trade practices; and expressed the belief that out 
of all the maze of recent legislation a great amount of 
good would develop. He gathered the whole argument 
into a few paragraphs when he declared; “Current tax- 
ation trends make the American business man a collec- 
tor of taxes. If the government is going to assess 
business through taxation, there must be some guar- 
antee for business that it can collect those taxes for 
the government. 

“As the tax load rises, business must be assured that 
it can get in a protective way the prices at which the 
goods are supposed to be sold. 

“There is one definite trend that is being built up in 
American business—that the day is coming when it is 
going to be a crime for business men to destroy the 
property of their competitors. We are going to get that 
law on the statute books.” 
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Garvin Tribute to Californians 


Mr. Garvin paid tribute to the California Stationers 
who have labored so hard and successfully to put the 
California Fair Trade Act on the statute books. He 
declared that the eyes of the retailers of the nation are 
focused on California. They are watching to see if ef- 
fective use will be made of the California Fair Trade 
Act, that has now been upheld by the California Su- 
preme Court. 

The remainder of the morning was occupied by Stan- 
ley Weigel, attorney for the Northern California Sta- 
tioners Association and for the Stationers Association 
of Southern California, in giving an analysis of the Cal- 
ifornia Fair Trade Act, and the scope and limitations 
of its application. 

The afternoon session opened with the talking movie 
“Bound to Last,” prepared by the Binder Board Manu- 
facturers Association, presenting dramatically the im- 
portance of good materials in binder boards and books. 

Mr. Wobber took part in the afternoon program to 
survey the trend of tax measures in Washington. The 
survey covered the leading tax measures now being pro- 
posed, and discussed the likely future set-up. 

Mr. Garvin outlined in brief the National Association 
Yardstick, explaining the advantages to dealers operat- 
ing under its provisions. The five-point plan he eluci- 
dated under the heads (1) Know your cost, (2) Know 
your competitor, (3) Know your competition, (4) Know 
how to buy intelligently, (5) Build N. S. A. Member- 
ship. Mr. Garvin then discussed briefly the Patman 
Bill designed to “put teeth into the anti-trust laws as 
they apply to trade practices of chain store groups.” 
After he had explained the intent and scope of the 
Tydings Bill, the Northern California Association 
passed a resolution approving the bill, and forwarded 
a copy of the resolution to Senator Tydings. 


Analysis of Fair Trade Act 


Stanley Weigel, in analyzing the California Fair 
Trade Act, pointed out the necessity of understanding 
the theory behind the act as well as the history leading 
up to it in order to understand well the import and 
limitations of the act. The original act itself, while 
incidentally capable of providing protection for the 
retailer against destructive cut-rating and demoraliza- 
tion of the market, was in form designed to enable the 
manufacturer of a proprietary article, in fair and open 
competition with other articles of the same general 
class, to protect his product and his good name against 
use for destructive price slashing and demoralization. 
This he could do by contract with the distributor estab- 
lishing a minimum resale price. The difficulty with the 
statute was that there was no provision binding on the 
third party who obtained possession of the merchan- 
dise, so the statute became practically a dead letter. 

This was remedied at the last session of the state 
legislature by the addition of Sec. 14% which provides, 
that any person “Wilfully and knowingly advertising, 
offering for sale, or selling any commodity at less than 
the price stipulated in any contract entered into pur- 
suant to the provision of Sec. 1 of this act, whether the 
person so advertising, offering for sale, or selling is or 
is not a party to such contract, is unfair competition 
and is actionable at the suit of any person damaged 
thereby.” This addition having been upheld by the 
Supreme Court February 28 last, it now remains only 
for the manufacturer to notify all the trade of the min- 
imum price he has contracted for. The trade is bound 
to respect it from whatever source the goods are ob- 
tained in the regular course of trade. 
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Banquet Scene at 
the Twenty-seventh 
Annual Convention 
of the Eleventh Re- 
gional District of 


27TH ANNUAL PACIFIC NORTHWEST CONVENTION 

Leading stationers from all corners of the Pacific 
Northwest and British Columbia gathered at the New 
Washington hotel, Seattle, April 3 and 4, for the 
twenty-seventh annual gathering of District 11 of the 
National Stationers Association. 

Thomas M. Pelly, of Lowman & Hanford Company, 
Seattle, was chosen president at the closing session; 
Will J. Ortel, Spokane, vice-president, and C. H. Arm- 
strong, of The Stationers, Tacoma, secretary-treasurer. 
Vancouver, B. C., was selected as the seat of the twen- 
ty-eighth convention next year. 

There were sixty-one men and seventeen women reg- 
istered at the opening, which number was swelled to 
over one hundred at the sessions and entertainment 
that filled the two days with inspiration and enjoy- 
ment in the Pacific Northwest metropolis. 

James Ball, of Portland, who has only missed one 
meeting on account of illness in twenty-six years of 
conventioneering, was again prominent among guests, 
as were Claude and Mrs. Elder, of Missoula, Mont., and 
Norman Cunningham of Boise, Idaho, who were among 
those coming the longest distance to attend. 

The convention was brought to order by Mr. Pelly, 
as vice-president of the Northwest association at 10:23 
a.m. in the Green Room of the New Washington hotel. 
The American flag on one end of the officers’ and 
speakers’ table, and the British flag on the other, in- 
dicated the international character of the convention 
and served to honor the Canadian delegates and vis- 
itors who carried off the 1937 convention to Vancouver. 

Pelly Welcomes Visitors 

Mr. Pelly extended a warm welcome to the many 
out-of-town stationers. “There is an old adage, he 
stated: ‘Welcome the coming, speed the parting guest,’ 
so while I have a great deal of pleasure in welcoming 
you gentlemen, I expect with equal enthusiasm to com- 
plete the job, at the close of the convention.” 

His talk of welcome was replete with well chosen 
anecdotes and apt quotations, such as the story of the 
Stationer who passed away and left one last request, 
i.e., that his pallbearers be on one side of the casket 
and representatives of manufacturers and jobbers on 
the other. When his wife had asked why he had made 
such a strange request, he had replied that inasmuch 
as the latter had carried him all his life, they might 
as well complete the job. 

W. A. Montgomery of The J. K. Gill Company, Port- 
land, the district governor and president of the asso- 
ciation, replied to the welcome of Mr. Pelly, and re- 
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ferred to the large visiting delegation from Portland, 
composed of representative stationers there who had 
come with him. 

Inasmuch as during the past year three prominent 
Pacific Northwest members had passed away, Mr. 
Montgomery called upon all present to rise for a mo- 
ment of silent meditation in commemoration. 

Although the last meeting of the association was 
held during August in Portland, Mr. Montgomery called 
attention to the fact that the Seattle meet was being 
held this April, to coincide with the visit of Charles P. 
Garvin, general manager of The National Stationers’ 
Association, to the Pacific Northwest region. 

He referred to present-day opportunities before the 
association and to its long-continued growth and ac- 
complishments of years gone by. He has been a mem- 
ber of it from the very beginning and has seen policies 
change from time to time as the body progressed. 

Cites Advantages 

It was this background of organization, he observed, 
which has served the stationer so steadfastly during 
the last few years; for with the going out of the NRA, 
and coming in of the Fair Trade Acts, there could 
not possibly be the spirit of codperation that exists by 
reason of the continuous set-up of this active working 
organization. 

Charles H. Miller, executive secretary of the regional 
association as well as the Portland association, at this 
point was called upon for his secretary’s report, and 
referred to the minutes of last convention at Portland, 
when some 100 members attended from all points of 
the section, which is the average figure for usual at- 
tendance in this region. 

“Inasmuch as people sometimes ask,” he stated, “just 
what the Northwest association does, I would like to 
say that the Pacific Northwest Association forms a 
background of sentiment and tradition, which makes 
it possible for the local associations to carry on their 
work, and for all members in the Northwest not ac- 
tively present at these meetings to know what is going 
on in the industry, and to keep the high level, which I 
believe we maintain, in operation. That has been the 
program of the Association for many years, and I 
think the benefits have been self-evident.” 

Mr. Montgomery then referred to the recent era as 
a period of “watchful waiting” for the stationer, in- 
asmuch as the Fair Trade Act in nearby California, 
upon which all eyes have been focused, has only lately 
been affirmed by the Supreme Court. 

At this point Mr. Montgomery introduced Mr. Gar- 
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vin, the national secretary, with the assurance that no 
introduction was indeed required since he was known 
to every one in the convention room. Mr. Garvin out- 
lined the message he had in store for the local mem- 
bers which would be delivered during the closed forum 
for retailers only in the afternoon. 

Garvin No Stranger - 

For many years Mr. Garvin has been returning again 
and again to the Pacific Northwest, coming out to the 
Coast the first time as a “kid salesman” from the East, 
which move he remarked was one of the best of his 
career dedicated entirely to the stationery field from 
the start. 

“So in coming before you this morning,” he re- 
marked, “I do not feel a stranger; and being one of the 
people in the business who has never been in any other 
business at all from the first day I went to work, I can 
at least speak from a background of some authority. 

“I went into the commercial stationery business as 
a kid out of school in 1902 and have been with it ever 
since. And I have seen things happen.” 

He recalled the many times “they predicted that the 
commercial stationer would not long be with us, but 
every ten years he has grown bigger and stronger.” 

In outlining growth of the national association, he 
pointed out: 

“We have grown from fifteen local associations to 
some eighty local associations throughout the country. 
Through these local associations the problem of price 
stabilization has been solved. But we find we have a 
tremendous problem yet to solve. Merely establishing 
a proper profit did not solve all the problems of the 
business by any means. 

“The same situation exists in California today. They 
have the California Fair Trade Act. It is operating 
very well, and yet they are coming to a realization 
that the Act itself does not solve all of the problems 
of the business. We have a continuing job of mer- 
chandising and of distribution that must go on through 
all the years we remain in business.” 

Furthermore, real strength of the stationery struc- 
ture of the nation, he explained, was not built upon 
the lines easiest to handle, but “because we have de- 
veloped the only type of outside solicitation, and have 
sold the things hard to sell, we must look beyond the 
confines of our present commodity groups and find 
other things we are equipped to sell.” 

Tells Size of Industry 
As to the stationery structure of the nation and its 
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equipment and facilities for doing the job of selling, 
he said that there are some seven or eight hundred 
straight-out commercial stationery establishments, 
some seven or eight hundred others who also operate 
in other lines, and about five or six hundred more 
operating in a small way, which makes around two 
thousand altogether, with a total of 12,000 street sales- 
men representing such houses. 

“This is the most valuable outside sales force of any 
business in the United States today,” the speaker force- 
fully emphasized—“twelve thousand men who can do 
a good job.” 

Some of the other matters touched upon at the 
morning session to be enlarged upon during the after- 
noon by Mr. Garvin were growing taxes and diminish- 
ing returns. 

“Over a period of five years,” he stated, “the gen- 
eral trend has been downward on dealer discounts. 
The general overhead meanwhile has been upwards, 
and now the tax burden is growing to an extent al- 
ready larger than the average net profit we are making 
in the business, and very shortly will be several times 
larger than this. 

“List prices will have to go up. There will have to 
be a wider sweep for the merchant. If they do not go 
up, the manufacturer will lose a method of distribu- 
tion that he cannot replace. 

“We will show you this afternoon the policies of over 
300 manufacturers. The biggest mess you ever saw. 
There is every conceivable type of policy from the fel- 
low who when asked how he handled his retail orders 
and replied ‘I can’t get any,’ to the manufacturer who 
said: ‘I use my best judgment.’ 

“And as to commodities that it is safe to sell and 
manufacturers safe to deal with,—these will have to 
be determined,” the speaker continued. “Let us not 
buy from a fellow unless we know him, and know that 
he is trustworthy, and that he is the kind of man who 
will not take our ‘property’ away from us without due 
process of law or compensation.” 

Bayless Presides at Lunch 

At the luncheon which followed Owen G. Bayless, 
of Lowman & Hanford, presided, with community sing- 
ing led by Frank Moulton of Seattle. Mrs. A. B. But- 
ler, proprietor of the Northwest Ribbon & Carbon Com- 
pany, who has been thirty years in the stationery busi- 
ness in Seattle, spoke on “Working It Out for Our- 
selves,” emphasizing that both selling and stationery 
were basic businesses of the country. 


Ball, Kilham Sta- 
tionery & Printing 
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During the afternoon session Harry Tehan, Charles 
M. Higgins & Company, Inc., spoke at this closed ses- 
sion for retailers in the Green Room on the value of 
associational membership, while Mr. Garvin enlarged 
upon the tax situation broached 
at the morning session, and 
dwelt upon new legislation nec- 
essary to correct abuses. Mr. 
Garvin stated that the time has 
come when the retailer must 
measure his business from every 
angle. 

As to the Fair Trade Acts, | 
now a major development in 
the industry, he gave a brief 
outline of the programs in Ore- 
gon and Washington, pointing 





to Oregon as having received 
favorable reaction from manu- 
facturers, similar to the Califor- 
nia experience. 

Rowland A. Waltz, depart- 
ment manager of John W. Gra- 
ham & Company, of Spokane, 
rose at this point in the forum to speak of the Wash- 
ington enactment and of cooperation with manufac- 
turers as the best possible working arrangement for 
such Acts, inasmuch as price and price alone is not 
the sole problem. 

Mr. Pelly also took part in this discussion, citing 
that with regard to such laws the “Law of Common 
Sense” is the best law. 

In concluding the forum, the suggestion was made 
for appointment of an educational committee which 
would devote astute study to the Fair Trade Act with 
reference to its effects and benefits on the stationery 
business in general. 


Montgomery Addresses Visitors 


At the banquet held with the ladies accompanying 
their husbands to the convention, Richard Montgom- 
ery, of The J. K. Gill Company, Portland, was speaker 
of the evening. His talk on “The Great Why and 
Wherefore” urged importance of carrying home from 
the convention some of its vast benefits and retailing 
these to employes not so fortunate as to be in at- 
tendance. He stressed loyalty and esprit de corps of 
store salesmen through this means. 

At 10:20 a. m. W. A. Montgomery called the morn- 
ing session of the second day to order, requesting 
Mr. Miller, the secretary, to read some statistics he had 
gathered concerning the scope of the stationery field 
in the Pacific Northwest. 

This data revealed that for the year 1929, fifty-six 
stores in Washington accomplished a volume of busi- 
ness amounting to $3,467,000, while forty-six stores in 
Oregon did $1,811,000, or a total of $5,278,000 for the 
two states. This business, he advised, might be dis- 
counted somewhat during current times, nevertheless, 
the stationery business represents an industry of ap- 
proximately $6,000,000 a year in the Pacific Northwest. 

By breaking down his statistical evidence further, 
he has determined that seven major stores in Wash- 
ington do about sixty per cent of the entire business 
in the state, seven other stores about sixteen per cent, 
ten stores ten per cent, and ten stores about seven 
per cent. In Oregon, Mr. Miller stated, the graph runs 
about the same. 

Contributing generously of his time as executive 
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secretary of the Pacific Northwest body, Mr. Miller 
gave a smart definition of a trade association’s ex- 
ecutive secretary. Going back to horse and buggy days, 
he likened the association to a wheel. 

“The wheel-band that holds 
the stationers together is the 
Association,” he stated. “The 
various spokes are the members 
themselves, the hub being that 
little group doing all the work. 
The wheel revolves around the 
spindle of good fellowship, and 
the ‘Nut’ that holds it on is the 
Executive Secretary.” 

A delightful surprise as well 
as an education in certain gen- 
eral lines handled by the sta- 
tioner was provided by the in- 
genuity of Mr. Bayless, who as 
chairman of the program com- 
mittee had arranged the pro- 
gram for the entire convention. 

“Major” Bayless’ Amateurs 

Entirely new and different in convention features 
was his burlesque of Major Bowes Amateur Hour. As 
the “major” he introduced a number of leading travel- 
ing salesmen as an anvil chorus who took the air via 
the microphone. Among the “amateurs” carrying off 
their clever dialogue with “Major” Bayless tapping a 
gong on them, were representatives of leading manu- 
facturers in such lines as office furniture, stapling ma- 
chines, filing cabinets, filing cards and systems and 
typewriters. 

Mr. Garvin suggested that the Pacific Northwest 
Stationers wire Senator Tydings pledging their sup- 
port to two bills. One is an amendment permitting 
contracts made by manufacturers with dealers in 
states having Fair Trade Acts to have any question of 
their validity removed, and the other is in the nature 
of a national fair trade act to succeed the late Cap- 
per-Kelly bill. 

He emphasized the distinct value of this senatorial 
support. So the association adopted a single Resolu- 
tion of the convention, for a telegram to be sent the 
Senator urging passage of the bill permitting fair trade 
contracts and the enabling act which allows such con- 
tracts to be made in interstate commerce by manu- 
facturers out-of-state with dealers in any state that 
has a fair trade enactment. 

At this point Mr. Waltz, chairman of the nominating 
committee, turned in names of new officers who were 
elected as mentioned. As the gavel was passed to him 
by the retiring president, Mr. Pelly, new president, 
looked towards the future of one of the three oldest 
associations of stationers in the entire country, which 
he now heads, with considerable optimism. 

Aware of the major problems involved in working 
out its destiny, nevertheless, he is confident that these 
problems will be solved. 

“I think there is a lot to do,” he stated, “but I will 
be glad to contribute my time and effort towards car- 
rying forward this great work.” 

Formal adjournment in the afternoon followed a 
luncheon, entertainment and announcement of the 
new convention city —CML 


The Special Section of the N. S. A. Regional Meetings Continues on Next Page 
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TENTH REGIONAL MEETING 

Fair trade and taxation—as the two vital problems 
facing the industry—were placed in the discussion 
spotlight at the regional convention of District 10 of 
The National Stationers Association in Denver, April 8. 

The first job handed over to the new district gov- 
ernor, E. B. Healy, of Santa Fe, New Mexico, was the 
appointment of a committee to study 
possibilities, and push for the enactment 
of fair trade legislation in each of the 
states of the district. 

Colorado, with the largest membership 
and the best possibilities of passage, will 
be concentrated on—with hopes of pass- 
age at the next regular session of the 
legislature, next January. Charles P. 
Garvin, general manager of the National 
Stationers Association, expressed the 
hope that Colorado could take the lead 
among the mountain states in following 
California’s steps. 

This came as an answer to the objec- 
tion of J. C. Bangs, association member 
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anything, unless they offer price bait to lure customers. 
The California experience has proved beyond any 
doubt that stabilization of prices will work.” 

Calling the law enforcement in the far western state 
“the greatest merchandising experiment ever con- 
ducted in the nation,” Mr. Garvin recommended that 
Colorado and other states in the tenth district work 
for passage of an exact duplicate of the 
act. California did all of the pioneering, 
he explained, so that once a Fair Trade 
Act is passed, dealers need only ask for 
contracts with manufacturers. 

“Five or six more states must have a 
Similar bill before a National act will be 
enacted,” he continued. “From the con- 
sumer’s standpoint, his chance of being 
gypped is lessened. From the dealer’s 
standpoint, protection of the good will 
of a name is necessary in order to sell 
at a profit, lest the name be used by 
others as a bait.” 

Question of Taxation 
L. R. Kendrick, of the Kendrick-Bel- 


Sw Ne Be rR 
2 oe 


. . » 4 j 
it) hee 240 S I? v. 
| bo P ' a 
Fao 
a 4" . 
ie 


. 


Here Is a Picture of the Delegates to the Tenth Regional Convention at Denver on April 8 


from Pocatello, Idaho, that the large 
farm population of western states would 
block any attempts to help local mer- 
chants. 

A second answer to the objections of 
other western states’ representatives, ac- 
cording to Mr. Garvin, lies in the possi- 
bility of national legislation, following 
which all states would swing in line. 

Fair Trade legislation was introduced 
before the convention by George Wolcott, 
vice-president of the Wilson-Jones Com- 
pany, who set a convention record by 
limiting his talk to eighty seconds. 

“Get Fair Trade legislation in your 
states, and the manufacturers will de- 
liver contracts for signature immediate- 
ly,” he said. “We are glad to help in any way we can 
to bring about enactment of a measure.” 

California Bill as a Model 

Elaborating on his remarks, Mr. Garvin called Fair 
Trade a part of the country’s merchandising trend, 
and pointed to the California law as a model for all 
other states. 

“Predatory competition in intra-business goods has 
proved a wrong principle,” he said. “It only removes 
from a certain class of merchants their only reason 
for being in business. That is, those who can’t sell 
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lamy Stationery Company, Denver, intro- 
duced as the district’s foremost authority 
on the question of taxation, took up the 
angle of the Social Security bill. 

After Mr. Kendrick had listed ten ob- 
jections to the bill, making it injurious 
to employes and employers alike, Mr. 
Garvin followed by pointing out that the 
stationers were in a position to get the 
amount of taxation back—at a profit. 

A census of stationers present indicated 
that business, as a result of the Social 
Security Act, is limited thus far to six 
stores in the region. Introduction of in- 
dividual record and identification books, 
promised by company representatives 
present, was offered as a possible mer- 
chandising outlet for all dealers. 

Ten Objections to Bill 

The ten points wrong with the law, as enacted, 
pointed out by Mr. Kendrick, included: 

1. It is the largest tax bill ever passed by any Con- 
gress, amounting to thirty-six billion dollars by 1960— 
all money going into the ordinary funds of the United 
States Treasury to pay present debts. 

2. It was hastily drawn up by four cabinet members, 
and hastily passed by Congress, without any study of 
results of European experiments. 


3. Enforcement is extremely complicated. The bill 
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requires ten kinds of activities through fifty-two kinds 
of tax systems. 

4. The bill is not insurance, since payments depend 
on Congressional appropriations. 

5. Double taxation is levied in those states passing 
acts similar to the National law. This is in the Old 
Age benefit tax. 

6. A change in the rate of tax or the rate of benefits 
can be enacted by any Congress. This proves no guar- 
antee to employer or employe as to the continuation of 
insurance. 

7. The bill is a Federal income tax on minimum in- 
comes, as well as an excise tax on business. 

8. Identity, and proof of regular, successive pay- 
ments over a period of years has to be established by 
a claimant for any benefits. (This also acts as an ad- 
vantage to the stationer, because of a possible new 
market, Mr. Kendrick pointed out.) 

9. A possible inflation—even mild—would wipe out 
the benefits accruing from the act. German experi- 
ence was pointed out as an example. 

10. The constitutionality of the unemployment bene- 
fit provisions remains in doubt, but cannot be settled, 
until after the program is well under way, as proof of 
injury is necessary for a court case. This means that 
payments will continue for one or two years, without 
any court test. 

One Advantage of Law 

The fact that 25,000 clerks and officials—at a mini- 
mum —will be necessary for enforcement was pointed 
out as offering a big market for office furniture by 
Mr. Kendrick. The amount of increased business nec- 
essary to cover the cost of the act would have to cover 
an additional six per cent of salaries. That this would 
have to come out of increased business, and not out 
of overhead, was stressed as a fundamental point for 
the merchandising plans of the next several years. 

Discussion of membership indicated that District 
Ten has had the largest percentage increase of any 
district in country, according to Mr. Garvin’s estimate. 
That the group might receive a trophy was advanced 
as a possibility by the General Manager. 

To continue the work, retiring district governor, 
E. Frank Winfield, of Grand Junction, appointed as a 
membership committee: 

Joseph I. Simmer, travelling representative with Wil- 
son-Jones Company; Leon Littlehale, representative of 
the Gibson Art Company, and George Thompson, 
wholesale manager of the Kistler Stationery Company. 
All three have headquarters in Denver. 

“The Problems of the Stationer—Their Solution,” 
was the subject of an interesting address delivered by 
T. D. Luccock, president of the Greeting Card Associa- 
tion and of the Volland Company. He went into detail 
on sales promotion, inventory control, and budget con- 
trol. 

Merchandising discussion handled by A. R. Skibbe 
of Associated Stationers Supply Company, revolved 
around the trend of increasing traffic in the store, and 
checking the unbalanced situation of too many busi- 
ness houses depending on outside selling exclusively. 
Invitations to visit the store, increasing the light and 
attractiveness of windows, and more attention to in- 
terior displays were suggested for 1936 merchandising 
concentration. 

The convention marked the first general presenta- 
tion of the National Stationers Association’s yardstick 
plan of rating manufacturers, merchandise, and per- 
sonnel to District Ten. A survey of delegates indi- 
cated a general acceptance of the plan, as presented 
by Mr. Garvin. 
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The largest out-of-town representation in the his- 
tory of the district association attended the Denver 
meeting. 

F. B. Robinson, Golden, Colorado, stationer, was ap- 
pointed by Regional Governor Winfield as chairman 
of the nominating committee. He is a former gov- 
ernor of the group. His recommendation that E. B. 
Healy, of Santa Fe Book & Stationery Company, Santa 
Fe, N. M., be elected governor for the ensuing year was 
adopted unanimously. 

A rising vote of thanks was given to Mr. Winfield 
for his service in the past two years.—ATW 

——>——__——_ 

DEALERS AID PLANS FOR DISTRICT 1 MEETING 

Following out a custom established last year as a 
means of stimulating interest in the 1935 event in Bos- 
ton, dealers in New England are sending out a number 
of form letters on the coming annual convention of 
District 1 of The National Stationers Association, sched- 
uled for Providence, R. I., on June 25 and 26. 

One of the first to mail out the reminders was Loring, 
Short & Harmon, 474 Congress street, Portland, Me. 
Over the signature of Edgar M. Berry, President, the 
letter urged all stationers of the district to be present 
when the meeting begins and explained that the Bilt- 
more hotel in Providence is equipped and prepared to 
handle convention crowds up to 1000 strong. 

Another letter was sent out by the E. L. Freeman 
Company, 79 Westminster street, Providence. This let- 
ter, after explaining that Roger Williams will be on 
hand to meet the delegates, read in part: 

“On behalf of the Rhode Island and Southern Mas- 
sachusetts Stationers and in conjunction with our 
president, Walter Wilson, and our regional governor, 
Walter Dolliver, this firm extends to you all a very 
hearty welcome to Providence for this meeting. We 
don’t want to brag down here, but it looks to us as 
though the littlest state in the Union is going to put 
on the biggest convention and if you could be here in 
Providence to see the enthusiasm with which our peo- 
ple are working for this event, you would order your 
tickets immediately.” The letter was signed J. O. Bon- 
ney. 


———_——_—_ 
THIRD REGIONAL DISTRICT MEETING 

Final preparations and plans have been completed 
for the annual meeting of the Third Regional District 
to be held on May 21 at the Penn Harris hotel, Harris- 
burg, Pa. It was also announced that the annual meet- 
ing of the Penn-Ma-Va Travelers Club will be held on 
the same day and in the same city. 

According to committees which have worked day and 
night making arrangements to assure success of the 
event, the entire day will be devoted to business with 
several speakers scheduled to address the gathering. 
Among these will be Charles P. Garvin, general man- 
ager of the National Stationers Association. 

Another feature of the day will be the election of 
officers. In the evening a dinner will be given, details 
of which have been in the hands of the Penn-Ma-Va 
Club, which has the arranging of a special program of 
entertainment for the visitors. 

For those delegates who desire to stay in Harrisburg 
over Friday a program of golf has been arranged at the 
Colonial Country Club while for the ladies there will 
be a trip to Hershey, the “chocolate” town, with a 
luncheon served at Hershey Inn. There will also be a 
sight-seeing trip of the state capitol buildings, the 
Italian gardens, Reservoir Park and the riverfront. 


—$\—___—_ 
(Special Section of the N.S.A. Regional 
Meetings Continues on next page) 
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EIGHTH DISTRICT HOLDS ENTHUSIASTIC 
MEETING 


The regional meeting of the Eighth District of the 
National Stationers Association was held at the Mueh- 
lebach Hotel, Kansas City, Mo., April 9 and 10. An 
excellent program was provided both for business ses- 
sions and entertainment. Dealers were present from 
Missouri, Oklahoma, Kansas and Nebraska. General 
Manager Charlie Garvin was obliged to miss the first 
day because of the time required to come from the 
meeting held shortly before in Denver. He arrived, 
however, in time for the dinner. 

The meeting was called to order with Fred Downs, 
regional governor, presiding. After a few preliminary 
remarks he called on R. C. Moore, secretary-treasurer 
of the Midwest Travelers Club who welcomed the vis- 
itors to Kansas City. He dwelled upon the advantages 
of Kansas City for convention purposes and told of 
the new municipal auditorium. 

Mr. Moore was followed by B. J. Bristoll, president of 
the National Stationers Association, who gave a well 
prepared address entitled “Know Our Cost.” He also 
spoke of means of meeting changed conditions as they 
affect the stationer’s sales. He used the expression, “all 
for one, one for all.” Individually stationers are com- 
petitors. Working together they are an important force 
in the business world. Chain store, drug store and de- 
partment store competition was referred to. Stationers 
should combat direct selling more actively. He advised 
the dealers to tie their destiny to manufacturers who 
are open and above board, who give codperation. 

As a means of meeting changed conditions Mr. Bris- 
toll told of starting an office machine department which 
sells duplicating machines, portable typewriters, rebuilt 
machines and calculators. The new department pays 
the company a profit. He recommended that dealers 
get ideas from their strongest competitors, that they 
eliminate all articles which do not pay. A proper cost 
system is needed to determine which should be re- 
tained and which should be dropped. 

In speaking of prices, he remarked that the reduc- 
tion of prices below a certain minimum will not create 
new business. 

In closing, Mr. Bristoll asked the dealers to consider 
the possibilities of their association and to consider its 
purpose. He referred to it as a codrdinating body for 
local and national problems. 

Herman Cast, vice-president of the national associa- 
tion, spoke on “Conditions in Business Furniture and 
Steel Equipment,” referring particularly to the na- 
tional account situation. He criticized the practice of 
some manufacturers who tell the dealers they should 
make money on their sales and then ask them to han- 
dle national account business on margins too small to 
cover overhead. Dealers were blamed as much as the 
manufacturers for that condition. He felt that if deal- 
ers who have exclusive agencies for manufacturers will 
work closely with those manufacturers and not spend 
much of their time selling lower priced competitive 
goods, both manufacturers and dealers would benefit. 

For an example he told of a stationery store which 
kept the stock of a major line handled on exclusive 
agency basis on the second floor, while a cheaper line 
was featured on the main floor. 

At this point Mr. Cast called upon Robert Johnson 
of Wichita to explain the paper situation in Wichita. 
Mr. Johnson gave an interesting talk showing how pa- 
per was handled there on a basis much more satisfac- 
tory than prevails most places. 

Resuming, Mr. Cast said if you cannot make a profit, 


OFFICE APPLIANCES 


On Opposite Page—Some Visitors at Kansas City: 

Top Row: Two cowboys and a butter and egg man.—Frank 
E. Lynch, Johnston Press Company, Wichita, Kas.; Cort Horr, 
Victor Safe & Equipment Company; Bob Johnston, Johnston 
Press Company, Wichita, Kas. George Mason, Bryant & Douglas 
Stationery Company, Kansas City, Mo.; Harry V. Bowman, 
Bowman Stationery Company, Muskogee, Okla.; Frank M. 
Hughes, Standard Office Supply Company, Oklahoma City; J. M. 
Keeling, Art Metal Construction Company; D. A. MacDougal, 
Stationer’s Loose Leaf Company; John Ford, Jr., Peterson Litho- 
graph & Printing Company, Omaha, Nebr. 

Second Row: Trice Bryant, Bryant & Douglas Stationery 
Company, Kansas City, Mo., and George Wolcott, Wilson-Jones 
Company, standing; Harold Graves, Wilson-Jones Company and 
Herman Cast, Western Litho & Office Supply Company, Wichita, 
Kas., sitting; M. J. Aker, Wilson-Jones Company; Harry Tehan, 
Charles M. Higgins & Company; B. J. Bristoll, Koch Bros., Des 
Moines, president, NSA; Ed Little, Wabash Cabinet Company; 
Bill Smith, Ace Fastener Company; Dave Veitch, Security Sta- 
tionery Company; M. J. Aker, Wilson-Jones Company and 
Herman Cast, Western Litho & Office Supply Company, Wichita, 
standing; Bob Mahan, Saunders Printing & Office Supply Com- 
pany, Pittsburg, Kas., and Jack Lenehan, Wilson-Jones Company, 
seated. 

Third Row: Phil M. Anderson, Newton, Kas., president, 
Kansas Book Dealers Association; Jack Crow, Hall Stationery 
Company, Topeka, Kas.. member KBDA; George H. Geiger, 
Leavenworth, Kas., secretary, KBDA; B. J. Bristoll, president, 
NSA; Charles P. Garvin, general manager, NSA; Fred Downs, 
governor, Eighth District, NSA; Harry Tehan, Charles M. Hig- 
gins & Company; G. R. MeGovern, Graham Paper Company; 
John A. Marshall, John A. Marshall Company, Kansas City, 
Mo.; Kellogg Smith, Schooley Printing & Stationery Company, 
Kansas City, Mo. 

Fourth Row: Pete Jamerson, Gallup Map & Supply Com- 
pany, Kansas City, Mo.; Carl M. Schutz, Eagle Pencil Com- 
pany; Bob Latsch, Latsch Bros., Lincoln, Nebr.; Fred Downs, 
Downs-Randolph Company, Tulsa, Okla.; Tom Quickel, Postin- 
dex Company; Hy Linden, Ace Fastener Company; Bill Reuter, 
Crowley-Reuter Company, Kansas City, Mo.; Arthur Schooley, 
Schooley Printing & Stationery Company, Kansas City, Mo.; 
William Pitt, The Pitt Corporation. 

Fifth Row: Ted Caswell, F. S. Webster Company; George W. 
Shaw, Shaw-Walker Company; Pete McLaughlin, F. S. Webster 
Company; Frank E. Lynch, Johnston Press Company, Wichita, 
Kas.; Francis Adams, S. G. Adams Company, St. Louis; Matt 
Dillon, Associated Stationers Supply Company; R. F. Frederick- 
son, Autopoint Company; Big Jim McKibben and Phil Briggs, 
Security Stationery Company, Kansas City, Mo. 

Sixth Row: Fred Pitt, The Pitt Corporation; George Hausam, 
Hutchinson Office Supply & Printing Company, Hutchinson, 
Kas.: Frank Palmer, Eaton Paper Company; Walter Kane, Eber- 
hard Faber Pencil Company; A. F. (Heinie) Sengbusch, Seng- 
busch Self-Closing Inkstand Company; John Uden, Burnap- 
Meyer, Inc., Kansas City, Mo.; Jack Laws, The Globe-Wernicke 
Co.: Wilford Harrison, Goodrich Rubber Company; J. T. Noel, 
Carpenter Paper Company, Oklahoma City; George E. Raveill, 
Commander Printing & Stationery Company, Tulsa, Okla.; Mrs. 
Homer Hill, Kansas Auditing & Office Supply Company, Arkan- 
sas City, Kas. 

Bottom Row: Fred C. Schaefer, Sanford Manufacturing Com- 
pany; B. J. Bristoll, Koch Bros., Des Moines, president NSA; 
C. Eberhardt, Mannschreck’s Book Store, St. Joseph, Mo.; I. 
Bordman, Bordman Investment Company; James P. Ward, 
Shipman-Ward Manufacturing Company; A. 5S. Matthews, Hall 
Lithographing Company, Topeka; C. A. Erlandson, Steel Fix- 
ture Manufacturing Company; M. L. Poundstone, manufacturers’ 
representative. 

————<_—__- 


do not take the business. He said he had no com- 
plaint against the manufacturer who states his policy 
and lives up to it whether it provides for direct selling 
or not. The fault, he indicated, lay with a few com- 
panies who announce a strict dealer policy and fail to 
live up to it. 

After luncheon John Ford, Jr., of Petersen Litho & 
Printing Company, Omaha, remarked that confidence 
among competitors is created by association action. 
He went on to say that association members must be 
fair with one another to realize the benefit of group 
action. Earlier in the day in a discussion he referred 
to an unfortunate situation in his own city because a 
direct selling manufacturer did not cooperate with the 
dealers. In speaking about discounts he remarked, 
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Here Is tHe BANQueEtT or THE Ercntn Recionat CONVENTION AT Kansas City. 


Inset, Mid-West Travelers in session: Standing, reading left 
to right: A. F. (Heinie) Sengbusch, Sengbusch Self-Closing Ink- 
stand Company; Charles Wallace, Columbia Ribbon & Carbon 
Manufacturing Company; Thomas H. Hanson, National Blank 
Book Company; Fred C. Schaefer, Sanford Manufacturing Com- 
pany; R. C. Moore, Columbia Ribbon & Carbon Manufacturing 
Company; Martha Hanson; Frank Miller, Wallace Pencil Com- 
pany; Cort Horr, Victor Safe & Equipment Company; Walter 
R. Kane, Eberhard Faber; Frank Palmer, Eaton Paper Company. 
Sitting: W. E. (Bill) Smith, Ace Fastener Company; Martin 


“Anything that comes off the top is our profit.” 


A Dealer Speaks on “Competition” 

G. A. Manning of Joplin Printing Company, Joplin, 
Mo., spoke on “Competition—Discrimination in Outside 
Territories.” The principal point of his talk was to the 
effect that dealers should not sell at reasonable prices 
at home and cut prices to take business away from 
some one else’s territory. Stationers would do well to 
restrict their efforts as much as possible to more ac- 
cessible markets. 

George Hausam of Hutchinson Office Supply & Print- 
ing Company, Hutchinson, Kansas, spoke on “Value of 
Knowing Costs and Markup.” Mr. Hausam prefaced 
his remarks with compliments to Mr. Bristoll on his 
address and to Mr. Cast on his remarks and the busi- 
ness policy of taking only that business which pays a 
profit. He also thanked the men in the trade for help 
and sympathy in a recent loss in his family. 

Mr. Hausam’s talk was filled with examples which 
got his point over very clearly. He remarked that few 
have the will power to make a correct markup and 
few have the will power to adhere to that markup when 
made. He showed how the sale of a dollar item at a 
twenty per cent discount makes a loss of sixteen and 
two-thirds per cent on the transaction. He said that 
every item of stationery used in the conduct of the 
business should be handled as a sale, with credit given 
to the proper department. By example he showed the 
fallacy of selling at prices which do not take into con- 
sideration the full cost of doing business. 

J. L. Wren of Western Bank & Office Supply Com- 
pany, Oklahoma City, spoke on the subject of “Should 
We Have State Associations.” Like all who preceded 
him, he covered his subject in an excellent manner. 


New Local Association Members Wanted 


President Bristoll made a request for assistance in 
securing new dealer and local association members. 
A. S. Matthews of Hall Lithographing Company an- 
nounced that as secretary he had sent the check of the 
Kansas Book Dealers Association the day before to 
bring that live group into the National Stationers As- 
sociation. 

The annual dinner will be long remembered because 


Aker, Wilson-Jones Company; John Pydlek, Blaisdell Pencil 
Company; Fred C. Pitt, The Pitt Company; M. L. Poundstone, 
representative for Security Steel Equipment Corporation and 
others; S. C. McKee, Musgrave Pencil Company; Wilford Har- 
rison, The B. F. Goodrich Rubber Company; P. F. Me- 
Laughlin, F. S. Webster Company; Harold F. Graves, Wilson- 
Jones Company; O. L. Hamm, The General Fireproofing Com- 
pany; D. A. MacDougall, Stationers Loose Leaf Company; John 
M. Keeling, Art Metal Construction Company. 


of the excellent program provided by the Midwest 
Travelers Club. Before the professional entertainment 
commenced, Ed Little was called upon for some of his 
sleight of hand tricks, which he performed in fine style. 
As usual, he held the close attention of his audience. 
Dancing followed the regular program. 

The talk by Tom Collins, whose remarks at the na- 
tional convention last October will long be remembered, 
kept his audience convulsed with laughter. His sub- 
ject was “The Care and Training of Husbands.” 

Mr. Garvin occupied half of the program the second 
day, which was completed at noon. He spoke on vari- 
ous activities of the national association. He made 
comment on the working of the California Fair Trade 
Act, particularly as it applied to stationers and station- 
ery manufacturers. He referred also to the buyers’ 
guide to be issued soon for association members. In 
mentioning the tax situation he referred to the re- 
tailer as a tax collector. Mounting taxes, he said, may 
force new systems of discounts. He urged stationers 
to make close study of basic problems. 

Mr. Garvin’s time was shared by Mr. Bristoll who 
covered the topic “Three Ways to Make Money.” The 
three were: Decrease the cost of unit per purchase; 
increase price of commodity sold; increase quantity of 
commodity sold. Of the three, he said the second was 
the worst. The first was dismissed because of the dif- 
ficulty of getting better terms from manufacturers. 
Increased prices drive business away. Increased vol- 
ume is essential, as well as elimination of waste. Em- 
ployes, he said, should be kept happy. The head of the 
concern must be approachable to every member of the 
organization. 

Resolutions 

At this point resolutions from the travelers club were 
presented by Harold Graves of Wilson-Jones Company. 
They expressed sympathy to the families of William 
Braden and Jack Grey in the loss a few months ago 
of these two former officers of the club. The resolu- 
tions follow: 

WHEREAS, Our Lord has called to Him our revered 
friend and associate, William R. Braden, and 

WHEREAS, his life has been an example of fine, un- 

(Turn to page 56, please) 


MAY, 1936 


SEVENTH DISTRICT GIVES PRESIDENT ROUSING 
GREETING 

The regional meeting of the Seventh District of The 
National Stationers Association, held April 13 and 14 at 
Des Moines, was one of the best ever held in the district 
both in attendance and interest. Des Moines is the 
home both of the president, Mr. Bristoll, and the gov- 
ernor, Joe Popple, who gave a lot of time and energy 
in bringing out the fine group of dealers. 

Although the meeting opened on the thirteenth, a 
large number were on hand the evening before at a 
reception to Mr. and Mrs. Bristoll, given by the North- 
west Travelers Club. A total of 155 attended the recep- 
tion, which was held in the Hotel Fort Des Moines. 

The convention was called to order by Mr. Popple. 
He introduced Will Koch, president of Koch Brothers 
and of National Life Company as well, who extended 
the address of welcome on behalf of the Des Moines 
dealers. In his remarks he wondered if stationers real- 
ized the full importance of their business. He asked 
where the average office of any kind would be except 
for equipment installed by some office supply dealer. 

Stanley Griebel extended greetings on behalf of the 
Northwest Travelers Club. 

The first address in the morning was given by Presi- 
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More Snap Shots from the Des Moines Meeting.—1. Harry 
Tehan, Charles M. Higgins & Company; Charles P. Garvin, gen- 
eral manager, National Stationers Association. 

2. B. J. Bristoll, Koch Bros., Des Moines, president, NSA; 
Edd Dawson, sales manager, Koch Bros.; O. R. Solem, salesman, 
Koch Bros. 

3. Joe Popple, Zaiser’s, Des Moines; Otis Steele, Joseph Dixon 
Crucible Company. 

4. R. C. Moore, Columbia Ribbon & Carbon Manufacturing 
Company and Mrs. Harry Russell about to leave for the first tee 
in Mrs. Russell’s car. 


5. R. H. Frazer, Harry Hulgan, John Holley, LeRoy Holley, 
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dent Bristoll. He remarked that friendship and confi- 
dence should be the first fruits of trade association 
activities and cited some examples to prove his point. 
He went on to say that stationers must know the cost 
of doing business. They must know which articles ac- 
tually yield a profit and which do not. Those which 
do not, he said, should be discontinued. 

He reported that more than 100 new members have 
joined the national association during the last four 
months, which is an enviable record. 


General Manager Garvin Addresses Assembly 


Charles P. Garvin, general manager of the national 
association, spoke on the subject “Working It Out for 
Ourselves.” Before getting into his subject he ex- 
pressed his pleasure at entering the home district of 
the president of the association. He remarked that the 
convention in Des Moines was outstanding in its atten- 
dance and enthusiasm. 

In talking about development in the stationery busi- 
ness he remarked that there probably would be a lot 
more machines ten years hence sold in commercial sta- 
tionery stores and that some lines now handled will 
be out. 

Referring to government competition in industry he 





all with L. W. Holley & Sons Company, Des Moines. 

6. John Pydlek, Blaisdell Pencil Company; A. R. Boxrud, 
Mittag & Volger, Inc.; Herb Morgan, Associated Stationers Sup- 
ply Company; H. C. Pehrson, Jones & Kroeger Company, Win- 
ona, Minn. 

7. N. F. Scheiber; J. R. Ballou, Messenger Printing Company, 
Fort Dodge, Iowa. 

8. G. W. Paardekooper, county auditor; R. F. Frederickson, 
Autopoint Company; W. W. Gonser, Koch Bros., Des Moines; 
George W. Shaw, Shaw-Walker Company. 

9. A. W. Gran, Des Moines Stationery Company; Elmer Krum- 
wiede, manufacturers’ representative. 
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told of the Federal Government having the largest 
printing establishment in the country and facilities 
for manufacturing the country’s entire steel furniture 
output. 

Talking particularly about association affairs, he said, 
we should develop a communion of thought among 
manufacturers, traveling men, dealers and dealers’ 
salesmen. Dealers should find out who their friends 
are among the manufacturers who sell them. There 
should be a compact group of dealers and manufac- 
turers who think and act in the same direction. He 
remarked that it was fortunate that the national asso- 
ciation was a vertical organization, taking in dealers, 
wholesalers, manufacturers and representatives in a 
single group. A high point brought out in his talk on 
the business of selling commercial stationery is that it 
is as important to take inventory of policy as to take 
inventory of merchandise. A policy may need to be 
overhauled now and then in keeping with industry 
developments. 

Luncheon was furnished by the Northwest Travelers. 

The Monday Afternoon Session 


The afternoon session was opened by Mr. Popple 
who called upon Mr. C. C. Holley, of L. W. Holley & 
Sons Company, Des Moines, who in turn introduced 
Franklyn Hobbs, noted economist and counselor on 
commodities, who delivered an address entitled “A Re- 
turn to Realities.” 

Mr. Hobbs, who started his business career in the of- 
fice equipment field as a typewriter salesman, was full 
of facts and figures. He had statistics to show that 
every class of business made a tremendous gain in 
1934 over 1932, in 1935 over 1934, and so far into 1936 
over the similar period in 1935. He pointed out mid- 
July, 1932, as the real depth of the depression. Elec- 
tric power output, freight car loadings, and other in- 
dices were cited to show definite improvements. To- 
day’s industrial production, he remarked, is up to the 
1930 volume. He showed increased profits of many 
lines in 1935 over 1934. A point that was well taken 
is that too much attention is given to front page news 
in the daily papers. 

Agreeing that foreign trade is essential to prosperity, 
he showed that cotton exports so far this year are as 
great in percentage of cotton production as ever before. 
Our foreign trade by volume last year was greater than 
any year since 1931. He is not alarmed at the prospect 
of imports exceeding exports. He believed it highly 
desirable, at least as a temporary situation, because of 
our enormous gold surplus and the difficulty other 
countries experience in paying for imports in gold. He 
went into some detail on prospects of the corporate 
surplus tax. 

Mr. Hobbs’ talk was brought to a rather dramatic 
close. He remarked that business was sitting on three 
kegs of powder. Just as he reached the third, which 
had to do with the size of the national debt, sound 
effects were produced which emphasized the point. 
They were produced unexpectedly by the chair occu- 
pied by Ted Caswell, sales manager of F. S. Webster 
Company, which suddenly decided to give away. 

Governor Popple’s Report 

Governor J. O. Popple then gave his report. He 
started out with a talk on membership in the national 
association and urged more dealers in the Seventh 
District to join. In talking on business procedure he 
said that if business is properly set up, the bulk of a 
dealer’s sales will not be on a price basis. In view 
of an outstanding installation recently made by his 
company, Zaiser’s, against strong price competition, he 
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On Opposite Page, Snapped in Front of the Fort Des Moines.— 
1. Dick Gingland, Esterbrook Steel Pen Manufacturing Com- 
pany; Claude Fleet, Eberhard Faber Pencil Company; M. T. 
Hasty, Sengbusch Self-Closing Ink Stand Company; Hale Raber, 
Mitchell Publishing Company, Mitchell, S. D. 

2. Sterley Jerue, McClain & Hedman Company, St. Paul; K. 
E. Chase, Dennison Manufacturing Company; Harrison E. Rus- 
sell, Office Equipment Company, Des Moines. 

3. L. Ed. Friedman, Russia Cement Company; John Parsons, 
Wilson-Jones Company; L. A. Davey, Klipto Loose Leaf Com- 
pany. 

4. Mr. and Mrs. H. E. Waldron, W. A. Sheaffer Pen Company; 
George Wolcott, Wilson-Jones Company; A. J. Walker, Farn- 
ham Stationery & School Supply Company, Minneapolis. 

5. Herb Morgan, Associated Stationers Supply Company; Fred 
Schaefer, Sanford Manufacturing Company; Mrs. Karl Kiesel; 
Mrs. Ralph Maneval. 

6. Bob Pinney, Bankers Box Company; V. A. Hanson, Brown 
& Saenger, Sioux Falls, S. D.; Ted Caswell, F. S. Webster Com- 
pany. 

7. Walter Kane and Norman Pearce, Eberhard Faber Pencil 
Company; Albert McLane, Spencerian Pen Company. 

8. Art Grayston, Thomas & Grayston; Bob Davies and Ed. M. 
Hansen, Miller-Davis Company; Elmer Dalldorf, John Leslie 
Paper Company, all of Minneapolis. 

9. Ed. Cooper, Boorum & Pease Company; Mrs. H. Stillman 
Morgan; A. F. (Heinie) Sengbusch, Sengbusch Self-Closing Ink 
Stand Company; Mrs. Sterley Jerue; M. T. Hasty, Sengbusch 
Self-Closing Ink Stand Company. 

10. P. E. Wilson, Zaiser’s, Des Moines; Will A. Beach, Will A. 
Beach Printing Company, Sioux Falls, S. D.; Carl Leopold, The 
Leopold Company. 

ll. Fred Geiger, H. A. Rogers Company, Minneapolis; Cliff 
Talty, Poucher Printing & Lithographing Company, Minneap- 
olis; W. H. Doerr, Scripto Manufacturing Company. 

12. A. W. Welch, Dennison Manufacturing Company; Jack 
Lenehan, Wilson-Jones Company; Roy L. Hammond, Zaiser’s, 
Des Moines: Ed Conlon, Rockwell-Barnes Company; J. G. 
Henry, Art Metal Construction Company. 

13. Jack Laws, The Globe-Wernicke Co.; Mrs. Laws; Mrs. Bob 
Valleau; Bob Valleau, manufacturers’ representative. 

14. Ed. Conlon, Rockwell-Barnes Company; Mrs. Cliff Cody, 
Cliff Cody, The C. F. Cody Company, Dubuque, Iowa. 

15. Bill Smith, Ace Fastener Company; Stanley Griebel, Yaw- 
man and Erbe Manufacturing Company; Harry Short, Colum- 
bian Art Works. 

16. Paul Cheney. Southworth Company; Larry Hamm, Pierce 
Company, Fargo, N. D.; two Karls: Karl Kiesel, the Carter's 
Ink Company; Karl Castle, Weis Manufacturing Company. 

17. Parle Cooley, Bates Manufacturing Company; Charles 
Underwood, Fulton Specialty Company; Ralph Maneval, A. W. 
Faber, Inc.; Roy Clarke, F. S. Webster Company; Stanley 
Griebel, Yawman and Erbe Manufacturing Company; O. E. 
Hug, F. S. Webster Company; V. A. Hanson, Brown & Saenger 
Company, Sioux Falls, S. D. 

18. John Keeling, Art Metal Construction Company; Carl 
Baer, executive vice-president, Loose Leaf & Blank Book Insti- 
tute; Tom Quickel, Postindex Company. 
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was well qualified to make that statement. He cau- 
tioned dealers against allowing too much on trade-in 
equipment. He said that every sale of second-hand 
equipment should have a larger markup than new 
merchandise. It must be handled twice. He spoke 
against preferred discounts, because they were unsound 
in the first place and because they were unfair to the 
other ninety-five per cent of the dealer’s accounts. He 
found it unwise to take government business at un- 
profitable prices. In closing, he said, “Let’s cut out talk 
on price cutting. Many big deals are sold at fair prices 
by good salesmanship.” 

The next address, delivered by C. H. Law of Wilson- 
Jones Company, covered the subject “Recent Tax 
Legislation and the Opportunity It Affords the Com- 
mercial Stationer.” Mr. Law’s subject was largely tech- 
nical but it showed very definitely new avenues of busi- 
ness and profit produced by legislation both national 
and state. He showed first something of the possibili- 
ties offered by the Social Security Act. He also showed 
how other legislation produced excellent opportunities 
for stationers who were alert to their record keeping 


possibilities. Mr. Law, while very modest about it, is 
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an expert on special loose leaf problems and particu- 
larly on visible applications. 


Large Attendance at Annual Dinner 


The annual dinner held in the ballroom of the Fort 
Des Moines was an important gathering. The large 
room was filled practically to capacity. The local sta- 
tioners were out in force, forty being present from 
Koch Brothers, with others very well represented. 
While there was no address, Bill Smith served as toast- 
master and introduced several of the more important 
guests, including President Bristoll who took a mo- 
ment to express his appreciation for the large atten- 
dance, for the travelers’ assistance, and for the recep- 
tion to himself and Mrs. Bristoll; J. O. Popple, re- 
gional governor; Charles P. Garvin, general manager 
of The National Stationers Association, who commented 
on the excellent attendance; Ed M. Hansen, Miller- 
Davis Company, Minneapolis, regional governor eiect; 
Paul Cheney, The Southworth Company, vice-president 
of The National Stationers Association; E. J. Mitchell, 
new president of the Northwest Travelers Club; Harry 
Tehan, sales manager, Chas. M. Higgins & Company; 
and C. C. Holley of the local committee on arrange- 
ments. Mr. Mitchell introduced the following officers 
of the Northwest Travelers Club: Stanley Griebel, 
Yawman and Erbe Manufacturing Company, first vice- 
president; Herb Morgan, Associated Stationers Supply 
Company, second vice-president; Roy Clarke, F. S. 
Webster Company, secretary-treasurer; Bill Smith, Ace 
Fastener Company, auditor; R. B. Valleau, The Leo- 
pold Company and Milwaukee Chair Company, pub- 
licity; Ralph Maneval, A. W. Faber, Inc., who was in 
charge of the ladies’ program; and Fred Schaefer, who 
looked after the registration. Besides professional en- 
tertainment, musical talent in the association was 
called upon. General Manager Garvin gave several 
numbers on the piano. Claude Fleet, of Eberhard 
Faber, rendered several violin obligatos. The enter- 
tainment was provided by the Northwest Travelers 
Club. 

Tuesday’s Events 

The second day’s program was handled principally 
by Mr. Garvin. He spoke on the “N.S. A. 5 Point Plan,” 
the “Measurement Plan,” and the “Buyers Guide 
Plan.” He recommended that best purposes will be 
served by working with whatever problems might ex- 
ist on a friendly basis. He went into considerable de- 
tail on plans which had been developed by the national 
association and which were available to members. He 
told of the new buyers guide soon to be issued. He 
held the intense interest of a large group of dealers un- 
til noon, at which time the convention was adjourned. 
The Northwest Travelers Club provided another 
luncheon which was not a part of the original program. 

During the afternoon some went out to the Hyperion 
Field Club to play golf. The weather was perfect. 
Others took occasion to visit some of the Des Moines 
stores. 

A special program was provided for the ladies which 
occupied the first day completely, winding up at the 
home of Mr. and Mrs. Bristoll. 

eS 
(8th District Meeting—continued from page 52) 
selfish devotion in the interests and welfare of his fel- 
lows, and 

WHEREAS, even in the last, pain-ridden days of his 
life he devoted his energies to the service of the Mid- 
West Travelers Club, of which he was President, that 
The National Stationers Association Convention in 
Kansas City might reach a new mark of excellence and 
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constructiveness, which will stand as a monument to 
his memory, 

BE IT RESOLVED, then, that the friends and fellow 
workers of William R. Braden, in Convention here as- 
sembled, send to his family this evidence of the love 
they will ever hold for him, and the appreciation for 
the good his work conferred upon them. 

WHEREAS, Our Father in His wisdom has taken from 
us our beloved friend and co-worker, Jack Grey, and 

WHEREAS, as an exemplification of his fine spirit of 
unselfish service to his fellow workers, he assisted in 
the founding of the Mid-West Travelers Club, serving 
as its first Secretary and third President, thus giving to 
his confreres a vehicle for mutual assistance, and 

WHEREAS, his loss has deprived us of the wisdom 
of his kindly counsel, the effect of his work will con- 
tinue to be a force for good through the years, 

BE IT RESOLVED, then, that the friends and co- 
workers of Jack Grey in Convention here assembled 
send to his family this evidence of the deep and un- 
dying love for the man and appreciation for his work. 

A similar resolution was presented by Mr. Garvin on 
behalf of the dealers. 

The new regional governor elect is John Ford, Jr., 
who received the unanimous vote of the meeting. 
Kansas City will remain the convention city. 

A separate program listed the activities of the Mid- 
west Travelers Club. First of all, they took care of the 
registration. They provided a full day’s entertainment 
for the ladies, taking them to the Elms Hotel at Ex- 
celsior Springs, Mo., where they had luncheon and 
spent the afternoon. A special ladies’ committee was 
headed by Mrs. Tom Hanson, assisted by Mrs. A. F. 
Sengbusch, Mrs. R. C. Moore and Mrs. Harold Graves. 
The first day of the meeting the travelers gathered 
with the dealers; the second day the travelers had 
their annual meeting, which is recorded separately. 


—__—~<»>__ 
ANNUAL GATHERING OF MID-WEST TRAVELERS 


The regular annual meeting of the Mid-West Trav- 
elers Club was held April 9 in the Muehlebach hotel, 
where the annual convention of the Eighth Regional 
District of The National Stationers Association was in 
session. 

At the suggestion of those in attendance a commit- 
tee composed of W. E. Smith, Fred Pitt, and Pete Mc- 
Laughlin was appointed to draft two resolutions con- 
cerning two past presidents of the Club, W. R. Braden 
and Jack Grey, both of whom died during the past 
year. 

Following this action the assembled members held 
an election of officers. Those elected for the current 
year were: 

Fred C. Schaefer, president; Thomas H. Hanson, first 
vice-president; Harold Graves, second vice-president; 
R. C. Moore, secretary-treasurer, and Fred D. Pitt, 
auditor. 

The Mid-West Travelers Club did its part for the 
eighth regional meeting by preparing a fine program 
of entertainment for the ladies who attended the 
annual convention. This included a luncheon and 
bridge party at the Elms hotel in Excelsior Springs, 
Mo. The committee in charge of this program was 
composed of the following: Mrs. Thomas Hanson, 
chairman; Mrs. R. C. Moore, Mrs. A. F. Sengebusch and 
Mrs. Harold Graves, all of whom were voted the thanks 
of the club membership at the meeting. 

The travelers entertainment committee was com- 
posed of Harold Graves, assisted by Walter Kane and 
A. F. (Heinie) Sengbusch. 
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This Merry Throng was in 


FIFTH DISTRICT HOLDS FINE MEETING IN 
DETROIT 

The regional meeting for the Fifth District of the 
National Stationers Association was held at the Book 
Cadillac Hotel, Detroit, April 17 and 18. The district 
includes Michigan, Indiana, Ohio and West Virginia. 
The program was prepared by the Detroit association, 
of which C. W. Leonard is president, and Harry Koehn, 
general chairman of the convention committee. Harold 
Hampton of Indianapolis, governor of the district, pre- 
sided. 

After a word of welcome from Mr. Leonard, Mr. 
Hampton gave an extemporaneous talk before calling 
upon the speakers of the day. While sympathizing with 
those who found fault with price cutters, he wondered 
if those who secured their business by giving special 
discounts were not in some sense a benefit. They create 
a type of competition which forces other dealers to 
become more alert to opportunities and to become bet- 
ter merchants in order to meet new conditions. He 
then called upon President B. J. Bristoll. 

Mr. Bristoll commented on the fine meeting held ear- 
lier in the week in Des Moines. Getting into his ad- 
dress, he remarked that success in business is not acci- 
dental. The stationery business, he said, is fighting for 
its existence today more than ever before due to the 
competition of chain stores and direct selling manufac- 
turers. He commented on office machines as being 
logical equipment for stationers to handle and told of 
machines which his company is selling. The stationer, 
he said, should know his costs and know his profit 
items. He should not continue to sell items which do 
not show a profit. He closed by telling of definite 
services and advantages for dealers offered by The Na- 
tional Stationers Association. 

“Prison Made Goods” was the subject of a brief talk 
made by J. S. Sprott, president of The Globe-Wernicke 
Co. His concern, he said, is not particularly for the 
company he represents nor for the industry of which it 
is a part, but for the elimination of customers put out 
of business by prison labor competition. He told of a 
town with two factories. The penitentiary there started 
to make goods in competition. The two factories closed 
and the town’s office supply dealer went out of business. 
He commended the Michigan policy on prison labor. 

General Manager Garvin Reports 

The general manager of the national association, 

Charles P. Garvin, then related experiences on his trip 


Attendance at the Fifth District Convention Banquet, Cadillac Hotel, Detroit, April 17 and 18. 


from Texas to the Pacific Coast and east to Detroit. 
He found better business everywhere he traveled. The 
stationery business, he remarked, is young and still 
growing. It is not subject to the ills of many lines of 
business. Stationers, he said, were fortunate to be 
retailers of merchandise and to have all lines of busi- 
ness as their customers. He went on to tell of better 
conditions under the California Fair Trade Act, about 
friendly manufacturers and dealers working in close 
harmony. Oregon and Washington soon are to be on 
a similar basis. Under the new set-up, he stated, sales 
organizations will be more efficient and wili attract 
new salable specialties to the stationery store. He said 
the commercial stationery business was well set up. 
The dealers should measure basic problems. The chain 
store was not half the menace of the distributor who 
gets special consideration from the manufacturer and 
proceeds to undersell at retail the dealer to whom he is 
supposed to sell at wholesale. 

The next speaker was Al Skibbe of Associated Sta- 
tioners Supply Company. After commenting on the 
enthusiastic meetings he had attended this season, he 
spoke on the subject “Profits in the Stationery Business 
as Affected by the Unit Sale.” New distributors, he 
said, are growing up, not acquainted with the customs 
of the industry, who cause disturbances, not maliciously 
but because they do not realize the importance of cer- 
tain business practices. Perhaps some of these poten- 
tial practices are overlooked by well established retail- 
ers. He told of the importance of using windows, 
lighting, and displays to best advantage. Over-the- 
counter sales he found to be the most profitable, if 
made in sufficient quantity. Cash sales raise the mar- 
gin of profit. He stated that stationers need not be 
concerned so much about how high or how low the cost 
per unit sale but how to get more unit sales. New cus- 
tomers are necessary to a growing business. 


Importance of Inventory Stressed 

Inventory is something he gave special attention. 
Lack of proper inventory, he said, results in loss of cus- 
tomers and prestige while building business for direct 
sellers and chain stores. It is necessary to keep com- 
plete inventories or give way to competitors. A more 
complete stock does not necessarily mean a larger stock 
investment. It means a careful choosing of lines car- 
ried, with wide selectivity within those lines for the 
customer. 

Several other important points were covered briefly. 
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One had to do with location, which requires careful 
study and sometimes should have expert advice. An- 
other was layout of equipment, with a continuity in 
shelf stock of related items. Another was grouping of 
allied lines, which makes it possible to add extra sales 
without extra sales cost. A fourth was illumination. 
Dealers were advised to have their stores and windows 
well illuminated always. A fifth was window and coun- 
ter displays. Sixth, store and windows laid out with a 
direct view to interesting the public. It was suggested 
that dealers have popular demand and seasonal num- 
bers placed where they would be most accessible. These 
points were mentioned as necessary to build up larger 
store volume. Retail store distribution, he said, was 
economically sound. He cautioned against neglecting 
store sales in building up the total volume of sales. 
Store business usually brings better prices. 

The afternoon session was given over largely to dis- 
cussions of local problems, in which a number of the 
stationers participated. 


The Dinner Friday Night 


The program for the first evening consisted of a 
dinner, in which most of the visitors and many of the 
employes of the Detroit stationers participated. Harold 
Hampton, presiding, said that we should sell merchan- 
dise for what it will do and not for what it costs. The 
future of the industry depends upon young men in the 
business and their training. 

Brief remarks were made by President Bristoll and 
Ed Little entertained the crowd with some of his feats 
of magic. 

The proper training of outside salesmen was a sub- 
ject covered by General Manager Garvin. He also 
covered the attractive possibilities of the stationery 
business with the enormous demand waiting to be 
filled. He said a man must be sold on his job. He 
must be with a firm he likes to work for. Salesmen 
should read accomplishments of other salesmen and 
have contacts with others in the same line of business 
to talk over common problems. That, he explained, 
is the reason for trade associations. 

The program was completed with the film “Bound to 
Last,” which shows binding from the manufacture of 
the binder’s board to the finished book. 

The discussion the second day, as on the afternoon 
of the first, also had much to do with local problems. 
It was voted to have the next regional meeting in 
Cincinnati and to support Louisville for the 1937 con- 
vention of the national association. 


Mr. Consodine Makes Some Recommendations 


Charlie Consodine, speaking for the manufacturers’ 
representatives, made several recommendations to the 
Stationers. One was to support various fair trade acts. 
Then he went on to urge stationers to take inventories 
of their business and business policies, to carry suffi- 
cient stock to meet demands, and to be selective in buy- 
ing. Every stationer, he said, should take a personal 
interest in his employes and keep them happy. They 
were urged to do a better job of sales managing, and 
when they found it to fight unfair competition with 
fire on the other fellow’s grounds. This led to a dis- 
cussion on protection of dealers in smaller towns. In 
the discussion Mr. Hampton remarked that although 
he had frequent opportunity to buy articles for his 
own use at wholesale, he always paid the retail price 
and would support none of his employes in trying to 
secure discounts. His slogan was “Buy Like We Sell 
and Sell Like We Buy.” 

President Bristoll was called upon and made some 
remarks about the Chicago convention to be held next 
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On the Opposite Page, Flashed at the Detroit Meeting, Book- 
Cadillae Hotel: 

Top Row: Walter C. Ludwig, Lansing, Mich.; Alfred J. 
Mayer, Detroit; B. C. Pond, Lansing, all Gregory, Mayer & 
Thom Company; Harry Tehan, Charles M. Higgins & Company: 
Ed Sell, E. H. Sell & Company, Columbus, Ohio; Pete Reitzel, 
Boorum & Pease Company; B. J. Bristoll, Koch Bros., Des 
Moines, president N.S.A.; Al Skibbe, Associated Stationers Sup- 
ply Company; Ed Little, Wabash Cabinet Company. 

Second Rew: George Tynan, Ted Caswell and Ken Peirce, 
F. S. Webster Company; Clem W. Seely, Tisch Hine Company, 
Grand Rapids, Mich.; Elmer L. Sick, W. B. Gregory & Son, 
Detroit; E. C. Hurst, Codo Manufacturing Company. 

Third Row: B. W. Spicer, Transylvania Printing Company, 
Lexington, Ky.; W. E. (Bill) Smith, Ace Fastener Company; 
Lynn Emery, Lynn B. Emery Company, Detroit; Jack Fecho, 
Burrows Bros., Cleveland; Bill Wallace, Bainbridge, Kimpton 
& Haupt; Mrs. G. W. Phillips, New York; Mrs. H. J. Koehn, 
Detroit; Mrs. Harry Balch, Chicago; Mrs. C. W. Leonard, De- 
troit; Mrs. Norman Pearce, Chicago; Mrs. Jack Gram, Chicago. 

Fourth Row: Charles E. Reynell, Oxford Filing Supply Com- 
pany; John J. Duncan, Victor Safe & Equipment Company; 
L. W. Ruff, E. H. Sell Company, Columbus, Ohio; Charles E. 
Spath, Brooks Company, Cleveland; Leo Bigelman (treasurer) 
and Maxwell T. Gail (president) A. L. Trowbridge Company, 
Detroit; Jack Martin, Jackson, Mich.; L. E. Hooker, Commercial 
Furniture Company; Big Boy Maley, B. L. Marble Chair Com- 
pany. 

Fifth Row: C. G. Consedine, Wallace Pencil Company; 
Harold Hampton, Indianapolis Office Supply Company, Indian- 
apolis, governor, Fifth District; Steve Stout, Wilson-Jones Com- 
pany; Jack Kuresman, Pounsford Stationery Company, Cleve- 
land; Dick Thomas, B. L. Marble Chair Company; Big Boy 
Maley, B. L. Marble Chair Company; George Long, Globe- 
Wernicke Co.; Ed Sell, E. H. Sell Company, Columbus, Ohio. 

Sixth Row: K. L. Boyer, The Newell B. Newton Company, 
Toledo; George Wolcott, Wilson-Jones Company; Earnest Hayes, 
The Newell B. Newton Company; Ray. Schumacher, National 
Blank Book Company; W. E. Duerr, B. C. D. Office Outfitters, 
Detroit; B. E. Trautman, Brooks Company, Cleveland; Charley 
Reynell and Richard Jonas, Jr., Oxford Filing Supply Company; 
Harry Short, Columbian Art Works Company. 

Seventh Row: Robert C. Kingsley, William E. Barie and 
Lamont C. Begole, Richmond & Backus Company, Detroit. Al 
Lipton, Markwell Manufacturing Company; Roy Thompson, 
Thompson Office Supplies, Detroit; Harry Morton, Indianapolis 
Office Supply Company. 

Eighth Row: George Long, Globe-Wernicke Co., C. W. 
Leonard, Jr.. Leonard & Company, Detroit; Ace Hall, Hall & 
McChesney, Inc.; Dick Thomas, B. L. Marble Chair Company; 
A. G. Bassett and J. R. McAdams, The Wahl Company; J. A. 
Wirtz, F. W. Roberts Company, Cleveland; Arthur C. Eldred, 
Lorain, Ohio. 

Bottom Row: William R. Diehl, Diehl Office Equipment 
Company, Columbus, Ohio, president Ohio Stationers Associa- 
tion; R. Reid Vance, executive secretary, Ohio Stationers Asso- 
ciation; C. A. Wolf, Meyer, Schairer Company, Ann Arbor, 
Mich.; Joe Holmes and R. J. Vojta, Frank Mashek Company; 
John Tamany, Boorum & Pease Company; H. R. McCleary, 
C. W. Leonard & Company, Detroit. 
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September. He invited his hearers to be present. He 
expects Chicago to have the largest convention in the 
history of the association. 

The high point of the convention socially was the 
banquet, held on the second evening. Harry Koehn 
acted as toastmaster. He called upon Mr. Hampton 
who expressed his thanks to the Detroit stationers and 
ladies for the fine convention and entertainment, and 
to Neil Leonard of Detroit, Jack Fecho of Cleveland 
and Ken Boyer of Toledo, lieutenant governors, for 
their assistance. Another lieutenant governor who 
should have been included happened to be absent at 
the moment. E. H. Sell of Columbus, former president 
of the national association, and Mrs. Sell, and Ed Little 
of Wabash, Ind., former governor of the district, were 
introduced. Brief remarks were made by Mr. Bristoll. 

Before the dancing which followed the banquet John 
Fecho was called upon for the report of the nominat- 
ing committee, which was a unanimous recommenda- 
tion that Mr. Hampton, on account of his fine record, 
be kept in office for another year. He was referred 
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to as the best governor the district ever had. The 
report was adopted. Mr. Garvin expressed his appre- 
ciation over Mr. Hampton’s reelection. 

During the evening Roy Thompson led the singing 
of the following stationers’ convention song, to the 
tune of “THE MUSIC GOES "ROUND AND ’ROUND.” 


You stationers are here 

The paper goes ‘round and ‘round 
Oh, Oh, Oh, Oh, Oh, Oh, 

And we all meet here. 


You conventioners are here 
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The pencils go ‘round and ‘round 
Oh, Oh, Oh, Oh, Oh, Oh 
And the writing comes out here. 


When you push the staples down 
Papers can’t fly around 
Around around a-r-o-u-n-d 
Oh, what fun. 


You stationers are here 

The paper goes round and ‘round 
Oh, Oh, Oh, Oh, Oh, Oh 

And we all meet here. 











M. E. Hansell, II 
Governor-Elect 
Western Div. 


FOURTH DISTRICT CONVENTION 

A cold reception from the Atlanta weather man and 
a warm welcome from members of both the Atlanta 
Stationers’ Association and Georgia Stationers’ Asso- 
ciation marked a two-day session of the Fourth Re- 
gional District of the National Stationers’ Association 
at the Henry Grady hotel in Atlanta on Thursday and 
Friday, April 23 and 24. The dog-woods were in bloom 

. in fact, Atlanta’s first Dog-wood Festival was in 
progress ... but they represented virtually the only 
sign of spring. 

The first session was opened by Harold Carithers, 
regional governor, promptly at ten o’clock, and the 150 
delegates present proceeded to get warmed up by sing- 
ing “America” and “Let Me Call You Sweetheart.” 
They failed to state, however, whether the latter song 
was addressed to Regional Governor Carithers, National 
President B. J. Bristoll or General Manager Charles 
Garvin, all of whom were on the platform. 

L. I. Kaplan welcomed the visiting stationers on be- 
half of the local stationers and Henry Coleman ex- 
tended a verbal handshake for the state association. 
Then Charley Marshall of the Ivan Allen-Marshall 
Company, introduced the “official welcomer” of the 
day ... Alvin E. Foster, President of the Atlanta Re- 
tail Merchants’ Association. 

In a real key-note address, Mr. Foster pointed out 
some of the values of cooperation. Although the At- 
lanta Retail Merchants’ Association, he said, had but 
400 members, a recent attempt to “get out the votes” 
had put 5,000 employes on the registration lists “and 
the City Hall now treats the Atlanta merchants like 
gentlemen ... not merely merchants”! He compli- 
mented Ivan Allen, Sr., past president of the National 
Stationers’ Association, on his work as chairman of 
the Tax committee for the Atlanta Retail Merchants’ 
Association and predicted that the successful stationer 
of the future will be the one who is “on the floor” 
during business hours. 





Harold Carithers 
Retiring Governor 





Ivan Allen, Jr. 
Governor-Elect 
Eastern Div. 


“It is becoming more and more apparent,” said he, 
in part, “that changing business conditions demand 
that the stationer see manufacturers’ representatives 
after office hours and leave the book-keeping in the 
hands of the book-keeper. The merchant must be on 
hand to serve his customers if he is to hold his busi- 
ness... let alone build it back to pre-depression 
levels.” 


Hansell Takes Gavel 


Following Mr. Foster’s address, Mr. Carithers handed 
the gavel over to Co-Governor of the Region Morris 
Hansell, of New Orleans, who started the general intro- 
duction of delegates by introducing Charley Marshall 
as the “Clark Gable of the Stationery Business.” At 
the conclusion of this, Ivan Allen, Sr., introduced the 
principal speaker of the morning . . . National Presi- 
dent Bristoll, of Des Moines, Iowa. 

Mr. Bristoll pointed out that, faced with direct sell- 
ing on the one hand and chain store competition on 
the other, stationers no longer command the bulk of 
the office supply and equipment business. 

“Do not,” said he, in part, “delude yourselves into 
believing that the answer to your problem lies in re- 
ducing prices. Experience has shown that reducing the 
price of an article below a certain point does not bring 
in more business but only leads to reducing the profits. 

“Stationers must learn to buy only from manufac- 
turers who cooperate with them and who refuse to sell 
direct to the consuming public. If they are losing 
some of their old lines of merchandise, they must go 
out and find new lines to take their place. They must 
gradually eliminate lines and items on which they 
cannot make a fair margin of profit. Why should any 
merchant continue to carry a line on which he faces 
only an ultimate loss? 

“Stationers, too, should pay more attention to their 
selling forces . . . surround themselves by sales peo- 
ple who are of a high-class type. The stationer who 
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will hand-pick his sales force from high school and 
college graduates, give personal attention to their 
proper training, and pay them fair commissions, will 
be able to meet changing conditions with changing 
methods, and hold and build a high-class trade.” 

This thought was carried a bit further by Mr. Garvin 
in his address, immediately following, when he stated 
that the priceless ingredient in the stationery business 
was not the merchandise carried but the people selling 
it. 

“The stationer,” he declared, “is not going out of 
business. Far from it. He is, rather, beginning to 
realize what he must do to make a profit out of his 
business. He is discovering that he has (a) too many 
people employed, (b) too many lines of merchandise 
to properly handle and (c) too many items in many 
of his lines. In the future he is going to be a better 
merchant than he has been in the past. That much 
appears certain. 


Value of Association 


“He is also beginning to realize, as never before, the 
value of his trade association. In our recent tour of 
the country . . . and Mr. Bristoll and myself have ad- 
dressed approximately 1,600 stationers since last March 

. one thing has become more and more apparent. 
That is the value of the local group to the stationers 
of acommunity. It is perfectly astonishing how much 
a small group of stationers can accomplish once its 
members learn to cooperate! 

“There are, of course, many and serious problems 
confronting our industry. Taxes, I might remind you, 
are now larger than the stationer’s entire margin of 
profit back in 1928! Direct selling on the part of cer- 
tain manufacturers and growing chain store competi- 
tion are serious menaces which must be overcome. 
The state fair trade practice act presents something for 
stationers to shoot at in their general assemblies. Cali- 
fornia has one which really works. 

“But on the whole, stationers are making a wonder- 
ful comeback. They are still in the business .. . and 
with better methods and cooperation, they are going 
to remain in it for a good many years to come.” 

Following luncheon, served at the Henry Grady hotel 
at 12:30, a Dealers’ session was held. Mr. Garvin, who 
was introduced by Ivan Allen, Sr., presided over the 
meeting, calling upon the state association presidents 
in the region for reports on business conditions and a 
“bill of complaints” to be aired at this vitally important 
session. 

Those making reports were A. S. Perry, of Tennessee; 
George Moore, of North Carolina; Mr. Shorb, of South 
Carolina; C. A. Kern, of Florida; J. A. Head, of Ala- 
bama; Morris Hansell, of Louisiana, and Henry Cole- 
man, of Georgia. 

The annual Travellers’ Party, at 8 p.m., concluded 
the program for the day. 


Allen and Hansell Elected 


Friday morning’s session opened with an address on 
the subject of “The Value of Knowing Costs,” by Sidney 
Gassenheimer, of the Mercantile Paper Company, 
Montgomery, Ala., and closed with the election of Ivan 
Allen, Jr., and Morris Hansell, as Governors of the 
Region. 

In a carefully prepared address, Mr. Gassenheimer 
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illustrated the importance of careful cost accounting 
in the stationery business. Business, he declared, can 
no longer be operated upon hunches. It must be 
founded upon facts. And the ideal cost accounting 
system is one which will give a constant picture of 
every phase of the business. He emphasized the point 
that cost facts give the salesman a knowledge of the 
business and that knowledge, in the stationery and 
office appliance business, is always power. 

Jerry Sprott, president of the Globe-Wernicke Co., 
outlined conditions in the business furniture and filing 
supply industry, and Charley Marshall, of the Ivan 
Allen-Marshall Company, gave an inspiring résumé of 
the work and accomplishments of the Georgia Sta- 
tioners’ Association. 

The high spot of the morning, however, was the in- 
tensely interesting address on “Specialty Selling,” by 
W. F. Block, of the Victor Safe and Equipment Com- 
pany. j 

“Stationers,” he declared, “are still the channe: 
through which stationery and office appliances should 
be sold. And it is through direct-selling organization, 
featuring specialties, that their business must be re- 
stored to normal. 


Five Sales Types 


“As I see it, there are five classes of salesmen, as 
follows: 

“1. The greenhorn, who knows nothing about the 
business or what he is selling, but who, if he will make 
ten, fifteen or twenty calls a day, is compelled by the 
law of averages to secure a certain amount of business. 

“2. The salesman who knows nothing about what he 
is selling but has friends in the community. He can, 
with the same number of calls, make a little better 
showing. 

“3. The salesman who has a knowledge of his mer- 
chandise, but who is not familiar with his trade. He 
can sell about the same as No. 2 or perhaps a little 
better. 

“4. The salesman who is a combination of No. 2 and 
No. 3. He is about the average stationery and office 
equipment salesman. 

“5. The specialty salesman who not only has a knowl- 
edge of his merchandise but, what is more important, 
a knowledge of the use to which his merchandise can 
be put. 

“He is the best type of salesman, if he is trained to 
think of sales in terms of service to his customers rather 
than commissions to himself.” 

The session closed with the unanimous selection of 
New Orleans as the next regional convention city. 
Mr. Hansell was unanimously re-elected Governor for 
the western division of the region and Mr. Allen, Jr., 
was elected Governor of the eastern division by a 
unanimous vote. 

In the afternoon, some of the delegates elected to 
continue the business discussion of the previous after- 
noon under the direction of General Manager Garvin, 
while the remainder entered the annual golf tourna- 
ment. 

A banquet at the Atlanta Athletic Club closed what 
was declared to be the most successful meeting in the 
history of Region Four. 

Pictures and further details of the Fourth Regional 
meeting will be presented in the June issue-—JHR 


Here Endeth the National Stationers Association Regional 
Meetings Special Section of Office Appliances, May, 1936. 
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ENTW MACHINES AND DEVICES 
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CARTER’S NEW CUBE-STAND 
A new desk ink stand, known as the Carter’s Cube- 
stand and manufactured to sell for thirty-nine cents, 
is the latest offering of the Carter’s Ink Company, 


Boston. 
The Cube-stand consists of a handsome jet black 





New Cube-Stand by Carter 


desk stand equipped with a receiver of the universal 
type which fits both fountain pen and steel pen holder. 
With the set goes an extra jarge Carter’s ink cube. Four 
rubber feet make the Cube-Stand non-skidding and 
non-scratching. 

The device, which is receiving enthusiastic acclaim 
everywhere, is sold with the slogan “Saves eighty per- 
cent of the user’s time and 100 per-cent of his tem- 
per,” because it cuts the operations involved in the use 
of a pocket fountain pen from seventeen to three. 

The Carter’s Ink Company this month will launch an 
advertising campaign in connection with the Cube- 
Stand which will include pages in color in a number of 
the nation’s leading magazines. 

—_ 
TRUSSELL OFFERS NEW BINDER 

New material and new color characterize a ring 
binder now being distributed by Trussell Manufactur- 
ing Co., Poughkeepsie, N. Y. The material is of satiny 
texture, moisture proof and serviceable. It will be easy 
to keep clean. The color is green, and the binder is 
lined with green paper in modern design. Three stand- 
ard sizes are offered, and provision has been made to 
meet the needs of those who require special sizes. 
Choice is available between 1 and 14-inch rings. The 
binder will be supplied also in red-brown or black for 
those who prefer. 

ae 
NEW “SEMI-STEEL” FILE BY OXFORD COMPANY 

Embracing special features of appearance and con- 
struction for which it has been named the “Semi- 
Steel,” a new steel front corrugated board file has re- 
cently been introduced to the market by the Oxford 
Filing Supply Company, 340-A Morgan avenue, Brook- 
lyn, N. Y. 

The new file is equipped with a heavy gauge steel 





front and is finished in furniture green which gives 
it the appearance of a steel filing case. The drawer is 
equipped with four oversize steel bearings which run 
on steel tracks fixed to the bottom of the case and 
drawer. Due to this type of construction the drawer 
is held clear of the bottom of the file by the roller 
bearings which revolve on ‘%” steel pins, in such a 
manner as to practically preclude bearing failure. 

Another feature of the Oxford Semi-Steel file is its 
simplified assembly. Both the drawer and the shell 
assemble by inserting metal tongues into slits, the 
tongues clicking into place. This click not only locks 
the file members into proper position, but announces 
that the operation is completed. 

The construction of the Semi-Steel shell is similar 
to that of the shell of the Oxford Heavy Duty file, ex- 
cept that it is steel trimmed on all four edges. It is 
equipped with a back locking device which clamps the 
files together in the back and prevents tipping forward 
when loaded drawers are pulled out to their full length. 
The wires, which form the back locking device, are sup- 
plied at no extra charge as are battery clamps and 





Oxford’s “Semi-Steel” File 


stacking pins for locking the files together in the 
front, both horizontally and vertically. 

The new Semi-Steel file is an addition to the Oxford 
line of corrugated board files which includes the 
Standard file for storage and the Heavy Duty file for 
transfer. 

INK STAIN REMOVER BY COLUMBIA 

The Rainbow Hecto Remover is a cream which re- 
moves stains caused by hectograph and other inks, and 
oil or grease. It has soothing properties which are said 
to leave the skin soft as well as clean. In attractive 
tubes, it retails at fifty cents. It is available in cartons 
of 6, 12, 25, and 100 tubes. Samples are supplied by the 
manufacturer, the Columbia Ribbon and Carbon Manu- 
facturing Company, Inc., of Glen Cove, New York. 

aetna 
SHAW-WALKER “30” FILE READY 

A new type of filing device which provides six times 
the usual amount of fire protection and has the ap- 
pearance of a fine steel filing cabinet, has been named 
the Fire-File “30” and is ready for delivery by The 
Shaw-Walker Company, Muskegon, Mich. 

The new Fire-File “30” is available in letter and 
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legal sizes. Its walls are of steel and heavy, reinforced 
monolithic insulation, and it bears certified protection 
and S. M.N. A. half-hour labels as assurance to the 
buyer of a definite measure of fire protection—at least 
thirty minutes at a temperature of 1550 degrees F. 
The Fire-File “30” supplements and completes the 





Fire-resisting S-W File 


Shaw-Walker line of one-hour and two-hour record 
protective devices—the Fire-File “60,” executive safes, 
fire-protected ledger tray cabinets and fire-protected 
card record desks. 
—iciatihindatiias 
NEW VICTOR VISIBLE RECORD CABINETS 

The Victor Safe and Equipment Co., North Tona- 
wanda, N. Y., has developed a new line of solid card 
cabinets, offered in thirty-two sizes of varying capaci- 
ties, for 5x3, 6x4, and 8x5 cards, and larger sizes up to 
11x9. The finish of the cabinets is crinkled olive green, 
with slide fronts smooth, and the label holders are of 
cast bronze. Steel tables which hold cabinets at cor- 
rect posting height are included, either with or with- 
out casters. 


The new equipment is of the pocket type. The pro- 





Improved Victor Record Cabinet 


ducers call attention to a number of desirable features 
it affords. Colored transparent signals are provided 
to indicate conditions affecting specific records. These 
signals are applied to the exposed margins, and are 
transferable. The card margins are protected by 
transparent “transloid.” Shelves between slides pro- 
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tect the pockets. The half-depth of the sides of the 
Slides facilitates posting. Cabinets of different capaci- 
ties may be stacked together to form batteries of uni- 
form height. All are provided with locks. The slide 
pulls and label holders are of generous proportions. 

In addition to the pocket type, Victor offers a com- 
plete line of unprotected card equipment under the 
name of “Victor Eyeletype.” 

The Victor visible record equipment is sold only 
through a selected list of exclusive dealer outlets. The 
Rand visible record line of sectional cabinets, book 
units, and panel and tube equipment, which has been 
popular and profitable to dealers for many years, will 
still be sold through general dealer outlets. 

——————— 
BEST’S CARD INDEX 

John Austin Best of Augusta, Ga., is the inventor of 
a new card-filing system which does away with guide 
cards—alphabetical, numerical, or topical—though it 
does not proscribe the use of tab signals if these are 
desired. It is adaptable to equipment in use, and in 
many cases could probably be applied to cards in use, 
providing the cards could be slotted without damage 
to their contents. Any card with a bottom margin of 
five-eighths of an inch could be so treated. 

With Mr. Best’s system, a card may be placed at any 
of three different index levels, and it will stay there 
until put elsewhere. The cards are slotted on the bot- 
tom, to ride on a pair of metal guides. Since there are 
three pairs of slots, of three different depths, the cards 
can be placed so that the corners on one side rise like 
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Filing Card Plan of Best's Index 





steps. The cards are thus their own index guides, and 
they can be organized alphabetically or numerically, as 
the inventor says. There is nothing to prevent their 
being organized topically if that is desired. 

The diagram shows the principle. The file user can 
arrange his material as he pleases, using as guides 
whichever cards serve best, and he can change them at 
an instant’s notice. Between the cards serving as 
guides he can put other cards, in alphabetical or numer- 
ical order, or in no order at all, as many or as few as 
he wishes. 

The practical convenience of this system, and its 
flexibility, should win it many friends. Since the in- 
ventor has not concluded plans for manufacture and 
distribution of the device, interested persons should 
communicate with him. 

—_—_—<— 
HALL-WELTER ANNOUNCES NEW CHECKWRITER 

Reporting that the Chexsigno checkwriter which 
they recently put on the market has won a remarkable 
popularity, the Hall-Welter Company, Inc., of Roch- 
ester, N. Y., announces that a new model of the Speed- 
rite checkwriter is now available. While specific de- 
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tails about the new model are not yet ready for 
announcement, it is understood to embody some revolu- 
tionary features. 

The manufacturers attribute the success of the 
Checksigno model—apart from its low cost—to safety 
features in its design. The serrated principle surround- 
ing the facsimilie die prevents successful imitation. 
Since the die is removable, misuse of the signature is 
easy to guard against. 

NEVA-CLOG PRODUCES IMPROVED J-30 STAPLER 

Embracing improvements in operation which center 
about an extra rivet, a new and improved model of its 
J-30 stapling plier has recently been introduced to the 





Easy-Operating Neva-clog Stapler 


market by Neva-Clog Products, Inc., Bridgeport, Conn. 

The construction of the J-30 together with the addi- 
tional rivet provides extra leverage and extra smooth- 
ness in operation. With it a staple may be driven 
through coated paper to the limit of the staple leg 
with the minimum of pressure and without buckling 
the staple. 

The Neva-Clog firm is also issuing two new and at- 
tractive cut-out displays both of which feature the 
J-30 stapling plier and call attention to its several new 
and special qualifications. 

—~>}- - = 
NATIONAL SERIES 4800 RING BOOKS EQUIPPED 
WITH LOCK BOOSTERS 

Because of the popular reception accorded the Na- 
tional “Lock Booster” series of ring books recently put 
on the market, the National Blank Book Company, 


Left. “Lock-Booster” 
Binder Open 






Right, Binder Closed 


Holyoke, Mass., has added a new item: an imitation 
black leather ring book, series No. 4800, with the lock 
booster feature. 

The lever, which opens the rings and locks them 
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after closing them—thus preventing mishaps in case 
a binder is dropped—has proved quite as successful an 
innovation as was anticipated. Leaves are readily re- 
moved or reinserted, even when the binder is over-full, 
as only one hand is required to manipulate the control. 

National “Lock Booster” Ring Books, having steel 
hinges and fibre backs, are designed especially to meet 
strains at these points, where ordinarily the greatest 
wear comes. They are available under numbers 4600, 


4700, and 4800. 
—_—_$—=@-- 


MARK-O-FEED IS INTRODUCED IN LOS ANGELES 

A new small and practical paper slip sheeter for 
small stencil duplicating machines was recently dem- 
onstrated to the office equipment field by the Mark- 
O-Feed Company, 637 South San Pedro street, Los 
Angeles, Calif. . 

The machine, which is a combination paper cutter 
and feeder, can be readily attached to any of the stand- 
ard stencil-and-ink, type-and-ribbon or small offset 
printing equipment, making one complete unit for pro- 
duction from paper on a roll to the finished impres- 
sion in one operation. 

The Mark-O-Feed will handle paper of any width 
from ticker tape to eight and one-half inches and in 
rolls up to twenty-one inches in diameter. By means 





New Combination Cutter and Feeder by 


Mark-O-Feed 


of an easy adjustment, finished sheets can be obtained 
in ten, eleven, twelve, thirteen or fourteen inch lengths. 
The machine has a production speed of 20,000 per hour. 

A special feature of the machine is a built-in timing- 
arrangement by which the sheeting machine is syn- 
chronized with the type of duplicator to which it is 
attached. 

The Mark-O-Feed will be placed on the market in 
the near future according to its manufacturers. 
VERTICAL FILE FOR ADVERTISING ART OFFERED 

BY GLOBE-WERNICKE CoO. 

Looking much like a well-stocked wardrobe, a cab- 
inet for tracings, sketches, proofs, etc., is now being 
distributed by The Globe-Wernicke Co., Cincinnati, 
Ohio. Pockets of red rope fibre, open at both ends, are 
suspended from a steel rod by Cello-Clips. The Cello- 
Clip is of tough and flexible stock, punched and slit so 
it can be slipped over the rod, where it will stay. It can 
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be attached to boards on which special sheets may be 
mounted for individual hanging. The pockets are large 
enough to hold a number of related items; thus sepa- 














G-W Cello-Clip File for Odd Size Jobs 

rate advertising jobs can be kept in order by them- 
selves. The pockets and boards can be indexed as the 
file-user prefers; celluloid tabs are available for this 
purpose. 

C. W. Hamilton, sales manager for Globe-Wernicke, 
states that the system has been used several years by 
industrialists and government offices, and that it has 
successfully met tests in practical use by a number of 
large advertising departments. 

= = == 
MEILINK PRODUCES FIREPROOF DRAWER 

A new fire-resisting safe drawer which may be placed 
to many uses and set up in many combinations for both 
the small and large office has recently been produced 
by The Meilink Safe Company, Toledo, Ohio. 

Carrying a “one-hour” fire-resisting certificate, the 
new drawer may be used as a correspondence file, a 





Anti-Fire Safe Drawer by Meilink 


posting tray, document file, card index cabinet or ac- 
count book storage space. By a minor rearrangement 
of the interior it can be utilized as a combination post- 
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ing tray and card index storage or other type of gen- 
eral office fire-resistive storage unit. 

The drawers are finished in modern black or green 
Crystalline baked enamel with plain color fronts. It is 
equipped with chromium-plated hardware of modern 
design and spring-locking bolts which assure tight 
closing. Key-operated locks may be had at a small 
additional cost. 

All units are self-contained and may be used in any 
desired number. 


—_—_g———__ 

SEAT CUSHION FOR POSTURE CHAIRS 
A new Respirator seat cushion, made of sponge rub- 
ber punched with round holes and covered with cordu- 
roy, velour, felt, mohair, or Pantasote, is now being 
distributed by L. M. Bickett Company, Watertown, Wis. 
It measures 124” by 14,” and is designed for posture 





Bickett’s Posture Chair Seat 


chairs. The maker points out that these are usually 
not upholstered, and anticipates an extensive market 
for the new cushion. 
ee 

NEW JUNIOR DUPLICATOR BY SPEED-O-PRINT 

A new type of rotary stencil duplicator, especially 
suited for post cards, menus and other work of a sim- 
ilar nature last month was introduced to the market 





The Junior Speed-O-Print Duplicator 


by the Speed-O-Print Corporation, 180 West Washing- 
ton street, Chicago. 

The new machine, listed as the Junior model and 
priced at $12.00, is said to combine simplicity of opera- 
tion and economy with rugged sturdiness and accurate 
registration. 

Ten principal features of the Junior include an auto- 
matic release of cylinder and roller, inside inking and 
the low cost of supplies and operation. The machine 
has a printing surface of 534 x 834 inches while the size 
of sheet is from post card to 6 x 9% inches. It is 
equipped for raising or lowering of the print, has a 
light shipping weight and is fully guaranteed. 

Dealers may obtain a catalogue and samples of the 
work done by the Junior model by writing to the Speed- 
O-Print Corporation’s home offices. 

(Turn to page 137, please) 
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Participated in the Recent 

Sesqui-centennial Celebra- 

tion of the City of Columbia, 
South Carolina. 


Elaborate Floats of The 
State Company and The R. 
L. Bryan Company, Office 
Equipment Dealers, Who 
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DEALERS TAKE PART IN COLUMBIA (S. C.) FETE Office equipment dealers as well as other merchants 

Columbia’s 150th birthday, in which office equip- dressed their employes in special costumes during the 
ment dealers played an important part, was celebrated festivities. When a customer visited a store he was 
with elaborate ceremonies including a pageant depict- likely to be approached by a Confederate soldier, a 
ing various steps in the city’s history. The mammoth Colonial gentleman or a clerk of the nineties. 
parade was filled with historical floats and other dis- R. L. Bryan Company and the State Company, deal- 
plays which were a credit to the city and its merchants. ers in office supplies and machines, entered beautiful 

During the sesqui-centennial thousands of visitors floatsin the pageant and the former printed and issued 
journeyed to Columbia and, although the occasion was a book on the history of Columbia. The Columbia 
a holiday a great many of them took advantage of the Office Supply Company also participated in the celebra- 
event to visit the shops. tion.—_JW 
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Impressive Installation of GF Metal Business Equipment in the Accounting Depart- 

ment of the Tide Water Power Company, Wilmington, North Carolina.—The instal- 

lation was made by O. H. Shoemaker, dealer representing The General Fireproofing 
Company in Wilmington 
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BAXTER STEEL EQUIPMENT COMPANY EXPANDS 
The Baxter Steel Equipment Company has purchased 
one of the plants of the Keyless Lock Company, lo- 
cated at 1550 East Twenty-first street, Indianapolis, 
and has laid plans for expansion of manufacturing 
activities in many lines. The transfer of the property 
took place February 1, and R. Norman Baxter became 
sole owner and general manager of the new industry. 
The Keyless Lock Company, which has been one of the 
city’s most successful industries for approximately 
thirty-five years, will continue in business as distribu- 
tors under the ownership of Arthur R. Baxter. 
Associated with R. Norman Baxter in the manage- 
ment of the new enterprise will be George J. Hoffman, 
plant superintendent. Mr. Hoffman has been identi- 
fied with the steel industry almost thirty years, and 
has been plant and production manager of the Keyless 
Lock Company. Under the new arrangement, Mr. Bax- 
ter will be in charge of sales and business development. 
The plant, which is adjacent to the right-of-way of 
the Indianapolis Union Railway Company, contains 
approximately 75,000 square feet of floor space. Half 
of the building is constructed of brick, concrete, and 
steel; the remainder is of wood. The general office 
and factory have been remodeled and modernized in 
preparation for manufacturing activities under the 
new management. 
The newly organized plant will produce steel furni- 

















R. N. Baxter 


G. J. Hoffman 


ture, steel display racks, store equipment, custom-built 
counter and cabinet products, steel post office equip- 
ment, shelving, storage cabinets, equipment for public 
offices, and all kinds of special built-to-order steel 
equipment for office furniture dealers. 

R. Norman Baxter, the son of Arthur R. Baxter, has 
announced that an aggressive campaign will be con- 
ducted to increase the market for the company’s 
products. 

aes 
HUDSON BUSINESS SHOW EXHIBITORS 

The following companies occupied booths at the 
third annual Business Show of the A. L. Hudson Com- 
pany, Detroit, during the week of April 20: 

Royal Typewriter Co., Woodstock Typewriter Co., 
A. B. Dick Co., Ditto, Inc., Addressograph-Multigraph 
Corp., Marchant Calculating Machine Co., L. C. Smith 
& Corona Typewriters, Inc., Felt & Tarrant Manufac- 
turing Co., Postage Meter Co., International Business 
Machines Co., Dictaphone Sales Corp., Thomas A. 
Edison, Inc., Allen Calculators, Inc., Stenotype Co., Bur- 
roughs Adding Machine Co., Underwood Elliott Fisher 
Co., National Cash Register Co., York Safe & Lock Co., 
Sikes Co., Metal Office Furniture Co., Terrells Equip- 
ment Co. 
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MANEVAL HEADS WIS-ILL CLUB 

The annual meeting and election of officers of the 
Wis-Ill Club, composed of commercial travelers call- 
ing upon stationers in Illinois, Wisconsin and the upper 
peninsula of Michigan, was held on the evening of 
April 24 in the Eitel restaurant in the Field building, 
Chicago. 

Following the dinner, Russell Carpenter of Sanford 











Ralph Maneval 


Manufacturing Company, president of the club since 
it was founded somewhat over a year ago, presided 
and called for reports. The treasurer, William Schus- 
ter of National Blank Book Company, showed a balance 
of $154 on hand after expenditures of more than a 
thousand dollars. The secretary’s report was presented 
by William J. Dalton. 

Mr. Carpenter then presented the president’s report, 
which comprised a history of the club from its begin- 
ning and a statement of accomplishments during the 
year. He told of numerous social and other activities 
sponsored by the club including the stationers’ sales 
meeting which, under the direction of Harry Balch of 
Quality Park Envelope Company, reached an attend- 
ance of four hundred fifty-four. The paid up member- 
ship was given as one hundred sixteen. Mr. Carpenter 
expressed his appreciation to the entire membership 
for support freely given whenever it was needed. 

While a nominating committee composed of George 
Cormack of Wilson-Jones Company; Charles Mueller 
of Joseph Dixon Crucible Company and A. R. Skibbe 
of Associated Stationers Supply Company was making 
up its recommendations, Gordon Kickles of The Globe- 
Wernicke Co., told of progress made in lining up teams 
for the soft ball league the club is sponsoring. Norman 
Pearce, chairman of the golfing committee, told briefly 
of plans for the golf outing to be held July 10. The 
club stood in silent tribute for a moment in honor of 
William Mayer, formerly with Minnesota Mining & 
Manufacturing Company, a member of the club, who 
passed away during the year. 

The recommendations of the nominating committee 
which were adopted unanimously were as follows: 
Ralph Maneval, A. W. Faber, Inc., president; Gordon 
Kickles, first vice-president; Herbert Walsh, South- 
worth Company, second vice-president; Lyle Turner, 
W. A. Sheaffer Pen Company, third vice-president; 
William J. Dalton, secretary; D. R. Pinney, Bankers Box 
Company, treasurer. Mr. Carpenter, as retiring presi- 
dent, automatically became a director. 

At this point Mr. Carpenter called Mr. Maneval to 
take the chair. He appointed a committee headed by 
Karl Castle of Weis Manufacturing Company to make 
suggestions for Wis-Ill Club’s participation in the 
national convention next September. 
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Sketches from a Traveler 


Abroad 


By J. G. Nolph, dr. 
Special Correspondent 


Note Mr. Nolph, now in the Orient on a trip which will keep him 
abroad for a year or more, received his experience in the office equip- 
ment industry in a business in Punxsutawney, Penna. Although 
engagements of another kind consume most of his time, Mr. Nolph 
finds occasional opportunity for some calls upon distributors of 
office equipment 
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MEANDERINGS IN MALAY 

RESENT day Singapore, Sanscrit for “The Lion 

City,” has been built up in little more than a cen- 
tury, being leased as a British possession in 1819. Some 
years later, the first provisional agreements with the 
Johore Sultanate were made definite, including the 
whole area of the island whereon the port stands. The 
island of Singapore is the same size as the isle of 
Wight, being fourteen miles from north to south and 
twenty-seven miles from east to west. It lies at the 
foot of the Malay Peninsula and is today joined to the 
Johore Straits by a causeway project that has just been 
completed. Blessed with a tropical climate, the island 
is located just seventy-three miles north of the equator. 

Before 1910, roads were few and mostly jungle paths, 
cultivation was confined to small gambier plantations, 
with pineapples, durian and cocoanut groves close to 
town. Tigers that had swum across from Johore were 
not infrequently shot; indeed as far back as 1873, it 
was estimated that those beasts killed a coolie a day 
in the course of a year. 

Such things are today almost forgotten and the 
island boasts of a fine network of asphalt highways. 
In traversing the trade center of Singapore one cannot 
fail to pass the well-known display rooms of Roneo, 
Ltd. Our friend, A. V. Goodale, whose words are fre- 
quently read from the pages of Office Appliances as 
well as other internationally-recognized publications 
such as the English “Export Review,” has been man- 
aging director of Roneo activities for the past nine 
years, having served more than two years previously 
at Penang on the south coast or Bay of Bengal. 

The writer was privileged to enjoy a pleasant dinner 
with Mr. Goodale and learned something of the major 
factors that govern all business in this section of the 
Orient. Rubber and tin play the leading réle and their 
activities and deviations are an accurate barometer of 
business perspectives. At present the military defense 
plans of the British assist in lending a particularly 
bright hue to the immediate future. Land, air and sea 
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activities form a consistent drone that is music to the 
gentle ears of Malay business. 


Roneo Outfits Bank 

One of the greatest projects ever attempted in the 
Far East was recently completed by Roneo. The Hong 
Kong & Shanghai Bank of Hong Kong was fitted with 
complete Roneo equipment. The installation was fig- 
ured between $100,000 and $200,000 and the 700 cases 
forwarded from the home office required an expendi- 
ture of some $10,000. Special mechanics were imported 
from London to properly install each piece. The fin- 
ished product is certainly a monument to the efficiency 
of the company. 

Under the careful supervision of Mr. Goodale, the in- 
terests of the Royal Typewriter Company have made 
remarkable strides. Catholic and Asiatic commercial 
schools, Rodgers College and the Mercantile Institute 
all boast of exclusive Royal typewriter installations in 
Singapore. It is of interest to our readers to note that 
Mr. Goodale reports that he has necessarily digested 
the idea that American firms care but little for foreign 
business, as his many inquiries to such firms as have 
advertised in this magazine have, for the most part, 
been unanswered or replies carried extreme lack of 
interest. 

(Note—The publishers regret that Mr. Goodale’s ex- 
periences, with some of which they are acquainted, have 
been so unfortunate. Other friends abroad, they are 
happy to report, have fared better.) 

Patterson-Simons Ltd. of Singapore are distributors 
for Underwood Elliot Fisher products, both on the 
island and at Penang and Kualalumpur. Mr. S. L. Og- 
gier is manager of the import division. He is assisted 
in his activities by three outside salesmen, the oldest 
of which is Taw Swee Hee. The firm, being British, has 
commandeered a large portion of the available British 
business in the city and section. Mr. Oggier told the 
writer of the recent visit of B. B. Archer, the American 
Underwood representative. The “long suit” of Under 
wood here seems to be in the professional field and it 





Interior View of the Straits Typewriter Company store 


At Left. 


at Singapore. Goek, man- 


Right: (with hands on knees), L. L. 
aging director of the firm. 


is seemingly well covered by this excellent representa- 
tion. 
“Change Alley” Is Surprise 

The Straits Typewriter Company was listed by way 
of address as Change Alley, which anyone will admit is 
hardly a picturesque name. The writer was therefore 
unprepared for the initial vision that was met. 
Change Alley is, shall we say, a trade-name for the 
most famous street in Malasia, having a total length 
of one short block and being better known as “Petti- 
coat Lane.” It is a very narrow thoroughfare running 
between business buildings from Raffles Place to Coll- 
yer Quay. The casual visitor seldom finds this market 
unless a particular effort is made. It is quite the most 
colorful mart encountered in the Orient. Many kinds 
of articles can be purchased at extraordinarily cheap 
prices; the variety and quality are astounding. It is, 
of course, more interesting to the visitor if he is for- 
tunate enough to have a local resident with him, to 
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Seven Views of the Office 
Equipment Industry in Singa- 
pore, China.—The Malleson 
party at the Adelphi hotel, 
(Standing | to r:) A. W. 
Beven, T. T. Malleson, K. 


Kronin, D. Adrianna, C. B. 
Hin, F. T. Brown, P. Sofeldt, 
J. H. Smith, W. C. Kee, A. V. 
Goodale. Seated, F. A. Me- 
Caffery and Mr. de Jager. 
(2) Roneo window display fea- 


speak Malay and thus 
procure native prices on 
the goods offered. It is 
quite impossible to name 
an article that cannot be 
purchased here: soap, 
toothpaste, razors, silk 
(real or artificial), socks, 
stockings, singlets, shirts, 
rubber shoes, fountain 
pens, pencils, books, type- 
writers, papers, spectacles 
and fancy goods, all kinds 
of tinned goods and fresh 
fruits. Quite easily seen 
is the impressive sign of 
the Straits Typewriter 
Company. L.L.Geok has 4 
been managing director 
since before the war in 
1914 and is a native of 
Singapore. The firm has 4 
moved several times but is § 

now again located in its 
original site and intends 
to remain. The firm’s ac- 
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turing Royal typewriters. (3) 
Roneo display at the “Great 
World Hall.” (4) Remington 
Rand office. (5) W. Holley, 
general manager, Remington 
Rand branch. (6) S. L. 
Oggier, manager, import divi- 
sion, in charge of UEF prod- 
ucts for Patterson-Simons, Ltd. 
(7) Exterior of D. Gestetner 
(Eastern) Ltd. 


In June of 1934, Rem- 
ington Rand opened their 
initial activities in the 
island of Singapore with 
the office under the super- 
vision of W. Holley. Mr. 
Holley comes from the 
Burma office opened by 
him many years ago and 
where he made a fine rec- 
ord of long standing. 
Complete sales and service 
units are maintained and 
_— all products of the com- 
oan pany are featured. The 

Ma office has quickly ex- 

“A panded its realm of cover- 
7 age and now includes 
branches in Penang, Kua- 
lalumper and Ipoh and 
in Jan in Perak province. 

With the Remington ac- 
tivities came the advent 
"5 ; of the noiseless typewriter 
in Malaya. Additional 
laurels were added to the 
significant standing al- 
ready attained by Mr. Hol- 








tivities are monitored en- 
tirely without women em- 


ley when he completed a 
$10,000 complete noiseless 














ployes, though many 
native salesmen are used 
in the field work. A com- 
plete printing department 
is an allied line of the 
company. The work 
centers mostly around the 
Underwood selling and 
servicing units. 

T. T. Malleson, the for- 
eign sales director of the 
Royal Typewriter Com- 
pany, is at present in Singapore on a world tour. The 
Royal representative arranged a delightful evening for 
the Roneo employes. Entertainment was arranged at the 
Adelphi hotel, and a demonstration was offered of the 
new Victory Model “H” Royal typewriter. This model 
has been acclaimed a splendid writing machine. 








installation for the well 
known firm of Messrs. 
Guthrie & Co., Ltd. 

" It has been a problem, 





: em in British territory, for an 

, f Soak ner | American concern to re- 
a ceive a share of British 

we » Government business. The 


= opening of Remington’s 

new Canadian factory at 

Hamilton, Canada, has 

eliminated this snag. 

Remington will now receive her share of business in 

the British colonies, and among the leaders will be 

Singapore. Gigantic military projects here will neces- 

sitate the opening of a broad perspective that will 

doubtlessly have a marked effect on the sales graphs 
of the business equipment field in the Orient. 


“A Romance of the Office Equipment Industry” 


The Situation Siamese—By J. G. Nolph, Jr. 


IAM is probably one of the most interesting coun- 
S tries in the world to-day and Americans can 
proudly boast that an American, through his activities 
in the office appliance profession, has acted as a great 
stepping-stone between illiteracy and education in that 
country. It is little enough to say that his great work 


that shall be recorded in history has been properly 
recognized and rewarded by the King of Siam. 

On entering the country that is hemmed-in as a 
lone spot of the world bordered as it is on the North 
by Burma, East by French Indochina and on the South 
by the Malay States, one is at once amazed that almost 
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the entire city of Bangkok, which is the capital, is 
built over water. Fishing is done from either the front 
or back doors of many of the native quarters. The 
business section of the city is undergoing a radical 
change in its movement from the old market section to 
the newly developed sections several miles distant. 
Transportation is quite modern 
and despite the obvious lack of 
roads many motor cars are 
found. The government has 
made a tremendous investment 
in the present system of rail 
communication and refuses to 
permit roads to be built by way 
of inviting competition. On en- 
tering the country from the East 
one must drive a car to the bor- 
der and then arrange for trans- 
shipment by flat car to the in- 
terior cities. On leaving for the 
Malay States the same difficulty 
is encountered and flat cars are 
again necessary. It is interest- 
ing, however, to note that Bang- 
kok had an electric tramway 
system many years before Eng- 
land. 

Foreign nations, which since 
the time of Gautama Buddha in 
the fifth century B.C., have re- 
liquished their extra-territorial 
rights as a result of treaties 
reached during recent years and 
Siam now enjoys full judicial 
and fiscal autonomy. 

In Siam, when one mentions the word typewriter, 
one necessarily forms an immediate mental picture of 
Dr. George B. McFarland for each is the counterpart 
of the other. Dr. McFarland was born here in Siam. 
At the request of the King, Dr. McFarland’s father or- 
ganized a school of education for the sons of royal 
parentage and noblemen. This school was successfully 
operated for eighteen years and was the instrumental 
factor in organizing a department of education in the 
government. 

A brother of Dr. McFarland, conceived the idea of 
adapting the typewriter to the Siamese language. The 
problem was tackled and the obstacles immediately 
discovered for the language consists of forty-four con- 
sonants with ninety-two major characters. Various 
typewriters were studied and it was thought that the 
Smith Premier machine was then best adapted to the 
requirements. Long hours of toil and patient endeavor 
finally resulted in a completed machine, far from per- 
fect but a working model. The first model was pre- 
sented to His Royal Highness, King Chulalong-Korn, 
who immediately recognized it as the necessary instru- 
ment in combating a high degree of illiteracy of his 
people. Edwin McFarland then returned to America to 
make necessary preparations and there died. 

About that time Dr. McFarland returned to Siam as 
a dentist after completing his studies in Baltimore and 
New York City. The Smith Premier machine was 
placed on display in a glass case in his office and there 
attracted much attention though no one had the ability 
to use it. 

Realization of the possibilities prompted the doctor 
to open the first typewriter store in Bangkok, Siam, 
during 1897. It was here that the ground work was 
done for the perfected machine. One of the first 
Smith Premier machines was recently purchased by 





Dr. George B. McFarland 
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Dr. McFarland and presented to the museum. It was 
sold quite reluctantly by the owner who insisted he 
was having no trouble at all though he had had it in 
daily use for thirty-five years then. The price paid 
was 150 ticals or half the price of a new machine. 

Finally, in keeping abreast with progress, the manu- 
facturers of the Smith Premier 
machines discontinued the model 
with the large keyboard and 
thus necessitated an entire re- 
modeling of the system and the 
new shift-key proved a bone of 
considerable contention. The 
change was made but the public 
refused to accept the necessity 
of learning a new system. At 
this time the doctor had con- 
ceived another idea and after 
procuring the Siamese distribu- 
torship for the Remington ma- 
chine, again went to work, this 
time on the portable, for Siam 
knew nothing of such a luxury. 

Many of the Siamese letters 
are written with essential tone 
marks that are just as important 
as the letter itself. They are 
somewhat similar to the crossing 
of the letter “t’” when writing 
long hand. For this reason it 
was necessary for the new ma- 
chine to have so many so-called 
“dead keys” or keys that would 
overprint the tones without mov- 
ing the carriage. This illustrates 
just one of the many problems that had to be overcome 
during the ground work. 

The model was finally finished and proved to be a 
great favorite with the people. Soon after this time 
the Remington No. 12 was completed and also found 
great favor for many improvements over the portable 
were possible with the greater number of keys. The 
new system was so well liked that the former rebellion 
at the necessity of shifting was forgotten. Now came 
the problem of touch system and shorthand. Both 
were studied and finally perfected by Dr. McFarland 
and are today taught both in his schools and in the 
royal school. Underwood has another system that has 
proved quite successful but the McFarland system 
seems popular, having been recently adopted by the 
English Imperial machine also. The major difference, 
as explained to the writer by Dr. McFarland, is that 
his system is the natural one wherein one dots the 
“i’s” as the letter is written, etc. The Underwood 
system is, however, today used by the Catholic Fathers 
in their schools in Siam. 

Probably the greatest contribution to Siamese edu- 
cation in the history of the country has been attributed 
to the McFarlands. The father of George B. McFar- 
land spent some ten years in preparing the first 
Siamese-English dictionary which, through the efforts 
of his son, has reached the eighth printing. Not satis- 
fied with the laurels of this great accomplishment, his 
son spent nine years completing the first English- 
Siamese dictionary, which is now ready for press. 

During an interview with the writer, this unusual 
man stated that “Perfection was his only goal”: this 
certainly seems to be a written truth, for with un- 
believable patience the doctor has just completed a 
survey of 167,000 words from thirty different sources 
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by way of a study of the consecutive appearance of 
letters in the Siamese language. 

The purpose of this intricate study has been the for- 
mation of a new keyboard for typewriters and the dis- 
coveries made are certainly of a startling nature. 
“Well rewarded am I,” says the doctor, “my survey 
proves that more than fifty per cent of the total letters 
used occur on the home key-board and ninety-six per 
cent without the use of the shift-key. This unquestion- 
ably gives light on an entirely new system that will 
offer the fastest possible methods.” 

Any written history of Siam would necessarily in- 
clude most of the life of Dr. McFarland and his father. 
The degree of success attained in modern education 
in this country is largely attributed to the untiring 
patience of this family. It is little enough that the 
King of Siam in realizing this fact has bestowed on 
this man fitting honors worthy of his remarkable en- 
deavor in the education of his people and his country. 
Proper rank has been given in the civil service of the 
government. Few letters of the alphabet remain un- 
used in the titles that have been added to the doctor’s 
name. In the Bangkok directory it is written, “Dr. 
George B. McFarland (Phra Ach Vidyagama), M.D, 
D.D.S., Emeritus Professor of Medicine, Caulalankarana 
University, etc.” 

During the writer’s visit to Siam, this famous gentle- 
man was honored on the event of his seventieth birth- 
day by some 250 medical students from the university 
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who consider him their preceptor of medicine. His 
work has been that of a fearless pioneer, unafraid and 
ever ready to cope with such a myriad of obstacles as 
have been met and conquered. 

Activities have necessarily brought about many new 
phases of work requiring so much of the doctor’s time 
that to monitor the activities of his own firm has be- 
come an impossibility. This great responsibility has 
been assumed by the doctor’s very capable wife who 
is thoroughly acquainted with each of the branches 
that have matured through expansion. Mrs. McFar- 
land, in keeping with family tradition, has earned her 
own degrees of distinction and was formerly principal 
of the oldest girls school and academy in Siam, the 
Wattana Wittiya, founded by the Presbyterian Mission 
in 1875. To-day Mrs. McFarland governs all activities 
in wholesale, retail, installation, servicing and school 
branches of the company. 

Probably one of the most interesting sketches of 
romance ever recorded in the office equipment in- 
dustry, has been inscribed by the aerial arc so sym- 
bolic of this man’s life. The progress of an entire 
country and her people has been largely governed by 
a representative of the office equipment industry. Dr. 
McFarland tells me that he has been a subscriber for 
many years to Office Appliances, and many contacts 
of a valuable nature have been made through its pages. 
The writer observed copies in use in the various school 
rooms visited and operated by the different companies. 


AN OLD SUBSCRIBER IN JAVA COMMENDS OA 


NOTE Through the years the 
ters of « 


from many 
departments. 


been the custom to publish them in the journal. 4 
contents and also confirming our statements in the article 


being an exception in respect to 


ommendation from subscribers to and advertisers in Office Appliances. 
of these have been printed in folders and booklets for use in the respective 
Because such letters usually contain reference to other matters, it has not 


publishers have received thousands (literally) of let- 


Excerpts 


The letter from our friends in Java 


to which it refers, we are happy to present it here 


The Office Appliances Company, 
417 South Dearborn street, 
Chicago, Illinois, U. S. A. 

Dear sirs: 


Soekaboemi, March 27, 1936. 
(West-Priangan, Java) 


In reading your article “A Remarkable Service Bureau,” which appeared in 
your issue of February this year, we feel it our duty to confirm the truth of the 


statements contained therein. 


We want to assure you that the “Service Bureau” your company is keeping is 
indeed a most wonderful SERVICE—a “Real Service’—to the fullest meaning of 
the word, since it is for the sole benefit of its subscribers and advertisers. 

We, too, often wonder how in the world you can afford to do all of that when 


we are a subscriber at three dollars a year. 


We are in a position to confirm your 


statements as we had on several occasions called upon you for assistance in getting 
us in contact with manufacturers in the office equipment lines as well as in other 
lines; every time your SERVICE was splendid, and we were more than satisfied. 
What you are doing for your subscribers and advertisers should be an example for 
others who want to give “service” to their customers. 

Now about your magazine “Office Appliances” itself. We believe that there is 
no equal in its field, and would safely recommend it to any office equipment dealer, 
particularly to those in foreign lands. The magazine is nicely made up, the types 
are well chosen, the advertisements are well arranged, and the articles are not 
only interesting, but very helpful to those who are in the business. The descrip- 
tions with illustrations of newly introduced articles are most interesting indeed, 
and contribute advance information. Oftentimes we see announcements of new 
plans of the different manufacturers, before hearing personally from them, by 
reading their advertisements in the Office Appliances. 

In conclusion, we wish to state that this letter is written unsolicited. This 
only serves to show our genuine appreciation for the many assistances we have 
received from the “Service Bureau” of The Office Appliance Company. 

Wishing you continued success, we are 

Yours very truly, 
SOEKABOEMISCHE SNELPERSDRUKKERIJ 
& 
LAWSIM ZECHA & COMPANY (Import-Export) 
(Signed) A. W. LAUW ZECHA. 
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Kepresentatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the 


offices of this journal their headquarters. 


The staff at the main office, 417 South Dearborn Street, Chicago, 


and the staff at the branch in charge of C. H. Everly at 1601 Pershing Square Bldg., Pershing Square, 42nd 


St. and Park Ave., 


Vew York, will be happy to be of any possible service. 


W hile the fac ilities al Vew York 


are not so many as at Chicago, there will be found the same desire to serve. 


LONDON NOTES AND NEWS 
By Mr. Vincent Jackson 

United States manufacturers traveling to London are cor 

dially invited to call upon Vincent Jackson at 22 St. An- 

drew street, Holborn Circus, London EC4. Mr. Jackson’s 

association with the trade and his contacts with its organ 

izations afford him information valuable to those desiring 


to cultivate the British market. 


In subscription matters, 


O. Viborg-Larsen, Dalforet 16, Copenhagen, Denmark, is 
the authorized representative of Office Appliances in the 
British Isles 


London, April 9, 1936. 

Ladies’ Night—what a night! And I was not there! 
Readers must not think that the opening remarks sug- 
gest unseemly hilarity. Actually, whilst being a 
very jolly affair, it was conducted in a manner worthy 
of the Office Appliance Trades Association. I was ex- 
ceptionally sorry that circumstances prevented me go- 
ing, because I heard beforehand from the chairman, 
Mr. Edgar Smith, something of the arrangements. AS 
a matter of fact, I co-operated with him in the produc- 
tion of the very attractive programme—a mauve en- 
velope with inset giving full details of the “eats” and 
entertainment. The envelope was a compliment to Mr. 
Edgar Smith’s interest in mail room equipment, and 
the actual programme was designed by his small son. 

There were nearly 300 guests, which was the limit 
of the accommodation arranged for at Grosvenor 
House, Park Lane. The entertainment provided during 
and after the dinner was of a high order. The danc- 
ing floor and band was all that could be desired. 

There were only two toasts—H. M. The King and 
“The Ladies”—both proposed by the chairman. Mrs. 
W. D. Desborough responded for the ladies in a few 
happy sentences. None of the speeches were long— 
and therefore boring! Each lady received a beautiful 
embroidered nightdress case as a gift, whilst Mrs. Ed- 
gar Smith was presented by the association with a 
bouquet. Altogether, it was probably the most suc- 
cessful evening ever held both as regards quality of the 
“fare” and support given by members. Mrs. S. E. El- 


liott, the assistant secretary (who by the way came 
from a sick bed to be present), tells me that the whole 
success of the evening was due to the untiring efforts 
of the chairman, who, on the other hand, assures me 
that he is much in Mrs. Elliott’s debt for her splendid 
work in the organization. 

There is not a man or woman to whom he is known 
in the trade who has not felt anxiety recently for the 
well being of our friend “Joe” Halsby. “J. H.’”’ has been 
away queer for some weeks. Whilst he has not been on 
the danger list, he certainly has had a rough time. My 
father and I called in to see him one evening and found 
him sitting up in bed and thirsting for news! With 
his many business and personal interests he has been 
overdoing it. However, we are all glad that he is about 
again (he was at the O. A. T. A. luncheon a few days 
ago) though he still has to take things steadily. I hear 
Mrs. Halsby has taken him to the coast over Easter. 
Very good for both of them! 

The monthly luncheon of the association was better 
attended than the previous one, and provided some 
constructive criticism. Mr. Edgar Smith, the associa- 
tion chairman, presided and handled the meeting in 
his usual alert way. The continuation of the discus- 
sion on standardization of exhibition stands versus the 
“free hand” policy was the principal item. Needless to 
say, reference was made to how they do things in Ber- 
lin and America. Several speakers confessed they had 
always chafed against being restricted as to how high 
they built their stand or what color they painted it, 
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but, having listened to the exponents of standardiza- 
tion they had changed their views. It was pretty gen- 
erally acknowledged by the majority present that to 
give a free hand to exhibitors would mean some exhibi- 
tors with unlimited resources dominating the show to 
the detriment of smaller concerns and the interests of 
visitors. After all, there was much to be said for the 
clean, open appearance of our present shows where 
visitors can clearly see exhibits and easily pick out the 
names of concerns they wanted to visit. Whilst no vote 
was taken at this informal discussion it was obvious 
that the present standardization and control policy is 
mostly favored. One point was stressed by several of 
the big concerns—the economy of the present policy 
against the increasingly costly attempts to go “one 
better” than competitors where exhibitors had a free 
hand. One speaker said “We don’t want the equivalent 
of an armament’s race!” 


I was talking to Mr. F. M. O’Brien of Kolok Manu- 
facturing Company the other day. He seemed full of 
optimism of the general trade outlook. Kolok sales 
continue upwards. They have over 200 in their em- 
ploy now—which may sound small to you, but is high 
for carbon and ribbon factories over here. Mr. O’Brien 
told me of their pleasant relations with a foreign com- 
petitive house who recently started a factory just at 
the back of the Kolok premises! The proprietor called 
on him almost as soon as he arrived from the Con- 
tinent, introduced himself, hoped their relations were 
always to be cordial and suggesting a gentleman’s 
agreement not to take each other’s experienced em- 
ployees. 


Business has brought me in touch lately with that 
cheery personality Mr. H. C. Davidson, general man- 
ager of Felt & Tarrant (Comptometer). I was amazed 
at the extent of their “school” arrangements all over 
the country. Between 3,000 and 4,000 students pass 
through their eighteen schools every year. The 
schools are licensed annually and inspected by the lo- 
cal authorities. Working conditions are excellent. I 
visited the London school which was full to capacity— 
they are building extensions. Mr. Davidson told me 
something of the success of Comptometer through 
properly training these girls in efficiently handling this 
popular calculator. He spoke so enthusiastically that 
I was almost persuaded to drop my present job and 
become a Comptometer operator.—VEJ 
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LEIPZIG FAIR IS BIG SUCCESS 

More than 150 exhibitors, including some of the larg- 
est office equipment manufacturing concerns in 
Europe, took part in the Leipzig Spring Fair which 
came to a conclusion last month. 

Known locally as the “Office Requirements Fair,” 
the exhibition fully met the expectations of exhibitors 
and the public alike. That the success which attended 
the exposition was expected by those in charge of 
staging the event was indicated by the fact that all 
the booths were sold long before the exhibition was 
scheduled to open its doors. 

Practically all of the exhibitors presented new equip- 
ment or merchandise for exhibition. Among those 
represented at the Fair were the following firms: 

Clemens Mueller, A. G., Dresden, showing Urania 
typewriters; Torpedo Werke A. G., Frankfurt, A. M., 
typewriters equipped with electrical carriage returns; 
Rheiniche Metalwallwaren-und Maschinenfabrik, Werk 
Soemerda, typewriters with thumb touch spacer; The 
Adler-Werke, Frankfurt, A. M., Europa typewriter and 
portable Favoritmachine; Firma Rhenimetall, Rheinita 
models; Mauserwerke, Oberndorf, A. N., adding and 
auditing machines; Adrema-Maschinenbau, A. G., Ber- 
lin, interchangeable stencil addressing machines; Pel- 
ican-Rotafix, two-drum duplicator; Arlac-Werk, Carl 
Fr. Brauer, Stettin, drumless duplicator. New improve- 
ments were shown in the duplicator models of Geha 
A. G., Hannover, Greif-Werke, A. G., Goslar, Robert 
George Nurnberg, and the Roto und Debego Work, A. 
G. Koenigslutter. 

Office furniture took up more room than ever before 
at previous fairs. Featured in this department was a 
typewriter table model for the office or home and 
which was exhibited by Dresdner Tischfabrik, Herman 
Menzel, Grossroehrdorf/Sa. 

Other booths presented a wide and attractive display 
of copyholders, stapling machines, sealers, postal 
scales, fountain pens and pencils ERB 

— or 
GERMAN STENOGRAPHERS PRACTICE 
MACHINE WORK 

The Reichzeitung der Deutschen Stenografen (Na- 
tional Stenographers Association) of Berlin reports 
that members of the association in various districts 
have taken up typewriting in connection with their 
shorthand. At the end of 1935, 921 stenographers had 
taken up typewriting. 





Annual Ladies Night Held by Office Appliances Trades Association Last Month. 
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FOUNTAIN PEN SITUATION IN BRITAIN 

The April issue of The British Stationer commented 
on the effect of a protest voiced in the January issue 
regarding manufacturers supplying fountain pen dem- 
onstrators to retail stores during the holiday selling. 
Arrangements were made for a meeting of the larger 
manufacturers to discuss the situation. Agreements 
on trade practices between the leading makers of foun- 
tain pens would be an admirable thing for the manu- 
facturers themselves and for the retail trade. It is not 
unlikely, according to The British Stationer that if 
agreement is reached on the question of supplying 
demonstrators to the large stores, other matters of 
similar importance will come up for discussion. In 
every instance where manufacturers in any trade have 
got together and reached agreement regarding busi- 
ness getting methods, they have all benefitted. The 
modern idea, and it is a very good one, too, is for busi- 
ness rivalry to be on a friendly and fair footing. 

> 
FOR BETTER SIGNATURES 

The British Stationer commented on the number of 
illegible signatures which confront the business man 
in his correspondence, and seeks a means of popular- 
izing the typewritten signature. This practice, com- 
mon in the United States, makes it possible for the 
recipient of the letter to get the name correctly in his 
reply. This item credited the American business man 
with the plan of having the name typed under the 
written signature, sparing the correspondent much 
time in puzzling out the scrawl. 

ee 
SOME EXHIBITORS AT LYONS FAIR 

Méthodes, Paris, published a list of exhibitors at the 
Lyons, France, fair, held in January. Of the eighty 
odd exhibitors the following American manufacturer's 
products were represented: Addressograph Company, 


Paris; Elliott Fisher, Paris; Gardner Calculators, Or- 
ange, N. J.; Monroe Calculating Machine Company, 
Orange, N.J.; Multigraph Company, Cleveland, Ohio; 


Multilith Company, Cleveland, Ohio; Woodstock Type- 
writer Company, Chicago, Il. 
_> 
HANDSTAMP POSITIONING DEVICE 
Papier Zeitung reports that a German patent has 
been granted Karl Morgenstern, Kronnert i Thuringia, 
for an improvement in the manufacture of marking 
devices. This facilitates positioning the impression 
from a handstamp. A mirror surface on the front of 
the stamp is a guide to placing the impression in the 
correct position. This aids the user and makes it pos- 
sible to avoid random impressions. The number of this 
patent is 623,497, K] 15h. 
_ 
MUSEUM OF LIES 
The Irish Printer reports that a room of the Press 
Association of Rome has been transformed into an 
“Exhibition of Lies.” All of the inaccurate news dis- 
seminated by the newspapers in connection with the 
Abbysinian war is to be gathered there; later the dis- 
play will be sent through the principal Italian towns, 
and possibly to some European capitals where a desire 
has been expressed to see the exhibits. 
- 
NATURAL WRITING PEN 
Le Stenographe LIllustre (Paris) showed an illustra- 
tion of a natural writing pen. A human fingernail was 
permitted to grow so that it was shaped like a writing 
pen, and is used by an individual to write with writing 
fluid 
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PARIS TRADE FAIR IN MAY 

In announcing the coming Paris Fair, Franco-Amer- 
ican Trade (publication of the American Chamber of 
Commerce in France) that publication showed the fun- 
damental difference between the big American fairs 
and those held in Europe. The European fairs and 
exhibitions are open only for about fifteen days, while 
in North America the important fairs last weeks, or 
months. European fairs are more frequent than those 
in the United States. 

The forthcoming Paris Fair will be held May 16 to 
June 2, 1936. ails 





Roy D. Brothers, Honor Student of 
Pitman College Is Shown Being Pre- 
sented With a Royal Typewriter by the 
Rt. Hon. Lord Plender, G.B.E.. LL.D. 
Lord Plender is head of the Visible 
Writing Machine Company, Ltd., of 
England, which is the British repre- 
sentative of the Royal Typewriter Com- 
pany. 


> 
HENRY FORD’S TRAINING PLAN 

Henry Ford, according to L’Efficience (Brussels) has 
under way the most costly sales education plan in the 
United States. It had its beginning when he brought 
to the main plant at Detroit a man from each of the 
thirty-four branches. There they were given a com- 
plete course of training. Upon completion of the train- 
ing course, these men went back to their individual 
branches and started training the salesmen there. All 
of the salesmen of the branches, without exception, are 

required to take the training course. 


> 
SWITZERLAND TYPEWRITER EXPORTS 
INCREASING 

The Tenger Papier und Schreibwaren Zeitung (Vi- 
enna) reports that in recent years Switzerland has in- 
creased greatly its exports of typewriters. But three 
years ago there were exported only 1,500 typewriters. 
In 1934 the exports were 3,500 machines; in 1935 8,450 
typewriters were exported with a value of 810,000 
francs. ‘ihe. 

IMPROVED EXPORTS OF GERMAN MACHINES 

The Reichsverband des Biiromaschinen und Organi- 
sations-Mittel-Handels E. V. (Berlin) reports that the 
1935 German exports of typewriters and calculating 
machines showed marked increases. Typewriter ex- 
ports showed an increase from 47,090 machines in 1934 
to 100,892 in 1935. Calculating machines in 1934 to- 
taled 9,461 as contrasted to 13,343 in 1935. 


tae 
PARIS INSTALLATION OF DICTATING MACHINES 
L’ Organisation (Paris) illustrated an article on dic- 
tating machines with two views of the dictating and 
transcribing departments of the Vacuum Oil Company 
at Paris, equipped with Dictaphone devices. 
tie 
CHIEFS OF ACCOUNTING MEET 
Le Chef de Comptabilite (Paris) reported that the 
Company of Chiefs of Accounting of the Strasbourg 
region held a meeting some time ago, at which “Insol- 
vency and Judicial Liquidation” was discussed. 
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INTERNATIONAL UNION OF O. A. TRADES 
ASSOCIATIONS IN ELEVENTH YEAR 


(Portraits of Executive Staff Appear on Page 10) 

Founded a decade ago for the purpose of establish- 
ing international communication in cases where the 
office equipment industry encounters trade barriers, 
the International Union of Office Appliance Trades As- 
sociations will celebrate its eleventh anniversary nex‘ 
June. 

Headed by President M. C. Boas, Frederiksplein 34, 
Amsterdam, C., Holland, the organization has grown 
within recent years to the point where it has become 
leagued with affiliate associations in England, United 
States, Austria, Switzerland, Belgium, Germany, 
Czechoslovakia, France and Holland. 

Through its various branch offices and headquarters 
of its affiliate organizations, the International Union 
has done considerable work on behalf of office equip- 
ment organizations and firms in countries where gov- 
ernments, lacking Knowledge of the industry, have 
made undesirable laws. In speaking of this particular 
service, Mr. Boas said: 

“In most cases it has been proven that the govern- 
ment make certain undesirable rules because of lack 
of knowledge about our industry and most officials ap- 
preciate very much that they have found a reliable 
source of information and guidance in such matters. 

“In fact it is true that very often the industry claims 
that certain governmental rules are detrimental to the 
government’s own interests, but it should be recognized 
that government officials cannot know everything 
about the trade, and therefore instead of the industry 
claiming when it is too late, it is better to enlighten 
the government in time.” 

The formation of the International Union dates back 
to an inauspicious beginning when, with only three 
associations representatives present, the first meeting 
was called in London in 1926. Those present were W. G. 
Gledhill, T.D., M.A., official of the Council of the Office 
Appliance Trades Association, London; Dr. G. Meyer, 
of the Council of Deutscher Fachverband der Buro- 
Industrie E.V., Berlin, and J. de Flines, of the Council 
from Holland. 

At the meeting J. Halsby was elected president, and 
J. Gustave Hemes honorary secretary. Rules and by- 
laws were drawn up and adopted the keynote of which 
is the following paragraph a, of Rule 3: 

“By cooperating in promoting and advancing move- 
ments for the betterment of conditions in the industry 
and joining in negotiations with outside bodies on mat- 
ters affecting its well-being.” 

The tenth annual meeting was held on June 24, 1935, in 
Brussels and, in addition to President Boas, the follow- 
ing officers were elected for the current year: J. Adams 
Keene, vice-president; J. Halsby, honorary member; 
J. Gustave Hemes, honorary secretary. Others who 
guided the international organization as presidents are 
J. de Flines (deceased), Amsterdam, Holland: Karl 
Runte, Berlin; R. Aupetit, Paris, and J. Adams Keene. 

Among the major European associations which are 
now members of the international body are the follow- 
ing: Office Appliance Trades Association of Great Brit- 
ain & Ireland; Ned. Vereen. van Importeurs en Fabri- 
kanten van Kantoormachines, Holland; Deutscher 
Fachverband der Buro-Industrie e.V., Germany; Ver- 
band Buromaschinenhandler Osterreichs, Vienna, Aus- 
tria; Typewriter Trades Federation of Great Britain & 
Ireland, London; Reichsverband des Buromaschinen 
und Organisationsmittel-Handels e.V., Berlin; Verband 
Schweizerischer Schreimaschinenhandler, Zurich, 
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Switzerland; Chambre Syndicale de la Mecanographie, 
Paris; Chambre Syndicale de l'Organisation Commer- 
ciale, Paris; Chambre Syndicale du Bureau Moderne, 
Brussels, Belgium; Svaz kancelarskeho obchodu a 
prumyslu pro CSR, Prague; The Office Equipment Man- 
ufacturers Institute, New York; Chambre Syndicale de 
la Fabrication Francaise des Machines de Bureau, 


Paris. 
—_——_—g>__—- 


THE INTERNATIONAL AIRWAYS 
Franco-American Trade, the publication of the Amer- 
ican Chamber of Commerce in France (Paris) discussed 
the international channels of traffic by seaplane lines 
which are now in operation, and in project. The am- 
bitious program of Pan-American Airways now pro- 
vides airplane service over the Pacific ocean, which 
links San Francisco with Manila, P. I., and is to be ex- 
tended to Canton, China. 
Imperial Airways (British) plans four or five services 
a week to India, three to Singapore and a permanent 
service to Hongkong. Further plans include three reg- 
ular flights a week to Australia and two to the Cape of 
Good Hope. Other projects of Imperial Airways include 
mail service to India, Malaya, Australia, the East Afri- 
can colonies, North and South Rhodesia and the Union 
of South Africa. 
Puck’s “girdle around the earth in forty minutes” 
seems to be coming true. 
oe 
STUDENT BLUNDER HELPS FOUNTAIN PEN TRADE 
The Booksellers, Stationers and Fancy Goods Jour- 
nal, (Melbourne) commented on a new technical col- 
lege “opened” by the Duke of York, which has no ink- 
wells. When the college, an extensive, modern institu- 
tion, was opened one student dropped a “blob” of ink 
on the floor. The fittings and equipment are of the 
finest, so the offense was capital. Students who wish 
to use ink in their work must provide fountain pens 
for their own work. 
—>————_ 
FASCISM HAS EDUCATIONAL PHASE 
L’Ufficio Moderno (Milan) mentioned a contest for 
5,000 lira which was inaugurated for the design of a 
new alphabet, including numbers and signs. This con- 
test was fostered by organizations devoted to the fine 
arts and graphic arts. 
—<>—_— 
NATURAL WRITING PEN 
Le Stenographe Illustre (Paris) showed an illustra- 
tion of a natural writing pen. A human fingernail was 
permitted to grow so that it was shaped like a writing 
pen, and is used by an individual to write with writing 


fluid. 
—_—_——_———_ 
DANZIG TRADE IN OFFICE ITEMS 


Papier-Zeitung (Berlin) reports that the Danzig 
trade in office machines and accessories has nol 
shown any marked change. The removal of various 


business houses to Gydnia reduced the number of users. 
i 


ARGENTINA SIMPLIFIES TRADE MARKING 
Commerce Reports] The government of Argentina 
has changed the routine of trademarking by permitting 
filing with several governmental offices, including the 


post offices of capital cities. 
$< - 


BRITISH STATIONERS TO MEET AT SCARBOROUGH 

The annual meeting of the Stationers Association of 
Great Britain and Ireland will be held at Scarborough, 
England, June 13-17. A well balanced program of busi- 
ness and entertainment is offered. 
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Scenes AT THE House WarMING oF REMODELED AND ExpaNnpep Curcaco DictapHone BrRancu 


1. A part of the accounting division. 

2. A section of the shipping department. 

3. A section of the service department. 

4. C. H. Andresen, director, Telecord division, Dicta- 
phone Sales Corporation, Bridgeport, Conn., demonstrat- 
ing Telecord Conference Recorder to L. B. Struthers, 
assistant secretary, Rotary International. 

5. Merrill B. Sands, vice-president, Dictaphone Sales 
Corporation, New York City, congratulating A. E. Black- 
stone, Chicago branch manager, on the success of the 
house warming celebration. 

6. Group of members of the Chicago Office Super- 
visors’ Club at Dictaphone house warming. Left to right: 
Miss R. F. Bernstein, Dictaphone Sales Corporation; 
Miss Bertha Lang, supervisor, transcribing bureau, IIli- 
nois Central Railroad; Miss L. M. Carpenter, Dictaphone 
sales Corporation; Mrs. La Verne Graven, assistant 
supervisor and Mrs. Julia Allen, supervisor, Western 
Association of Railway Executives, and Miss A. J. 
Aitken, Dictaphone Sales Corporation. 

7. Meeting of the Chicago Office Appliance Managers 
Association in the offices of the Dictaphone Sales Cor- 
poration, April 10, during the house warming. Left to 
right: J. B. Ward, manager, Addressograph Company; 


DICTAPHONE CHICAGO BRANCH REMODELS 
AND ADDS SPACE 

Remodeled, enlarged, and redecorated in accordance 
with plans and specifications prepared by Manager A. 
E. Blackstone and Assistant Manager H. H. Cross, the 
Chicago branch of the Dictaphone Sales Corporation 
is now “at home” following a house warming celebra- 
tion held April 9 and 10. About 3,000 square feet of 
space was added, making the total 9,000 square feet 
occupied on the ninth floor at 64 East Jackson boule- 
vard. 

Over 300 visited the offices during the house warm- 
ing celebration and each one was taken on a personally 
conducted tour of the premises. Demonstrations were 
given of the Dictaphone Telecord for conference re- 
cording through microphone and electrical recording, 
as well as all the latest model dictating and transcrib- 


H. H. Cross, assistant manager, Dictaphone Sales Cor- 
poration; H. E. Shifflette, manager, Marchant Calculat- 
ing Machine Company; J. T. Stewart, manager, W. S. 
Gilkey Printing Company; W. D. Lawrence, manager. 
Felt & Tarrant Manufacturing Company, Chicago 
branch; W. S. Lennartson, Office Appliances; A. F. 
Blackstone, manager, Dictaphone Sales Corporation; 
Van W. Evans, manager, Standard Mailing Machines 
Company; F. A. Nuttall, district manager, Postage Meter 
Company; J. D. Oakes, manager, Postage Meter Com- 
pany; and G. H. Corey, manager, International Business 
Machines Corporation. 

8. Quota board standing of Chicago branch salesmen 
of the Dictaphone Sales Corporation for the month of 
March, 1936. Most of the men making quota or better 
indicates the reason for the fine sales record of Dicta- 
phone in Chicago. 

9. A. E. Blackstone (right) demonstrating the Dicta- 
phone Telecord Conference Recorder to Miss Florence 
E. Harris, supervisor of stenographers, Klau-Van Pieter- 
som-Dunlap Associates, Inc., Milwaukee, and C. I. Cen- 
ter, assistant office manager, Studebaker Sales Corpora- 
tion, South Bend, Indiana. 


ing machines. The service department, secretarial 
school, employment bureau and office survey bureau 
were inspected and the Dictaphone travel service ex- 
plained. Although the Telecord was a drawing card 
so far as business executives were concerned, among 
the visitors were many supervisors of stenographic de- 
partments, who were primarily interested in the stand- 
ard dictating and transcribing machines. 

Included in the list of visitors were: 

E. S. Reiter, vice-president, Continental Illinois 
Bank; G. W. Vaught, treasurer, Montgomery Ward & 
Company; E. L. Olrich, comptroller, Marshall Field & 
Company; G. L. Stone, vice-president and general 
sales manager, Universal Atlas Cement Company; 
W. S. Hubbard, assistant to president, International 
Harvester Company; J. E. Welch, vice-president, 
Reach, Wright, Ditson Company. 
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As an indication of the extent of interest in Dicta- 
phone equipment, a large number of the visitors were 
Dictaphone operators and clerks employed by such or- 
ganizations as the Y. W. C. A., Western Union Tele- 
graph Company, Sears, Roebuck & Company, Mont- 
gomery Ward & Company, Carnegie Illinois Steel Com- 
pany, Standard Accident, Board of Education, Illinois 
Domestic Finance Company, Mercury Letter Service, a 
teacher from the Oconomowoc, Wisconsin, High 
School, De Paul University, Tonk Brothers, Standard 
Oil Company, Blue Motor Coach Company, Wander 
Company, Liberty Mutual Insurance Company and 
others. 

On the evening of Friday, April 10, the members of 
the Chicago Office Appliance Association were guests 
of the Dictaphone Sales Corporation. After partaking 
of the food and refreshments provided for all visitors 
during the house warming, the members of the associ- 
ation retired to the Dictaphone salesmen’s room, where 
the regular monthly meeting was conducted. 

Merrill B. Sands, vice-president of the Dictaphone 
Sales Corporation, New York, was present during both 
days of the house warming celebration. 

Throughout the offices the following cheerful color 
scheme has been followed: Lower part of the wall a 
rather deep grey, upper part of wall a light grey and 
ceiling white. 

From his private office in the southwestern corner 
of the building, A. E. Blackstone exercises direct super- 
vision over the activities of the Chicago branch, and 
generally superintends the operations of fourteen 
other Dictaphone branches in the middle-west. 
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TOLEDO COMPANY COMPLETES INSTALLATION 

Combining the chief lines of several prominent of- 
fice furniture manufacturers, the Toledo Office Equip- 
ment Company, Toledo, last month completed a fine 
installation in the establishment of the Owens-Illinois 
Glass Company, also of Toledo. The task was finished 
with the cooperation of John H. Miller, Grand Rapids, 
Mich., representative of the firm. 

The furniture was installed in a color scheme of 
blue, gold and silver which predominated in the main 
lobby or reception room. 

The walnut desk shown in the illustration was made 
by the Imperial Furniture Company, Grand Rapids, 
and was finished in stippled silver, with a top inlaid 
with blue leather. The tables, also finished in stip- 
pled silver, were specially designed and built. 

The sofa was designed and built by the Mueller Fur- 
niture Company, Grand Rapids. The same blue leather 
as that of the desk was used on the inside and cushions, 
while an oyster white was used on the outside and also 
for piping the cushions. 

The aluminum chairs, manufactured by The General 
Fireproofing Company, were furnished by the Newell 
B. Newton Company, Toledo, which also provided a 
large number of chairs for the work areas. 

Steel desks of a new style, made by the Metal Office 
Furniture Company, Grand Rapids, were installed 
throughout the work area and in the offices of junior 
executives. These desks were equipped with fluted legs 
and rounded corners to eliminate sharp edges and 
soften lines. Other features were exclusive style dome 
cups on the desk feet to prevent destruction of floor 
covering and rubber bumpers for the drawers. 





Four views of the Toledo Office Equipment Company In- 
stallation of Furniture for the Owens-Illinois Glass Com- 


pany, Toledo. 


Upper left and right main reception room 


in blue, gold and silver; Lower left, part of stenographic 
department; lower right, section of purchasing depart- 
ment. 
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FLOOD VICTIMS “MOP UP” AFTER 
HIGH WATERS SUBSIDE 

Office machine and stationery dealers in Pittsburgh 
and other cities where flood waters recently brought 
damage totaling several million dollars are well on the 
way to normalcy following a month of intensive “mop- 
ping up” activities. 

At the same time it was freely admitted that the se- 
ries of disastrous high waters have, by nature of their 
destructiveness, brought about a new increase in busi- 
ness for many branches of this industry, particularly 
to steel desk and file manufacturers and dealers. 

In Pittsburgh many companies occupying ground- 
floor sites suffered severe loss due to waters which swept 
through the streets and ruined valuable stocks housed 
on or below the ground floor. Among the firms which 
reported exceptionally large losses are the McCloy Com- 
pany, J. R. Weldin Company, George H. Alexander Com- 
pany and the Pittsburgh Stationery Company. 

The Pittsburgh branch office of the F. S. Webster 
Company escaped with nothing more than slight in- 
convenience during the worst of the flood period. The 
Webster offices, according to John B. Dwyer, are located 
in the Park building which maintains its own power 
plant 

“We did not suffer much,” Mr. Dwyer said, “because 
the power plant was out of commission only three or 
four days. When the water was lowered sufficiently 
the plant was quickly repaired and gave us elevator 
service, although we had no lights for about a week.” 

In contrast to this experience was that of the Pitts- 
burgh office of L. C. Smith & Corona Typewriters Inc. 
Despite the herculean efforts of Branch Manager Ray 
Manning to save his stock, the water rose with such 
rapidity that 140 typewriters were inundated and were 
later returned to the factory. 

Similar losses were experienced in other sections of 
the country and were particularly heavy in Johnstown, 
Pa., Binghamton, N. Y., Hartford, Conn., and Spring- 
field, Mass 





General Fireproofing Furniture Checkmates Raging Flood Waters. 


Top. left: A table and chair in a Pittsburgh bank. 
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Meanwhile reports from manufacturers in sections 
untouched by disaster revealed a heavy increase in bus- 
iness of the industry directly attributable to the flood. 

The Gunn Furniture Company, Grand Rapids, Mich.., 
was one of the first to begin the filling of rush orders 
for firms stricken by the waters. This firm rushed an 
entire carload of furniture to Pittsburgh and worked 
night and day to fill other emergency orders from 
Johnstown. 

The Wagemaker Company was another concern 
which filled rush orders from Pittsburgh, Hartford and 
West Virginia, as did the Valley City Desk Company. 

Still other firms which reported additional business 
activities as a result of the floods were the American 
Seating Company, the Metal Office Furniture Com- 
pany, the Imperial Furniture Company and the Grand 
Rapids Store Equipment Company. 

- oe - 
GF METAL FURNITURE UNHURT BY FLOOD 

The recent inundation of the east has brought home 
dramatically some of the advantages of metal office 
equipment which have not been fully appreciated de- 
spite their obviousness. Information disclosed by the 
General Fireproofing Company of Youngstown, O., re- 
veals that steel desks and aluminum chairs have cap- 
tured a large number of sales in the stricken area. 
Before the waters had fully subsided, men from 
Youngstown and dealer salesmen of local cities had 
attacked the task of restoring offices to their former 
effectiveness. Newspaper advertising and direct mail 
resulted in large sales that involved substantial sums, 
the whole affected district proving a market. 

A large number of GF installations had been made 
in the region before the flood. In every case, equip- 
ment was found in good condition and in the same 
order in which it had originally been placed. 

The steel desks and aluminum chairs pictured were 
photographed in the factory offices of the Heppenstall 
Company, Pittsburgh. This GF metal office equip- 
ment, which had recently been installed in both the 
main offices and factory offices, was found to be as 





This furniture of the General Fireproofing 
Company went through the worst of the Pittsburgh flood to emerge in excellent condition after the waters receded. 


Lower left & right: GF furniture in the offices of the Heppen- 
stall Company after being inundated in twenty-five feet of water for more than eight hours. 
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Property Worth Millions 
Was Ruined by Flood Waters 
and Mud Which Swept Over 
Pittsburgh’s Golden Triangle. 


But fortunate indeed was 
the owner of the aluminum 
chairs shown in the picture 


good as new after it was 
cleaned, although it had 
been under from twenty 
to twenty-five feet of 
water for several days. 
The steel table and alu- 
minum chairs shown, after having 
been under water for two days, also 
emerged in excellent condition. 

— > 


DEPT. OF COMMERCE TELLS FLOOD AREA 
OFFICE NEEDS 


The United States Department of Commerce last 
month issued a bulletin telling of the emergency mar- 
ket for reconstruction material in the areas recently 
devastated by flood waters. 

The bulletin outlined fifty types of equipment needed, 
three of which were: calculating machines, filing cabi- 
nets and office supplies. The heavy demand created 
for these items, the bulletin explained, resulted from 
the immense damage done to business establishments, 
stores, public utility offices, industrial plants and fac- 
tories. 

Of these, it is said, the total cost of damages was as 
follows: 

Stores, $37,500,000; Factories, $32,500,000; 
works, $30,000,000; Public utilities, $12,500,000. 

It was also estimated that emergency markets for 
repair of tornado damage in the South will reach a 
total of $25,000,000 in the states of Arkansas, Alabama, 
Florida, Georgia, Mississippi, North and South Carolina 
and Tennessee. 


Public 


—__—_<g>—___—_ 


REMINGTON RAND IS FLOOD VICTIM 


Remington Rand, Inc., was another victim of the 
raging waters in several of its branch offices and par- 
ticularly in its plant at Middletown. 

Dispatches from the Remington Rand headquarters 
at Buffalo told of the varying damage at its different 
units while the Remington Broadcaster, house organ 
of the company, portrayed in vivid pictures the extent 
to which the waters rose. 

In Williamsport and Johnstown the water rose above 
the ceilings of the Remington Rand quarters; the 
Hartford quarters were thoroughly flooded out, while 
in Wheeling, Binghampton and Manchester, the sales 
staff managed to get by in rubber boots and, when 
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snapped after the waters went 

down. The chairs were man- 

ufactured by the Aluminum 

Company of America and, 

after a brisk cleaning with 

soap and water were all ready 
for service again. 


available, boats. The 
Pittsburgh office escaped 
with little damage due 
to its occupancy of an 
office in a large building. 

The huge plant at 
Middletown resembled an island set in 
the center of a large lake, the waters of 
which rose above the first floor. Barriers 
were erected to protect the building walls from floating 
debris but they were of little avail. Despite these al- 
most impossible conditions, however, the plant re- 
sumed operations on April 7 in an effort to care for the 
thousands of machines which poured in from the 
stricken areas for immediate repair work. 

——_ @—___ 

FLOODS MAKE WORK FOR ELECTRIC IRONERS 

One aftermath of the March floods was the number 
of electric ironers, designed for household use, which 
were utilized in banks and offices to dry documents 
which had been exposed to water. In most cases a 
satisfactory job was performed. 

Old timers in offices have been heard commenting 
on the advantages of inked ribbon and carbon paper, 
as compared to the copy ink used in their youth for 
making impression copies of correspondence. When 
the impression books went through a flood or other 
disaster there was little possibility of salvage. The 
modern inked ribbon gives a better break, because of 
the greater permanence of its impressions. 

<nwcintitiiiea 
JOHNSTOWN DEALER LOSES ALL 

The Johnstown Office Supply Company, Johnstown, 
Penna., was wiped out completely in the March floods. 
The company reports that it will appreciate the re- 
ceipt of catalogues from manufacturers in the field, 
addressing them to 414 Locust street, Johnstown. For 
the present the company will be assisted if all ship- 
ments are sent prepaid, until the business is again on 
its feet. 

—__—_—__—_- 
CENTRAL PENNSYLVANIA STORE FLOODED 

The Fryling Stationery Company, 411 Market street. 
Sunbury, Penna., went through the worst flood in the 
history of the city. There were six feet of water in 
the store room. This situation was wholly unexpected, 
as flood water had never reached this district. 
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THE GUEST BOOK 


Carl A. Baer, executive vice-president of the Loose 
Leaf & Blank Book Institute, 342 Madison avenue, New 
York, N. Y., affixed his signature to The Guest Book 
on April 8. From Chicago, Mr. Baer went to Kansas 
City to attend the N. S. A. regional meeting there on 
April 9 and 10. 

Mr. Baer took up the work of the Loose Leaf In- 
stitute after wide experience in trade relations acquired 
in other important industries. He talks interestingly 
of what he has seen and achieved in other fields by 
coéperation of manufacturers and dealers. 


D. K. Stevenson of Stevenson & Son, office furniture 
dealers, San Francisco, and Mrs. Stevenson looked in 
upon us on April 8. In Chicago on the first leg of the 
first lap in a trip around the world. The next stop was 
to be Cleveland, where Mr. Stevenson was a judge in 
a boxing event. From there the travelers proceeded to 
New York, whence they sailed with England as first 
objective, where they will make a short tour. Then 
across to France with another pleasant visit in pros- 
pect. Then into Germany in time for the Olympic 
games at Berlin, Mr. Stevenson being a member of the 
American Olympic committee and one of the judges of 
the boxing bouts. 

From Germany the travelers proceed south with 
stops at several places of special interest, finally to 
reach Genoa as they sail through the Mediterranean, 
the Red Sea and across the Indian Ocean to India, 
gradually working their way up the Orient before set- 
ting sail for home from some point in Japan. The 
entire trip will be leisurely and many cities will be 
visited on the trip, to which eight months will be 
devoted. 


Jim Anderson of San Francisco, who represents the 
Wilson-Jones Company in California, Nevada and Ari- 
zona, called at the offices of this publication April 8. 
He flew into Chicago to spend a week at the company’s 
plant and to visit old friends, including stationers 
whom he formerly called upon for Wilson-Jones Com- 
pany and earlier for The Globe-Wernicke Co. He re- 
ports that business is fine, with a prospect of further 
improvement during the year. He started his trip 
after the regional meetings held in Los Angeles and 
San Francisco, both of which he attended. 


Carey S. Gregory, Los Angeles, president The Gregory 
Ink Company, manufacturers of “Fount-O-Ink,” signed 
The Guest Book on April 13. Mr. Gregory had an in- 
teresting story to tell of the progress made in the sale 
of the article around which his business is built. He 
showed drawings of impressive new models which are 
being designed particularly for the stationery trade. 

Mr. Gregory was for a considerable period a specialist 
in fountain pens, having operated fountain pen stores 
first in Detroit. Then, until recently, in Los Angeles. 


Bernard Wolf, who calls upon dealers in all parts of 
the United States in the interests of the Pacific Car- 
bon & Ribbon Manufacturing Company of San Fran- 
cisco, stopped for a short visit on April 14 and signed 
the Guest Book. He was engaged for a few days in 
cooperating with the sales staff of the Chicago branch 
office of his company. To the almost inevitable query 
“How’s business,” he responded by saying that dealers 
everywhere in the territories he has covered during the 
past few months are reporting a substantial improve- 
ment which they confidently expect to continue. Al- 
though a resident of San Francisco, Mr. Wolf spends 
half of his time in other parts of the United States. 
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F. H. Caswell, sales manager of the F. S. Webster 
Company, Cambridge, Mass., signed The Guest Book, 
April 15, while on a convention tour. Between the Des 
Moines and Detroit regional meetings of the National 
Stationers Association, he found time to stop at the 
Webster Company’s Chicago branch and to say hello 
to Office Appliances. Mr. Caswell’s trip had taken him 
into the south, the southwest and the middle west. He 
utilized the opportunity to visit with the company’s 
representatives in the territory he covered and to con- 
tact many of the company’s dealers who attended the 
meetings. 


Charles P. Garvin, general manager, The National 
Stationers Association, with headquarters in Washing- 
ton, D. C., pulled our latch string on April 16. In Chicago 
with President B. J. Bristoll of NSA for conference 
with the Chicago convention committee. While the 
activities of NSA naturally came up for some mention 
in conversation participated in by the group, the major 
part of the conversation was devoted to “I knew him 
when—” Pleasant reminiscence of conventions long 
ago. And pleasant recollections of some old friends 
who have slipped away. Of course, we took advan- 
tage of our opportunity and rubbed off a little some- 
thing from the general manager, part of it being a 
story of his recent trip which appears elsewhere in this 
issue. 


Harry Tehan. Charles M. Higgins & Company, Inc., 
Brooklyn, N. Y., was also a visitor on April 16. In 
Chicago with General Manager Garvin from a swing 
around to the regional conventions. From Harry’s 
visits we always get something to keep us in step and 
tempo with the times. Harry contributed to the de- 
lights of the reminiscence hour and reminded us of 
the fact that he was once connected with an outdoor 
advertising company in Chicago. 


Charlie Ames, good-natured vice-president of Ames 
Supply Company, who makes his headquarters at the 
New York branch, used the telephone to make a brief 
visit. He returned to Chicago a few days after an 
earlier call because of the passing of his father, re- 
corded in Office Appliances for April. Charlie is a 
brother of A. R. Ames, president of Ames Supply Com- 
pany and uncle of Hazen Ames, who serves the com- 
pany in the capacity of sales manager. 


H. B. Taylor of Taylor Letter Company, Tulsa, Okla.. 
signed The Guest Book April 16. An ardent fisherman, 
Mr. Taylor came to Chicago to attend the meeting of 
the Izaak Walton League of which he is a member. 
Formerly engaged in the sale of office machines, a let- 
ter service now occupies most of his business activities. 


Gautier Thiében, his mind racing with business prob- 
lems, flew in from New York to tarry a while in our 
office and sign The Guest Book April 23. His visit was 
for a survey of market conditions here and in Can- 
ada. He is sales manager of E. Paillard and Com- 
pany, Ltd., of Yverdon, Switzerland. Brim full of 
energy and enthusiasm, he gradually relaxed, and, by 
references to Mestrovic’s Indian Warrior on Michigan 
Avenue, American novelists, and Greek mythology, re- 
vealed a rich diversity of non-business interests. He 
is a man one enjoys meeting and wishes to know more 
intimately. Toronto and Buffalo were scheduled for 
his next stops before sailing from New York April 29. 
Further notice of Mr. Thiében’s visit appears elsewhere 
in this issue. 
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New Building of 
Proveedor de Ofici- 
nas, S. A.. built in 


> 


PROVEEDOR DE OFICINAS COMPLETES NEW 
BUILDING 

The Proveedor de Oficinas, S. A., office equipment 
and supply house of Mexico City, has completed its 
handsome new building in time to stage a month-long 
celebration of the company’s tenth anniversary. 

The new structure is located in the most central part 
of Mexico City and directly in front of the National 
Theater, known as the Palace of Fine Arts. The build- 
ing provides 5,000 square feet of floor space, sufficient 
to house all departments of the big business. 

With the new home completed, the entire firm, 
headed by President Floyd D. Ransom, celebrated the 
tenth anniversary of the founding of Proveedor de 
Oficinas throughout April. Everyone connected with 
the business strove to reach a sales total which would 
set a new record. The goal was fifty times the volume 
of business done in the first month of operation ten 
years ago. 

The new structure will stand as a monument to the 
enterprise and initiative of Mr. Ransom who founded 
the company in a modest way in April, 1926, and in a 
decade has built it into one of the most complete and 
inspiring office equipment houses in the Republic of 
Mexico. 

The Proveedor de Oficinas operates six modern 
branch offices in the principal industrial and commer- 
cial centers of Mexico, and Mr. Ransom does not hesi- 
tate to attribute much of his steady success to these 
branches. 

Among the many lines handled by the company are 


George R. Stein, of 
Stein Brothers Man- 
ufacturing Com- 
pany Ine., Chicago, 
Takes Time on a 
Busy Trip to Con- 
fer with Himself. 
Known and Liked 
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Mexico City Marks 
Decade of Business 
Achievement. 


the Underwood typewriter, Allsteel furniture, Monroe 
calculating machine, Ditto reproducing machine and 
the Ohmer cash register. 

——_—_—_ 


REMINGTON RAND PROMOTES SALES EXECUTIVES 
A. H. Saunders, district manager in Youngstown, O., 
since 1935, has been made branch manager. The pro- 
motion was earned by earlier successes in Jamestown 
and Altoona, four years of good work as a salesman in 
Youngstown, and a year as branch manager. 

R. E. Guyre, who twice won the W. H. Mathews Cup 
for achievement, as branch manager in Salt Lake City, 
has been appointed branch manager at Spokane. For- 
merly he served at Los Angeles, San Bernardino, and 
Sacramento. He will be succeeded at Salt Lake City 
by B. W. Blackwell, who has been promoted because 
of unusual success as senior salesman since 1932. 

—_<>__—__ 


WELDON ROBERTS COMPANY PUSHES EXPORTS 

Mr. Weldon Roberts, founder of the Weldon Roberts 
Rubber Company, Newark, and Chairman of the For- 
eign Trade Committee of the Newark Chamber of 
Commerce, is serving, together with his son, Garrett 
Roberts, president of the Foreign Trade Club of New- 
ark, in promoting National Foreign Trade Week, which 
is sponsored by the Chamber of Commerce of the 
United States and the American Federation of Foreign 
Trade clubs. The principal exporting cities of the 
country will participate in this movement to further 
the export of American-made merchandise. 


for His Cheerful- 
ness and Personal 
Services, He Is Ac- 
tive in Aiding Sales- 
men and Dealers to 
Move Modern Zip- 
per Portfolios. 
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POST-A-LETT SCALE NOW SOLD EXCLUSIVELY 
BY AUTOPOINT 

The Exact Weight Scale Company, Columbus, Ohio, 
manufacturers of the Post-A-Lett, pen size scale, has 
announced that the Autopoint Company of Chicago, 
nationally known mechanical pencil manufacturers, 
has been given exclusive sales rights for both the 
domestic and foreign markets. 

“Post-A-Lett” is a postal scale in the form of a foun- 
tain pen, especially handy for carrying in the pocket. 
It functions for any mailing piece in weight from an 
ounce to half a pound. It is available in attractive 
combinations of ivory with orchid, green, red, light blue 
and black, also solid black. 

“Post-A-Lett” is intended for use in the home, in the 
office and wherever small articles must be weighed 
with precision. The fact that it can be carried in the 
vest pocket with fountain pen and pencil makes it con- 
venient for salesmen. 

“Post-A-Lett” was introduced in July, 1935, and it 
has been sold chiefly through stationery, gift, jewelry 
and department stores. The domestic sales have al- 
ready been substantially increased under the Autopoint 
Company’s distribution and it is expected that foreign 
sales will reach a high point through dealers in many 
countries who have the agency for the Autopoint Com- 


any’s lines. 
pany’s lin 


HOELSCHER COMPANY OPENING 
FEATURES BUSINESS SHOW 
Staging a gala opening at its new establishment at 
210 Franklin street at Huron, Buffalo, N. Y., the Hoel- 
scher Stationery Company, Inc., presented a four-day 
Business Show last month. 
The double event began on Wednesday, April 15, with 


How a Wichita, Kansas, Dealer Effec- 
tively Tied-up National “Eye-Ease” Ree- 
ords with a Local Campaign on “Better 
Light—Better Sight.”—-The Goldsmith 
Book & Stationery Company recently 
presented this timely display. “Eye- 
Ease” records are made by the National 


Blank Book Company, Holyoke, Mass. 
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OFFICE APPLIANCES 


an interesting demonstration by Clarence Straubel, 
manager of the filing equipment and supply division of 
General Fireproofing, of the manufacture of steel files. 
The demonstration included a series of tests of the GF 
Super-Filer similar to those employed by the United 
States Bureau of Standards. 

On Thursday Ernest Child, vice-president of the W. 
H. Gunlocke Chair Company, delivered an address in 
which he analyzed a Gunlocke chair and gave several 
illustrations on woodworking operations and processes 
in the manufacture of modern office chairs. 

Mr. Gillis, of the Shelbyvilie Desk Company was 
also a speaker and described the various lines of his 
company. 

Louis M. Brown, assistant sales manager of the Eber- 
hard Faber Company, was the Friday night speaker 
and described the manufacture of pencils from graph- 
ite grinding to the final factory inspection. 

A large crowd of visitors were on hand for the closing 
events of Saturday, the last day of the show. 

The Saturday afternoon speaker was Don Grant, 
sales manager of the McMillan Book Company. Mr. 
Grant appeared at three o’clock to address the large 
crowd which was on hand to view the exhibits and 
witness the demonstrations. For more than an hour 
the speaker gave a highly interesting and instructive 
talk on the intricate details which go into bindery 
operations from board to metals and leather bindery. 

Saturday night witnessed the appearance of H. H. 
Suender, manager of the aluminum chair division of 
the General Fireproofing Company, who concluded the 
show with an interesting demonstration and talk on 
the fabrication and construction of aluminum chairs. 

Pictures and additional details will be presented in 
the June issue. 


EYESTRAIN 
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Enlarged and Remodeled Of- 
fice of the Indianapolis Branch 
of the Royal Typewriter Com- 
pany at 320 North Meridian 
street._-About the same time 
that the Indianapolis office 
was being remodeled the Royal 
branch at Philadelphia took 
new quarters in the office 
building at 1616-1626 Walnut 
street. The new location is so 
arranged that the company’s 
trucks can drive up an incline 
to the service department five 
floors above the ground. Frank 
Hasslett is manager of the 
Philadelphia branch, 
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Shaw-Walker “Built Like a Skyscrap- 

er” Steel Equipment in the Offices of 

Coan & Bunnell, Inc.. New Haven, 

Conn.—At right is a general office 
view. 
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COMPANY CHOOSES SHAW-WALKER PRODUCTS 

Steel desks and counter files of the Shaw-Walker 
Company’s “Built Like a Skyscraper” line, were chosen 
recently by Coan & Bunnell, Inc., large insurance firm, 
when it moved into new offices at New Haven, Conn., 
last month. 

The installation was planned and executed by Brad- 
ley & Scoville, exclusive Shaw-Walker dealers in that 
city, under the supervision of R. I. Cowles. 

etic 
OHIO PASSES FAIR TRADE ACT 

Based on the principles incorporated in similar leg- 
islation in California, a new Fair Trade Act has re- 
cently been passed by the Ohio State Legislature and 
signed by Governor Martin L. Davey. 

The Act, which was passed into law after consider- 


At the Signing of the Ohio Fair Trade 
Act by Governor Martin L. Davey, at the 
Executive Office in Columbus, Ohio. 

Surrounding the governor are retail mer- 
chants of Ohio, including William R. 
Diehl, president of the Ohio Stationers 
Association, and R. Reid Vance, execu- 
tive secretary. Mr. Diehl is president of 
The Diehl Office Equipment Company of 

Columbus. 
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A Coan & Bunnell, Inc., Private Office, 
Shaw-Walker Equipped. 





able effort on the part of the Ohio Stationers Asso- 
ciation, is described as legislation “to protect trade- 
mark owners, distributors and the general public 
against injurious and uneconomic practices in the dis- 
tribution of articles of standard quality bearing a 
trade-mark, brand or name.” 

Like the California act, the Ohio law contains as its 
two principal clauses the following: 

(a) That the buyer will not resell such commodity 
at less than the minimum price stipulated by the 
vendor. 

(b) That the vendee or producer require any person 
to whom he may resell such commodity to agree that 
he will not, in turn, resell such commodity at less than 
the minimum price stipulated by such vendor or by 
such vendee. 
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CURRENT CORPORATION STATEMENTS 

Burroughs Adding Machine Company has declared 
a dividend of fifteen cents payable June 5 to stock 
of record May 2. (Philadelphia Inquirer, April 18). 

> # . 

National Cash Register Company and subsidiaries 
for year ended March 31, shows consolidated net profit 
$341,750, or twenty-one cents a share; for the same 
period last year net profit $196,775, or twelve cents a 
share. (New York Herald-Tribune, April 15). 

> . + 

Underwood Elliott Fisher Company and consolidated 
industries for quarter ended March 31 showed net 
income of $828,661, or $1.17 a common share; for same 
1935 period net income of $719,043, or $1.01 a share. 
(New York Herald-Tribune, April 15). 

> > + 

A special meeting of the directors of Remington 
Rand Inc. has been called for April 21 to consider a 
plan recently approved by the executive committee 
for refunding the five per cent prior preferred and 
$6.00 preferred stocks. It is understood that the com- 
pany has already acquired more than $1,000,000 of 
these preferred stocks and is continuing acquisition 
in the open market for retirement. 

As of March 31, 1936, the end of the company’s fiscal 
year Remington Rand Inc. had cash on hand of more 
than $7,000,000. (New York Sun, April 18). 

a 7 > 

Domestic orders of Remington Rand Inc., for the 
month of March showed an increase of forty per cent 
over the corresponding month of 1935, according to 
James H. Rand, Jr., president. This represents the 
largest percentage increase in domestic orders over the 
like period of a preceding year in the last two years. 
Although reports from foreign offices are not yet com- 
plete, indications are that foreign sales also are sub- 
Stantially higher than a year ago. (Chicago Daily 
News, April 8, 1936). 

> > > 

Pitney Bowes (Postage Meter) has declared a divi- 
dend of eight cents quarterly May 15 on stock of rec- 
ord May 1. (Chicago Daily News, April 14, 1936). 

> > > 

Directors of Remington Rand Inc., today voted to 
resume dividend payments on the common stock by 
declaring a quarterly payment of fifteen cents a share 
in cash and one per cent in stock. The last previous 
payment was forty cents a share, made January 1, 
1931. 

The company also started cash payments on the 


six per cent preferred stock with a quarterly cash dis- 
bursement of $1.50. Last summer a semi-annual pay- 
ment of $3.00 was declared, payable in five per cent 
prior preferred stock. A regular quarterly cash divi- 
dend of 3114 cents was also declared on the five per 
cent prior preferred stock. All of the dividends are 
payable July 1 to stockholders of record June 10. 

Announcement was also made of the retirement of 
8,700 shares of five per cent prior preferred stock, re- 
cently acquired at an average price of $24.16 a share, 
and a total of 13,400 shares of six per cent preferred 
stock bought at an average price of $95.90. The com- 
pany intends to continue by purchase or call additional 
preferred shares, it was stated. 

The board also approved a plan for refunding the 
present preferred into a new issue bearing a lower 
dividend rate. Details of the plan will be announced 
soon. (Chicago Daily News, April 12, 1936.) 

> 7 > 

W. A. Sheaffer Pen Company had a net profit of 
$519,671, or $3.13 a common share for the year ended 
February 26, 1936, the largest since 1931, according to 
the annual report mailed to stockholders yesterday. 
This compares with $432,715, or $2.56 a share in the 
preceding year. Current assets as of February 29 last 
amounted to $2,369,137, including cash of $936,573, and 
current liabilities of $393,616, against $1,954,682, $758,- 
075 and $254,711, respectively a year earlier. 

Business for 1936 is showing a substantial increase 
over the corresponding period of 1935, the report said. 
(Chicago Daily News, April 16, 1936). 

7 * * 

The W. A. Sheaffer Pen Company has declared a 
dividend of $1.00 a share payable April 15 to stock 
of record March 20. (Chicago Daily News, April 15, 
1936). 

> > . 

Thomas J. Watson, president of International Busi- 
ness Machines Corporation stated at the annual stock- 
holders meeting today that the company’s business in 
the first two months of 1936 was ahead of any like 
period in its history. Profits in the first two months 
of the current year were about nine per cent ahead 
of the similar 1935 period after taxes. 

Shareholders approved an increase in authorized 
capital stock to 1,000,000 shares from 750,000. (Chicago 
Daily News, April 6, 1936). 

> . * 

Expanding domestic and foreign markets and the 
addition of a new low price model forecast another 
excellent year for the Addressograph-Multigraph cor- 
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poration the 1935 annual report indicated today. The 
report showed net profits of $829,755, compared with 
$465,829 in 1934. On a per-share basis 1935 earnings 
of $1.11 compared with sixty-two cents a year earlier. 
Equipment orders were twenty-two per cent higher 
than in 1934. (New York Herald-Tribune, March 30). 

7 7 * 

Net profits after taxes of International Business Ma- 
chines Corporation in January and February were the 
largest for any January and February in its history, 
Thomas J. Watson, President, informed stockholders at 
their recent annual meeting. Stockholders approved 
an increase in the authorized capital stock from 750,000 
shares to 1,000,000 shares of no par value. All directors 
were re-elected. 

A feature of the meeting was an informal summary 
by Mr. Watson of developments in the company dur- 
ing the twenty-two years in which he has been presi- 
dent. He pictured the company’s progress in the two 
decades during which the market value of the com- 
pany’s stock has increased from $2,500,000 to $136,696,- 
000 with the addition of but $3,600,000 new capital, and 
an increase in the number of employees from two hun- 
dred and thirty-five to more than nine thousand. He 
brought out by figures the advance in the valuation 
which showed profits accruing to stockholders in the 
last sixteen years at the ratio of eighty to one. 

Mr. Watson named his annual income during the 
entire period, his present salary and his percentage of 
net profits after dividends of six dollars a share had 
been paid on the stock outstanding at the end of 1934. 
He also mentioned that the government now takes in 
taxes a little over sixty per cent of his income. 

Mr. Watson referred to the influence of the various 
schools attended by salesmen, factory employees, fore- 
men, executives and “everybody in the business.” He 
also mentioned the fact that in the last two and one- 
half years the company has reduced working hours of 
factory employees from forty-eight to forty per week, 
have increased the average pay for these employees by 
$3.49, and are now and for several months have been 
“manufacturing our goods at a lower cost than we did 
on a longer working week and a lower wage.” 

At the close of the meeting, the stockholders unan- 
imously adopted a resolution of appreciation and confi- 
dence in his leadership. 

* * * 

L. C. Smith & Corona Typewriters, Inc., has com- 
pleted plans for refunding its outstanding debt at a 
lower rate of interest through the retirement of out- 
Standing bonds and bank loans by the issuance of new 
debentures. The issue will be underwritten and offered 
by a syndicate composed of Shields & Company, F. 
Eberstadt & Company, Inc., and Bioren & Company. 

The six per cent sinking fund gold bonds of the 
L. C. Smith & Brothers Typewriters, Inc., outstanding 
in the amount of $969,700, will be called for redemp- 
tion at 101% and interest on May 1 under the plan. 
They were issued in the amount of $1,031,100 in 1934. 
The seven per cent bonds of The Miller-Bryant-Pierce 
Company, a subsidiary, will also be retired. 

In 1903 the original L. C. Smith & Brothers Type- 
writer Company was organized; the present corpora- 
tion was formed in 1924, and in 1926 it acquired the 
Corona Typewriter Company, Inc. There are five plants 
in the United States and one in Canada. (New York 
Herald-Tribune, March 30). 

* * * 

Wilson-Jones Company has declared a dividend of 
$1.00 May 1 to stock of record April 24. (Chicago Daily 
News, March 24, 1936). 
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DONOVAN TO HEAD UEF ADDING MACHINE 
DIVISION 

James D. Donovan, whose record includes fifteen 
years with the company, last month was appointed 
sales manager of the Underwood Elliott Fisher Com- 
pany adding machine division, according to an an- 
nouncement of Vice-president M. S. Eylar. 

Mr. Donovan, who was formerly sales educational 





J. D. Donovan 


director of the company, joined UEF as a salesman at 
Oswego, N. Y., his native city. From that office he 
was later sent to Cedar Rapids, Iowa, where he assumed 
the post of salesman and territorial manager until 
1926 he transferred to the home office of the Sund- 
strand Adding Machine Company at Rockford, Ill. 
There he carried on sales promotion work covering the 
complete line of Sundstrand adding and accounting 
machines. 

In 1927 the Sundstrand and Elliott-Fisher interests 
were merged and Mr. Donovan was transferred to sales 
educational work. In 1929 he was named sales educa- 
tional director, a post he held until his latest promo- 
tion. 








EXCUSE OS, Fi ere 





THE RIGHT CUT BUT THE WRONG CAPTION 

On page thirty-five of the April issue of Office Appli- 
ances in the “New Machines and Devices” columns, 
there appeared an illustration of a new handle manu- 
factured by the All-Steel-Equip Company of Aurora, 
Ill., for its line of new lockers. 

Through an error in composition, the illustration was 
accompanied by a caption which read as follows: “New 
Handle For Storage Cabinets of the All-Steel-Equip 
Company.” The caption, of course, should have re- 
ferred to the company’s new locker line. 

Office Appliances regrets this error and takes this 
opportunity of correcting the mistake. 


——@——_ 


INACCURACIES IN APRIL OBITUARY ITEM 

An item on Page 133 of the April issue of Office 
Appliances recorded the passing of Chester Segersten. 
Unfortunately his connection with the stationery trade 
was misstated. Mr. Segersten was manager of the 
commercial stationery department of Stromberg, Allen 
& Company instead of Cameron, Amberg & Company, 
Chicago, Ill. In listing the surviving members of the 
family we referred to Roy Segersten as a son. He was 
a brother of the late stationery business manager. 

Apologies are offered for this inexcusable blunder. 








MEETINGS—CONVENTIONS—DINNERS 


0. A. MANAGERS PARTICIPATE IN DICTAPHONE 
CELEBRATION 

Members of the Office Appliance Managers Associa- 
tion of Chicago were guests of A. E. Blackstone, dis- 
trict manager of the Dictaphone Sales Corporation at 
the regular monthly meeting of the association Friday 
evening, April 10. The reason for this special arrange- 
ment was that the Chicago branch of the Dictaphone 
Sales Corporation held open house for two days— 
Thursday and Friday, April 9 and 10 from about noon 
to nine-thirty in the evening. The Office Appliance 
Managers mingled with the other guests during the 
first part of the evening, enjoying the refreshments 
provided and inspecting the remodeled Dictaphone 
quarters. 

For a little over an hour, later in the evening, the 
members of the association discussed, under the leader- 
ship of President W. D. Lawrence, the subject, “Value 
of Sales Meetings and How Often They Should Be 
Held.” Appropriately the discussion was held in the 
Dictaphone salesmen’s room. Each member contrib- 
uted to the meeting by telling of the methods used by 
his own organization. 

During the evening, it was unanimously decided that 
the next meeting, the final evening gathering of the 
year, would be one to which the managers would take 
their salesmen to listen to an address by a prominent 
Chicago business executive. 

— 
CHICAGO TYPEWRITER MEN GUESTS OF 
AMES SUPPLY COMPANY 

More than one hundred typewriter and office machine 
dealers and members of their staffs responded to the 
invitation to be guests of the Ames Supply Company 
at Harry’s New York Cabaret, Chicago, on the evening 
of April 16. This gathering took the place of the reg- 
ular monthly meeting of the Chicago Typewriter 
Dealers Association. 

By six o’clock the crowd began arriving and within 
an hour the hundred mark was reached and everyone 
had had an opportunity to enjoy the pre-dinner re- 
freshments. 

After the food had been served and enjoyed, the 
crowd joined enthusiastically in a rising vote of thanks 
to the Ames Supply Company for the good time already 
experienced and for the enjoyment that was antici- 
pated for the remainder of the evening. With some 
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Guests of the Ames Supply Company at Harry’s New York Bar, April 16, 1936. 


little difficulty L. M. Albright, president of the Chicago 
Typewriter Dealers Association, obtained ascendency 
over the exuberant spirits and announced that the 
Shipman-Ward Manufacturing Company would be 
host at the meeting next month. Following this highly 
approved announcement, Mr. Albright introduced Otto 
Kretchmer, president of the Peerless Key Company, 
who responded briefly. Five out-of-town dealers 
proved to be among those present. They were Messrs. 
Smith of Minneapolis, Stemp of Madison, Shannon of 
Appleton, and Hooker and Smith of Indianapolis. 

Appropriately, A. R. Ames, president of the company 
responsible for the evening of pleasure, was called 
upon. Prefaced by some humorous comments, he re- 
marked that when what one gives is enjoyed, the giver 
also shares in the pleasure. As he resumed his seat, 
the assembled office machine men applauded enthu- 
siastically. 

The rest of the evening was given over to entertain- 
ment. First a magician bewildered those present by 
feats of legerdemain. Revealing none of his secrets, 
he retired and his place was taken by the entertainers 
of the regular floor show of Harry’s New York Cabaret. 
The evening was voted unofficially but unanimously 
a complete success. 


—~>— 


CANADIAN STATIONERS MEET 


The Stationers’ Guild of Canada held its third an- 
nual meeting April 20 and formulated plans for the 
coming year. 

Indications derived from officers’ reports show sub- 
stantial growth and improvement in the organization. 
The treasurer’s statement revealed a healthy and sat- 
isfying financial condition. Territories across the en- 
tire country are now represented in the growing mem- 
bership, and effort is being made to increase it further, 
particularly by bringing home to more dealers the ad- 
vantages offered them by the association. Election 
returns and subsequent appointments showed that 
no change is desired in officers, the entire board of 
directors being re-elected, and the same appointive 
officers being retained. 

Several new lines of merchandise were added to the 
list of sure-profit commodities during the past year, 
and new support is being given to the policy of con- 
sumer prices established and controlled by the manu- 





The gathering took the place of the 


regular meeting of the Chicago Typewriter Dealers Association. 





AND THE 


GOOSE HONKS 
HIGH 


When words are given wings by the 
Mimeograph, they are sure to go places and 

do things—for the Mimeograph is the one 
all-purpose duplicator, capable of turning out 

in record time, and at low cost, almost any 
form of communication aimed at business bet- 
terment. It is this all-purpose duplicator, with 

its complete and nation-wide service equip- 
ment, that has been an important factor in many 
a present business upswing. For latest particu- 
lars, write A. B. Dick Company, Chicago, or see 
your classified telephone book for local address. 











“For The Love of 
Pete, Here They 
Are.”—Pete, in this 
instance is P. H. 
“Pete” Verstegen, 
president of the 
Verstegen Printing 
Company, Sioux 
City, Towa, who 
was recently ten- 
dered a banquet 
and a month-long 
sales drive by his 


facturers as a means of assuring both producers and 
dealers of dependable business. 

At an open trade dinner meeting in the evening, Don 
Henshaw, author of the radio feature “Forgotten Foot- 
steps” and formerly program director of WIOD, Fia., 
was guest speaker. He delivered an inspiring address 
on cooperation, drawing on convincing personal ex- 
periences to point his ideas. 

Another stationery trade convention similar to the 
First All-Canada Stationers’ Convention of last Octo- 
ber may be held. A committee is at work determining 
possibilities. 

——_ ~+._—_—__ 


ILLINOIS CARBON DEALERS HOLD MEETING 


Meeting of the Illinois Carbon Paper and Inked Rib- 
bon Association was held at noon April 7 in the Green 
Room of the Hamilton Club, Chicago, with a large 
crowd of dealers in attendance. 

The guest of honor and principal speaker was E. D. 
Roberts of the E. D. Roberts & Company, who spoke 
at length on the uses of various carbon papers and rib- 
bons with reference to special conditions under which 
they are used in different types of offices. The address 
was interesting and instructive. 

President Fred W. Neely congratulated the various 
chairmen and committees on the fine work they have 
been doing during the first three months of the year 
to which is attributed a greatly increased attendance 
at the meetings and the securing of a large number of 
new members. 

The next meeting of the Association will be held at 
six thirty P. M. on May 5 in the Green Room of the 
Hamilton Club. The speaker for this occasion will be 
Howard Rotherick, of the Old Town Carbon & Ribbon 
Company, who recently returned to Chicago following 
a business trip through California and other western 
states. 

———_<g——___. 
WHOLESALERS’ CONVENTION 

Featured by a large Merchandise Show and a host 
of entertainment events, the twenty-first annual con- 
vention of the Wholesale Stationers Association will 
be held in Detroit, Mich., on May 25, 26 and 27. The 
exhibits of the show will include in addition to sta- 
tionery, other lines suitable for the wholesale trade 
including games, novelties and gifts. 

Headquarters for the conclave will be established in 
the Hotel Statler where arrangements have been made 
for the taking over of an entire floor as well as a ban- 
quet room, committee rooms, meeting rooms and an 
exhibit hall. 
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loy al staff, headed 


by E. L. Isaakson 
who coined the 
phrase “For The 
Love O’ Pete,” 


when he fired the 
gun which started 
the biggest sales 
drive in the history 
of the company. 
“Pete” is standing 
at the far end of 
the banquet hall. 


“FOR THE LOVE O’ PETE” 


With the above slogan as its battle cry, the entire 
sales force of the Verstegen Printing Company, 615 
Douglas street, Sioux City, Iowa, last month staged a 
successful and far-reaching sales drive in honor of the 
fiftieth birthday of P. H. “Pete” Verstegen, president 
of the firm. 

The campaign was conducted without the knowledge 
of Mr. Verstegen and on proportions never before at- 
tempted. Mailing pieces, circulars, windshield and win- 
dow stickers, and large folders were printed in black 
and red on white and were circulated everywhere. Each 
of these numerous advertising pieces, regardless of size, 
bore the inscription “For the Love o’ Pete,” and “Hon- 
oring Our President, P. H. ‘Pete’ Verstegen.” 

The busy officials and sales staff members of the firm, 
however, took time out during the drive to stage a 
president’s banquet for Mr. Verstegen at the Warrior 
hotel, on the evening of April 10. This event opened at 
six-thirty with a reception and registration which was 
followed by a message of congratulation to President 
Verstegen by Lloyd A. Marousek and a talk on “Selling 
Technique” by Dwight Steele. Other speakers who pre- 
ceded the response by President Verstegen were H. A. 
Jacobsen, D. W. Verstegen, J. P. Newton and E. L. 
Isaakson. 

SEATTLE DEALERS ISSUE TRADE-IN PRICE 
SCHEDULE 

Trade-in allowance schedules for all types of ma- 
chines, compiled by the Seattle Typewriter Dealers 
Association, were passed out to members attending the 
April 7 meeting. Additional copies may be obtained 
by other members in the state, or other states, for 
fifteen cents each by ordering from Secretary Edward 
N. Phelan of the Seattle Chamber of Commerce. 

President Roper called members’ attention to the 
rental schedule situation as pertaining to federal in- 
stitutions. Mr. Eylar agreed to bring a manufacturer’s 
regulation relative to this matter to the next meeting. 

Listing of trade-ins on pawnshop detail reports was 
called to the attention of the group by Don Johnson 
of the Washington Typewriter Company. New ma- 
chine dealers have failed to make such reports, despite 
a local ordinance making it imperative to list all trade- 
ins, Mr. Johnson declared. Secretary Phelan was in- 
structed to call the pawnshop detail regarding the en- 
forcement of this statute. 

The matter of a codperative wholesale house to take 
care of all skate machines handled by salesmen of all 
typewriter manufacturers in Seattle was discussed at 
length by the members. It was suggested that it might 
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Shown here are a win- 
dow display designed for 
a Corona machine, and a 
current magazine adver- 
tisement. Corona’s maga. 
zine list reaches about 
sixty million readers per 
snsertion. 
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CORONA 


Corona develops good habits, of 
life-long importance —clear think- 
ing, neatness, industry, speed — 
each a stepping-stone to success. 

Use Corona—in school, in col- 
lege, in business, in personal work. 


It’s easy to operate, and easy to 


finance —as little as $1.00 per week 
will buy a Corona! 





L C SMITH & CORONA TYPEWRITERS INC 
Desk 4, 705 Bast W Sereet, 
Syracuse, New York. 

Please send me free copy of bookle: © All 
Corona models 
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...and many a 
sale has started 
with Corona’s 
advertising! 


LC SMITH & CORONA TYPEWRITERS INC 
191 Almond Street, Syracuse, New York 
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be possible to combine with the wholesale operation 
the sale of parts from offline and discontinued models. 

Attendance at the semi-monthly meetings has shown 
a healthy increase and efforts are being made to get 
out a larger crowd each month. 

Practically all members reported a good Easter busi- 
ness this year, both in new portables and used or re- 
built standard models. 

Mr. Johnson stated that his firm enjoyed a nice in- 
crease during March. It was attributed mostly to a 
new location at 1014 Second avenue. 

Among visitors in Seattle last month were J. C. 
Tracy, factory representative 6f the Fibroin Stencil 
Corporation of Jacksonville, Fla., and Mr. Huff of the 
Stenno Carbon & Ribbon Company, Portland, Ore. 
Both visitors declared their business showed substan- 
tial increases and a larger Spring turnover was already 
materializing.—JCJM 

N. Y. STATIONERS ISSUE GOLF SCHEDULE 

The New York Stationers Golf Association got away 
to a flying start on Tuesday, April 21, when a record 
number of members met at the Yountakah course for 
the opening tournament and lunch and dinner at the 
clubhouse. 

With the opening of the season it was announced 
that the “Class C” membership has been eliminated 
and that from now on the association membership will 
be divided into two classes—A and B. 

At the same time it was explained that only four 
prizes will be distributed during each tournament, two 
for each of the two classes, with no prizes allowed for 
guests except at the final tournament. 

Four cups have been donated for the season by the 
following: Eberhard Faber, for Class A, Arthur Bain- 
bridge, for Class B, Morris Popper, for the member 
showing the greatest improvement in his game during 
the season, and John B. Kemp, for the member with 
the greatest attendance record at the competitive tour- 
naments during the season. 

The balance of the season’s program is as follows: 


Date Course Host 
| er | re George Fairchild 
_ > ae PUNE bcc ceuscavss H. Price 
June 2.. — UU eee T. R. Rudel 
Se: BBs 6's wa Mountain View.......... W. Whittemore 
July 7. .. Scarsdale ..... .. .G. Fairchild 
July 21. .Knickerbocker . ....L. Tavernier 
August 4.....Queens Valley.......... L. McCready 
August 18....Hackensack .. .. .L. Tavernier 
Sept. 1 .Pelham Club... ..W. Whittemore 
Sept. 15 .. Englewood ... .. J. Neary 
ee Wheatley Hills. . .J.R. Brundage 
Oct. 20. .Richmond Country. . .F. G. Huber 


—_— ae 
CLEVELAND DEALERS ELECT OFFICERS 


The Cleveland Typewriter & Adding Machine Dealers 
Association held its annual meeting and election of offi- 
cers at the Hotel Allerton, on April 14. 

Those elected to office for the current year were: 
President, A. W. Schlect, Typewriter & Supply Com- 
pany; Vice-president, Clyde Metzger, Cleveland Type- 
writer Company; Treasurer, Walter Kuehl, Wirtshaft- 
ers, Inc., and Secretary, George Sherlock, East Side 
Typewriter Exchange. 

The retiring president, I. Dawson, was presented with 
a handsome shaving kit by Jack Kenny, a former presi- 
dent on behalf of members as a token of their appre- 
ciation. Mr. Dawson gave a short talk in which he 
made suggestions for the good of the association, and 
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President-elect Schlecht also outlined a tentative pro- 
gram for the coming year, stressing the need for close 
coéperation of all members. Mr. Schlecht has been the 
secretary of the association for the past six years and 
has been largely instrumental in making the organiza- 
tion function smoothly. 

An invitation was extended to William McBurney, 
the association’s first president, and formerly manager 
of the American Writing Machine Company, to be pres- 
ent at the meeting. He was in town on a visit from 
California, and wired that while he could not attend, 
he would make it a point to be present at the next 
meeting. 

There was a discussion on the advisability of keeping 
rentals at their present levels but no decision was 
reached. Plans for an outing a little later on were also 
talked over.—AED 

i 
O’CONNELL IS GUEST OF N. Y. SQUARE CLUB 


Mort O’Connell, formerly associated with the Water- 
man Pen Company for many years and now sheriff of 
Bergen County, N. J., last month was the guest of honor 
and principal speaker at the monthly meeting of the 
Stationers Square Club of Greater New York No. 576. 

A record crowd turned out for the combined meeting 
and dinner which was held in the Governor Clinton ho- 
tel on the evening of Thursday, April 16. The meeting 
was designated as “Mort O’Connell Night.” 

Sheriff O’Connell has been prominently identified 
with the Masonic organization since he began his ca- 
reer in the office specialty industry and for many 
years was the chief coach and arranger in the many 
amateur theatrical shows sponsored by the Club. 

Prior to the address of Sheriff O’Connell, the meeting 
listened to a speech of Dr. Harris K. Cohan, superin- 
tendent of the Hasbrouck Heights hospital and state 
liaison officer between the New Jersey Masons and Elks 
and the associations aiding crippled children in the 
state of New Jersey. 

Among the guests were Daniel J. Carlock, deputy 
chief of department, New York City Fire Department; 
Russell Binder, advertising manager, Bergen Evening 
Record, and a delegation from the L. E. Waterman 
Company, headed by C. S. Waterman, Jr. 

Before the meeting came to an end Sheriff O’Connell 
was presented with a bronze plaque by the visitors 
from the Waterman Company, expressing the senti- 
ments of Frank D. Waterman to his former export man- 
ager. Harry Yager, president of the club, then gave to 
Sheriff O’Connell an imprinted memorandum book as 
a token of the Square Club members’ esteem. 

i - - 


BOOKSELLERS MEETING ATTRACTS EXHIBITORS 


Thirty-five major companies of the industry have 
completed plans to exhibit their products at the an- 
nual convention of the Illinois Booksellers and Sta- 
tioners Association which will be held at Belleville, Il., 
May 5 and 6. 

Those whose booths will add to the attractiveness of 
Exhibition Hall are: 

Victor Safe & Equipment Company, Binney & Smith 
Company, The Scram Company, Eaton Paper Company, 
Hall Bros., Inc., F. S. Webster Company, Wallace Pen- 
cil Company, Levison & Blythe Company, National 
Blank Book Company, A. W. Faber, Inc., Southworth 
Paper Company, The Autopoint Company, A. C. Mc- 
Clurg & Company, Grosset & Dunlop, Graham Paper 
Company, The Globe-Wernicke Co., Heyer Corporation, 
Noesting Pin Ticket Company, The Wahl Company, 

(Turn to page 94, please) 





“It’s good business to 
sell the machine that 
the world is buying”! 


Again in 1935...as a matter of fact, for more than the 30th 
consecutive year...Underwood produced and sold more 
typewriters than any other manufacturer in the world. 

The answer is, of course, that year by year the 
Underwood Typewriter has offered more in speed, in 
writing ease, in durability and up-to-the-minute writing 
features. And depend upon it, the world’s preference for 
typewriters that bear the name, Underwood, has had its 
influence on the sale of Underwood Portables. 

Follow the road to bigger Portable profits by keeping 
pace, step by step, with the Typewriter Leaders of the 
World. Stock...display...push...sell the Underwood. It’s 
good business to sell the machine that the world is buying. 


UNDERWO 
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The Champion Keyboard in a Typewriter 
Selling for Less Than $50 


Typewriter-wise dealers have declared that the Universal represents the 
greatest Portable value of the day. It offersthe famous Champion Keyboard 
that everyone is talking about...a new longer line space lever...new 
and more readable centering and marginal scales ...and a new overnight- 
type carrying case. It retails complete for $49.50. Every Underwood 
Typewriter is backed by nation-wide, company-owned service facilities. 


Typewriter Division 


UNDERWOOD ELLIOTT FISHER COMPANY 
Typewriters Accounting Machines Adding Machines 
Carbon Paper, Ribbons and other Supplies 


ONE PARK AVENUE NEW YORK, N. Y. 


Sales and Service Everywhere 


Underwood Elliott Fisher Speeds the World's Business 


UNIVERSAL 
PORTABLE 
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@ One of the leading 
business thoroughfares 
in Pittsburgh's Golden 
Triangle —thousands of 
first floor and basement 
offices and store rooms 
were completely inun 
dated 





Unretouched photograph of another Heppen- © 
stall factory office taken after the flood 
Cleaned up-—it was found to be undamaged 
and was put back into immediate use 
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MAN River” ADDS TESTIMONY 
METAL OFFICE EQUIPMENT 


: 4] 
"Serves ad Survives 


* } 


Again the elements play havoc with the works of man... HepepensTaL. Company 





Homes—factories—oflices deluged. So quickly did the river 
rise——so much higher than anyone guessed—that millions in 
goods and equipment were totally lost. Fortunate, indeed, 
were those whose oflice equipment was not ruined.  For- warch 22,1936 
tunate, we say, but far-sighted, also, in many cases. Here 
again may the GF dealer tell of the remarkable performance oe 
of GF Metal Office Equipment which weathered the water ", 
for days and then went back into use unscathed. Never 

could factory tests, nor even years of normal use, so effectively 


Pirresveen ‘| Pa 


demonstrate the built-in stamina of GF Metal Office Equip- tees en factory offices here in Pitt 
ment. Submerged under twenty to thirty feet of water, 

covered with mud and debris, GF Steel Desks and Aluminum eer pay tie y ~~ 
Chairs survived to reward their owners with years of subse- nals: caeeeean Sex bo ene nee he eater ba: 


quent service. 


8 
Back IN USE AFTER 2 DAYS 
UNDER TWENTY FEET OF WATER 





e-Pre r 








The experience cited here is by no 
means an exceptional one. Connecti- 
cut, Massachusetts, Pennsylvania, West 
Virginia and Ohio all furnished ample 
proof that GF Metal Business Equip- 
ment withstands more abuse than the 
normal service for which it is intended. 
In the emergency, GF Metal Equip- 
ment has always proved its merit. In 
floods it does not warp, splinter or fall 
to pieces. In fires it reduces the com- 


bustible contents of a building and 





decreases hazards. It offers no haven 


Along the rivers, offices in plants as the Heppenstall office shown here, were to rodents, termites or bacteria 
completely submerged. Who would suspect from this unretouched photo- withstands the accidents of normal 
graph (taken after the water had subsided) that the equipment pictured had office service and always retains a high 
been completely submerged for 48 hours. re-sale value. 








METAL OFFICE EQUIPMENT 


“SERVES AND SURVIVES” 
THE GENERAL FIREPROOFING COMPANY, YOUNGSTOWN, OHIO 
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PANAMA 


‘Short Cut" 
BRONZE | 
SUPER-| 
CARBON | 


Quicker-Handling 
for 


SUPER-COPIES 






@  'ThesBODY. It lies flat and stays flat. Secretaries 
waste time wrestling with flimsy ruffled carbons. 





Copies fit for 
You 


It makes COPIES, not travesties. 
heads of departments. 


haven't time to pore over “treed” copies! 


clients, officers, 


PANAMA Super—like the canal—is built 


for heavy traffic. It lasts longer. Ideal for two to 


five copies and all secretaries. 





Ask your 
PANAMA man 


@ wew vora 








SEE the difference! 
weeeeee the old way \, 
— the long way, 


8,066 miles “‘out 
of the way.”’ 


the “short 
cut” through the 





CO ne ee a ly ae ee 


Panama Canal. 


-——* 
a 


- 
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MANIFOLD SUPPLIES COMPANY 


Manufacturers of 


PANAMA and BEAVER 
188 THIRD AVENUE BROOKLYN, N. Y. 
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(Meetings and Dinners— 
Continued from page 90) 
Rand McNally Company, Marsh Stencil Machine Com- 
pany, Jasper Office Furniture Company, Ace Fastener 
Company, Wilson-Jones Company, A. L. Burt Com- 
pany, W. A. Sheaffer Pen Company, Boorum & Pease 
Company, Automatic Pencil Sharpener Company, San- 
ford Ink Company, Neva Clog Company, Quality Park 
Envelope Company, G. J. Aigner Company, The Car- 
ter’s Ink Company, Associated Stationers Supply Com- 
pany and the P. F. Volland Company. 
ee 
WIS-ILL CLUB TURNS TO SUMMER SPORTS 
With its annual meeting and election of officers 


| safely behind, the Wis-IIl Club of Chicago is turning its 


attention to the summer sports program. 
Chief among those who are weighing handicaps and 


| schedules is Norman Pearce, Chicago representative of 


the Eberhard Faber Pencil Company. Mr. Pearce is 
chairman of the golf committee and it falls to his lot 
to arrange a series of events which will not conflict 
with the club member’s business activities—much! 

At the present writing Mr. Pearce has set July 10 as 
the date for the opening tournament, the course to be 
named some time this month, together with the bal- 
ance of the program. 

In the meantime Gordon Kickles, who represents the 
Globe-Wernicke Co., in the Chicago area, is completing 
arrangements for the Wis-Ill 1936 soft-ball team. Fur- 
ther announcements on this phase of the sport situa- 
tion will be forthcoming as soon as the team works out 
and is ready to take on ali comers. 

—__—<__—_—- 


NEW YORK STATIONERS REVEL AT CAFE LOYALE 

April 20 witnessed an enthusiastic gathering of 130 
members of the Stationers Association of New York, 
assembled at the Cafe Loyale for a dinner with profes- 
sional entertainment. Food and fun were but a prelude 
to the serious side of the evening, when George F. Grif- 
fiths, of Noesting Pin Ticket Company, Mount Vernon, 
N. Y., offered his address, “A Manufacturer’s Point of 
View.” He urged closer codperation between manufac- 
turers and dealers in the interest of both, and assured 
his hearers that the manufacturers would support the 
Association wholeheartedly in any progressive step. 
He stressed the fact that an organization is what its 
members make it, and urged his audience to continue 
their support of the organization in anticipation of 
future opportunities to serve the trade. 

——<—>_——_ 


KAUFMAN AND STOCKETT ARE OFFICERS OF 
GUILD 

At a meeting of the Stationers Guild of America 
held last month in Philadelphia, J. G. Kaufman, presi- 
dent of Lucas Bros., Inc., Baltimore, was elected vice- 
president of the Guild to succeed the late Theo. A. 
Steinmueller, former president of the same firm. At 
the same time W. E. Stockett, Jr., of the Stockett-Fiske 
Company, Washington, D. C., was elected a director, 
according to A. W. Williams, general manager of the 
organization. 

BRANCH OFFICE MANAGERS OF UEF WESTERN 

DISTRICT CONFER IN CHICAGO 

Under the leadership of Western District Manager 
R. B. Buswell, the Underwood Elliott Fisher branch 
managers in the eight states comprising the company’s 
western sales district, participated in a sales meeting 
at the Palmer House, Chicago, Saturday, April 1l. The 
discussion of sales activities and plans lasted through- 


MAY, 1936 95 


Increasing 
Art Metal 


Dealer 
Profits 


To Qi 
’ 

YOu ; 

‘ Nore . EL 

ne 
Ate Ler 
<¢ 5 

Lut ip Ne Slee 


fis B, :: OH; 


“Sine. § 


— —— 





@ There is real sales assistance in the The Art Metal agent not only has the 
helping hand offered by Art Metal in this line... one that meets every need of 
sales campaign portfolio. business, large and small...he also has 

It provides not only the plan, but also the benefit of constructive sales plans and 
the practical sales helps for locating the practical sales help. This is the combination 
prospect, developing the prospect, into a for greater profits in 1936. There are a 
sale, and maintaining contact for getting few territories in which the Art Metal 
the maximum share of the office equip- franchise is open to active office outfitters, 
ment business in each agency territory. Write our agency division for information. 


ART METAL CONSTRUCTION COMPANY - JAMESTOWN, NEW YORE 
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Splendid new de- 
signs, worthy of 
especial display. 
Take advantage 
of this profil 
opportunity. 


Jasper 

Chair 

Company 
new 

execulive 

office 

chairs 











\ 





Nw SPER, n> 


No, 878 






Take advantage of the growing demand for New Eagle Grain at list—Full Top Grain 
leather upholstered furniture in executive offices. slightly higher. A few of these fine chairs on 
These three chairs represent an extensive line of display in your store and in stock, will develop 
solid American walnut with steel framed spring extra worth while business. Catalog with full 
seat construction—genuine Dixie Vealskin and details and prices on request. 


JASPER CHAIR COMPANY 


JASPER, INDIANA 


REPRESENTATIVES 

Geo. A. Litchfield, Sales Mer James S. Fowls (Southern) S. H. MacDonald (West) 
3414 Euclid Heights Blvd 521 Lloyd Bldg., 

K. J. Freeman (Eastern Cleveland, Ohio Seattle, Wash. 

505 Fifth Ave... New York, N. Y — : 
E. W. Thomas (Southwest hand — \ y+ ong ) 
dayt Reach. F 6: rlen WOOK ve., Chicago 
Daytone Beach, Fle phone ROGers Park 3644) 

—  —_— ~ ae -_* —— — SS SS SEES 
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out the afternoon following a luncheon. Several home 
office executives were present as follows: H. J. Crewd- 
son, typewriter sales manager; Clyde Jungbluth, port- 
able sales manager and W. F. Oswald of the New York 


executive office. siiteiitiiag ite 


CLEVELAND STAMP MAKERS ELECT OFFICERS 

At the annual meeting of the Cleveland Stamp Man- 
ufacturers Association held last month, the following 
were elected to office for the current year: 

R. H. Seefried, Excelsior Stamp Works Company, 
president; Walter Tache, Royal Stamp Manufacturing 
Company, vice-president; J. L. Gilgan, Perfection Rub- 
ber Stamp Company, secretary; R. W. Smith, Royal 
Stamp Manufacturing Company, treasurer. 

Board of Trustees: S. S. MacIntosh, Metal Marker 
Manufacturing Company; M. C. Lederer, Acme Stamp 
Company; D. A. Miller, Dickey-Grabler Company. 

Rubber stamp division: Wilbur Taylor, chairman, | 
Taylor Bros. Company; Walter Tache, secretary. 

Metal division: George H. Bracht, chairman, Supe- 
rior Steel Stamp Company; J. B. Swartz, secretary, the 
Metal Marker Manufacturing Company.—AED 


cstitaitinaadel 
K. C. STATIONERS HOLD DANCE 

Members of the Stationers Social Club of Kansas} 
City attended a dance given at the Hotel Phillips on 
Saturday, April 18. George Mason, president of the 
organization, was the host, and he was assisted in stag- 
ing the event by Mrs. P. T. Jamerson, Mrs. Gordon 
Steinmetz and Mrs. George Bacon. 

The music was supplied by Ray Stinson’s orchestra, | 
and Norvell Slater, acting as master of ceremonies, 
played for group singing during intermission. 

Tentative plans have been made to hold a picnic on 
the afternoon of Saturday, May 21, further details of 
which will be given later. 

itieiiisdais 
N. Y¥. TYPEWRITER DEALERS 


The regular monthly meeting of the New York Type- 
writer & Office Machine Dealers Association was held 
at the Hotel Dixie on April 8 and was attended by a} 
large number of members. 

Several new members were introduced and listened 
to Frank J. Roderick, Lanston Monotype Company, the 
guest speaker of the evening, who gave some interesting 
pointers on adding machine salesmanship. 


oo 


SHIPMAN-WARD INAUGURATES NEW DEALER 
SERVICE 


As a means of eliminating guessing and thumbnail | 
tests, the Shipman-Ward Manufacturing Company, | 
4401 Ravenswood avenue, Chicago, last month com- 
pleted details of a plan whereby its lines of Super-plat- 
ens will be labeled according to grade of rubber and | 
make. According to James P. Ward, Jr., sales man- | 
ager of the company, the plan was inaugurated for the | 
benefit of dealers in their business negotiations with | 
customers. | 

Pointing out the various advantages of the new) 
method Mr. Ward said: | 

“Under this system service men will eliminate the | 
mistake of taking wrong platens on service calls, and | 
dealers can keep track of the various platens furnished | 
to customers by saving the labels previously attached | 
to them.” | 

A feature of the distribution plan, according to Mr. 
Ward, is a new oil proof cellophane wrapper of an | 


attractive green in which each platen will be sealed. 
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We all want Money for pretty much the 
same reason—to get things in life we 


| need and want. 


The House of A. W. Faber has prospered 
for many years—because it has always 
produced quality merchandise that the 
public wants. A. W. Faber Dealers 
have always prospered selling this 
merchandise. 


A. W. Faber Dealers are now earning 
generous profits selling our famous 5c 


| COLUMBUS Pencil. First, because it is 


far and away the best writing nickel 
pencil on the market. Second, because 
our policy of awarding protected dealer- 
ship insures protected profits, free from 


| abuse of cut-throat competition. It pays 


to be a COLUMBUS Dealer. It pays a 
rich harvest of nickels and dollars. 
Franchises are available in your terri- 
tory. Write for full information. 


Need we remind you that 
A. W. Faber also sponsors 
the world-famous “Castell” 
Drawing Pencil and Draw- 
ing Materials? 


AW. 








Order now from 
A. W. FABER, Inc. Newark, N. J. 
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Those Who Know -- - 
Select 


STEBCO 


Zipper Ring Binders 





Stebcos have always been recognized as the fin- 
est in ring binders. This year we have designed 
and developed a more complete line. Even the 
least expensive are made with the same pains- 
taking skill as the more costly types. Stebco 
Ring Binders are made in an assortment to fit 
every standard use and price range; irrespective 
of quality, are priced to meet all competition. 
Samples can be sent to you on memorandum 
for your inspection and approval, without obli- 


gation or cost. 

















Finest Quality. 
Priced to Meet Competition. 
Attractively Designed. 

Quick Turnover—Bigger Profit! 


A very complete line 


Stein Bros. Mfg. Co., Inc. 
564 W. Adams St. Chicago, Ill. 
Sales Rooms: 


New York—Empire State Bldg. . . E. R. Manning in charge 
San Francisco—833 Market St. . Herman Halper in charge 
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R. E. STEWART PROMOTED BY UEF 


M. S. Eylar, vice-president of the Underwood Elliott 
Fisher Company, has announced the appointment of R. 
E. Stewart as UEF sales educational director. 

Mr. Stewart, a native of Pittsburgh, attended Du- 
quesne University and the University of Pittsburgh. 
He started his business career with the Pullman Com- 
pany in that city. 

In 1915 he went into the accounting department of 
the McClintic-Marshall Construction Company where 
he rapidly rose to the position of auditor. 

Mr. Stewart’s office equipment experience started in 





R. E. Stewart 


1922. After selling business machines in Pittsburgh 
and Detroit he was called to the home office of the 
Sundstrand Adding Machine Company at Rockford, 
Ill., to take charge of sales of a new Sundstrand prod- 
uct, an accounting machine. Mr. Stewart had charge of 
the sales of this product throughout the United States, 
Canada and Mexico and traveled extensively in con- 
nection with the introduction of the new machine. For 
two years prior to the merger of Sundstrand and Elliott 
Fisher interests in 1927, he was manager of sales in- 
struction, which position he held until the formation of 
the Underwood Elliott Fisher Company in 1929 when 
he went into the sales statistical division as manager. 
He served continuously in this position until the time 
of his recent appointment. 

By reason of almost fourteen years in the office 
equipment field and his extensive travels on behalf of 
the Sundstrand organization, Mr. Stewart is widely- 
known among salesmen and dealers throughout North 
America. 


ST. LOUIS STATIONERS TO STAGE SALES CLINIC 


Dealer salesmen will be invited to a retail salesman- 
ship clinic and social meeting to be held May 18 by the 
Stationers Association of Greater St. Louis. It will be 
the first meeting of its kind and a special committee, 
headed by William Foshage, was appointed at the 
monthly meeting of the association April 20 at the 
Mark Twain Hotel to make the arrangements. 

Several authorities on retail selling will be invited to 
give brief talks and refreshments will be served, ac- 
cording to E. J. Mitchell, association secretary.—HB 

oe 
EVANSVILLE C. OF C. RE-ELECTS BOEHNE 

George Boehne, for many years manager of the 
Evansville, Ind., branch of the Burroughs Adding Ma- 
chine Company, has been re-elected president of the 
Evansville Chamber of Commerce for another year.— 
WBC 














Protect Your Repeat 


Folder Business 


Every month sees more dealer names added to the 
already large list of those who furnish their cus- 
tomers Weis Duo Top Filing Folders in place of 
the old style single top kind. Why? Because it’s 
easy to get the small extra price, once they have 
demonstrated the advantages of Duo Tops and they 
are giving their customers a little extra value for 
their money. They’re protecting their repeat busi- 
ness. Why don’t you start using Duo Tops to build 


up more business? It’s being done every day. 


Monroe Sf Cle” Michigan 





New York: 54-56 Franklin Street 


Chicago: Associated Stationers Supply Company Boston: Adams, Cushing & Foster, Incorporated 
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lank and printed card guides 
and indexes form that portion of your over-the-counter 
business which costs little to sell but carries a gen- 
erous profit. And it pays to concentrate on the Weis 
line, because it is complete enough to give you guides 
and indexes to meet the requirments of your trade; 
enables one to secure the maximum quantity discounts; 
and buying and shipping from one source saves you 
money in transportation charges. 


Weis Card Guides and Indexes are made in buff, blue 
and salmon colors in the better ‘‘Standard” grade and 
lower priced ‘‘Commercial” grade with plain and cellu- 
loided tabs and in grey pressboard with metal tabs. 
All carefully made and nicely packed for uniform 
display and appearance on dealers’ shelves. 


For dealer use we have attractive sample sets of card 
size guides which enable your customers to more easily 
and quickly visualize the material and appearance of 
Weis Card Guides. 

Again we suggest you concentrate on the Weis line 
and thus make savings in quantity purchasing and 
transportation charges. 
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x Cards 


\ hen you purchase those fast 
selling, low priced, plain and ruled index cards, do 
you buy here, there and everywhere and take a long 
chance on securing a satisfactory grade of material 
or do you buy from one source that has for years 


standardized on one good grade of stock? 


Your experience with your customers should be com- 
parable with ours with the trade—that it really pays 
to standardize on one grade of stock and forget the 
few cents difference in cost which might be obtain- 
able by shopping around and using job lots, thus ob- 
viating the necessity of ‘‘re-selling” your customers. 


In our “DG” grade of plain and ruled index cards 
we offer you a stock that is uniform in quality year 
in and year out, whether it be in the white or the 
three assorted colors and at a net per thousand price 
that remains nearly uniform and is very near to the 
prices asked for similar but not so good a card. 


We say it pays to standardize on quality from one 
source. If you haven’t been doing this, try the Weis 
line. Convenient card sample sets available for store 
and salesmen’s use are yours for the asking. 


The Weis Manufacturing Company 


Monroe, Michigan 
New York: 54-56 Franklin Street 


Chicago:— Associated Stationers Boston: Adams, Cushing & Foster, 
Supply Co. Incorporated 



































The Why of 
Our Plan of 
Alphabetical 


Subdivisions 


Did it ever occur to you that the manner 
in which Weis Alphabetical subdivisions are 
made is based on a method which experi- 
ence nas clearly demonstrated is more effi- 
cient than indexing which is made by the 
old style method of breaking up the alphabet? 


The natural breakup of the alphabet is 25 
division, placing the little used X YZ letters 
on one tab and adding a tab marked Mc. 
Therefore the second natural division is 
double the single or 50 division; the third 
75, the fourth 100 and so on into as many 
subdivisions as 4000, if required. 


But the most important feature of the Weis 
plan of subdividing the alphabet is what 
is termed the ‘‘Double Subdivision” method. 
Most old style methods place only one letter 
or breakup on a tab, therefore making it 
necessary to refer to the next tab to deter- 
mine how far the breakup has progressed. 
This old method is time-consuming com- 
pared with the Weis Double method, which 
places on one tab the letters showing the 


Monroe 


Sf Cle 


beginning and ending of a breakup. For 
instance, in a 100 subdivision, beginning 
with letter C, first tab shows CAA-CARM 
and the next tab CARN-CE, an arrange- 
ment of the alphabet letters which is much 
quicker to visualize and therefore more 
efficient than if one were compelled to go 
to next tab to identify the ending of that 
breakup. 


Another very important feature of the Weis 
method of tab indexing is that each tab is 
consecutively numbered, thereby enabling 
one to find by letter and file by number, 
a method that has been demonstrated as 
being quicker and more efficient than when 
the numbering is omitted. 


And all the letters, printed on the tab 
(except all above 500 are pasted) are large, 
clearly cut capital letters—another import- 
ant Weis feature. 


Equipped with this information a salesman 
has a distinct advantage in selling argu- 
ment when he is talking to his prospect. 


A study of these alphabet breakups is in- 
teresting and valuable and to aid you in 
analyzing these important features per- 
taining to filing, we have printed sheets 
showing the Weis plan of alphabetical 
subdivisions from 25 to 500. These val- 
uable sheets will be furnished free to Weis 
dealers. 


Michigan 





New York: 54-56 Franklin Street 


Chicago: Associated Stationers Supply Company 


Boston: Adams, Cushing & Foster, Incorporated 
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SAN BERNARDINO BUSINESS IN NEW HOME 
The Valley Typewriter Company, 488 Fourth street, 


San Bernardino, Calif.. is owned and operated by | 
He established his enterprise in | 


Charles L. Dometrius. 
1928, having but one mechanic to care for the require- 
ments of his trade. The business grew and now the 


Valley Typewriter Company is called the largest strictly | 


office and store machine business in San Bernardino 


AGENCY 


YNDERWOOD 


» TYPEWRITERS - 
VALLEY TYPEWRITER co. 
a boston Sole 


® TYPEWRITERS @& 


RENTED -- REF AMrReet 


TYPEWRITERS L MAKES ADDING MACHINES 


New Store of the Valley Typewriter Company 


county. The personnel now includes three mechanics, 
three salesmen and one bookkeeper, and Mr. Dome- 
trius. 

Before opening his Valley Typewriter Company Mr. 
Dometrius received his typewriter experience with the 
Remington Typewriter Company after graduation 
from high school. His first work was as junior sales- 


man in Riverside county; later he became manager | 


of the new Remington sub-office at El Centro. From 


this position he was made manager for the Remington | 


business in Riverside and San Bernardino counties. 
This connection continued until the Remington merger. 

Mr. Dometrius has spent his entire business career 
in the typewriter and adding machine field. 

The past two years Mr. Dometrius has had the 
agency for new Underwood typewriters and Sundstrand 
accounting machines in San Bernardino county. Dur- 
ing this period, he says, he made record sales of Un- 
derwood machines. 

The Valley Typewriter Company’s new store is said 
to be the finest of its kind east of Los Angeles. 
facilities are excellent, and on account of sky light 
illumination direct daylight is available during all 
working hours. 

— ese 
CIRCULAR FEATURES BURNS FURNITURE 

Dealing exclusively with Burns steel office furniture, 
a new and attractive colored circular has recently been 
issued to dealers by the American Automatic Electric 
Sales Company, 1033 West Van Buren street, Chicago. 
The circular is printed in black and orange on white 
and is amply illustrated with pictures of the Burns 
line of steel posture chairs, office side chairs, type- 
writer stands and filing stools. 





Shop | 


| 





| 











103 


They Staple and they Pin 


Good news from ACE headquarters . . . PILOT and CADET 
desk models now improved with wider, attractively styled 
base and with temporary anvil for pinning . . . Scope of 
service widened . . . Profit possibilities for dealers increased, 
but no increase in price . . . Think of it! Stapling and pin- 
ning machines of world-famous ACE quality, precision- 
built of heat-treated steel, and incorporating all the patented 
features that make for real stapling satisfaction, selling for 
no more than ordinary low-priced staplers! That’s Progress. 





STAPLING- 


PINNING The New PILOT 
ADJUSTMENT IS Loads 210 Sta- $ 00° 
FOOL-PROOF ples. Guaran- 4 
Flip the temporary an- | *¢¢ 5 years. Price Baum 
vil forward for pinning The New CADET 


.. + backward for stap- Loads 105 sta- $ 00° 
ling. Simple. Positive. ples. Guaran- 3 
Never a halfway posi- | ‘ed 3 years. Price =—_ 
tion and therefore *Prices Apply East of 
never any trouble. Rockies. 











Stapling Satisfaction at 


Lowest Prices consistent 


with ACE Standards 





Get Your Order in Early 
ACE FASTENER CORP. 


3415 N. Ashland Ave. Chicago, Il. 


THE WORLDS SEST STAPLING MACHINES 








104 


BUSINESS 


PROFITS 








NEW 
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Bind All Standard 
Forms with 
A € € ®@ 
COVERS 





BF2507 
BF 1903 


Sell 
A €¢ € © 
BINDERS 
for 
Columnar 
Pads 





Vi ADE in every sheet size. Every com- 
mercial center available. Binds one sheet 
or 2000! THE SMARTEST BUY ON THE 
MARKET. 

Give your customers a chance to give you a 
profit. Show them the ACCO COVER. 


* 
ACCO PRODUCTS, INC. 


39th Avenue and 24th Street, Long Island City, New York 


CANADA ENGLAND 
Acco Canadian, Ltd. Acco Co., Ltd. 
Toronto London 
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PACIFIC NORTHWEST NOTES 


A modern office, designed by a leading Seattle archi- 
tect and outfitted completely by Lowman & Hanford 
Company, office outfitters, stationers and printers in 
Seattle from earliest days, was thrown open for dis- 
play as a model office for business or professional men. 
Opened April 6, it remained a show spot for three 
weeks, demonstrating the most modern office furniture 
and furnishings. 

Business and professional men were extended a most 


| cordial invitation to view this display which revealed 


the newest modernistic office desk and chairs. The 
firm has created beautiful and efficient quarters for 
modern business executives where the highest type 
business may be transacted. The model office drew 
many to the exhibit at 502 Colman building. 

. > » 

Business of the J. K. Gill Company, of Portland, in 
the stationery and general office lines, has maintained 
distinct leadership of sales during the first quarter of 
the year, as compared to the first three months of 
1935, Richard Montgomery of the Gill organization 
stated to the correspondent for Office Appliances. In 
January such sales were around forty per cent ahead 
of January, 1935, while during February of the current 
year this lead was well maintained at about a similar 
level. In March, however, while slowing down to some 
extent, they were still twenty-five per cent ahead of 
the sales for March of the previous year. 

» * * 

Recapitulating its red ink sales, Lowman & Hanford, 
pioneer stationery and office supply firm of Seattle, has 
found that it has been steadily losing red-ink business. 
Checking over its sales this March, the L & H organi- 
zation has discovered that during 1935 it sold twenty- 
five per cent less red ink than during the year 1934 in 
the quart size bottles, while the pints were down ten 
per cent, the half-pints fifty per cent, and the small 
three ounce bottles twenty-five per cent. 

. > . 

Taking new and larger quarters, Margaret Vines has 
moved her fountain pen and greeting card shop to 
1516 Second avenue, Seattle. The new store has been 
rendered most attractive by the manner in which the 
newest greeting cards have been displayed. 

* * = 

William McCuish, who was formerly with the Mer- 
cantile Printing Company of Seattle, has joined the 
sales staff of A. E. Fransen Company, stationers and 
printers of Third avenue, Seattle. 

> > > 

Large stationery and paper contracts were awarded 
last month in Tacoma for supplying large quantities 
of both supplies to the school children of that Puget 
Sound community. The Tacoma School Board awarded 
the Tacoma Paper and Stationery Company a con- 
tract for $6,455.24, which included a whole carload of 
paper towels costing $2,655. Other large contracts 
awarded on behalf of the thousands of school children 
who will use the stationery in the class rooms as well 
as for home work, are to the Standard Paper Company, 
for $5,536.21; Howard C. Kinney, $596; The Stationers, 
Inc., $255.50; Pirret Book and Stationery Company, 
$243.40; C. B. Hilton Company, $181.70; Clint W. Lee, 
of Seattle, $180; J. F. Vissell Company, $156.85; Pioneer, 
Inc., $50.50; and A. Flanagan Company of Chicago, 
$44; making a total of $13,699.40 for the school sta- 
tionery and paper. 

. . * 

A beautification program is being carried out in the 

interior of the A. E. Fransen Company, stationers and 
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PRIDE in a job well done. PROFIT commen- 
surate with serving a customer completely and 
we ll. 

Che fine office installation, of which a typi- 
cal corner is pictured above, brought both to 
Zaiser’s, Shaw-Walker dealers in Des Moines. 

If you, too, want to know what it means in 
added pride and profit to fill all of your custom- 
requirements from a single line — the 
most complete line of office furniture, record 
protection equipment, filing cabinets, systems 
and supplies in the world — you should inves- 
tigate the Shaw-Walker exclusive dealer fran- 
cl ise 

Your city may be one of the few in which 
there is not a Shaw-Walker dealer already 
cashing in on this franchise. You can quickly 
find out by writing the New Business Depart- 
ment of this company 


crs 












* * * 

The Shaw-Walker Skyscraper Desk was se- 
lected by Maytag officials after exhaustive 
tests by purchasing committee and engineers, 


A NEW CUSTOMER FOR 





C-AISER: S 


for its comfortable roll-edge top, its adapta- 
bility to individual requirements, its sturdiness 
— “Built Like a Skyscraper.” 

That they might enjoy to the full the advan- 
tages of standardization, this company drew on 
the Shaw-Walker line for all of its other re- 
quirements — including Safes, Office Cup- 
boards, Free-Coasting Five-Drawer Files, 
Free-Coasting Card Files, Triple-Duty Counter- 
Files, Tabulating Card Files, Desk Companion 
Files, and a complete Tailor-Made Index for 
the general files. 

Every day the advantages of such standard- 
ization are bringing orders to other Shaw- 
Walker dealers — equipment for one-man 
offices and whole office buildings 


THE SHAW-WALKER Co. 


MUSKEGON MICHIGAN 

















@ FILING CABINETS — FIVE GRADES e@ TRANSFER FILES e@ FIRE-FILES — TWO 
LABELS e@ FIRE-PROTECTED DESKS AND TRAYS @ SAFES @ BANK SUPPLIES AND 
EQUIPMENT @ BOOKKEEPING SUPPLIES @ CARD RECORDS AND CARD INDEXES e@ LETTER 
FILING SUPPLIES @ SKYSCRAPER DESKS AND TABLES @ COSTUMERS @ WASTE BASKETS 
@ CHAIRS @ BOOKCASES — STEEL AND WOOD @ OFFICE CUPBOARDS AND WARDROBES 
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Smartly Styled Steel Office Chairs 


BEAUTIES TO LOOK AT, BEAUTIES TO SIT 
IN, LIGHT IN WEIGHT AND EASY TO SELL 


HE highly successful introduction of 

the Columbian Suite proves there is a 

genuine demand for steel office chairs 
that are luxuriously comfortable and beau- 
tifully designed. Many office appliance 
dealers are already well aware of this fact 
and as a result, are making real profits on 
the Harter Line. 
One reason the Columbian Suite is proving 
so popular is that here, for the first time, is 
rich styling in steel, the result of expert de- 
signing. Into this series is built the lifetime 
ruggedness of Harter steel construction, 
with less weight than found in comparable 
models of wood. Most important, this dis- 


tinguished line is very moderately priced— 
quality and style considered. 


Columbian chair frames are rigid, sturdy. 
All joints are electrically welded—neither 
bolted nor riveted—and cannot loosen with 
use. Satin smooth finishes are attained 
through the use of four coats of finishing 
materials, baked at high temperatures, in- 
suring great durability. 


Remember—with the Columbian Suite you 
can offer your best prospects something 
brand new and make money doing so. We 
will gladly send complete details—write for 
our dealer proposition. 


THE HARTER CORPORATION 


Manufacturers of the World’s Finest Steel Seating Equipment 
STURGIS, MICHIGAN 








MAY, 1936 


printers of Third avenue, Seattle. Walls are being re- 
finished and interior redecorated and arranged at this 
popular store. 


* * * 


Portable typewriters as gifts for the June graduate 
are being made the subject of new sales campaigns at 
this season by some of the leading office supply houses 
of Seattle and Spokane. Build-up prior to mid-June 
commencement when graduation gifts are in order in- 
cludes fascinating window displays and new adver- 
tising that focuses attention upon new low prices at 
which such portable machines may be purchased this 
May and June. 

* * * 

“Bob” Sands of the Western Office Supply Company 
has found business improved since recently taking the 
new location for the company at Fourth and Columbia 
streets, away from the drop-in or transient trade, 
where greater dependence is placed on the outside sell- 
ing force. 


* * * 


Adding to his expanding stocks, A. E. Fransen has 





put in a line of the latest model steel filing equipment | 
which he will retail to Seattle offices and business | 


houses. 
> * * 

Nineteen typewriters were stolen this April from the 
Seattle offices and sales rooms of Remington Rand, 
Inc., at 1318 Second avenue. R. J. Harris, manager, 
lost fifteen portables, three standard, and a large ma- 
chine, valued altogether at about $1,000. There were 
no marks or clues found to indicate how the thieves 
broke in, and it is believed that they may have secreted 
themselves in the spacious quarters of the corporation 
on the second floor, looting the sales rooms at their 
leisure afterwards. 

a *” 7. 

Kershaw’s, of 612 Sprague avenue, known for thirty 
years as Spokane’s “Home of Typewriters,” recently 
staged a special combination merchandising event. A 
new and modern all steel typewriter table for home or 
office use with silent casters and pull-out shelf, was 
provided for every typewriter, adding machine, or du- 
plicator, at a low price for Companionate Selling. 


G. E. Peterson, Spokane manager for the Royal Type- 
writer Company, presented to Miss Bethene Burch of 
Spokane last month a Royal portable typewriter, her 
prize in a short story contest. She is a school teacher. 

CML 

ieee 
GOVERNMENT PROTECTION OF MONOPOLY 
RIGHTS 

William H. Leahy, general counsel for Dennison Man- 

ufacturing Company, member of the bars of Massa- 


chusetts and the District of Columbia, has produced | 


an interesting and useful volume on patents and copy- 
rights: “How to Protect Business Ideas.” * It is well- 
organized, clear, and simple. Many concrete examples 
illustrate ideas and principles treated. 

Specifically, the volume deals with trade-marks, 
labels and prints, patents, design patents, and copy- 
rights. Only 157 pages long, it does not pretend to 


make every man his own patent attorney. But it does | 
present a wealth of material that will help a reader to | 


protect original ideas against infringement. 

The author quotes passages of pertinent law, and 
then explains their force so a layman can understand 
them. The significance of legislation by the states is 
brought out. Forms to be used in applying for patent 


@ Put it in any position—at any 
rakish angle . . . and it stays there 
— where it’s most convenient to 
use, easiest to see. 


@ When it's necessary to take 
dictation under difficulties, the 
two stiff board covers provide a 
flat, rigid support upon which to 
write. ... And there’s no “hump”, 
common to all sewed books. The 
flexible binding takes care of that. 


@ The Non-Skid Easel Steno- 
graphic Note Book (patented) has 
provided, at a ridiculously low 
cost, all the advantages that have 
been possible only with expen- 
sive covers and gadgets. 


@ Inspect the Non-Skid Easel at 
our expense. Just say “please 
send sample” and we'll do the rest. 






U.S. PAT. RO.2034089 
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More businesses are using 
Dictaphone today than ever 
before. The trend to this mod- 
ern dictating instrument has 
reached a point where you 
owe your office full, first-hand 
information on it. And you 
can get the whole story with 
absolutely no obligation. 
Glance over the names of bus- 
inesses nationally and in your 
city which have turned to 


Sidney J. Burgoyne 
Pres 2eD 


J. Burgoyne 
& Sons 
Philadelphia 


| | 


5. M. Kinney 
Sales Mgr Vi 
okless Fastener C 
Meadvil 





Dictaphone to get things 
done. Then test the benefits of 
Dictaphone right in your of- 
fice—with instruments which 
we gladly supply. Ask the 
Dictaphone office nearest you 
to send you a man. You'll find 
a talk with him mighty in- 
teresting—as you will your 
copy of ““‘What Is An Office 
Anyway?” offered in the cou- 


pon below. 


ik R. Schwengel 
e-Pres 
Seagr m-Distillers 
le, Pa Corporation 
New York 











SOME IMPORTANT BENEFITS OF DICTAPHONE: 
You and your secretary do a day's work apiece, independent of 
each other's convenience. You double your capacity to get 
things done —record telephone instructions beyond question or 
slip ... pin down valuable ideas the instant they occur .. . make 
instructions clear and alibi-proof. 








ited ttt kk 


Dif 


Some Companies that have recently swung to Dictaphone: 


Guarantee Tire & Rubber Co., 


Amalgamated Leather Companies, 
l Indianapolis. 


inc., Wilmington, De 


Mission Manufacturing Company, Citizens & Southern National Bank, 
Houston, Texas. Atlanta, Ga 
Globe-W ernicke Company, Cincinnati. 
Dictaphone Sales Corporation 


120 Lexington Avenue, New York, N. Y 
In Canada—137 Wellington St., West, Toronto 


I want to see your representative. 

Please send me my copy of “‘ What is An Office Anyway?” 
Name 
Company 


Address 


The word DICTAPHONE is the gapteteres Trade-Mark of Dictaphone Co: 
Makers of Dictating Machines anc cesseuries to which said Trade Ware te ts wr 7% 


CPAP EON 


| 
| 
| 
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or copyright are reproduced. And in addition to the 
treatment of these practical aspects of his subject— 
in addition to what one would expect an attorney to 
cover, the book contains a good proportion of ideas 
and suggestions that will appeal to those who sell or 
advertise. Mr. Leahy has insight into the arts of mer- 
chandising as well as into legal technicalities. His 
book should be very useful to persons engaged in cre- 
ative activities, be they engineers, artists, chemists, or 


manufacturers. 
* Leahy, William H., How to Protect Business Ideas, Harper & 
Brothers, New York, 1936. Indexed, 157 pages, $2.50. 
———_—<>__—- 


SHEAFFER’S SERVISETTE TO AID DEALERS 
A complete fountain pen service outfit, named the 
Servisette, has recently been issued by the W. A. Sheaf- 
fer Pen Company, Fort Madison, Iowa, as an aid to 
dealers in making a profit from repairing out-of-com- 
mission fountain pens. 
The new set comes in a handsome case which may 





Sheaffer Servisette 
for Dealer l se. 


be utilized for counter or window display and is con- 
structed and equipped in such a manner as to elimi- 
nate mess and disorder from a job which is usually 
relegated to a store’s basement. 

According to many dealers who have placed the 
Sheaffer Servisette in operation the outfit has brought 
in many sales of fountain pens where instruments ten- 
dered for repair were found to be beyond hope. Sales 
of writing fluids, leads, erasers and stationery were 
also stimulated by the advertisement created by the 
Servisette it was said. 


GREIST MANUFACTURING COMPANY INSTALLS 
LAMPS AT ANNAPOLIS 

Starting with an enrollment of 647 men, the 1934 
class at Annapolis Naval Academy shrank by its third 
year to 464. Casualties resulted from scholastic fail- 
ure and physical deficiencies, including defective eye- 
sight. In their last year, fifty-nine students who quali- 
fied on all other points were rejected because of poor 
vision. 

A careful study of the Academy study rooms by the 
Senior Medical Officer and engineers of the General 
Electric Company disclosed the fact that lighting was 
grossly inadequate: as measured in footcandles, about 
a fifth of what is required for comfortable reading. 
Lighting units that met the standards of the Illumi- 
nating Engineering Society’s study and reading lamp 
were recommended. As a result, the Greist Manufac- 
turing Company, New Haven, supplied the midshipmen 
1,000 table lamps and 400 lamps of the bracket type. 
The men at the Academy now have the protection and 
convenience of lighting designed for their specific 


needs. 
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VERTICAL FILES SECTIONAL EQUIPMENT ACCOUNTING EQUIPMENT a 


WIDE SECTIONS LEDGER DESKS 


COLUMBIA LINE 


APEX LINE 


COLONIAL LINE 


ATLAS LINE 


HALF SECTIONS 


CARD INDEX 


SHORT LINE 


POSTING TRAYS 


CHECK SORTERS 


SPECIALS 





























SOLD EXCLUSIVELY 
THROUGH 
THE DEALER 


COLUMBIA STEEL EQUIPMENT COMPANY 


PHEL_ ABEL FT 2 ee 


LINCOLN LIBERTY BUILDING 
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\\ CHAMPION 


[Fa tongue clasp 


> «~~, ENVELOPES 


Durably constructed with Well 
Gummed Seams and Flaps that 
Do Not Break Open 


: 





A complete line of all sizes 
in both Jutex Manila and 
No. 1 Kraft carried in stock 


for immediate delivery 





cnampio, 


CLASP 


Our attractive and compact Display Case will in- 
crease your sales on Clasp Envelopes. ....Write 


for information on how to obtain this Display Case 














QUALITY PARK ENVELOPE CO. 


11-116 Merchandise Mart, Chicago 
Factory at St. Paul, Minn. 
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DAWN COMPANY ISSUES COPYHOLDER BOOKLET 

Devoted to a description of its two lines of copyhold- 
ers, the Error-No and the Turn-A-Page, a new and at- 
tractive booklet has recently been issued for the benefit 
of dealers by the Dawn Manufacturing Company, 
Rochester, N. Y. 

A feature of the booklet which will be of special 
interest to dealers is one which tells how inside and 
outside sales may be increased by the proper display of 
either of the Dawn Company’s copyholders. 

The Dawn Company is a subsidiary of the Hall-Wel- 
ter Company of Rochester, 
Speedrite checkwriter and the Chexsigno check signer. 
The latter firm will celebrate its twenty-first anniver- 
sary this year with a recently-manufactured and new 
principle model checkwriter. 

Copies of the booklet on copyholders may be obtained 
by writing to the Dawn Company’s home offices. 





_ 


The Large and the Small of It. 
ladies are demonstrating giant-size 


These two 
Bates 
stapler and a Bates numbering machine. Com- 
pared to the two standard models in the center 
of the picture, the big brothers are excellent 
for demonstrating the mechanism of the two 


office requisites. The machines, on display at 
the Franklin Institute at Philadelphia, are 
manufactured by the Bates Manufacturing 
Company, 30 Vesey street, New York, N. Y. 
> 

NEW ENGLAND TRAVELERS NOTES 
Here is the news we have all been waiting for—the 
combined golf schedule for 1936 of the Boston Sta- 
tioners Association and the New England Travelers 
Club. This is the list: 
Melrose; June 3, Norfolk Golf Club, Westwood; June 10, 
Vespers Country Club, Lowell (for N. E. Travelers Club 
only); June 26, Regional Meetings, Providence; July 15, 





manufacturers of the | 


| 


May 20, Bellevue Golf Club, | 


Charles River Country Club, Newton Center; July 22, | 


Pine Brook Valley Golf Club, Weston; August 5, Vesper 


Country Club, Lowell; August 19, Wellesley Country | 


Club, Wellesley; September 2, Unicorn Golf Club, 
Stoneham, and September 23, Stony Brae Golf Club, 
Wollaston, for Travelers Club members only. 

” * * 

A large number attended the New England Travelers 
Club meeting held April 13 in the Embassy room of the 
Fox & Hounds Club, Boston. Following the dinner, 
which began at 7:15 o’clock, the assembled club mem- 
bers were treated to a fine program of entertainment. 
~ - - 

The regular April meeting of the Boston Stationers 
Association was held on Wednesday, 22, in the Boston 
City Club. The program included the following events: 
Presentation of the budget for the fiscal year 1936-7. 
Program for the same period. Welcome to representa- 





You Can't Study 






for 18 Years tl 
Learning This Fé 


LIBERTY Boxes were established in 
1918. For 18 years, we have studied 
storage filing. We have learned 
many things. Here is one point just 
now particularly important. 


BANKS 
AND 
TRUST 
COMPANIES 





Some LIBERTY dealers, many in 
fact, do just about as well with 
LIBERTY Boxes in the non- 
transfermonthsasinthe so-called 
transfer months. Except for a few 
types of records, correspond- 
ence, invoices, and so on, there 
is no transfer time. That means 
LIBERTY Boxes are not a sea- 
sonal product. Think that point 
over. Today, in banks and trust 
companies, the utilities, public 
and institutional offices, and in 
every business for many kinds of 
records, there is as much need 
for LIBERTY Boxes as in any 
other month of the year. LIBERTY 
dealers who have learned that 
fact are sending us good busi- 
ness and banking good profits. 


UTILITIES | 

WATER-GAS 

ELECTRIC 
PHONE 


CITY 
COUNTY-STATE 
NATIONAL 
OFFICES 


Maybe you are in need of selling 
helps. Maybe you don’t sell LIBERTY 
Boxes and would like to represent us 
in your territory. Selling helps are 
furnished without charge. Write. 
LIBERTY Boxes far and away lead 
their field. They outsell all competition 
combined. Why overlook these profits? 


BANKERS BOX COMPANY 
536-538 S. Clark St. . . Chicago, Ill. 


ESTABLISHED 1918 


MAKERS ALSO OF a 


LIBERTY PERMANENT BINDERS | 
LIBERTY STRING BINDERS 
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er S SEE 
WHAT 


THEY'RE 
DOING 


THEY are money making dealers and 
here are some of their ideas about the 
Monarch Portable Adder. These are 
taken from our files. Names on request. 


J.D. R., FRESNO, CAL. 


The Monarch Portable Adder is proving a phe- 
nomenal success both from sales and service ... 
we consider it a major part of our business. 


C. R., WENTZVILLE, MO. 

Any dealer can sell this Monarch by merely show- 
ing it; its simplicity, speed, easy portability, 
sturdy construction and up-to-the-minute de- 
sign ... the dealer who is not handling it is 
passing up something. 


E. D. S., WINCHESTER, VA. 
We think the Monarch Adding Machine is the last 


word in portable adders . . . a quick seller with 
good profits. 


0. S. B., DAVENPORT, IOWA. 


Gives entry into most any office, gains an im- 
mediate audience and paves the way for other 
things. 


A. J. S., ST. LOUIS, MO. 


Have been in the office machine business for years 
but have yet to find anything that sells so readily 
as the Monarch Portable Adder. 


T. D. R., BALTIMORE, MD. 


The Monarch Portable Adder has not only put 
ready profits in our business but when typewriter 
business was slow, the Monarch pulled us out of 
the slump. 


H. S. F., RENO, NEV. 


Must state that the Monarch adders have sold 
very readily and we have had to reorder not a few 
but many, many times. 


PROFIT COUPON—MAIL TODAY! 
AMERICAN WRITING MACHINECO. SS 
374 Broadway, New York, N. Y. SD. ctascusbavensebeeessncane 


Yes, | em interested in making more money and would like the details on the 
Monarch Portable Adder franchise. No obligation of course. 


. Monarch Portable Adder 
) Monarch Portable Typewriters 
Premier Factory Rebuilts 
Also check 2 and 3 or both if information is desired. 





For Use Only In The United States 
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tives of the new stationers organizations, the Merri- 
mack Valley Stationers Association and the Pine Tree 
Stationers Association. Organization of the B. S. A. 
Dealers Forum. The balance of the program included 
a fine dinner, program of entertainment and the show- 
ing of the American League baseball motion picture 
“Take Me Out to the Ball Game.” 
7 a. 7 

Governor Walter E. Dolliver has made the New Eng- 
land Travelers Club solely responsible for the enter- 
tainment program scheduled for the second night of 
the convention at Providence. The Club will present a 
series of original and entertaining acts using profes- 
sional actors for the skits. All financial and detail 
work will be taken care of by the Club according to 
John Brooks, chairman of the “Travelers Night” com- 
mittee. 


George E. Sanger, son of the late Frank Sanger, has 
been appointed New England representative of the Ox- 
ford Filing Supply Company, Brooklyn, N. Y. Many 
members of the club have sent congratulations to 
George at his home, 80 Lake avenue, Melrose, Mass. 

> > > 


News in brief: Ollie Arnold, Providence Paper Com- 
pany, recently announced his engagement to Miss Reva 
Bosworth. They will be married in June... M. G. 
Sturtevant, Gt. Barrington, Mass., is vacationing in 
Florida ... Arthur and Mrs. Xavier, New Bedford, 
have recently returned from a trip to Bermuda. 
M. T. Bird, head of the firm bearing his name in Bos- 
ton, is recovering from a lengthy illness . . . The Club 
tenders its deep sympathy to Leo Kavanaugh and 
George Bliss in the recent losses of their mothers. 

. * > 


The above news items were gleaned from the N. E. T. 
Club News, official organ of the New England Travelers 
Club. 

+. 
MAILING PIECES AID UTICA COMPANY SALES 


The work of the Utica Office Supply Company’s sales 
staff is being considerably strengthened by a series of 
clever and original mailing pieces recently issued by 
the company to its customers. 

The sheets, all of which are produced by the photo 
offset process, are well-illustrated and contain mes- 
sages stressing the company’s slogan of “Let’s Get Ac- 
quainted. We Bring Ourselves to You.” 

A large cut on one of the sheets shows the interior 
of the company’s store at 14 Devereaux street, Utica, 
N. Y., in which are pictured “Bob” Doane, store man- 
ager, and his assistant, “Hank” Ewing. Below are listed 
the various lines shown in the picture including Shaw- 
Walker steel filing cabinets, card forms and folders, 
Dennison products, Irving-Pitt loose leaf, Wilson-Jones 
systems, Shaw blank books, Fibrestok envelopes, Dixon 
pencils and many other items. 

Under a heading of “Where our salesmen hang out 
—mostly out,” another sheet contains a photograph of 
the firm’s office in which are seated Clarence Bartow, 
expert office system analyst; Fred Grant, who covers 
the east side of Utica; Mark Holmes and Bart Boehlert, 
also well-known in the selling field. 

A third sheet covers the furniture selling activities 
of the firm and illustrates its period office furniture. 
On exhibition in the room pictured are National desks 
and chairs, Shaw-Walker steel desks, Taylor “Master 
Line” chairs, Harter Postur health chairs, Hale book- 
cases, Handel desk lamps, desk sets, linoleum desk 
pads, ash stands and aluminum chairs. 
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KEEPS YOUR PROFITS ROLLING IN 


A 5 1. Six lines of steel files, featuring better quality in every price range, give 
the “Y and E” Dealer a big edge in every competitive situation — half of 
the advantage of a “ Y and E” Franchise. 








: 2. Complete systems and supplies line with a grade and weight for every 


nPerigned for Convenience — the need — completes the picture and doubles the dealer's profit opportunities. 
come cn exceedingly Osttiercifiee tect. You get the whole order — not just part of it. 
proving on excellent pen = oo hn be 


or "Yend E° Frenchive holders. These are some of the reasons the “’Y and E”’ Franchise is so highly valued. 
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UMC AECMUACE for the EAST ... and countries 


bordering on the Atlantic Ocean. 


On May 15, 1936, the Niagara Duplicator Co. will open its new Eastern plant in the 
General Electric Service Building, New York City. @ The facilities of this new plant 
will assure all Eastern dealers, and dealers in countries bordering on the Atlantic 
Ocean, faster delivery service and immediate Sales and Service assistance at all 
times. @ The New York plant will also serve as headquarters for our Eastern District 
Sales Manager, in charge of distribution out of the New York plant. @ Again Niagara 
is a step ahead of the field. For the first time stencil duplicator dealers will be af- 
forded the advantages of full operating and delivery facilities at both Eastern and 
Western Seaboards. This vital step is in pace with the rapidly increasing demand 
for Niagara Products. @ Niagara headquarters and principal factory will be main- 


tained in San Francisco, and all communications should be addressed to that location 


NIAGARA DUPLICATOR CO. 


5815 THIRD STREET * SAN FRANCISCO « U.S.A. © CABLE “NIADO” 
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NORTHWEST TRAVELERS NOTES 


By A. J. Nordstrom, Correspondent 


The ninth annual meeting of the Northwest Travel- 
ers Club was held in the Hotel Fort Des Moines on 
April 13 when a record crowd turned out for the event 
and several new members were added to the roster. 
The highlight of the gathering was the election of offi- 
cers when the following were named to head the or- 
ganization for the current year: 

E. J. Mitchell, president; Stanley L. Griebel, first 
vice-president; Herbert Morgan, second vice-president; 
William E. Smith, auditor (re-elected) and Roy C. 
Clarke, secretary-treasurer (re-elected). 

Claude Fleet and his violin provided capital enter- 
tainment for the crowd and the Club owes him (or 
them) a vote of thanks for his (or their) efforts. 

* * 7 

Mr. Adams, president of the Brown & Saenger Com- 
pany, Sioux Falls, has returned from a sojourn “way 
down south.” 


* * * 


Mrs. Merrill Hasty recently presented Merrill with 
his third daughter, making him the proud father of 
four children. Many travelers and dealers will testify 
that the cigars were fine. 

> * 

Karl Kiesel, Midniteer, of Madison, Wis., received a 
certificate as a member of the West Palm Beach Fish- 
ing Club for successfully landing a six-foot, nine-inch 
sailfish, weighing sixty-nine pounds, while fishing with 
Captain M. A. Bishop aboard the Amberjack. Karl 
played in tough luck on a former strike when a shark 
attacked the sailfish he had hooked, taking fish and a 
few hundred yards of expensive line away from the 
exasperated fisherman. 

* + + 

Win Gonser was a little off form but managed to 
shoot a poor 85 during the golf game at Hyperion. 
Too bad he wasn’t in top form! 

> > * 

Much credit is due to the Des Moines crowd and the 
committee working under B. J. Bristoll and J. O. Pop- 
ple for the finest regional meeting ever held in the sta- 
tionery industry, as will be attested by those who had 
the pleasure of being there. 

* + ~ 

This column has been informed that Courtney (Vic- 
tor) Horr is about to desert the ranks of the bachelors. 
“Cort” has not given us the name of the future Mrs. 
Horr, but if he will send in the information due recog- 
nition will be given in this column. 

* t . 

Joe Witt, formerly with the Oswald Publishing Com- 
pany, is now covering Western Wisconsin and part of 
Eastern Minnesota for the Miller Davis Company, Min- 
neapolis. 

e * * 

Ed Hansen is receiving congratulations from his 
many friends upon his recent election as the new gov- 
ernor of the district. Incidentally Ed is a great booster 
for the Minnesota football team. 

o * ” 

Herb Morgan, of Associated, is the new member of 
the officers group of the Northwest Travelers and will 
do a good job of officiating whenever he is called upon. 

* © * 

Fishing season will soon be here and Cliff Talty, Ed 

Hansen, Roy Clarke and Art Grayston are sorting out 
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No Apologies Needed 





when you 


Sell DORSON sr. 


The Time Stamp with an 
Unconditional Guarantee 


You don’t have to make excuses for Dor- 
son, Jr. It is built as a time stamp should 
be—by expert time instrument makers. 
It is designed for sturdiness and accuracy 
under most trying conditions. Neither do 
you have to gloss over materials nor work- 
manship. They are the finest. Dorson, Jr. 
sells on sight because of handsome appear- 
ance and exclusive features your customers 
want—hand set dater and special stamp 
rest to keep type off ink pad when not in 
use. Don’t apologize—Sell Dorson, Jr. 


DISTRIBUTORS 


The Louis Melind Co. 
362 W. Chicago Ave. 
Chicago, Ill. 


Consolidated Stamp Mfg. Co. 
47 Church St. 
New York, N.Y. 


The Superior Type Co. 
3940 Ravenswood Ave. 
Chicago, Il. 

368 Market St. 

San Francisco, Calif. 


593 Market St. 
San Francisco, Calif. 


The Eagle Stamp Works 
162 N. Franklin St. 
Chicago, Ill. 


DORSON TIME 
INSTRUMENTS CO. 


605 W. WASHINGTON BLVD. ---CHICAGO, ILL. 




















INDEX CARDS 


Finest Quality — Lowest Prices 














Horizontal Ruled 














Library Ruled 





ie iieetinemmpeeonsastdl 


t—t— 
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Single Vertical Ruled 





Double Vertical Ruled 


Write for samples and quotation 


IMPERIAL METHODS CO. 


Forest Park, Illinois 


Western Representative: 
Mr. C. J, Schubert, Jr., 
307 E. Third St., 

Los Angeles, Calif. 


New York Representative: 
Mr. G, D. White, 
100 Worth St., 

New York City, N. Y. 
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their lines, oiling their Shakespeares and dusting out 
their creels. When they’re not doing these things 
they’re selecting new flies or patching boots. 

. > * 

The boys are talking golf led by Frank Zeller, Joe 
Gonsor, “Niagara” Hedeen, Einar Carlson and Charley 
Reagan. The Club has sent out a call to the members 
for more practicing so that we may give the dealers 
a little resistance. * * * 

It is our sad duty to record the death on April 7 of 
R. C. Davis, treasurer of the Miller-Davis Company, 
Minneapolis. He is survived by three brothers, J. O. 
Davis, A. J. Davis and D. S. Davis. 

eaaiiees 

GULLIVER’S TRAVELS INSPIRE WASP PEN AD 

Based on the presentation of objects in proportion 
to the familiar story of Gulliver’s Travels, a new series 
of magazine advertisements featuring the Wasp foun- 






ANY PEN 
DECIDE! 


Feuer) Ramotom 
TITY weneeen 
Len whom 


cHeck WASP 4 
AT ANY PRICE 


ee — 7 2 
rr . 5 eee om meee. 6 


MAOL IN THE PEN CAPITAL OF Amanita 


THE VACUUM-FIL PEN CO. 
FORT MADISON + IOWA, U.S.A 


— a —d 


This Snappy Piece of Advertising 
Is Designed for the Use of Dealers 
Whose Customers Have Read “Gul- 
liver’s Travels.” 
tain pen has recently been released by the Vacuum- 
Fil Pen Company, Fort Madison, Iowa. 

In this series commonplace objects have been chosen 
to interpret the theme of each advertisement. An eye 
suggests the idea of looking to the future; the works 
of a watch suggests precision manufacture. And all 
of these objects are presented in giant size and in such 
a manner as to tell a convincing story to millions of 
people of the reasonably-priced Wasp pen. 

Licentiate 
YOUNG LEAVES ALL-STEEL-EQUIP 

R. W. Young, 429 Wayne street, Detroit, last month 
ended fifteen years of service with the All-Steel-Equip 
Company, Inc., Aurora, Ill. During the past eleven 
years Mr. Young has represented the company in De- 
troit, and since 1933 has also represented the Corry- 
Jamestown Manufacturing Corporation, the Jasper 
Desk Company, and the Jasper Seating Company in 
Toledo and in Eastern Michigan. He will continue 
these lines exclusively. 

——_——>___ 
HOECKEL TO MOVE ON JUNE FIRST 

Following extensive alterations which will create one 
of the most modern business establishments in the 
territory, the C. F. Hoeckel Blank Book and Litho- 
graphing Company, 1524 Arapahoe street, Denver, will 
move into its new establishment at 1635 California 
street, about June 1—ATW 
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PROFITABLY 


It is unique in this important respect: it is 
backed by a watermark which consumers have 
accepted for almost 100 years as a guarantee of 
supreme quality and value in records and sta- 
tionery. By presenting interesting specimens 
of the papers on which this extraordinary 
prestige is based, it enables you to associate 
your products with a most unusual consumer 


acceptance. You will find the portfolio to be 





since 1849 


*® QUALITY EXCLUSIVELY 


very effective in reaching that most desir- 
able market which responds readily to the 
quality appeal. A request on your letter- 
head for a copy is the first step in devel- 
oping the more profitable business which 
results from giving customers stationery of 
genuine quality; and records and forms of 
time-proven durability. Address: L. L. Brown 
Paper Company, Adams, Massachusetts. 


L.L.BBROWN 


Ledger, finen and Sond 


PAPERS 





Chese leading PAPER MERCHANTS are equipped 
to serve you on L, L. BROWN quality papers 





Each of these agents has a Mill 
Information Book which gives 
complete data about L. L. 
Brown products and samples 
of all stock items. Thus he is 


ready to give you full informa- 


ALBANY.... 
ALBUQUERQUE. 
ATLANTA... , 
AUGUSTA... 
BALTIMORE 
BALTIMORE 
BALTIMORE 
BOSTON 
BOSTON 
BOSTON 
BOSTON 
BILLINGS 
CHARLOTTE 
CHARLOTTE 
CHICAGO 
CHICAGO 
CINCINNATI 
CLEVELAND 
COLUMBIA 
COLUM3US 
DALLAS 
DENVER 

DES MOINES 
DETROIT 
DETROIT 
ERIE 

FORT WORTH 
FRESNO 
GRAND RAPIDS 
GREENSBORO 
HARRISBURG 
HARTFORD 
HOUSTON 
HOLYOKE 
JACKSONVILLE 
KANSAS CITY 
LANSING 

LOS ANGELES 
LOS ANGELES 
MEMPHIS 
MIAMI 
MILWAUKEE 
MINNEAPOLIS 
MOBILE 
NEWARK 
NEW HAVEN 
NEW HAVEN 


NEW YORK CITY 
NEW YORK CITY 


The Rourke-Eno Paper Company, Inc. 





tion about any L. 


L. Brown 


paper. If the particular grade 
which you want is not stocked 


in his territory, he will gladly 
and promptly get it for you. 





Hudson Valley Paper Company 
. The New Mexico Paper Company 
.. The Whitaker Paper Company 
... The Arnold-Roberts Company 
.. Chas. W. Beers & Company 

J. Francis Hock & Company 

. The Whitaker Paper Company 

.. The Arnold-Roberts Company 
.Century Paper Company, Inc. 
Cook-Vivian Company, Inc. 
Storrs & Bement Company 

... Carpenter Paper Company 
.Caskie Paper Company, Inc. 

. Virginia Paper Company 
..Messinger Paper Company 

. Bradner Smith & Company 

. The Whitaker Paper Company 
The Cleveland Paper Company 
Epes-Fitzgerald Paper Company 
Scioto Paper Company 
Olmsted-Kirk Company 


The Carter, Rice & Carpenter Paper Co. 


Newhouse Paper Company 
Butler Paper Company 

The Paper House of Michigan 
Durico Paper Company 
....Olmsted-Kirk Company 
Zellerbach Paper Company 
Carpenter Paper Company 
Dillard Paper Company, Inc. 
Johnston, Keffer & Trout 
The Rourke-Eno Paper Company, Inc. 
L. S. Bosworth Company 
Judd Paper Company 
Jacksonville Paper Company 


Missouri-Interstate Paper Company 


The Dudley Paper Company 
General Paper Company 
Sierra Paper Company 
Tayloe Paper Company 
Everglade Paper Company 
Bradner Smith & Company 
Minneapolis Paper Company 
Partin Paper Company 

J. E. Linde Paper Company 


Storrs & Bement Company 


F. W. Anderson & Company, Inc. 
H. P. Andrews Paper Company 


THIS CATALOG 





A* = Se = 
Forest Paper Company, Inc... ... 
J. E. Linde Paper Company. . . 
Miller & Wright Paper Company. 
John F. Sarle Company, Inc...... .. 
Schlosser Paper Corp.......... z: 
The Old Dominion Paper Company 
Zellerbach Paper Company. .. ; 
Carpenter Paper Company of Oklahoma 


Field-Hamilton-Smith Paper Company. . 
Central Paper Company....... es 


The Garrett-Buchanan Company 
Paper Merchants, Inc........ 
The Thomas W. Price Company... 
Satterthwaite-Cobaugh Company 
D. L. Ward Company....... 
Zellerbach Paper Company . 
The Alling & Cory Company... 
The Whitaker Paper Company 
Consumers Paper Corp.......... 
C. M. Rice Paper Company... . 
Carter, Rice & Company, Corp. 
Zellerbach Paper Company....... 
The Arnold-Roberts Company... 
R. L. Greene Paper Company. 
Storrs & Bement Company..... 
Epes-Fitzgerald Paper Company 
Van Reed Paper Company. 
B. W. Wilson Paper Company 
R. M. Myers & Company, Inc... 
The Papercraft Company 
Inter-City Paper Company. 
Zellerbach Paper Company 
Zellerbach Paper Company 
General Paper Company . 

Atlantic Paper Company 

Zellerbach Paper Company 


Zellerbach Paper Company 

J. & F. B. Garrett Company 
Tampa Paper Company. . 

The Commerce Paper Company 
Troy Paper Corp. , 

Butler Paper Company 
Olmsted-Kirk Company. 
Stanford Paper Company 

The Whitaker Paper Company 
Western Newspaper Union 

H. A. Whiteman & Company 


IS YOUR GUIDE 


Tri-State Wholesale Paper Company 


See catalog for stock lines. 


....NEW YORK CITY 
...NEW YORK CITY 


_...NEW YORK CITY 


...NEW YORK CITY 
...NEW YORK CITY 
...NEW YORK CITY 
NORFOLK 

+ .. OAKLAND 
OKLAHOMA CITY 
OMAHA 

... ORLANDO 

.. PHILADELPHIA 

. PHILADELPHIA 

.. PHILADELPHIA 

. PHILADELPHIA 

.. PHILADELPHIA 
PHOENIX 

. PITTSBURGH 

.. PITTSBURGH 

.... POCATELLO 

.... PORTLAND, ME. 
... PORTLAND, ORE. 
... PORTLAND, ORE. 
.. PROVIDENCE 

. PROVIDENCE 
PROVIDENCE 
RALEIGH 
READING 
RICHMOND 
ROCHESTER 

ST. LOUIS 

ST. PAUL 
SACRAMENTO 
SALT LAKE CITY 
.SAN FRANCISCO 
SAVANNAH 
SEATTLE 
SHREVEPORT 
SPOKANE 
SYRACUSE 
TAMPA 

TOLEDO 

TROY 

. TULSA 

WwACco 

.. WASHINGTON 
WHEELING 
WICHITA 
WILKES-BARRE 





to a full range of quality record and correspondence papers. It 
makes it easy for you to recommend the precise paper which is 
most suited to a given use. Get a copy today from any L. L. 
Brown agent — it will prove very helpful for quick reference. 


Brown’s LINEN TYPEWRITER 
ADVANCE Bond TYPEWRITER 
GREYLOCK Bond TYPEWRITER 


Brown’s LINEN 
ADVANCE Bond 
GREYLOCK Bond 


Brown's FINE 
RESISTALL Linen Ledger 
RESISTALL Index Bristol 


BROWN’S Linen Ledger 
ADVANCE Linen Ledger 
GREYLOCK Linen Ledger 


.L.LBROWN PAPER COMPANY 
Established 1849 


LITY ADAMS, MASSACHUSETTS 
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SOUTHERN NEWS NOTES 

A complete line of new typewriters, chairs and office 
accessories has recently been added to the stock of the 
Cooper Typewriter Company, 128 Union avenue, Mem- 
phis. The firm maintains one of the largest typewriter 
repair departments in the Memphis uptown loop. God- 
frey Mansfield is foreman of the plant and is assisted 
by Louis Eilert, Sam Hedges and George Burton. 

* * * 

The Tom Lawler office supply store, Jackson, Tenn., 
had a very good exhibit at the Jackson Better Homes 
Show held for three days in late March. The latest in 
typewriters, other office machines and stationery were 
features of Booth 64 and attracted much attention. 
Seventy exhibitors took part in the event, which was 
sponsored by the Chamber of Commerce and the mer- 
chants as a means of stimulating Spring trade. Music, 
entertainment and decorative features were among the 
highlights of the event. 

- “ + 

The McCowat-Mercer Printing & Office Supply Com- 
pany, Jackson, Tenn., has recently completed a remod- 
eling of its structure at LaFayette and Church streets, 
according to Joe Gest, manager of the firm. The com- 
pany plans to lease part of the building, which bears 
its name, and will occupy the balance. 

+ a“ * 

The S. B. Newman Company, 617 South Gay street, 
Knoxville, Tenn., well-known office supply and print- 
ing firm, joined hands with other merchants of the 
city in staging “Knoxville Days,” an annual celebra- 
tion held on March 26, 27 and 28. The Newman Com- 
pany featured the event by staging special window and 
floor displays of its many lines of office equipment. 

Ss = @ 

S. Toof Brown, vice-president of the S. C. Toof & 
Company, office equipment and printing house, Mem- 
phis, Tenn., last month was elected a director of the 
Memphis Street Railway Company to succeed A. L. 
Parker, who resigned. Mr. Parker left for Galveston, 
Texas, where he is to become vice-president of a chain 
of hotels. 

* * * 

The W. M. Nicely Company, stationery and office 
equipment firm, 124 Willow street, Williamsport, Pa., 
and the Plankerhorn Stationery Company, 144 West 
Fourth street, opened before the end of March with 
new stocks and equipment following the disastrous 
flood which swept that section of the country.—CG 

alle Seki 
NATIONAL FOREIGN TRADE WEEK 

Sponsored and backed by the foreign commerce de- 
partment of the Chamber of Commerce of the United 
States, National Foreign Trade Week will be held dur- 
ing the week of May 17. 

Organizations wishing to participate in the week- 
long event may secure assistance of the bureau by 
contacting any of the following local district and co- 
operative offices: 

District offices: Atlanta, Ga.; Birmingham, Ala.; 
Boston, Mass.; Buffalo, N. Y.; Charleston, S. C.; Chi- 
cago, Ill.; Dallas, Texas; Houston, Texas; Jacksonville, 
Fla.; Kansas City, Mo.; Los Angeles, Calif.; Louisville, 
Ky.; Minneapolis, Minn.; New Orleans, La.; New York, 
N. Y.; Norfolk, Va.; Philadelphia, Pa.; Pittsburgh, Pa.; 
Portland, Ore.; St. Louis, Mo.; San Francisco, Calif.; 
Seattle, Wash. 

Cooperative offices: Akron, Ohio; Anniston, Ala.; 
Baltimore, Md.; Beaumont, Texas; Binghamton, N. Y.; 
Bridgeport, Conn.; Chattanooga, Tenn.; Cincinnati, 
Ohio; Columbus, Ga.; Columbus, Ohio; Dayton, Ohio; 
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Artility 
Chair Sales 
Are Profitable 


Kmployers have learned that office chairs 
must be more than just something to sit 
upon. Chairs must have comfort, real 
comfort, or work will slow up long before 
the day is over. 


The appearance of office furniture is 
highly important, too. Chairs must be 
pleasing to the eye, must harmonize with 
surroundings. — 


Artility has again produced an office chair 
that for comfort cannot be excelled, and 
for attractiveness stands second to none. 
The chair illustrated has deep, soft seat 
and back, properly placed arm rests, and 
a sturdiness that will cut maintenance 


costs. 


Dealers, send today for illus- 
trated folder showing the full 
line. Ask for prices and dis- 
counts. 


The Artility Metal Products, Inc. 


501L Monger Building Elkhart, Indiana 

















DIFFERENT 
STYLES of 


Mak-ur-own 


ALL TRANSPARENT CELLULOID 


INDEX TABS 


Mak-ur-own SHIELD 
Tabs for all kinds of in- 
dexing where uniform, 
predetermined sizes are 
needed. Four sizes: %”’, 
™ te ama’. 


Mak-ur-own BLANK 6” 
Strips to be cut to any size 
desired, without waste. 





Mak-ur-own PRINTED 
INSERT Tabs with 
alphabetical, numerical, 
monthly and geograph- 
ical labels. 


but theyre all ALIKE 
IN Krofits 





Rand Mak-ur-own Index Tabs, although offered in different 
styles to meet different requirements, have this in common: 
they sell on sight and keep up a continuous return of profits 
.-.Just promote the Mak-ur-own appeal with frequent demon- 
stration. Dealers who do are reaping big and easy dividends. 


The Victor Safe & Equipment Co., Inc., N. Tonawanda, N. Y. 





VICTOR 
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OFFICE APPLIANCES 


Denver, Colo.; Erie, Pa.; Fort Smith, Ark.; Fort Wayne, 
Ind.; Fort Worth, Texas; Greensboro, N. C.; Hartford, 
Conn.; Indianapolis, Ind.; Keokuk, Iowa; Lake Charles, 
La.; Laredo, Texas; Longview, Wash.; Lowell, Mass.; 
Miami, Fla.; Milwaukee, Wis.; Mobile, Ala.; Newark, 
N. J.; New Haven, Conn.; Oakland, Calif.; Oklahoma 
City, Okla.; Omaha, Neb.; Pensacola, Fla.; Portland, 
Me.; Providence, R. I.; Raleigh, N. C.; Richmond, Va.; 
Rochester, N. Y.; Rockford, Ill.; San Antonio, Texas; 
San Diego, Calif.; San Juan, Puerto Rico; South Bend, 
Ind.; Spokane, Wash.; Springfield, Mass.; Syracuse, 
N. Y.; Tacoma, Wash.; Tampa, Fla.; Toledo, Ohio; 
Trenton, N. J.; Waterbury, Conn.; Wichita, Kans.; Wil- 
mington, Del.; Worcester, Mass. 


PORTABLE 





New Royal Typewriter Company Floor 

Display Stand in the Rockefeller Cen- 

ter Typewriter Company’s N. Y. Store. 

This handsome display has two 

pockets for literature and illustrates 
the Royal touch control. 


—_——_- = 


EUGENE STATIONERY STORE IN NEW HANDS 

Ellis H. Jones has purchased the stationery business 
at Eugene, Ore., conducted formerly by John B. Coe. 
Mr. Jones had been a resident of Eugene in the past, 
and returns to that city after a period of residence at 
Los Angeles, Calif. 

March 1 Mr. Coe completed twenty-five years of con- 
tinuous business in the Oregon community. After an- 
nouncing the disposition of his store he said that he 
planned to take a vacation, and to “play a bit of golf.” 
He had occupied his former store twenty-five years. 

Mr. Coe is connected with the Zellerbach Paper Com- 
pany, a prominent west coast wholesaler, and operates 
the Eugene branch. 

Mr. Jones was formerly the owner of the Eugene 
Book Store, which he sold to Cressy’s in June, 1930, 
after three years in business. 


—___—_ 

OFFICE EQUIPMENT COMPANY IN NEW HOME 

The Office Equipment Company, Inc., of Chat- 
tanooga, Tenn., last month moved into a new building 
at 814 Broad street where a formal opening was held 
on April 2. The new store is only five doors from the 
firm’s former location. 

It has been completely remodeled and has been 
equipped with a modern front which permits the com- 
pany to make a large window display of all its lines. 

The first floor has been given over to displays of 
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TIE IN! 


Heaviest Graduation, Confirmation, Pre-Vacation and Gift 
advertising in years is Sheaffer Sales Dynamite! National 
4-color full-position space (twice in Saturday Evening Post 
in May) plus big space in 134 newspapers rolls up a stagger- 
ing reader estimate exceeding 125 million—and all of it 
purely local in each area! This is topped by National Pen 
Inspection Week, May 25-30—proven to be the greatest pen 
sales and store traffic builder in pen history! (Powerful 
displays mentioning no pen maker available at next-to- 
nothing cost). The year’s first big pen sales harvest is at 
hand. Be wise! Stock up in all Sheaffer lines, feature Pen 
Inspection Week, tie in with Sheaffer’s giant local adver- 
tising—and PROFIT! 


W. A. Sheaffer Pen Co., Fort Madison, lowa. 


HEAFFERS 
PENS + PENCILS « DESK SETS + SKRIP 


SKRIP-GRIP PARA-LASTIK 





S 


NATIONAL PEN INSPECTION WEEK MAY 25-30 
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yalit SECOND 
SORTING 
ot all kinds of RECORDS 





The 
Wea 


SORTER 


for banks, brokers, 
utility companies, 
department stores... and many others 


Here’s stepped-up efficiency for all kinds of sorting— 
for everything from correspondence to deposit tickets. 
With slanting, adjustable, metal dividers requiring 
only one-hand operation and large conspicuous cellu- 
loided indexes, the Rand Sorter cuts down sorting 
(and posting) time to a minimum—encourages greater 
accuracy. It can be adapted to all phases of office 


routine — portable. Two sizes: /arge, for letter size 


material; smail, for checks, sales slips, etc. 


Give your sales a boost with this quick-selling time- 
saving device—the Rand Sorter. It’s efficiency is 
obvious—you don’t have to muster up long sales 
The Victor 


Safe & Ecuipment Co., Inc., N. Tonawanda, N. Y. 


arguments. Economically priced, too. 


ay 


VICTOR 

















OFFICE APPLIANCES 


office supplies and a few pieces of furniture while the 
entire second floor is occupied by the furniture de- 
partment. A third floor contains the firm’s warehouse 
and storage space. 

The Office Equipment Company, Inc., was organized 
five years ago with T. Allen Lupton, president; Woods 
White, vice-president and general manager, and F. 
Raulston, secretary —CG 

pa 
CHANGES MADE IN CHICAGO SMITH-CORONA 
BRANCH 

Several extensive changes have been made in the 
service department of the Chicago branch of L. C. 
Smith & Corona Typewriters, Inc., as a means of pro- 
viding for the handling of increased new machine busi- 
ness, according to a statement issued last month. 

The alterations were made under the supervision of 
V. V. Ayer of the home office, who visited Chicago for 
that purpose and remained until the remodeling opera- 
tions were completed. 

At the same time the following changes were made 
in the service and sales staff: 

Joe Johnson, who has serviced Smith and Corona 
typewriters for more than eighteen years, was ap- 
pointed assistant to R. Degener, supervisor of the serv- 
ice department. K. B. McClellan was placed in charge 
of sales in the Union Stock Yards in addition to his 
regular territory, while Ed Goldblatt, Chicago L. C. 
Smith salesman who recently completed several 
months on special sales work, was transferred to the 
south side territory. 

——= 
BLOTTERS TO AID VUL-COT DEALERS 

As a means of increasing sales for dealers who han- 
dle the Vul-Cot line of fibre wastebaskets, the Na- 
tional Vulcanized Fibre Company, Wilmington, Del., 
last month prepared to issue a new and handsome ad- 
vertising blotter to be mailed out to dealer customers. 

The blotter is of handy size—measuring six by three 


| inches and is tastefully printed and illustrated with 


the three principal items of the Vul-Cot line. The 
blotter is offered free of charge with each dealer’s 
name imprinted thereon. 

At the same time officials of the company announced 
the appointment of R. A. McGinty, Birmingham, Ala., 
as a representative for the sale of Vul-Cot fibre waste- 
baskets in Florida, Alabama, Georgia, Tennessee, Mis- 
Sissippi, Louisiana and Kentucky. 

-_ ni 
NEW PARROT CATALOGUE OUT 

The Parrot Speed Fastener Corporation last month 
began distribution of its new catalogue of the com- 
pany’s complete lines of office specialties. Included in 
the many profitable lines are the Parrot Super 7 and 
the No. 13 stapling machines, Parr Typewriter keys, 
Parr vacuum cup rubber finger tips, Speedway file 
fasteners and Speed tabs. 

Copies of the new catalogue, which is attractively 
printed and illustrated, may be obtained by writing to 
the Parrot Speed Fastener Corporation at 37-18 North- 
ern boulevard, Long Island City, N. Y. 

—_—_—>—_—. 
NEW ENGLAND SALES LOOK UP 

New England is slated for an improvement in busi- 
ness, according to impressions gained by R. J. Urmston, 
just returned from Boston. There, in collaboration 


| with E. H. Barnard, representative for New England of 


J. 8. Staedtler, Inc., he outlined Mars Lumograph sales 
policies for the balance of the year. Having surveyed 
the territory and talked with customers, both men look 
for a substantial increase in sales activity. 
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ANOTHER SALES HIT! 


National LOCK-BOOSTER Ring Books 








NO MORE SPILLING OF SHEETS 


The new National one lever contro! not only opens and closes rings—but also locks rings so securely 
that even when binder is accidentally dropped the sheets will not spill out. 


Another time-saving feature your commercial and school customers will appreciate is that sheets may 
easily be removed or inserted without spilling—even when binder is over-crowded. This is possible 
because the single lever control leaves one hand free to hold sheets in perfect alignment. 


EASY TO OPERATE 






LOCKS 
RINGS 


To Open 

A slight pressure of one 
hand on booster lever opens 
rings, leaving other hand 
free to hold sheets in per- 


To Close 

Lever is easily pulled up to 
close and lock rings. One 
hand still free to hold 
sheets in position. 











fect alignment. 


Remember, too, National Lock-Booster Ring Books have the added advantage of Steel Hinges and Fibre Backs, which 
make them strongest at points of greatest wear. 


AVAILABLE IN 


4720 Series—Brown Leather—1 Inch Capacity—Page 73 Catalog “A” 
4620 Series—Black Leather—1 Inch Capacity—Page 75 Catalog “A” 
4820 Series—Black Imitation Leather—I Inch Capacity—Page 77 Catalog “A” 


NATIONAL BLANK BOOK COMPANY 


= 


EYE-EASE RECORDS—END-BOUND BLANK BOOKS 
STEEL HINGE RING BOOKS—BI-LOCK BINDERS 


NEW YORK HOLYOKE, MASS. CHICAGO 
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You'll find the Victor 
line of Filing Supplies ‘‘tailor made” 


to fit your customer’s needs. 











j - a : 
MANILA AND METAL TAB GUIDES... 
KRAFT FOLDERS ANGLE TAB GUIDES 
Here's the kind of quality every Metal Tab Guides (flat or 
office is looking for—and the angle) are of rigid 25 point 
kind of “staple” that pays pressboard. Saddle style cel- 
| repeated dividends. Made up luloid protectors that can be 
of tough, time-proven stock easily changed—yet won't 
with smooth hard surface and “creep” out... Rand Visible 
pleasing color. These folders Name Guides with Celluloid 
are available with reinforced Angle Tabs at “eye level” mul- 
and single tops. All standard tiply filing efficiency. Labels 
tab cuts. quickly changeable. 


SE 
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FIVE SCORE FOLDERS... 
PRESSBOARD EXPANSION 
/] FOLDERS 

} Five Score Folders are con- 
structed of tough 18 point 
' super tag stock; won't crack 
or break along bottom folds. 
Max. expansion, 1%" or equiv- 
alent of 300 letters... Expan- 
sion folders, of enduring 25 


— «a 


PLAIN MANILA GUIDES 
CELLULOIDED PRESS- 
BOARD GUIDES 
Plain Manila Guides are of 
number-one quality 20 point 
stock, priced to compete with 
many lighter stocks... Cel- 
luloided Pressbuard Guides, 
built of 4-ply laminated stock, 
give years of efficient service 
... Both lines consist of blank 
guides, monthly, daily, geo- 
graphical and alphabetical 
printed sets. 








point pressboard, are espe- 
cially recommended for heavy- 
duty service... Both types 
available with plain tabs or 


4 
4 celluloid angle tabs. 























Time flies! Send today for samples of Victor Folders and 


Guides and be prepared when customers start to order... 
The Victor Safe & Equipment Co., Inc., N. Tonawanda, N. Y. 








OFFICE APPLIANCES 


PARENT NEW CLEVELAND MANAGER FOR 
DICTAPHONE 

D. B. Parent, for a considerable time a member of 
the Dictaphone Sales Corporation Philadelphia office, 
last month was appointed manager of the Cleveland, 
Ohio, branch to succeed G. D. Griffin. 

At the same time was announced the removal of the 
Cleveland office from the Finance building to new and 
larger quarters in the Hanna building. The change 
was to be made on or about May 1. 
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Reduced Reproduction of New Counter 
Card Issued to Dealers Selling the Colytt 
“Moisen-It."—The device is manufac- 
tured and sold by the Colytt Laborato- 
ries, 565 West Washington street, Chi- 
cago. 
Ee 
PAUL DAVIS OPENS OWN BUSINESS 


After resigning from the A. E. Boyce Company, 
Muncie, Ind., with which he was associated for twenty- 
two years, Paul B. Davis last month opened an office 
supply and equipment store at 115 News court, Muncie. 
During the past six years Mr. Davis was sales manager 
of the Boyce Company and is well-known throughout 
the industry in Indiana. The new firm will be known 
as the Paul B. Davis Company. 








This Trim Counter Stand Is Furnished 
to Dealers by the Royal Typewriter 
Company for the Express Purpose of 
Displaying the Royal De Luxe Port- 


able._-The stand is colored in orange 
and blue and chromium-trimmed, and 
forms a handsome display piece. 


— 


WILLS HEADS GREENSBORO BUSINESS 

J. Norman Wills has been elected president of the 
Wills Book & Stationery Company, 107 South Greene 
street, Greensboro, N. C. He has been advanced from 
vice president to president, and took over his new 
duties April 1. This business was established by E. S. 
Wills in 1904. About fifteen years ago he retired from 
active participation in the business, devoting his time 
to the insurance profession. He has been continuing 
his association with the book and stationery business 
as president of the company. 
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tHE STORY of tHe 
EXTRA RIVET e 





¥IG 


HIS is not the same J-30 Stapling Plier that you had 

go year. It looks the same—but for ACTION—well. 

just wait till you get it into the palm of your hand and 

try it out—words can't describe its ACTION. In appearance 

there is one identifying mark—the EXTRA RIVET—and this 

is the secret of the new and improved action—extra leverage 
and extra smoothness. 


You may ask why a new machine, when the old J-30 was 
so good, in fact a sell-out. The answer is—the often stated 
NEVA-CLOG policy. As soon as we develop an improve- 
ment for any machine, either in design or construction, it 
will be quickly incorporated and the trade advised of the 
added features. In this new J-30 Plier every part of the in- 
ternal mechanism has been decidedly improved so as to 
produce quiet, positive, effortless action. You 
can drive a staple through COATED paper 
to the limit of the staple leg, with only light 
pressure, and without buckling the staple. 
Try it yourself, knowing as you do, that this 
is the ACID TEST of a stapling machine's ca- 
pacity and ability. 


HOW DOES THIS AFFECT YOU? 


That's just where these features fit in. You will like this 
new improved machine because of the easy action, the low 
price, and the general usefulness of this Fastening Device. 
It does its work quickly and surely. Factories and offices. 
schools and homes, find it a great convenience. It has 
speed performance, durability and portability. 


We have tried to give you a really accurate picture of this 
machine as well as we can by the use of type, paper and 
ink. Superlatives have not been used. If the machine it- 
self could speak, it would say that its performance and 
sales possibilities are under-rated. That's for you to judge. 
If you haven't tried this Plier, order one right now. Get it 
in your OWN hand as soon as you can—try it—test it—use 
it. Let it perform and speak for itself. If you are not sold, 
you run no risk, send it back. Performance is guaranteed— 
as on all NEVA-CLOG machines. 


Order at once—the sooner you start using it—the sooner 
you will realize that this is THE machine that will “FASTEN 
THINGS TOGETHER.” Price $3.50. 


NEVACLOG PRODUCTS. Inc. 


BRIDGEPORT, CONN. 
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The occupant of this chair will be quick to 
appreciate its practicability and the benefits 
derived from a health and comfort standpoint. 


It was designed to fit and properly support 
the natural position of the body. The rounded 
and flushed top conforms to the shape of the 
occupant’s back. The curved back slats fit 
perfectly the normal curvature of the spine. 
Both seat and back provide correct sitting 
posture and may be adjusted to give lasting 
comfort to people of various heights and 
weights. 

And a real protection for the ladies— the 


back posts are fashioned so clothing will not 
get caught between the back posts and seat. 


con FATIGUE 
































No. 6235 








BE SURE YOU HAVE 
OUR CATALOG 


**THE AMBASSADOR” 











MURPHY CHAIR CO. inc. 


OWENSBORO, KENTUCKY 


SINCE 1872 








OFFICE APPLIANCES 


SENGBUSCH ISSUES NEW SERIES OF AD BLOTTERS 

Portraying and describing the many lines manufac- 
tured by the firm, a new series of novel and handy- 
sized blotters has recently been completed by the 
Sengbusch Self-closing Inkstand Company, Milwau- 
kee, and is ready for distribution to dealers. 

The blotters measure 6144x344 inches and are printed 
in a number of attractive colors. Each bears an in- 
teresting illustration of various Sengbusch lines, in- 
cluding the self-closing inkstands, singly and in sets; 
the Ideal sanitary moisteners, the “No-Over-Flo” 
sponge cups, the stainless steel “Dipaday” pen, ink- 
stands and the Dipaday desk set. Space is left at the 
bottom of each blotter for imprinting the dealer’s 


name. 
—— 


HARRIS KROLL COMPANY ADDS NEW LINES 

Harris N. Kroll & Company, 804 Pine street, Kansas 
City, distributors of record carbon papers and ribbons, 
last month increased its activities to include a complete 
line of Hectograph machines and supplies. 

According to Richard M. Ford, general manager of 
the firm, whose record in the field includes many years 
of experience with Ditto, Inc., and Vivid, the company 
has engaged a number of experienced salesmen for 
local and road work who will unite to increase sales 
in the Harris N. Kroll & Company’s many lines. 

~<a —— 


“WEDDINGS. 


RECKFORD-TRELFALL 

The marriage of John K. Reckford, president of the 
American Lead Pencil Company, to Miss Aileen Trel- 
fall, daughter of Mr. and Mrs. George M. Trelfall, Craf- 
ton, Pa., took place in the Moses Taylor Memorial 
church, Elberton, N. J., April 2. 

The ceremony was performed by the Rev. D. Rhea 
Coffman, of Long Branch. The bride’s only attendant 
was Mrs. Nelson I. Asiel, and Roy F. Williams was the 
best man. 

Immediately after the ceremony the couple left for 
New York where they boarded the Ile de France for a 
honeymoon trip to Europe. Upon their return Mr. and 
Mrs. Reckford will settle in New York. 

— —-—~<e—__—_ 
TUPPER-CLINGER 

The marriage of John Borden Tupper, son of Frank 
E. Tupper, president of the National Business Show, 
and Miss Mary Caroline Clinger, daughter of Mr. and 
Mrs. Ralph S. Clinger, was held on April 14, at Upper 
Montclair, N. J. After May 1, Mr. and Mrs. Tupper will 
be at home at their residence, 354 Upper Mountain 


avenue, Montclair, N. J. 
——_—_- 


HARTZ-SCHEIBLE 
The marriage of William Hartz, Jr., and Miss Olga 
Scheible, both of Tell City, Ind., took place last month. 
Mrs. Hartz was formerly a member of the Tell City 
Chair Company office force —WBC 
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JAMES O’GRADY, JR. 

James O’Grady, New York Metropolitan district rep- 
resentative of the Trussell Manufacturing Company, 
spent last month celebrating the arrival of a baby boy 
born to Mrs. O’Grady on March 24. The youngster has 
been named James O’Grady, Jr. 
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‘*Your new catalogue 1s great. In keeping with 
the fine product, and diversified lines you manufac- 
ture.”’ 


**The most complete and best arranged we have 
ever seen.”” 


**Permit us to thank you for what we consider a 
very handsome and exceedingly well arranged office 
equipment catalogue.”’ 


**We want to compliment you on the fine job.” 


*“*You are to be very heartily congratulated on 
the new catalogue.”’ 


“It’s certainly a fine set-up, perfectly under- 


standable, and easy to read. Congratulations!”’ 


**A real Dealer catalogue. Clear, concise, and 
one of the finest we have ever seen.”’ 





If you have not received your copy, write today, and secure the 
complete story of our new products, and improvements in the 
various lines. You will find our Dealer Agency Policy extremely 
attractive. 











SECURITY STEEL EQUIPMENT CORPORATION, AVENEL, N. J. 
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eAnnouncement 


GUNN AGAIN LEADS the Office Furniture 
Field. 


REVOLUTIONARY DEVELOPMENT 


about to be presented to the trade. 


PATENTED CONSTRUCTION — K. D. 
shipments obtainable. 

BOTH WOOD AND STEEL USED where 
most appropriate, affording dealers 
saving and increased profits — with 
Beauty of Desian enhanced. 

Illustrations — 

Descriptive Literature 

AVAILABLE IN ABOUT THIRTY 


DAYS. 


TO BE SOLD ONLY THROUGH 
GUNNS EXCLUSIVE DEALERS 


Gunn Furniture 
Company 


GRAND RAPIDS MICHIGAN 





OFFICE APPLIANCES 


USE SALES TAX LAW PASSED IN COLORADO 


A use sales tax law which will not only eliminate the 
out of state buying in tax-free states, but is also de- 
signed to catch big purchases of office supplies and 
equipment made by Coloradans, according to the State 
Treasurer’s office, from merchants in nearby states to 
avoid the sales tax, has been signed by Governor Ed. 
Johnson of Colorado. 

This law will provide for the levy and collection of 
an excise tax on the storage, use or consumption in 
Colorado of tangible personal property; prescribing 
penalties for the violation thereof, and providing for 
the disposition of the revenues derived thereunder. 

The method of collection under section 3 of the use 
sales tax law is as follows: Every person subject to the 


| provisions of this Act shall on or before the fifteenth 


day of each month make to the State Treasurer on 
forms prescribed by him a return showing in detail the 
tangible personal property stored, used or consumed by 


| him within the state in the preceding calendar month 


| 





| 


which is subject to the tax herein imposed. Such re- 
turn shall be verified by oath or affirmation of the tax- 
payer or his agent and shall be accompanied by pay- 
ment of the tax shown thereon to be due—ATW 

—— 
SHEAFFER DISPLAY CASE INCREASES PEN SALES 

The new three-section display case for fountain pens 
and desk sets recently issued to dealers by the W. A. 
Sheaffer Pen Company, Fort Madison, Iowa, is in- 
creasing fountain pen sales everywhere, according to 
figures tabulated by company officials. 

The display is made of honey-colored oriental wood 
and plate glass, and is arranged in such a manner 
as to appear to be an open display. It is manufactured 
in one main section with two attachable side sections, 
one or both of which are optional. 

The case was designed after surveys showed that 
fountain pens have a high unit sale and a high profit 
per dollar in stock per square foot of floor space. In 
this connection the Sheaffer Company reported: 

“While most fountain pen counters have all the ele- 
ments of attractiveness which other counters have, 
they can be made more attractive. In other words, 
while the fountain pen counter is a good money maker, 
it can be a much better one. The Sheaffer three- 
section display case is the answer.” 

i 
TYPEWRITERS MISSING 


A special notice from Anton P. Pohl, Jr., of the Na- 
tional Typewriter and Office Machine Dealers Associa- 


| tion of New York, informs us that the following ma- 


chines are being sought: 


I. ahaa a-ak we Kee 5-2429303 Pica 
i a a eR ERE 3-Z-68507 Pica 
ES ae er 1-C-20789 Pica 
Corona Sterling .......... 1-A- 8512 Pica 


Information about any of these machines will be ap- 
preciated by Mr. Pohl, secretary-treasurer of the New 
York association. 

—  - — - 
OFFICE EQUIPMENT HOUSE AT RALEIGH 


The Parrott Office Equipment Company has been in- 
corporated at Raleigh, North Carolina, occupying space 
at 330 South Salisbury street. The principals of this 
business are R. M. Parrott, Mary Elizabeth Parrott and 
Louise E. Farmer, all of Raleigh. The company has 
enjoyed The Shaw-Walker sales franchise the past 
four years, and also has the lines of the Mastercraft 
Corporation, Imperial Desk Company and The Leopold 
Desk Company. 
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ERE’S a novel folder display, for your window or filing 
supply counter. It tells the prospect just what he has 
always wanted to know about Oxford folders. 
Glad to send you a set of these displays, ready to set 
up as you see them here. Also ask for the Oxford 
Comparative Folder Number Chart, listing the Ox- 
ford equivalents for over 1,000 folder items. 
Whenever an unfamiliar folder comes your way, 
consult the chart, and SAVE THE SALE! 
Then there is a complete set of Oxford 
folder samples that will interest you— 
shows the four lines of quality filing 
folders that keep Oxford dealers in the 
forefront of today’s competition. 
















me HORT ee ALIN» 














bE ALINE S AREY os 
pea HD HHO nie All designed to help the Oxford 
Onsosd ruRD ween 4 dealer with his folder sales . 
ate we OT hg tt reasons enough why you should 
ecg seriously consider sending your 
we next folder order to 





nite 
ga rted tre ® 
Rou? wm et 







““YOUR 
FILING SUPPLY 
SPECIALISTS” 










BS 
PAY. OFF. 


OXFORD FILING SUPPLY CO. 
340-A Morgan Ave., Brooklyn, N. Y. 


St. Louis Factory: 125 South 8th St. 





OFFICE APPLIANCES 


INCREASED PRODUCTION Again Enables Us to Invite Established Dealers to 


join us. A wide variety of models—both hand and electrically operated. 


WRITE FOR INFORMATION 


ALLEN-WALES ADDING MACHINE CORPORATION 
515 MADISON AVENUE NEW YORK, N, Y. 
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CEL-U-DEX ISSUES NEW COUNTER DISPLAY 
Handsomely lithographed in seven colors and meas- 
uring 12 x 18” a new stand-up counter and window dis- 
play has recently been made by the Cel-U-Dex Cor- 
poration, 1 Main street, Brooklyn, N. Y. 
Known as the Ind-X-All display, the new advertising 


LOOSE-LEAF 


ast 


VERTICAL 





This Seven-Color Counter Card Is Issued 

Dealers by The Cel-U-Dex Corporation to 

Call Attention to the Company’s Cel-U-Dex 

Sets.—The 12 x 18 card will add material 
beauty to any window 


piece is designed to call attention to the company’s 
Ind-X-All sets and at the same time take up the mini- 
mum of space in the window or on the counter. Deal- 
ers may obtain one of the displays by communicating 
with the home offices of the Cel-U-Dex Corporation. 
—_—_—<>———__ 
ERVIN OPENS STORE IN WAYNESBORO 

After selling his art and book shop which he had 
conducted for a number of years, G. Herbert Ervin last 
month opened an office furniture and equipment store 
in the Arcade building, Waynesboro, Pa. The art and 
book shop was sold to Lee J. Treible, former Woolworth 
syndicate man, who will continue to carry the lines of 
social stationery, book, art and novelty numbers and 
greeting cards. 

Mr. Ervin, who has started out with the Remington 
Typewriter Agency for Franklin County and also car- 
ries the Shaw-Walker line of business furniture, in- 
tends to install a complete stock of office equipment 
and desires to hear from specialty firms who have 
various lines to offer. Mr. Ervin will make a special 
feature of outside selling, as well as maintaining a 
complete display in a new modern office and display 
room. 

TT 
METROPOLITAN COMPANY MOVES 

As a means of enlarging its display facilities for new 
and used office furniture and machines, the Metropol- 
itan Desk & Fixture Company, of 39 West Twenty-fifth 
street, New York, N. Y., has leased another building at 
120 West Twenty-third street. 

According to Nick Andon, proprietor, the West Twen- 
ty-fifth street establishment will be retained and used 
exclusively for the firm’s contracting department for 
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Used and Recommended By 
the Trade for Half a Century 






i. “M & MoM” Type- 
\ writer Ribbons 
\ and Carbon Paper 
\ have set astand- 
ard for Relia- 
bility. Unsur- 
passed for all 
legal and 
commer- 
cial 
work, 



















e'mM & 


writer 


y" Type- 
Pa- 


success- 











; 4% % 
Carbon TYPEWRITER RIBBON 
1 lity Aeind 3 | 






pers have 
fully maintained a 
well earned reputa- 
tion for uniformity, 
durability and den- 
sity of color, always 
producing sharp, 
clear, lasting copies. 














The Famous Yellow Round Boz 











The entire ‘“‘M & V” organization is pre- 
pared to assist you to increased sales 
and profits by offering :— 







(A) Highest quality typewriter rib- 
bons and carbon paper 






(B) A wide range of fair prices 






(C) The most complete line obtain- 


able 


(D) Sensible advertising and Sales 
Helps 







(E) A Service Department for the 
selection of material to meet the 
individual needs of each con- 
sumer 


(F) Full Protection 











You will find it to your advantage to write 
forcatalog, pricesand completeinformation. 










MITTAG & VOLGER, INC. 


Principal Office and Factories, PARK RIDGE, N. J. 






Agencies Throughout the World 
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FAULTLESS 
DESK CUPS 
and GLIDES 


Faulitiess Fur- 
—~wy ter are 
made na 
pleasing shade 
of browana, 
round or 
ne shapes 
of rust-proof, 
non-breakable 
Rockite af- 
fording perfect 
rotection for 
joors and floor 
coverings 





FaultiessCush- 
ion thair 
Glides are 
made of hard- 
ened steel with 
rubber insula- 
tion. Center 
pin is flexible 
so the glide fits 
closely to chair 
leg. braced by 
inner frame 
construction, 
finished in Ox- 
idized Copper 


OFFICE APPLIANCES 


| the handling and installation of office partitions, shelv- 


ing and fixtures. 
At the same announcement Mr. Andon asked that 


| all catalogues be sent to the new address. 


BUYERS CAN’T RESIST 


QUIET, EASY-ROLLING FAULTLESS CASTERS 


Once a buyer has experienced the effort- 
less rolling and swivelling qualities of a 
Faultless Office Chair Caster, he can't be 
satisfied with his old-style, squealing 
““floor-gougers."" That's why a demon- 
stration of Faultless Casters seldom fails 
to make a sale. Allert dealers are find- 
ing that a few days’ trial installation of a 
single set frequently produces an order 
for the re-equipment of the entire office 
The popularity of Faultless Casters is 
easy to understand when you consider 
their Double Ball Bearing raceways, per- 
manent lubrication, dust-proof construc- 
tion and choice of treads for plain or car- 
peted floors. Write today for the com- 
plete Faultless Catalog 

FAULTLESS CASTER CORP., Dept. 
OA-5, Evansville, Ind. Branch Offices 
in Principal Cities. Canadian Factory: 
Stratford, Ont 





Faultless Office 
Chair Caster above is 
Vo. 2479 with 2 
Rockite wheel. Note 
Double Ball Bearings 
and low overall 
height. 


FAULTLESS 
CASTERS 


| 
| 





—_____ 

PHILLIPS COMPANY TAKES NEW QUARTERS 

IN CHICAGO 

Due to the need of additional office and stock storage 
space, the Chicago office of the Phillips Ribbon & Car- 
bon Company has moved into larger quarters at 538 
South Dearborn street. 

According to J. A. Nance, manager of the Chicago 
office, the move was made necessary by a steady in- 
crease in business following an enlarging of the sales 
Staff. 

“We have recently enlarged the staff and plan on 
still further increases,” Mr. Nance said. “Just as soon 
as we are settled in our new quarters we plan to an- 
nounce the names of several salesmen who have been 
and will be added to our forces.” 





Takes Bates to Dixie.—This is 
Hudson Aylwin who for the 
past ten years has traveled the 


South for the Sanford 
Manufacturing Company and 
has recently taken over the 
many lines of the Bates Manu- 
facturing Company, including 
that firm’s stapling machines 
and numbering machines. Mr. 


sunny 


Aylwin who still represents 
Sanford, has been twice around 
the world and has been in 


every English speaking coun- 

try in the world except India. 

He was born in Butte, Mon- 

tana, and during his time on 

the road has covered forty-one 
states. 


a oe = 
BEACH COMPANY ISSUES EXPENSE 
BOOK CIRCULAR 

A circular, describing and illustrating its line of 
“Common Sense” expense books has recently been pub- 
lished by the Beach Publishing Company, 1351 Book 
building, Detroit, Mich., for the benefit of dealers who 
wish to distribute the advertising piece in their mail. 

According to H. I. Beach, manager of the company, 
arrangements have been made whereby the Beach Pub- 
lishing Company will imprint the name and address 
of an interested dealer who wishes to receive a supply 
of the circulars. 

The circular folds into three sections and is a con- 
venient size for inclosing in letters. It bears interesting 
information on the “Common Sense” line of expense 
books manufactured by a company which has been 
making travelers expense books for the past fifty years. 
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VERTICAL GUIDES 
Made of best materials in 
several styles of tabbing— 
plain, flat celluloid, flat 
hate Mr bale at Ott aat-j2- 00: baleat in 
lar celluloid. All styles of 
indexing are available. 


























tay go \ 


MANILA FOLDERS 
‘“Tuftear’’ and ‘‘Nor- 
wood"’ folders, made in all 
styles of standardtabbing, 
provide a complete line 
for every filing need. 





GUMMED FOLDER 
LABELS 


| Gat-pbba-B-lolehbba- Toh a bale E-jol-1-T0! 
in filing end finding... 
EVEtoM-paa-Saleadal-sathdal-Mcellel-ta 
tab. in strips 
of ten, 
typing. Available in seven 


Supplied 
convenient for 


role }ie} a-# 










Ss» 


Gules 


Service 
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Be ready to supply the demand 
for storage cases and supplies 





Folding Fibreboard 
Transfer Cases 


“Norwood” 
Storage Cases 


“Duo-Val” 
Storage Cases 


Steel 
Transfer Cases 


DEPENDABLE G/W PRODUCTS THAT 
MEET EVERY STORAGE REQUIREMENT 


Soon many offices will transfer correspondence, orders, records, etc. Prepare to meet the 
demand for storage cases and supplies with dependable G/W merchandise that keeps office 
routine operating efficiently and economically. 

Serd for our new catalogs and price lists of Stationers’ Products and Filing Supplies. 


STEEL TRANSFER CASES 

This best G/W transfer case is built to give long, economical service and complete satisfaction. 
Features include half height drawer sides . . . welded joints . . . securely riveted pull . . . 
drawers with safety stop . . . optional roller bearings . . . removable follower . . . easy to stack. 
Made in letter, cap, bill, card index, and check file sizes. 


“DUO-VAL" STORAGE CASES 


An all-steel outer jacket with drawers having front and back of metal, sides and bottom of 
fibreboard, steel reinforced, provides a strong transfer case at low cost. May be stacked in 
batteries . . . drawers have safety stop and follower insert . . . shipped ‘‘knocked-down"’. 
Available in letter, cap, bill, and check file sizes. 


NORWOOD STORAGE CASES 


This collapsible steel reinforced fibreboard case will give good service with long life at low 
cost. Cases interlock and can be stacked as high as desired . . . shipped ““knocked-down” . . . 
quickly assembled. Made in letter, cap, card index, check file, and tabulating card sizes. 


FOLDING FIBREBOARD TRANSFER CASES 


Made of solid, heavy fibreboard . . . shinped flat, neatly packed in metal reinforced lids . . . 
easily set up in a few seconds . . . held by snap locks. No mussy adhesive, strings, slots, 
metal protrusions or tapes. Furnished in 14 convenient sizes. 


Globe-Wernicke 


Cincinnati, Ohio 









MAKERS I VE! 
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| make it easy to keep an ac- 


curate record! These machines are easy 
to operate and are fast all the hard 
work is done by electricity. Everyone in 
the accounting department is pleased 
with them.” 
* * * 

Perhaps you plan to buy new accounting ma- 
chines. Of course, you'll want the best —modern, 
quiet, time-saving electric machines. 


General Electric, although it does not make 








OFFICE APPLIANCES 





“ELECTRIC ACCOUNTING 


MACHINES MAKE 
MY JOB EASIER!” 


accounting machines, does make a line of main- 
tenance-free motors developed and designed 
specifically for use on office devices. If the G-E 
monogram is on the motor of the machines 
that you purchase, you can be sure that the 
machine is as fine electrically as it is in other 
respects. 

General Electric offers to manufacturers of 
office devices the skill of experienced engineers, 
excellent manufacturing facilities, and ready, 
convenient, nationwide service. General Electric, 
Dept. 6A-201, Schenectady, New York. 


070-108 


GENERAL @ ELECTRIC 
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(New Machines & Devices— 
Continued from page 65) 
NEW ARTILITY CHAIR FOR EXECUTIVES 


A new tubular steel chair to meet the demand in 
medium price brackets has been produced by Artility 
Metal Products, Elkhart, Ind., for use of executives 





New Artility Executive Chair 


It has a swivel base, and is adjustable for height. The 
upholstery is a soft material of high quality. Compo- 
sition casters made by the Bassick Company, Bridge- 
port, Connecticut, with 15g” wheels, are used. 

The new chair is similar in quality to the posture 
chair advertised by Artility two months ago, which has 
been favorably received. 

Ss 
MECHANICAL PENCIL BY DAVID KAHN, INC. 

An improved three-action mechanical pencil with 
attached clip, oversize red eraser, and nickel trim, re- 
tailing at ten cents, is now available in green, orange, 
blue, yellow, brown, and black. Smoothly-feeding four- 
inch leads are used. Stores catering to office and school 





Display of David Kahn, Inc., Three-Action 
Mechanical Pencil 


trade are reported to have found it a quick seller. 
Dealers and wholesalers are invited to write to the 
manufacturer, David Kahn, Inc., North Bergen, N. J., 
for a catalogue. 
a 
NEW WATCH HOLDER MAKES BOW 

Of unusual utility to salesmen and others who drive 
automobiles for long periods is a new watch holder 
recently placed on the market by the Cobb’s Watch- 
Holder Company, 1203 Boyleston street, Boston. 

The device is made to hold any of the standard size 









VITAL 


BUSINESS TRANSACTIONS 
REQUIRE 


PERMANENT 
CARBON COPIES 
€EN-TR-KOTED 


CARBON 
PAPER 


(with the perfected 
Cen-tr-koted Backing 
assures permanent records 

remain clear and distinct over 





Sheet) 
that 
the years. 





BIGGER J 


PROFITS@&® 


An Exclusive Agency on Grand Prize 
Carbons and Ribbons is a sure step 
toward satisfied customers and greater 
profits. 


Write for our dealer 
Proposition Booklet 
and Samples. 


& 
GRAND PRIZE 
CARBONS & RIBBONS 


PACIFIC CARBON & RIBBON MFG. CO. 
J. FRANCIS O'CONNOR, Pres. 


Head Office and Factory: 1451 Harrison St., San Francisco. 
Chicago: 608 So. Dearborn St. 
Portland, Ore. 


Los Angeles Denver 
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HERE’S AN EFFECTIVE 


June Graduate 
DISPLAY IDEA 








No. 1802 (round base) $6.00 


No. 1801 (with clock) $9.75 


Those stationers who have used this attractive black 
and chromium Displayer in high-spot locations, know 
that it is a highly profitable sales maker. Now, with 
June graduations just around the corner, the Displayer 
offers unusual possibilities as a center piece around 
which to build a showing of appropriate gift sug- 


gestions. 


Modern in design, finished in sparkling chromium 
with black, red, or green enamel trim, the new Sengbusch 
Dip-A-Day Desk Sets offer new Beauty, Durability, 
Utility, and Sales Appeal. They have been setting 
sales records ever since they were first introduced, and 
carry a very handsome profit margin. Be sure your 


Displayer is completely stocked at all times. 





GIFT BOXES and AD FOLDERS FREE 


Chrome Dip-A-Day Desk Sets will come packed 
complete in gayly colored, silver striped gift boxes 
if you so specify. Attractively designed advertising 
folders showing the complete line are also available 


FREE with your imprint. 











few Displayers available for im- 


If you haven't stocked yours as 


still a 
mediate shipment. 
yelt—or if you'd like another one 


SENGBUSCH 


SELF-CLOSING INKSTAND CO. 
515 W. Clybourn St. Milwaukee, Wisc. 


There are 


write or wire today! 





OFFICE APPLIANCES 


watches and is manufactured in such a manner as to 
be of use when hung on a nail or clipped onto any 
solid object. It may be used equally well as an attach- 
ment to a rear view mirror of a car or as a watch stand 





Cobb’s Watch Holder 


in hotel rooms, and for these reasons is ideally suited 
to the needs of travelers. 

Further details of the device, which retails for fifteen 
cents, may be obtained by communicating with the 
manufacturer at the Boston address. 

seagulls 
SPONGE RUBBER COMPANY HAS NEW 
LINE 


Listed as the No. 30 Spongex, a new chair cushion 


SPONGEX 


| with several special features has recently been added 


to its output by the Sponge Rubber Products Company, 
Derby, Conn. 

The cushion is a handsome and resilient item made 
of one-inch thick Spongex covered on the top with 
long-wearing felt in either brown or green. It is 
equipped with a bottom surface especially corrugated 





New Spongex Chair Cushion 


to prevent slipping. The cushion also has rounded 
corners and edges to assure a good fit on either arm- 
chair or stenographer’s chair. 

Further details and prices may be obtained on ap- 
plication to the Sponge Rubber Company offices at 
Derby. 

a 
MARKWELL’S “C T Q” TYPE CLEANER 


After lengthy research and investigation the Mark- 
well Manufacturing Company, Inc., 200 Hudson street, 
New York, N. Y., has recently developed and produced 
a new type cleaner which is to be known as the 
TTS 

According to officials of the company, the new “C 
T Q” (Cleans Type Quick) was developed over a period 
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PEGA New Principle 


fellewer” Block! 


Imagine a follower-block which will release 
with the lightest pressure of your fingertips 
which will slide to any position without effort 
which positively can not bind or stick and 
yet, when locked in position, will stand the 
weight of an oversize 200 lb. man, without 
giving a fraction of an inch. 
We call it the **Floating”’’ Follower-Block be- 
cause it operates on floating side bars that 
always remain parallel to the motion of the 
block. It can not get twisted in the drawer. 
Structurally, it is built so strong that we can 
not conceive how it could be built with 
greater strength, yet when released it slides, 
naturally, easily and without effort into the 
required position. 
But wait! With all these remarkable features, 
this revolutionary departure from routine 
construction details is only one of the many 
sales features that make it easier for you to 
sell the Standard Grade Browne-Morse File. 
Ask any customer of yours to check, one by 
one, the following list of features, with any 
other filing case in a comparative price class. 


When you fia a discriminating buyer who really knows 
values, ask him to check these features: 


|. Flush tops and bottoms on the filing case. 

9 Positive, automatic locking mechanism en- 

“* tirely in front of the case. Can be installed 

anywhere in 10 minutes. 

3. Natural touch handle—naturally simple 

drawer catch release. 

1. Three-Angle Z Channels welded to: the 

drawer sides and bottoms. 

5. Seven-angle reinforcement for drawer side 

absolute rigidity. 

6. “U” channel reinforcing the drawer front, 

taking all the strain off drawer pull. 

7. Automatic rod finder. 

g. Synchronized extension slides with torque 
braces—side channels and ball bearing 
rollers always in exact vertical position 
fingertip touch will slide the drawer. 

9, Automatic drawer alignment. 

10, And lastly—the Floating Follower-Block 
the same easy, fingertip release principle 

already famous in the 

Browne-Morse “natural 

touch” drawer catches. A 

new, original and truly re- 

markable suspension prin- 
ciple. 





























































Only Browne-Morse Filing Equip- 
ment has all these features. Write 
us direct and get posted on the 
details of the new (Floating Fol- 
lower-Block. 








Sy alohiieak- te \/ op al-t- We Oxobaah ol- babs 


Muskegon, Michigan 
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SPEEDOPRINT 


presents the 
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ROTARY STENCIL DUPLICATOR 





Slightly Higher 
West of Denver 





Features | LIST PRICE $ 12 Q Q 


|. Especially designed for Post 


—— oe CUTS OPERATING EXPENSES 50% 


Printing surface 5°, x8",. 


Nw 
. 


Here is a NEW type of Rotary Stencil Duplicator 


3. Size of sheet—Post Card to ; ; 
that creates an entirely new field and opens 


6x9! 5. : . 

5 many new avenues of profitable business for the 

!. Automatic release of Cylinder trade. It is a machine specially suited for post 
and Roller. cards, menus and other similar work. 

5. Inside Inking. The NEW JUNIOR Model offers a low-priced 


duplicating machine that combines operation 


6. Low cost of supplies. 
simplicity and economy with rugged sturdiness 


7. Accurate registration. ; : 
and accurate registration. It takes a small 


8. Raising or lowering of print. stencil listing for $1.75 per quire. The saving 


9. Light Shipping Weight. on other supplies is in proportion. 


10. Fully guaranteed. Dealers: Write TODAY for catalog and samples 








of work. 


SPEED-0O-PRINT CORPORATION 


i880 W. Washington Street. Chicago. Hlinois 
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of many months during which research chemists 
sought for a cleaner which would apply equally well NEW CHIPPENDALE DESIGNS 
on every kind of type. The new article, it is said, is | 
the practical answer to the problem of manufacturing 
a universal type cleaner. 

“C T Q” will be sold to Markwell dealers under the 





The Sign of Markwell’s 
“CTQ” New Type Cleaner 


company’s unique plan of “controlled distribution.” 
Further details may be obtained by communicating 
with the company’s home offices. 
> 
INDUSTRY BOASTS UNUSUAL BABY! 

An unusual baby who, among other accomplish- 
ments, can talk at the age of four months is the latest 
representative of the typewriter industry in the state 
of Pennsylvania. 

All of which is by way of introducing little Faith 874UL 
Hope Charity Harding, four-months-old daughter of 


H. C. Harding, proprietor of the Sano Typewriter Pad 
Company, Trucksville, Penna. FINE WV ORDS 


Faith Hope Charity, according to her parents, can 
say “Hello,” “Mama,” “Papa” and “My Eye” with and | Do Not Make Fine Chairs— 


without an exclamation point. The baby, ’tis said, 

likes music, abhors jazz and is a bit uncertain on her | Bug RICH EXPERIENCE Does 
estimation of the value of the radio as an entertain- 
ment feature. 








> 


DOPPELT INCREASES QUARTERS AND STAFF 

Following out its program of expansion, Charles Dop- 
pelt & Company, Chicago, manufacturers of the Dopp- 
Craft line of stationers’ leather goods, last month took 
over considerable increased space in which was in- 
stalled a number of new machines and equipment. 

At the same time officials of the firm announced the 
appointment of two new salesmen to travel with the 
Doppelt Company’s many lines of leather items. The 
new sales staff members are: 

James W. Durrett, who takes over the southern ter- 
ritory and will travel in Texas, Louisiana, Arkansas, 
and Oklahoma; and Joseph Miller, whose eastern beat 
will cover Maine, New Hampshire, Vermont, Massa- 
chusetts and Rhode Island 

——> 
FRANK COOPER REPORTS BUSINESS GOOD 
IN THE SOUTH 

Frank Cooper, president of the Codo Manufacturing 
Corporation, Coraopolis, Pa., called on dealers in Tex- 
as, Louisiana, Alabama, Tennessee and Arkansas on a 
business trip which lasted from February 23 to March 
21. He reports dealers everywhere as being greatly 
encouraged by the increasingly favorable outlook for 


business. Merchants are buying in greater quantity M ILWA U K E E & H A I R cc O 


and are not only increasing sales but also raising the 





8742UL 


percentage of collections before expiration of the cash MILWAUKEE, WISCONSIN 
discount period. This business impulse, Mr. Cooper 
said, started last fall and took on increased impetus Makers of FINE CHAIRS 


the first of the year. 
Immediately upon return to Chicago from the South For Over a Half a Century 








MEILINK 
SAFE DRAWERS 


DESIGNE 


D TO MEET THE NEEDS 


of the Modern Office 







Ledger Size 
Safe Drawer 
WithPosting 1 
Equipment 


@ VARIOUS COMBINATIONS 
FOR EVERY USE 







rey 


Fire Tested 

Double steel wall with Ther- 
mo-Cel Insulation. Tested 
for one hour on the Stand- 


MEILINK ard Heat Exposure test. All 


Meilink Safe Drawers bear 


CONSTRUCTION = is. fiilehasnt 598% 


* The Meilink standard structural strength construction 


insures “Better 
. 


Protection.”’ 


Built in single drawer units that stack to any desired height. 


* A combination of uses that fits the modern office and reduces 


expense. 


* Full bottom roller drawer suspension operates easily with 


heavy load. 


The MARKET 
IS WAITING 


Get started with 
these Combina- 
tien Units and 
“cashin”’. Youcan 
now offer more 
in fire protection 
at a lower cost 


than ever before. 


Write for full in- 
formation prices 
and discounts 


Fire-Resistive 









Cap size 
drawer with 
follower block 
and 3 «5 card 
trays stacked 
in rear of the 
drawer. 


Meilink-Built 


Products for Every Business 


Office and Home Use 


Provide ‘Better fF 
Mod 


*rotection’ 35 Years of Protection Service 
ern Systems of Cash Protection 


MEILINK STEEL SAFE CO. 





TOLEDO, OHIO 
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Mr. Cooper hurried to the factory in Coraopolis to take 
personal charge of “cleaning up” after the flood. The 
water reached the level of seven feet above the first 
floor, but little damage was done to the production 
equipment because employees began the cleaning up 
process even before the water had entirely receded. 
By washing machinery thoroughly and applying gen- 
erous quantities of oil, rust was prevented and the fac- 
tory began operating on a day and night schedule 
within a few days after the flood waters had sunk to 
a normal level. 
sncthailliliieithieaitin 

THOMAS JOINS L. A. RUBBER STAMP COMPANY 

With more than six years of extensive selling expe- 
rience behind him, M. S. Thomas, who is proud of his 
Hoosier origin, last month announced his appointment 
as assistant manager of the stationery department of 
the Los Angeles Rubber Stamp Company. 

Six years ago Mr. Thomas joined the sales staff of 
the Stationers Corporation and began traveling the 
Southern California territory. In his journeyings he 





M. S. Thomas 


formed lasting friendships with scores of dealers and 
consumers as a result of which he was promoted to the 
Stationers Corporation store at Hollywood. 

The Los Angeles Rubber Stamp Company is located 
at 1500 South Los Angeles street, a site approximately 
halfway between the business and the industrial dis- 
tricts of the city. It is one of the oldest organizations 
in Southern California, having been established in 
1884. The company carries a complete line of station- 
ery and maintains a staff of thirty salesmen to call 
upon the trade throughout the Southwest. 


-<etinaiiietammnes 
TOURIST FROM INDIA TO VISIT U. S. 
Framroz D. Jalnawalla, for several years a repre- 
sentative for L. C. Smith in Bombay, India, is planning 
a tour through the United States. He will sail from 
London on the S.S. Queen Mary out of Southampton 

May 27. 

Interesting to readers of Office Appliances will be 
Mr. Jalnawalla’s request for a recent copy of the mag- 
azine to be forwarded to his London address. He has 
expressed the wish to pick out some office equipment 
and supplies to examine on his arrival at New York. 

Mail addressed him at our New York office, 1601 
Pershing Square Building, 100 East 42 Street, will be 
held for him there. 


—_<>—_- -— 
BIRMINGHAM SMITH-CORONA STAFF INCREASED 
The Birmingham factory branch of L. C. Smith and 
Corona Typewriters, Inc., is increasing its city sales 
force with the addition of George W. Farris, Jr., and 
Stanley Broussard. Mr. Broussard comes to Alabama 
from Louisiana.—RHB 








MAY, 193¢ 


ANNOUNCING 


143 


The Addition of 


Four High-Quality, Full-Profit, Tested 
Lines Which Will Benefit From 





Advertising and Nation-Wide Popularity 











OPENS AND CLOSES 
WITH ONE HAND 








genius! Blade of 
through end; locks into any one of four lengths. 


AUTOPOINT KNIFE — Blade by “‘GITS.” A stroke of inventive 
or highest carbon steel slides out 


“stainless” 
































AUTOPOINT POSTALETT — Carries 
in pocket like a pen; but unscrew cap 
and it’s an accurate postage scale. Ideal 
for travelers and desk use. 


OW famous AUTOPOINT and 

REALITE pencils have four more 
outstanding items, as companion-num- 
bers. They have been chosen with espe- 
cial care to give merchandisers the 
maximum opportunity for volume and 
profit. Every item is a tested success 
as a retail seller. Check them over 
yourself: 

The Postalett 

No more ‘‘guessing wrong’”’ on postage 
now! This tiny accurate scale is perma- 
nently accurate. Gives the exact weight 
in ounces of letters or small parcels up 
to 8 ounces. Wide selection of colors 
includes black, ivory-and-black, red- 
and-black and pastel combinations. 
Mounted on beautiful display easels in 
individual boxes. A proved seller. Re- 
tails at $1.00. 


The Autopoint Knife 
Its novelty, its convenience, its ‘‘four- 
lengths-in-one-blade” feature attracts 
attention on sight. Handles are either 


“se 


SIRENE—The Little Item with the Big 
Sales Record: 
whistle! Made of Bakelite; sanitary. ‘Always 
works’’—and sells big—read about it below. 


It’s a whistle—and such a 


metal or durable and beautiful mottled 
or white pearl. Blades are made of high- 
est carbon steel by ‘‘GITS” of high grade 
cutlery fame. This line also comes with 
manicure file blades. Retail from 50c 
to $1.50. 


Sirene—The Siren Whistle 


You can appreciate how this novel item 
with its fire-siren sells to ‘“‘the kid 
trade.” Just the thing for youngsters 
who ride bikes. It’s a proved ‘‘riot” at 
conventions—banquets—parties. 
Packed 36 in attractive display carton, 
each wrapped in sanitary cellophane. 
Retail at 10c. ‘‘Sell like hot dogs!” 


Autopoint Leather Goods 


Refinement in design goes with finest 
leathers in these pieces. These numbers 
include genuine imported English mo- 
rocco, seal skin and other quality 
leathers, according to price. A line of 
leather goods of which both dealer and 
customer can be proud. Full price range. 














AUTOPOINT LEATHER GOODS: Including key cases (with 
new convenient key-hook), bill fold and pocket secretary 
Finest quality and workmanship; choice of four leathers. 


Concentrate 
on the Autopoint Line 


Less inventory — maximum turnover - 

maximum net cash profit. Get complete 
descriptions, samples and prices of this 
complete line of AUTOPOINT items 
now! Just mail the coupon for them 
today. Take advantage of AUTOPOINT’S 
popularity as pencil makers to boost sales 
in these other exclusive lines. Send now! 


AUTOPOINT COMPANY 
Dept.0A-5,1801 Foster Ave.,Chicago, III. 
AUTOPOINT COMPANY, Dept. OA-5 
1801 Foster Ave., Chicago, IIl. 

Please send me information on the new 


complete Autopoint Line, with prices and 
samples of each item check 


0 Autopoint Pencils 0 Realite Pencils 


| 

| 

| O Sirene  ( Autopoint Leather Goods 
| Name.. 

| FOOMM. ..  crccicctosesesevases oelepesedane 
| Address oa 

| Town State 
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BASSICK ‘Flotilt” chair control with 
“Full Floating action... vevolutionizes 
the tilting action of an office chair! 





HOW ? 


The use of metal springs and the necessity ot 
lubrication have been entirely eliminated. The 
chair seat is SUSPENDED IN RUBBER. The tilting 
of the seat is a FLOATING ACTION IN RUBBER 

No bearings — NO METAL TO METAL POINTS 
OF FRICTION to squeak and squeal and wear 
out or require lubrication. (This is one of the 
important exclusive features available only in 
“Flotilt’’. 


GET THIS IMPORTANT DISTINCTION! L 
nism. C. Enclosed elevating mechanism. 


“Flotilt”’ Is not just a substitute for springs A. Tilting mechan 














not just a piece or pieces of rubber in a common 





type of chair iron—it employs an absolutely new 
principle of control—using rubber ENCASED* 
in steel by tremendous pressure and protected 
against deterioration—because the natural ene 
mies of rubber — AIR, LIGHT, OIL AND HEAT 
are excluded. 

°TI iS a, frub rinst | for this uss 


| 
w and remarkabl levelopment 


This important development in the use of rubber 
is the heart of the complete development of an 
entirely new chair control construction, includ- 


ing a stationary post in the base, fully enclosed 





elevating mechanism and self-lubricating swivel 











bearings. 


BETTER BALANCE EASIER ACTION 
NO SPRINGS IMPROVED APPEARANCE 


NO LUBRICATION These outstanding improvements present to the 


dealer a golden opportunity for mew business on 


Q U IET O PERATI O N chairs equipped with the Bassick “‘Flotilt’’ Control. 


Vame f leading manufacturers who are now using 


“uaz ante”? os shea > aaa 201078 att fens 
F 1 on thetr chairs and co nplete iiterature on request. 


THE BASSICK COMPANY + BRIDGEPORT, CONNECTICUT 


‘The world’s largest manufacturer of casters and floor protection equipment. 
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BROOKS TO REPRESENT SPENCERIAN 
PEN COMPANY | 
The Brooks Manufacturing Company, 27 Kingston 
street, Boston, which is headed by John E. Brooks, 
president of the New England Travelers Club and vice-_ | 
president of the Boston Stationers Association, has re- | 
cently completed a deal whereby it will represent the | 
Spencerian Pen Company, New York. | 


Under the new arrangement the Brooks Manufac- “TRIALS” 
Have Become 





"REPEATS" 








John E. Brooks 


turing Company plant will serve as the New England 
stockroom for all Spencerian products. This move, ac- 
cording to Mr. Brooks and officials of the Spencerian 
Company, will save a full day’s time on deliveries to all 
points in the territory and will provide the trade in 
and near Boston with a pickup service on “fill-in” or- 
ders for Spencerian steel pens and fountain pens. 

In traveling the territory Mr. Brooks will represent 
both the Spencerian Pen Company and his own firm, 
carrying samples of the latter’s many lines of writing 
and cut papers. 











nen 
AUTOPOINT TO HANDLE GITS KNIVES 
The Autopoint Company of Chicago last month an- WITH FEW EXCEPTIONS, trial orders 
nounced its appointment to handle the exclusive sales for Treasurgards have been followed by 
of the Gits knives and files. These items will be ad- 
vertised and sold as “Autopoint the Better Knife-Blade second orders for larger stocks. Dealers 
by Gits.” who have displayed Treasurgard have had 
The knife, manufactured by the Gits Corporation, no trouble selling it—in fact, it almost sells 


Chicago, is unique in its construction which allows the 


blade to repose in the handle until needed. It may itself. : 

then be slid out to four various lengths suitable for You already have a list of prospects for 
practically every purpose. The blade is made of high this personal safe. Every one to whom you 
grade carbon steel and is backed by a guarantee. are selling office supplies is a prospect for 


According to officials of the Autopoint Company the Pe ' . 
knife will be carried as a companion item to its line of one or more Treasurgards. Distinctive win- 


pencils, Autopoint desk pads and other products. . dow display will attract and 
help sell passers-by. 


> 








CENTURY 
ST. LOUIS STATIONERS TO TAKE PART IN ace Sell Treasurgard and help 
aes Oe H-H-M. yourself to some extra profit 
The ladies attending the Illinois Booksellers Conven- = wore : : 
tion in Belleville will be the guests of the wives of oF SERV Substantial trade discounts 
members of the Stationers Association of Greater St. ‘eneeiiavn| —write for dealers’ liberal 
Louis on May 5 on a sightseeing trip to St. Louis points | wai TOR Onno proposition. 
of interest, and at a luncheon. The ladies will leave 
Belleville at 10:30 a. m. on chartered busses, which will 
be met in St. Louis by a special committee headed by 5 
Mrs. Robert Lewis. The visitors will return to Belle- Herring-Hall-Marvin Safe Co. 
ville at 5 p. m. 
HAMILTON, OHIO 


Members of the association will attend in a body the 
Belleville meeting and will be at the noon luncheon and 
afternoon and evening sessions.—HB 
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Announcing a New Line 


OF WASTEBASKETS 
AND WASTEBARRELS 


New—with outstanding features. Lasts longer 


because it withstands hard knocks at the two 
points most subjected to blows 
tom edges. 


the top and bot- 
Scientifically constructed one-piece 
no-joint metal rims 
(see diagram) give 
added rigidity and 
greatly increase 
the durability of 
thecontainer 
throughout. 





This is how one-piece 
rim at the top is 
scientifically con- 
structed to gain ex- 
traordinary rigidity. 





STYLE NO. 18 

Retail 

Style Bot- Wr Price 
No. tom Top Het. Lbs. Doz. 
i3 ™ ww i3 i% $5.70 
14 10 1% 14 2 7.70 
15 10 13 5 2 8.00 
i8 10 is 18 2% 8.50 





Wastebaskets have tapered 
tough fibre sidewalls and 
steel bottoms. Made in four 
sizes. Washable enamel fin- 
ish, in olive green, mahog- 
any, walnut, ivory-white or 
pastel green. 

Wastebarrels also made in 
four standard sizes, but 
several smaller sizes than 
those listed below can be 
furnished. Straight side walls 
in fibre or steel with steel 
bottoms. Same colors as 
wastebaskets. 





STYLE NO. 260 


Fibre Wr. Steel Wr. Retail Price 
No. Lhe. Diam. Het. No, Lbs. Fibre Steel 
140 4% 13 24 1400 6 18.00 Doz. 24.00 Doz. 
165 5 13 30 1650 a 24.00 Doz. 30.00 Doz 
200 6% 16% 22 2000 8%, 24.00 Doz. 30.00 Doz. 
260 ™% 16% 30 2600 104% 30.00 Doz. 36.00 Doz. 


Note the very low prices. Together with highest quality ma- 
terials and construction, they afford you increased sales. 


The Cleveland Container Co. 


S. Hermitage and W. Pershing Rd. 
Chicago, Il. 
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BIZZELL JOINS WESTERN BANK COMPANY 


The Western Bank & Office Supply Company of 
Oklahoma City last month used a novel method of 
announcing to the trade the recent appointment of 
Robert F. (Bob) Bizzell to take over the Southeastern 
Oklahoma territory in the place of the late Walter H. 
Campbell. 

The announcement was in the form of a four-page 





Bob Bizzell 


booklet, attractively printed in black and red and 
bearing the firm’s trade name of “Wesbanco.” Fol- 
lowing the announcement of Mr. Bizzell’s appointment, 
on an inner page was a presentation of the new repre- 
sentative’s qualifications, ability and experience in the 
field. 

This was followed by a photograph of Mr. Bizzell 
which occupied the entire third page of the booklet, 
while a fourth was devoted to a listing of the Wes- 
banco’s four major qualifications for its leadership in 
the local field—Pride in Craftsmanship, Long Training, 
Careful Planning and Fine Equipment. 

eee ee 
SOUTH AMERICAN VISITS UEF BRANCH 
IN CHICAGO 

Frank C. Westcott, Davis & Company, Santiago, 
Chile, was a visitor at the Chicago branch office of 
Underwood Elliott Fisher Company on April 14 and 15. 
Mr. Westcott was in the United States as an emissary 
of his company, which distributes Underwood type- 
writers and Monroe calculating machines in Chile, as 
well as handling several other lines of general mer- 
chandise. After a stay in New York, where he con- 
ferred with executives of the Underwood Elliott Fisher 
Company, he spent some days in Chicago, contacting 
other manufacturers which his firm represents, and 
took occasion to drop in at the Underwood Elliott 
Fisher branch office. 

— 
NEW GLOBE-WERNICKE CATALOGUE READY 


A new and attractive catalogue, together with a price 
list effective April 10, was recently mailed out to the 
trade by The Globe-Wernicke Co., Cincinnati, Ohio. 
The new booklet covers the entire G/W line of sta- 
tioners’ products. 

In a letter to the trade, H. C. Anderson, general sales 
manager of the company, points out the increasing 
opportunity to sell office equipment and supplies and 
the need for dealers to increase their inventories in or- 
der to render good service to customers. 

Retailers who have not received a copy of the new 
catalogue are invited to write to the company’s gen- 
eral offices at Cincinnati. 
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l Label Showing Make and Grade 
Attractive Green Oil-proof Cellophane Wrapper 
Easily Detachable Tab 
Perfect Grinding of Platen Surface 





Guessing and Thumbnail Tests 
Are Completely Eliminated 


The new De Luxe platens for all makes of typewriters and adding 
machines are now graded, labeled, wrapped and tabbed at no extra 
cost. They have many advantages over the old “hit or miss” method 
of picking at random any unmarked platen from your stock. Once 
and for all this new Shipman-Ward quick identifying method ban- 
ishes guessing and thumbnail tests—tells you instantly the grade of 
platen best suited for your customer’s requirements. At the same 
time, they save extra calls for your service men, who unknowingly 
take along the wrong grade of platen on their service calls. And, you 
will be more satisfied—it makes future ordering a lot easier. 


At last—a NEW WRAPPER, too, oil-proof and made of Cellophane 
in an attractive green and sealed with an easily detachable “price 
marked” tab. 


Remember! We give same day service and we prepay the postage 
one way on all platens. 


A Grade for Every Need 


Grade 1. +A 4 aa — 
Grade - & yyy SS office use requiring 
Grade >... yay pe Pong office use requiring 
Greth'¢. Se Se 
Grade 5. Sit Sete a 





De Luxe Platens Tested for Standardization 


The Shipman-Ward Deluxe-Grade Platen for all makes of type 
writers and adding machines, is the climax of scientific plater 
manufacturing. Under patented chemical processes, which 
serve the rubber, Shipman-Ward have been able to give the de 
a platen which will not harden, yet retains fully its life, resiliency 


and velvety gripping surface longer than the average plat 


g 


3y means of the densimeter, a tester for density which you see 


1 the photograph, we are able to guarantee any dealer that the 


Deluxe Platen can be kept in stock for one full year 


SHIPMAN-WARD MANUFACTURING CO. 





4401 RAVENSWOOD AVE., CHICAGO, U. S. A. 
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HE enthusiastic response to Terrell Matching the beauty of today’s finest 
Steel Book Stacks, created by our furniture, Terrell Steel Book Stacks are 
announcement in the March Issue of paramount in attractiveness. Simplicity 
Office Appliances, proves conclusively that and strength, inherent in the new indi- 
the simplified, modern method of provid- vidual units, eliminate forever the hazard- 
ing steel book shelving has long been ous tasks of planning successful and profit- 
awaited by dealers and consumers every- able installations. 
where. Find out for yourself how Terrell has 
All over the country, dealers have been made it possible to produce new profits 
literally amazed by the abundance of ex- from installations in business and law 
clusive features to be found in the new offices, libraries, and universities. A word 
Terrell Steel Book Stacks, and are already from you brings the complete facts about 
taking orders for this new type of equip- the “profit possibilities”’ of this new mod- 
ment which means extra profits for them. ern line of steel book stacks. 


METAL OFFICE FURNITURE COMPANY 


(Terrell Division) 


GRAND RAPIDS, MICHIGAN 
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FAWN BRANDS MOVES TO LARGER QUARTERS 

As part of a program of expansion which includes an 
extension of its sales activities to every section of the 
United States, Fawn Brands, Ltd., manufacturers of 
Fawn Brand stencils, inks and duplicating machine 
supplies, last month moved its home offices to 120 
Greenwich street, New York, N. Y., where more than 
double the space at its former location is available. 

The company was formerly located at 1 West Thirty- 
fourth street, in modern and extensive offices which 
proved inadequate shortly after the expansion program 
was launched in January. Since that time, according 
to officials of the firm, Fawn Brand’s volume of busi- 
ness has more than doubled. 


> an 
FARR TO HEAD ROYAL’S MONTGOMERY OFFICE 


J. D. Farr, for many years active in the management 
of the Kemble-Cochran Company of West Virginia and 
a well-known figure in the office equipment field in the 
South, last month was appointed manager of the Royal 
Typewriter Company’s branch office at Montgomery, 
Ala. 

Mr. Farr made an outstanding record in the Bristol 
district as directing head of the typewriter division 
of Kemble-Cochran. Together with his wife and young 
son, Mr. Farr was kept busy saying goodbye to his 
scores of friends and many relatives in the district 
which he leaves. 

When he assumed control of the Montgomery branch 
Mr. Farr relieved A. R. Coleman who was sent to take 








J. D. Farr 


charge of the Royal branch office at Knoxville, Tenn. 
A. C. Kienly, assistant sales manager, and C. J. Sig- 
loch, of the Royal comptroller’s office in New York, 
were visitors in Montgomery in connection with the 
promotions of Mr. Parr and Mr. Coleman.—_GHW 


i 
ARTHUR H. MERRITT TWENTY-FIVE YEARS 
WITH SHUMWAY 


April 10 marked the twenty-fifth year of Arthur H. 
Merritt’s association with Franklin P. Shumway Com- 
pany, Boston, the well-known advertising firm. 

During the period Mr. Merritt has employed his tal- 
ents in excellent work for a number of manufacturers 
in the stationery field. Not in display advertising only 
but direct mail campaigns of his own planning adapted 
to the peculiarities of each business. 

As is familiar to his many acquaintances, Mr. Mer- 
ritt for years has pursued a two-fold hobby: travel and 
tutelage. The first has led him to distant lands, where 
he has taken many photographs of scenes interesting 
or beautiful. Collecting experience of this sort, he 
brings it back as material for lectures—and the means 


| for five years. 
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Write for this 


NE W - PEERLESS SALES HELP 


THAT ACTUALLY S ells ! 
PrERLEss scores again! 


This time Peerless offers you a novel and 
unusual sales help that will actually SELL 
Peerless Keys in a manner that will gratify 


you! Write for il. 


Energetic Peerless promotion behind this new 
idea is just another reason why you should 
concentrate on Peerless; just another reason 
why 4 out of every 5 big city dealers acknowl- 
edge Peerless as the slandard and prefer Peer- 
less to unknown brands with no customer 
acceptance or sales promotion to back them 





Y 
COONCENTRATING on Peerless Keys is 
sure to get more business——to hold the busi- 
ness you get. Peerless has the patented 
Security” feature to prevent key tops from 
twisting or coming out of the metal bases. 
Peerless has the only complete line sold 
through dealers. Peerless keys are made of 
resilient rubber, warranted against hardening 


Peerless has a real dealer proposition (of 
which the new dealer help mentioned above is 
but a part) that refers inquiries to you, that 
protects you against direct competition, that 
backs you up with unusual sales promotion. 
It pays to sell Peerless exclusively. Write us 
for full details and let us prove it. 


PEERLESS KEY COMPANY, Ine. 
Manufacturers of the only complete line of 
rubber keys sold through dealers 
General Office & Factory: 

101 Mulberry St. Newark, N. J. 


New York: 321 Broadway Chicago: 19 Se. Wells St. 
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No. 671 LS 
“Little Dandy” 








STEEL OFFICE FURNITURE 
of Extraordinary Service 


In the domain of office equipment, these two 
UHL items—**Little Dandy” and **Postur-Chair™ 
stand out by reason of their convenience and 
adaptability to the many various kinds of office 
work, and their lifetime durability. The user 
does a better day's work, floor space requirements 
and depreciation charges are reduced, and the 
dealer establishes his character as competent 
counsellor in = matters of office equipment. 
Catalog and fuli details of the extensive UHL 
line, sent on request. 


The Toledo Metal 


Furniture Co. 


1598 Hastings St. 
Toledo, Ohio 








No. 8500 
“Postur-Chair" 
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of furthering his second hobby. He devotes the pro- 
ceeds to the education of young men, some thirty hav- 
ing been aided by him to complete courses of college 
study. 

Mr. Merritt has earned the respect and affection of 
all who know him. A fine character and a good friend, 
he is extended congratulations for his anniversary and 
good wishes for the future. 

——————+. 
THE TEXAS CENTENNIAL EXPOSITION 

The first World’s Fair of the Southwest, a $25,000,000 
spectacle, is to be held in Dallas, June 6 to November 
29, to commemorate 100 years of Texan independence. 

Four centuries ago, wilderness and prairie were 
threaded by the adventurous Spaniard. Before the 
Stars and Stripes, the flags of five other nations floated 
over this broad domain. The vast ranges have proved 
responsive to nurture. Today, a giant in stature, and 
blessed with the fruits of agriculture, Texas is also 
rich in treasure—black gold of oil wells undreamed by 
the hardy range riders of a few decades ago. Those 
who visualize the Lone Star State as a land of cactus 
and desert will learn much when they see at this ex- 
position a Texas in full flower. Rancher and farmer, 
the modern Texan is also a business man—a buyer of 
specialized materials and equipment that classify un- 
der the general head of office appliances. 

Along Agrarian Way, five great buildings will house 
what is expected to be the greatest agricultural and 
livestock exhibit ever assembled. The Cultural Center, 
erected by the city of Dallas, will include museums of 
natural history, horticulture, and fine arts, an aquar- 
ium, a hall of domestic science, an outdoor amphi- 
theater and a symphony shell. 

Music lovers will enjoy grand opera, symphony, and 
band programs. For those of athletic tastes there will 
be football games, rodeos, polo, track and field events, 
boxing and wrestling. Novel amusements will be af- 
forded by the Midway. 

Daily the “Cavalcade of Texas,” employing 300 actors, 
and produced at an initial cost of $150,000, will drama- 
tize the 400 years of history through which the Lone 
Star State has come to attain its present strength. 
The fact that leading industrialists of the nation are 
investing millions of dollars to participate indicates 
that the Texas Centennial is going to be an exposition 
that will be remembered. 

—_— 
CODO TAKES NEW QUARTERS IN CHICAGO 

The western office of the Codo Manufacturing Cor- 
poration which has been located at 216 W. Jackson 
boulevard, Chicago, for several years, was transferred 
late last month to 509 South Franklin street. In the 
new quarters the floor space is twice that of the former 
location. The removal permits carrying a larger, more 
complete stock enabling the company to serve the 
trade more effectively. 

——__ 
GLOBE OPENS SECOND NEW YORK STORE 

The Globe Typewriter Exchange, Inc., 130 Church 
street, New York, N. Y., last month opened a new store 
at 126 Church street where it will carry a full line of 
new and used typewriters and other office machines. 

The Globe Typewriter Exchange has for many years 
handled typewriters, adding machines, calculators, rib- 
bons and carbons and has specialized in inspection 
service, rebuilding, repair service and rentals. The 
firm is owned by Mrs. Jessie I. Taylor and is under the 
management of Pete Carroll, president of the New 
York Typewriter Dealers Association. 

A clever blotter was utilized by the firm as a means 
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for selling 
features / 


The wide range of INVINCIBLE experience is a valuable 
asset for INVINCIBLE dealers. From the time a job is figured 
until it is turned over for final approval and acceptance, every 
INVINCIBLE installation is based on a thorough knowledge 
of engineering design, factory production and ‘“‘on the job” 


workmanship. 


INVINCIBLE jobs stay sold! Because INVINCIBLE is big 
enough and old enough to have a reputation for quality work— 
but not too big to lose the personal touch. INVINCIBLE in- 
stallations are tailored jobs in every respect. They satisfy! 


Have you seen our latest catalog? 


It points out many “under the paint”? INVINCIBLE features—features that are 
not seen at a casual glance, but features that supply INVINCIBLE dealers with 
powerful selling ammunition. Send the coupon below for a copy. 


“GO AHEAD WITH INVINCIBLE!” 


INVINCIBLE METAL FURNITURE CO. 


Factory and Executive Offices, Manitowoc, Wis. 
NEW YORK CHICAGO LOS ANGELES 





Send 1, °S w, Mer ~ 
STEEL FURNITURE ey ~~ Loa TURN; Sam 
DESKS . . . FILE CABINETS Nee a ee 
COUNTERS . . . CUPBOARDS , a "MRtion 9, - 
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CONCEALED SAFES . . . LETTER | aes saat ins, 
TRAYS .. . WASTE BASKETS .. . ETC. ~ | Fag, Saket a, . 
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rHeB.« P “Universal” ’muttrieLeruncu 


For Ring Books, Post Binders, Reliable Prong Binders, Visible Binders. Ete. 


Punches All Standard and gauges for Prong Binders may be 
Sheets punched by first punching one end, in- 


verting and punching other end of sheet. 
Will punch sheets for all standard size TI 
1e 


handle contains 4 movable stops. 
loose leaf Ring Books 4 inch holes with 


. , These stops are for covering holes in 
gauge centers from 234 to 8% inches. 


: : : ' handle. For punches you desire to use, 
Also for Ring Books with five and seven 


; . place them as desired. 
rings by using the first two or three 
Pan on bottom of punch is for holding 


punches, with the 4th, 5th or 6th punch, 
scrap punchings; this may be removed 


depending on the number of holes re- 
quired, First punch one end and then in- by a slight pressure on edge of pan. 
vert and punch other end of sheet. The punch will cut clean 4—'%4 inch 


This punch will also punch 3/16 inch round holes in 12 sheets of ordinary bond 


Post Binders and Note Books with six paper. 
inch gauge. Also one inch memo books, 


Sturdily Constructed 


arch files and flat thin fasteners. 


The punch is equipped with double Made of heavy sheet steel 1/16 inch thick, 
gauges. When the gauge is used on left die formed, finished in green enamel and 
hand side, it is set for punching Ring highly polished nickel plate with felt 
Books and 3/16inch Post Binders. base. 

Easy To Operate And the price 





By inverting side gauge and inserting on is only 


De 
right side of punch all standard sheets 


BOORUM & PEASE COMPANY 


P. O. Box 272. City Hall Station. New York City 


349 Broadway 84 Hudson Ave. 29 Otis St. 538 Se. Wells St. 212-214S0.7thSt. 
New York City Brooklyn, N.Y. Boston, Mass. Chicago, Ul. St. Louis, Mo. 
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of notifying its customers of the store opening. In one 
end of the blotter was a slit in which was inserted a 
card bearing the name and address of the person to 
whom the blotter was sent. When pulled from the 
blotter the card was found to be a miniature postcard, 
prepaid, by which the customer could send for in- 
formation on the company’s lines and services. 
iden 
WABASH COMPANY SUGGESTS FILING 
EXECUTIVE WEEK 

As a means of acquainting those in charge of filing 
with methods of selecting supplies best suited to their 
requirements, The Wabash Cabinet Company, Wabash, 
Ind., recently suggested a plan to dealers to stage a 
Filing Executive Week. 

The plan, which could be launched on various dates 
to suit the best interests of dealers in different locali- 
ties, would embrace a showing of files and supplies to 
best exemplify modern filing methods. 

As its share of the proposed events, The Wabash Cab- 
inet Company would supply dealers with a quantity of 
imprinted advertising matter to give to those who view 
the exhibits. This material is made for the purpose 
of explaining special systems for letter and card index 
filing. 

MILWAUKEE CHAIR CATALOGUE SUPPLEMENT 


Featuring the company’s newest patterns of office 
chairs, a new ten-page supplement has recently been 
added to the catalogue of the Milwaukee Chair Com- 
pany, 3022 West Center street, Milwaukee. 

The supplement brings up-to-date the list of lines 
manufactured by the Milwaukee Chair Company and 
which are fully described and illustrated in the cata- 
logue. Copies of the book may be obtained by writing 
to the company’s home offices. 

— oe 

DECATUR MARKING DEVICE CONSOLIDATION 

The Service Press & Evatype Stamp Service, 136 East 
Macon street, Decatur, Ill, has acquired the Rubber 
Stamp & Umbrella Works, 239 East El Dorado street, 
and has consolidated it with the Macon street plant. 
The Rubber Stamp & Umbrella Works was founded 
nearly fifty years ago by L. P. Dayton. In recent years 
the Rubber Stamp & Umbrella Works has been op- 
erated by H. C. Spaar. The consolidated plant is 
operated by G. A. Miller. 

a 
COLUMBUS BUSINESS EXPANDS 

Kellani Systems, a printing and stationery business 
at 236 East Long street, Columbus, Ohio, has purchased 
the L. S. Office Supply, 196 East State street. The 
L. S. Office Supply was established by L. R. Schwartz. 

Kellani Systems, owned by E. E. Kellner, is a system 
of bookkeeping designed to simplify and expedite the 
compilation of data for preparing income tax schedules 
along with the preparation of financial statements. 

cite 
FINE LEAVES ON TRIP 

Louis Fine of the St. Louis Office Supply Company, 
St. Louis, will leave early in May to visit his father at 
Atlantic City, N. J.. and from there will go to Roches- 
ter, Minn., for a physical examination at the Mayo 

rothers clinic—HB 

~~ 
TYPEWRITER LUBRICATION UNDER PRESSURE 


Administratieve Arbeid (Rotterdam) showed an illus- 
tration depicting a pressure lubricating device for type- 
writers, employed by a French mechanic. 


Just sell the 





When typists 
ask what 
road to take, 


To fix the error 
or mistake, 


That typing, 
pen or pen- 
cil made... 


WELDON 
ROBERTS 
“SUEDE.” 





WV rxv0y ROBERTS Suede 
Eraser No. 900 is needed 
in every office — and will serve admirably 


anywhere. 


Foe of mistakes in ink and pencil, of 
fingermarks and carbon smudges, it has a 
way of smoothing away errors and cleaning 
up “‘messy situations.”” Its hexagonal 
shape makes it easy to hold and to use. 
Where sharpness of erasing is required, 
its good POINTS are always foremost and 
it is right on EDGE to do an accurate job. 


Like all other Weldon Roberts Erasers, No. 
900 Suede will take ‘‘erasers’’ out of the 
class of commonplace items in your store. 
Its outstanding quality and commendable 
talking points will immediately recom- 
mend it to your customers as a valuable 
time and money saving office commodity. 
Let us suggest a Weldon Roberts Eraser 
assortment for you. 


WELDON ROBERTS 
RUBBER (0. 


America’s Eraser 
Specialists 


NEWARK N. J 
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@ The way to get MORE 
RIBBON & CARBON business 


is through this 


IMPERIAL Service! 


If direct selling competition is getting the 95°) of the 
carbon paper business you ought to have, the answer is a 
betler knowledge of your customers’ needs and more ac- 
euralely prescribing for them. 


Still, most of your customers are nol using the right 
carbons! Show them how to improve work and cut costs 
with the carbon papers best suited to their needs. This 
is a service you can render that will repay you many 
times in sales and profils. 


Equip your salesmen to render this service quickly and 


easily. 
Carbon Paper 


Phe 
IM PE RIAL Merchandiser 


is all they need. Answers all your customers’ questions . 
Shows the right sheet to use for each requirement. Carries 
samples and prices. All in a handy, pocket size port- 
folio free to Imperial dealers. 











b OU and your salesmen can 
use the Imperial Merchandiser 
to furnish the service that means business. And 
Imperial Ribbons and Carbons will hold all the busi- 
ness you get—their quality, proved by “wear down” 
tests, demonstrates that they not only equal but often 
excel the highest priced brands on the market. 
Send for the Imperial proposition and put it to the 
test yourself. 


IMPERIAL MANUFACTURING CO. 
The Manufacturer with the Dealer's Viewpoint 
Owned and Operated by Peerless Key Co., Inc. 

General Office & Factory: 
401 Mulberry St. Newark, New Jersey 
New York: 321 Broadway Chicago: 19 So. Wells Street 
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SALESMAN-BOOKKEEPER 


Sales Management (London) told of an interview by 
a salesman with a prospective employer and his treat- 
ment of the proposition that he send in detailed re- 
ports of his daily visits. This salesman had an estab- 
lished trade, which he had worked many years. After 
discussing the final plans the salesman asked the 
significance of daily report blanks which were included 
with his sales material. 

“What are these?” he asked suddenly. 

“Your daily reports.” 

“I don’t want them... take ’em away. 
reports are checks and orders.” 

“But we must have daily reports.” 

“Of course, checks and orders.” 

“No, No! We want to know how many calls you 
have made, who you called on, and what they said.” 

“Why?” 

“Well, don’t you see, we have no check otherwise. A 
traveler might take a half-day off. Might feel he 
wasn’t up to the mark that day.” 

“Best thing he could do!” said the salesman. “I 
always do it when I’m not fit. To call on a buyer when 
you are not in good form is simply asking for trouble.” 

In the end the salesman refused point-blank to send 
in a single report. “I’m not a diarist, he said, “I am a 
business man and I am not going to start playing 
games with business and let all my connections go to 
smash. Take it or leave it.” 

The firm “took it.” 


My daily 





Ed East of the “Sisters of the Skillet” 
Radio Team Uses a Royal Portable 
Typewriter to Write the Scripts for His 


Performances. He says, “The new 

Royal De Luxe portable has every- 

thing. I don’t have to think up new 

ideas any more; they just roll right 
out of this new machine.” 


—_—— ~~ - 
ITALIAN TYPEWRITERS UNDER WAR SANCTIONS 


Biiro-Bedarf Riindschau (Berlin) commented on the 
effect of war sanctions under the League of Nations as 
applied to the Italian production of typewriters. The 
Olivetti plant, especially, is suffering for raw mate- 
rials. Even though imports have ceased practically, 
the Italian typewriter industry is suffering. Few of the 
raw materials used in the manufacture of typewriters 
are native to Italy. 


—_— —(~ + — — 
LOOSE LEAF DEVICES IN GERMANY 


The Papier Zeitung (Berlin) advocated that sta- 
tioners increase their sales of loose leaf devices, in 
preference to selling lower unit price bound books. 
Loose leaf has made considerable advancement in Ger- 
many, and the prong type visible binder has made 
progress in the business world. 
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“IROQUOIS 


DRY STENCILS 


PITTSBURGH 





DEALERS—Write today for samples, facts, figures and illustrations. 
See for yourselves the additional sales opportunities and increased 


profits which will result from the sale of TROQUOIS STENCILS. 


PITTSBURGH DRY STENCIL COMPANY 


FLANNERY BUILDING PITTSBURGH, PENN. 
OFFICES 
New York Pittsburgh Los Angeles 
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Glen Ceve, N. ¥.. U.S.A. 


. 
kk ROM a business standpoint, a typewriter 


represents a fairly substantial investment, while 





Londen, England Carbon Paper and Typewriter Ribbons, on the 
other hand, involve but a very small outlay not- 


withstanding their very significant importance. 


The values of high grade standard merchandise 





are so great that it is indeed false economy to buy 


Milan. Italy any but the best. 


f PINNACLE Carbons and Ribbons are accepted 


standards of the first rank. 








Sydney, Australia 


COLUMBIA RIBBON 
& CARBON MFG. CO.. Ine. 


Main Office & Factory, Glen Cove, L. L.. N.Y. 


Export Department 
305-313 East 45th Street, New York Cily 
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COLUMBIA 


TYPEWRITER RIBBONS & CARBON PAPERS 
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TYPEWRITERS IN SUMATRA 
By Walter Buchler 


Sumatra is one of the most recent countries in the 
Far-East to be developed by western enterprise; it is 
much younger than Java though nearly two and one- 
half times as big. Thus, foreign trade and agriculture 
on any big scale does not go back further than fifty 
or sixty years, and typewriters have been used in the 
principal towns, notably Medan, where most of the 
offices and government departments are, for thirty to 
thirty-five years. At first it was entirely for com- 
mercial use and almost entirely confined to European 
residents. Natives have gone in for typewriters only 
during the last twelve or fourteen years and the big 
demand from this source started nine or ten years ago. 

The natives here show a preference for portable 


typewriters rather than standard office size on account | 


of the difference in price and their equal usefulness 
in a place where space is at premium. European offices 
all have standard office typewriters, all the leading 
makes being found here. Makers of machines gen- 
erally appoint a mercantile firm in Medan to act as 
their distributors, supplying them with stocks from 
time to time according to sales. The instalment pay- 


ment was introduced at the same time as it was in 


Western countries and is very popular. Dutch resi- 


dents in Sumatra do quite a lot of work in their home— 


with the small business man, the home is often his 
office and showroom—and there portable typewriters 
are preferred. The tendency in Sumatra is for an in- 
crease in the use of typewriters and the demand in 
future will be principally from the Chinese and other 


Orientals in the country, who are adopting more and | 
more western methods and are ever anxious to present | 


a “good show” to friends and customers alike, the type- 
writer being a machine that impresses the native here. 


Market Improves 

The depression hit Sumatra hard and the typewriter 
business was affected as were all other trades, but with 
the wealth in this vast country (tobacco, tea, coffee, 
rubber, and other produce), once conditions improve, 
this market will offer an almost unlimited scope for 
manufacturer of typewriters. 

Typists here are all men, Chinese, Javanese, or Euro- 
pean, as the native women do not take to office work. 
There are not many European typists, as local labor 
is cheap and satisfactory on the whole. But apart 
from the Chinese who also do shorthand, the others 
type more from copy, as the facilities for learning 
shorthand are limited and the scope not so wide as in 
the West, people here having ample time and nobody 
being in a hurry. A native typist gets from Guilders 
40 to G.150 a month (2'. Guilders: $1, U.S.A.) and a 
European shorthand typist from G.200 to G.250, but 
the latter is also given other work such as filing and 
general secretarial duties. Repairs of almost any kind 
can be effected in Medan and are inexpensive. 

tie : 
NIAGARA OPENS NEW YORK PLANT 

As a means of taking care of its increasing number 
of Eastern sales, the Niagara Duplicator Company, 
5815 Third street, San Francisco, will open a second 
plant in New York City on May 15. 

The new plant will be located in the General Elec- 
tric building on the lower end of Manhattan Island. 
within two blocks of the steamship docks. By this 
means the company will be prepared to make ship- 
ments to practically every point in the country from 
either of its two buildings. The Eastern plant will also 


























1752-58 E. 75th St. 


The Odds are Still 
Heavily in Favor 


of Quauirr! 


Paper Fasteners must be 
made RIGHT . manuface- 
tured and designed for effli- 
cient service, to insure real 
satisfaction. 


Every item of the Vail line is 
designed to insure satisfac- 
tory performance. Perfectly 
formed of high quality mate- 
rials, their fine, attractive fin- 
ish aids in making rapid sales. 


Quality and Sales Appeal still 
lead the Parade. That is why 
office supply dealers the 
world over regard VAIL as 
their logical source of supply. 
VAIL Products are made 
right, designed correctly, pop- 
ularly priced. Adequate 
stocks of all sizes of all types 
of metal paper fasteners are 
constantly on hand for im- 
mediate shipment. 


VAIL Products will win and 
hold your customers for you. 


Write for illustrated price list 
covering our complete line 


VAIL 


Manufacturing 
Company 


















Chicago, Hl. 





AIL IT TO VAIL” 
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serve as headquarters for the Niagara eastern district 
sales manager and his staff. 

According to officials of the company, with the for- 
mal opening of the Eastern plant all deliveries for East- 
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THE LOGICAL 
LINE FOR 
ANY DEALER 


With improved conditions there is bound 
to be a better market for new record keep- 
ing equipment. Out of date, antiquated 
methods will be replaced with modern up- 
to-date systems. The Cesco Line with its 
many new features—new forms, and new 
types of equipment will enable your sales 








Views of the Handsome Plants of the Niagara Duplicator Com- 





department to increase your Loose Leaf pany..Top picture shows the Niagara's new establishment at 
volume. Here are only a few outstanding New York, and lower is the company s home offices at San Fran- 
items: cisco, Calif. 
Pay Roll Records for new Social ern United States and countries bordering the Atlantic 
Security Act Ocean will be made from New York and similar deliv- 
Every employer must revise his Pay Roll Account- eries for Western states and countries bordering the 
We Ry - BAD, Sie at eel eee onl Pacific will be made from San Francisco. 
have prepared an informative booklet on the sub- i 
ee RUSS CELEBRATES TWENTY-FIFTH ANNIVERSARY 
mes . ? C. E. F. Russ, manager of the San Francisco office 
Visible Record Books with Automatic of the Royal Typewriter Company, celebrated his 
Built-in Shift twenty-fifth anniversary with his firm on March 27. 
Visible Books have come to be recognized as one A special feature of the event was the presentation of 


of the outstanding achievements of present day 
record keeping. The market is a constantly ex- 
panding one. With the new automatic shift binder 
we offer a range of visible equipment unap- 
proached by any manufacturer. 


New Improved Posting Machine 
Equipment 


A new line of Binders, Forms and Trays that 
represent the utmost in operating efficiency. Our 
new “Gravity” Type Binder works automatically 
—no keys or cranks to turn. Forms are carried 
in stock for all the recognized bookkeeping ma- 
chines. 


Exclusive Agencies Available 


Progressive, established dealers are invited to 
correspond with us regarding an Agency ar- 
rangement. Complete Catalog and full infor- 
mation on request. 





THE C. E. SHEPPARD CO. 


nty-First Street 


C. E. F. Russ 


LONG ISLAND CITY, NEW YORK a gold watch to Mr. Russ, together with the entire 
aaa Royal organization’s hearty congratulations for his 


——SSSS—SSO—_om—ooo outstanding record. Mr. Russ began his career with 
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Annual 
NATIONAL 


r BUSINESS 
SHOW 


AMERICA'S EFFICIENCY EXPOSITION 


i (\ October I9th to 24th, 1936 


COMMERCE HALL 
Port Authority Building 
Eighth Ave. and 15th St 


NEW YORK CITY 





National Business Show Company, Inc. 


Frank E.Tupper, President 
50 Church Street New York 
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THE ONE AND ONLY 
COMPLETE REBUILT 


“MASTER GRADE 


UNDERWOOD 
IT HAS EVERYTHING 


PLUS * — cHromium PLATED PARTS..... 


COMPLETE NEW CORK AND RUBBER 
FEED ROLL ASSEMBLY ......... 








INDIVIDUAL KEY ACTION CONTROL 
“THE OFFICIAL FACTORY REBUILT" 


THE WHOLESALE TYPEWRITER CO. 


FACTORY AND GENERAL OFFICES: 155 SIXTH AVE... NEW YORK. U.S. A. 
CABLE SALETYPE 
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Valuable Papers Remain Valuable THE 


only when intact... there is no «<a ~ ‘ 
CHALLENG 
EYELET PRESS 


substitute for 
eyelets.”” 


EVELET REMOVER 






Any party calling for eyelets of any kind is a live 
prospect for the ““K-O” Punch. 


Simple: Just put a “Challenge” Eyelet on the 
perforating pin, slip in the papers and compress 
the handles twice in quick order. That’s all there 
is to it. No first perforating, no bothering with 
the eyelets—just squeeze twice. *“*K-O” will also 
remove the eyelet whether it was set by this punch 
or by the “Challenge” Press. 


Lists at $2.50 Guaranteed for 5 years 


Kdw.L. Sibley Mfg.Co. Ine. 


BENNINGTON VERMONT 





ee 


4 
A 

















MAY, 1 


Royal when he entered the Bay City office as a sales- 
man on March 27, 1911. A year later he was appointed 
to the dealer’s department of the company. He re- 
mained in this capacity until 1917 when he was ap- 
pointed manager of the Portland, Oregon, office, re- 
maining there until 1921. On January 16, 1921, Mr. 
Russ again returned to the dealer’s department to do 
special work, at the completion of which he was ap- 
pointed manager of the San Francisco office—a job 
which he still holds. 


EXPORT TRADE ACT FUNCTIONS 

Commerce Reports announced that the California 
Prune Export Association has filed papers under the 
export trade act (Webb-Pomerene law) with the Fed- 
eral trade commission for the purpose of exporting 
California prunes. This association is formed to meet 
special conditions in the export trade, and is therefore 
organized for a limited period. 

The Export Trade Act grants exemption from the 
anti-trust laws to an association entered into and 
solely engaged in export trade, with the provision that 
there be no restraint of trade within the United States, 
or restraint of export trade of any domestic competitor, 
and with the further prohibition of any agreement, 
understanding, conspiracy or act which shall enhance 
or depress prices or substantially lessen competition 
within the United States or otherwise restrain trade 
therein. 

At no time since the enactment of the act have 
American exporters utilized fully the privileges ac- 


corded them by this act; nevertheless, the varied and | 


extensive use to which it has been put is shown by the 


types of products exported by these associations in the | 


past. The range has included office equipment, lum- | 
ber, hardware, chemicals, fertilizer, condensed milk, 
grain, meat, agricultural implements, machinery, 


canned goods, foundry equipment, paper, furniture, 
locomotives, cement, steel, copper, textiles, 
webbing material, valves and pipe fittings, tanning 
material, phosphates, clothespins, textile machinery, 
paint and varnish, coffee, rubber naval stores, buttons, 
steel tires and wheels, abrasives, cotton, doors, petro- 
leum, carbon black, electrical apparatus, signal appa- 
ratus; various manufactured wood products. 

It is sometimes stated that the Webb-Pomerene act 
lends itself more readily to the purposes of heavy pri- 
mary products such as grain, petroleum and steel; it 
will be seen, however, that items such as buttons, 
clothespins and hardware have been exploited success- 
fully under its provisions. 

The purposes and benefits provided by the Export 
Association Act are set forth in Special Circular C. L 
564, “The Export Trade Act.”” Copies are available from 
the division of commercial laws, or any district or co- 
operative office of the United States Bureau of Foreign 
and Domestic Commerce for five cents. 


sities 

JURISDICTIONAL PROBLEM ON PEN REPAIRS 

The Tenger Papier und Schreibwaren-Zeitung (Vi- 
enna) reported that the paper dealers of Vienna have 
had recourse to the authorities regarding the repair- 
ing of fountain pens. The stationers maintained that 
this repair work should go to them, and this status 
was confirmed by the authorities. The outcome of the 
discussion was that the paper dealers were permitted 
to handle the repair jobs on pens sold. 

ies 
HEAVY AIR MAIL TRAFFIC IN FRANCE 

La Revue du Bureau (Paris) reports that during 
1935, 5,000,000 air mail letters were handled at Paris 
via the Imperial Airways. 
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IF IT’S NOT IN YOUR STOCK 
DRAW ON OURS 
FILES 
FOLDERS 
GUIDES 
STAPLES 
YA 


| STAPLING 
MACHINES 

















COPY 
HOLDERS 


WASTE 
BASKETS 


IN NEW YORK STOCK 


CAL CAMERON 
155 LEONARD ST. 
NEW YORK, N. Y. 











Good Desks for Little | 
‘Money ! i 


If your customer has a lim- | 
ited budget help him to 
use "WISE economy''— 
Sell him Alma Desks and 
Tables. | 


STURDY CONSTRUCTION 
NICE APPEARANCE 
LOW PRICE 








ALMA DESK COMPANY 


High Point, N. C. 
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Hundreds of enter- 
prising stationers are 
making profitable use 


of the new 


Loose 
Leaf 


Form 
Index 


NNOUNCED only two months ago, the 
response of the trade has far exceeded our 
expectations. The index gives comparative 

information on thirty-seven lines of stock forms 
of loose leaf and columnar sheets. It enables the 
stationer to locate instantly knowledge which 
otherwise might require hours or days. It puts 
him in better position to compete with direct 
sellers. One stationer who keeps an extensive 
lile of loose leaf catalogs says: 

“It enables us to find quickly information 

which we have in our own store.”’ 

Facts given include names of forms, trade names, 
sizes, punchings, catalogue numbers and _ in- 
dicates sheets which are duplicated by two or 
more companies. All this information is con- 
densed into one twenty-four page booklet. 
Useful alike for store use and for outside sales- 
men. Revised up to February, 1936. 


Price $1.00. 


The Office Appliance Company, 
417 South Dearborn Street, Chicago. 


Send me one copy of the complete Index to Loose Leaf 
Forms, for which | enclose one dollar. 
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KEEP BURGLARY INSURANCE POLICIES CURRENT 

The British Stationer reports that a case was brought 
to its attention in which one of the members of the 
Stationers Association of Great Britain and Ireland in 
London suffered a severe loss through burglary, though 
the dealer thought himself fully covered by his insur- 
ance policy. The night visitors confined their atten- 
tion to fountain pens, taking away the entire stock, and 
until disillusionment came later our member regarded 
the burglary as something of a blessing, for he had 
visions of a completely new stock of up-to-date models 
to take the place of some of the unsaleable lines which 
had been in stock for some time. 

The policy was duly dug out of the safe where it had 
lain untouched since its issue in 1913, and a claim 
lodged. The risk covered was adequate at the time the 
policy was taken out, but in the intervening years the 
stock had gradually increased, and was especially 
heavy prior to Christmas, when the robbery took place. 
The policy provided that the loss in excess of the sum 
insured was at the owner’s risk, and the insurance 
company was only liable for the relative proportion 
of the total stock at the time of the claim. We under- 
stand that the insurance company was quite fair, even 
generous, in meeting the claim, but even so the net loss 
to our member was in the neighborhood of £50. 

Even the most alert of us are apt to overlook matters 
of this kind, and the obvious moral is that all insurance 
policies and similar documents should be periodically 
examined to see whether with the passing of time al- 
tered conditions have affected the risk covered. 





“Made to Measure For an Underwood.” 

This attractive and sturdy trunk, man- 
ufactured by the Hartmann Trunk Com- 
pany, Racine, Wis., was made for Cecil D. 
DeMille, movie magnate, for use while 
on location. But apart from moving pic- 
tures, the built-in stand, which just accom- 
modates an Underwood noiseless portable 
No. 77, should be a joy for those who 
must write and travel simultaneusly, par- 
ticularly with this latest U.E.F. portable 

anchored in place. 


————<o_—___ - 


TYPEWRITER SERVES AS GRAVE MARKER 

A typewriter serves as a grave marker in a cemetery 
on the Italio-Austrian border, where the armies fought 
during the world war. Each grave is marked to indi- 
cate the military status of the soldier interred in that 
grave. A soldier detailed to office work lies beneath an 
old typewriter, which is mounted on a table ready for 
service. 
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MAJESTIC 
No. 430 Davenport 
Chair to Match 





Here Majestic offers unusual comfort with semi- 


MAJESTIC LOUNGE COMPANY, Inc. attached pillows. Deep seated, superbly finished, 


NEW YORK OFFICES AND SHOWROOMS 

6 WEST 18TH ST., NEW YORK . neatly appointed, carefully constructed of fine mate- 
CHICAGO SHOWROOM MERCHANDISE MART 

a ee rials and leathers this sofa with its companionate 

REPRESENTATIVES 
SOUTH Q. D. Mann, Montrose Blvd, Apartments, Houston hes chair is a suite of compelling sales appeal. This 
PACIFIC COAST L. B. Downing, 30 Hawthorne St., San Francisco 
SOUTHEAST L. H. MeDaniel, 2518 Jennings Ave., Fort Worth, Texas . . ‘ 
OHIO and MICHIGAN, PITTSBI RGH and BUFFALO, Charles Stieglits number isa headliner. Feature it to your profit. 



























TOP PLATE 
EASY OPERATING ann END UPRIGHTS FLOATING 
POSTIVE LOCKING FLUSH AT PROMI ROLLER 
: = ants 


COMPRESSOR 


CASE HARDENED 
REAR ROLLER 


Se tAge 





With Considerable Prid . 
—~ > » iy 
it onsiderable Fride 
STRESS 
ROLLER 
We are offering for your inspection our Improved 
Utility Grade—500 Line Series of Upright Units. solo &. 
This Line now has: FORGr 
euuL 
. . . . BALL BEARING 
(I 4 10 Roller Combination Ball-bearing and ROD & PRON ROLLERS 
Roller Bearing Suspension. csnnmenll neti 
c SS 
(2) New Side-Locking Compressor—Permitting eNnaoas 
REMOVED 


Maximum Filing Capacity. 
HEAVY UPRIGHT 2 
CROSS BRACE Gusset 













3) Front, Center and Rear End Reinforcements. CHAMINELS i 
ELECTRO WELDED 10 
VERTICAL REINFORCEMENTS 


(4) Glides on Bottom of Case—to Prevent “GLECTRO WELDED 10 


Scratching of Floors When Being Moved. 


sorom RA Ae i 
ACETYUINE WELDED TO 


(5) This File While Having All of These Features 
Still Remains One of the Lowest Priced a 
Suspension Files On the Market Today. BASE PLATE FLUSH 
4 Trial Order and You Will Be Convinced. “oa 


CORRY-JAMESTOWN MFG. CORP. 
CORRY, PENNA. 


Export Dept. 5713 Euclid Ave. Cleveland, Ohio Cable Address CORJAM 
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BALANCED ACTION 
CHAIR IRONS 


High Grade Steel Spring 
Office Chair Iron 


Designed for smooth durable rocking ac- 

























396 
PATENTED 


tion with double tension springs made 
from highest quality wire, specially tem- 
pered for this purpose. Easy height ad- 
justment with positive lock. 
NEARLY TWENTY YEARS EXPERIENCE IN BUILDING CHAIR IRONS 
CATALOGUE ON REQUEST. 


COLLIER-KEYWORTH CO., GARDNER, MASS., U.S.A. 














TRANSFILE 
COLLAPSIBLE CORRUGATED FILES 


When a prospective buyer begins to make serious 
comparisons of corrugated files, every TRANSFILE 
dealer knows his order is in the bag. TRANSFILE has 
every good feature any other file has. And some 
entirely exclusive. Of course, dealers who sell them 
make good profits. 


There is a TRANSFILE for every purse and purpose, 
too. Geta free sample and see for yourself. 


GUIDE SYSTEM & SUPPLY CO. 
335 Canal St., New York, N. Y. 








The Leader 


TRANSFILE 
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STANDARDIZATION IN THE OFFICE 


The Executive Service Bulletin of the Metropolitan 
Life Insurance Company published “Standardization 
in the Office,” by C. U. Stapleton, manager office serv- 
ices, Canadian National Railways, Montreal. A few 
of the highlights of this paper follow: 

The principal office activities consist of (1) recording 
essential facts incidental to the proper disposition of 
each business transaction; (2) communicating, neces- 
sary to effect such dispositions; and (3) analyzing such 
facts for purposes of administration and control. A 
standardized method of investigating the necessity for 
recording should be set up. The compilation of rec- 
ords is sometimes continued for years after these rec- 
ords have outlived their usefulness. The question, 
“what would happen if this were discontinued?” dis- 
closes how unnecessary many of the motions have 
become. 

Study Reduces Forms 


In our own business we used this question with profit 
during the standardization of our printed forms. Min- 
imum manufacturing standards were established to 
suit the requirements. The forms were discussed in- 
dividually with the departments using them, with the 
purpose of cancelling those of no further use, effecting 
consolidations wherever possible, and setting up stand- 
ard specifications for those forms subject to standard- 
ization. This study resulted in a total of about 10,000 
forms being reduced approximately twenty-five per 
cent. 

When several large railways now forming the Cana- 
dian National Railway System were amalgamated, the 
attention of our management was directed to the need 
for uniformity in filing methods. We approached the 
task of bringing this about with the belief that it would 
be a comparatively simple matter to survey the exist- 
ing filing routines, select those best suited to universal 
use and adopt these as our standards. 

However, a preliminary survey made it apparent that 
the papers to be filed in one department were quite 
different in subject content from those of another, 
and as practically all filing in the transportation busi- 
ness is subject filing—due to the prevalence of the in- 
ter-department business—we soon perceived the neces- 
sity of setting up a separate standard filing system for 
each department. A universal system, embracing all 
the requirements of all departments, would be too cum- 
bersome for departments requiring only a few of these 
subjects and would increase the hazard of duplications 
and incorrect filing. By surveying the needs of one 
department at a time, and by investigating the filing 
experiences of other transportation companies, we were 
able to avoid the weaknesses in existing systems, and 
to provide for changing conditions. 


Provide for Uniformity 


Office production control must be governed by the 
same principles as those of the factory, and office tools, 
equipment, appliances and supplies benefit by similar 
standardization. 

We have endeavored to provide for future uniformity 
by setting up standards for the commonly used types 
of office furniture and office machines. We found it 
easy to determine the best typewriter, duplicator or 
adder for certain specific purposes. In some instances 
it was necessary that the machines be equipped with 
various attachments to facilitate the operation to be 
handled. It was not so easy to set chair standards that 
would secure the maximum production for various op- 
erations, such as the application of power drive in 
place of manual equipment. 
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a Novel CONTEST 


To Bring 
————.. | New Customers 
, SGOHCOUAK 
into Your Store 





y 
Z Tee GEST PEM MAME 


One of a series of power- 
ful Spencerian sales promo- 
tions creating a host of new 
per customers for you. It puts 
| Spencerian Steel Pens into 
Distinctive Signature the hands of writers every- 
Contest where. 
pape ruihe <er son Send for your free contest 
coms camplen of Spencerion See! Pe material —- window display 
card and stock of attractive 
3 page booklets containing 
contest forms self-addressed 
to the Spencerian Pen Com- 
pany. All with your name prominently imprinted. 
Entries are judged and prizes awarded by the Spencerian 
Pen Company. 
Every contestant is a potential customer. Not only 
for Spencerian Steel Pens but for all stationery needs. 
Write at once. And ask about other tried and tested 
Spencerian Pen Sales Aids. 














Free Window Display 
Actual size 1244" x 17° 






SINCE 1858 


Seettliiye’ 


THE BEST PEN NAME 


SPENCERIAN PEN COMPANY 
Dept. P 349 BROADWAY New York 
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HOWELL | | 


Chromsteel 


You can make a real profit 
th this business-like, modern 
WELL line! Sell the better ef- 
of Howell CHROM. 

! Sell the beauty 
)CHROMSTEEL con- 


HOWELL 


~~ 
x 
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333 So. Desplaines St. 





A Corking 
New Binder! 


by 


Guidicll 


Something NEW and different 


for you and your customers. 


Bound in a NEW high quality mat- 


erial—impervious to moisture—a rich 
shade of green with a satin grain. 
Easy to clean even ink spots dis 


appear in an instant. 


One of the richest looking ring 
binders made—and serviceable! 


Write for descriptive price list 
on the NEW R G Binder. 


TRUSSELL MANUFACTURING CO. 


Poughkeepsie N. Y. 




















ROLLS 


Are SUPERIOR moderately priced rolls—made from 
bright white paper—strong—lintless—tightly wound— 
full footage—feed perfectly in any machine, and give 
clear sharp impressions. 

The PROGRESS self-display will sell more rolls for 
you. Write for advertising pieces, sample strips and 
information pertaining to this line and 


OTHER ROLL SPECIALTIES, PROGRESS Cash 
Register Rolls, Telautograph Rolls, Teletype Rolls, 
Mailer Rolls. 


Ask about DESPLAINES and VAN BUREN Adding 
Machine Rolls—created to meet the demand for good 
quality, low priced rolls. 


Bradner Smith & Company 





PROGRESS 


ADDING_ 
MACHINE _ 


Chicago, Illinois 





| years. 
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PASSED AWAY 





JOHN D. BOX 
A pioneer typewriter man, active to the last—he was 
out driving his car but three days before his passing— 
John D. Box, of Brighton, England, died March 30, 
aged seventy-five. For over thirty years he was asso- 
ciated with the Remington Typewriter Company. 
The story of his life is stimulating. Starting at four- 











The Late 
John D. Box 


teen as clerk for a law firm, he served thus for eighteen 
He learned to write shorthand and to operate 
the typewriter—then a clumsy machine regarded dubi- 
ously by many. It captured his imagination, however, 
and in 1893 he gave up the berth he had earned as 
head clerk and ventured into business for himself, 
unintimidated by popular skepticism which asserted 
that the writing machine would never supersede the 
pen. 

Supplemented by his capacity as a teacher of the 
twin commercial arts, his enterprise grew steadily, 
until, as the Brighton and Hove Herald of April 4 com- 
ments: “today it is the largest of its kind on the south 
coast—a monument to a village lad who came to a 
strange town with nothing save energy, enthusiasm, 
integrity, and a gift for making friends.” “Industrious 
and amiable” was the comment of an American friend 
who had just received the obituary notice. For Mr. 
Box had many friends on both sides of the Atlantic. 

Alert and of lively spirit, Mr. Box was a lover of 
travel. For more than sixty years he followed the 
highways regularly, employing the transport of the 
times. A cyclist, he made use of the bicycle as it is 
known today, of its less comfortable fore-runner, and 
of its swifter modern representative, the motorcycle. 
He was a good automobile driver, at the last doing from 
200 to 300 miles a day without fatigue. Travel took him 
abroad; he toured Tyrol and north Italy on a bicycle, 
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MEPHISTO CHECKING 


BRIGHTER 
STRONGER 
CLEARER 















For general office or 
drafting room use, Me- 
phisto Chalk Checking 
Pencil No. 1350 provides 
legible, smudge-proof 

os notations. Strong, 
a smooth, thin leads .. . 
Clear, bright colors .. . 
Red, Blue, Green, Yellow, 
Brown and White. Also 
combination Red & Blue. 


KOH-I-NOOR PENCIL CO., INC. 
373 Fourth Avenue New York, N. Y. 














The Premier of Five Drawer Files 


| A file with no equal in appearance, 
construction, ease of action or 


workability. 


| Note the comfortable working 
height and clean cut lines in this 


illustration. 


| A great space saver which is 
| . . 
| made in four different grades, all 
| . > . 

finishes and type of inserts are also 


available. 


PEERLESS STEEL EQUIPMENT CO. 
UNRUH AND HASBROOK STS. 
PHILADELPHIA, PA. 


| BRANCH OFFICES 


BOSTON NEW YORK BALTIMORE 
CHICAGO LOS ANGELES 
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Just Published—A New Catalog of Loose-Leaf 
BINDERS--SHEETS--INDEXES 


. featuring a complete line of Tenacity loose 
leaf binders, sheets and indexes. Ring binders, 
Post binders, Ledgers, Catalog Covers and Visible 
Record binders are but a few of the numerous 
items listed in this new No. 35 catalog presented 
for the approval of the Stationery and Bookbind- 
ing trade. 





New Prices-New Discounts 


With the issuance of this new catalog Tenacity 
is also inaugurating a new system of prices and 
discounts on stock size binders especially designed 
to enable our Stationer and Bookbinder friends to 
secure additional business on standard items. 





From cover to cover yeu will find the latest and 
best-selling items of loose leaf in numerous sizes 
and bindings. 





Write for Your No. 35 Catalog Today 


The Tenacity Manufacturing Company 


Lockland, Cincinnati, Ohio 











To be sure of the quality 4 & / 


COMPARE the CUTTERS ', 
—the only safe way to buy irco erin 


























The most important — ofa pene “il 

The PREMIER the most | he ¥ I he 

lar | ional Remnatie sharpener is the cutter t is the 
poputar tow-priced, au nate HE R’ = f | e I e 
feed (sleel pencil stop) pencil "ART of the machine. Init must 
sharpener. No. 1—Celluloid be centered dependability and 
receptacle. No. 2-N — All economy. 
metal receplacle. Vo. 2-B ee > . : : 
With Black “pholo-electric” Automatic Pencil Sharpener Com- 
metal strip pany justly prides itself on the fact 


that no other pencil sharpeners made have the material and 
workmanship found in Apsco models—regardless of price. 
The two illustrations above are cross section views of an Apsco 
cutter and an ordinary cutter—showing the stronger teeth, 
keener cutting edge, and the clog-proof grooves between the 
teeth—all contributing to the superiority of APSCO Auto- 
matic Pencil Sharpeners. 

Explanation: A—Cutting Clearance, B-—-Chip Clearance, C 

Depth of Tooth, D—Undercut, E--Strength of Tooth. 








utomatic 


encil Sharpener (0. 


CHICAGO, ILL. 








58 East Washington St. 
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and visited also the 
countries of Europe, and northern Africa. 

Although he gave over the management of his busi- 
ness to his children fifteen years ago, he retained an 
active interest in it to the end. February of this year 
he sold a Remington Portable to the proprietor of a 
country filling station. Survived by his wife and seven 
children, he left his business to the care of his four 
sons and two of his daughters. They have been asso- 
ciated with it the whole of their working lives. 


United States, Canada, many | 


The natural grief of those who knew him is partly | 
assuaged by the fact that John D. Box was a man of | 


vital spirit. He is remembered as a symbol of living 


and doing. 
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L. E. BARNES 
Leroy E. Barnes, a director and general manager of 
the Blade Printing & Paper Company, Toledo, Ohio, 
died on Thursday, April 2, following a heart attack. 
Mr. Barnes was born in 1865 and entered the employ- 
ment of the Blade Company in the early part of 1887, 
making a total of fifty years with the firm. 


Engaged as a clerk of the receiving and shipping de- 


partments, Mr. Barnes soon won promotion to the sales 
staff of the retail store. Later he was appointed an out- 


side salesman, traveling in western Ohio for a number | 


of years and in 1907 he was given the entire charge of 
all the merchandise departments where he remained 
in control until he was appointed assistant general 
manager. 

Upon the death of H. F. Bliemeister, secretary and 
treasurer of the company, several changes were made 
in the organization and Mr. Barnes was appointed gen- 
eral manager under the supervision of C. H. Shields, 
president of the concern. 

In addition to his many important duties, Mr. Barnes 
was also a director of the Toledo Typothetae and in 
that capacity earned the respect and confidence of his 
fellow printers in Toledo. He is survived by his widow, 
Mrs. Madeline Barnes, and a daughter, Mrs. George E. 
Taylor. 

Funeral services were held on April 4 at the Wood- 








lawn Cemetery, the active pallbearers being the heads | 


of departments of the company with which Mr. Barnes | 


had been associated for so many years. 


Da ol Del 
JACOB FREDERICK VISELL 

Jacob Frederick Visell, pioneer stationer and book- 
seller of Tacoma, and head of the J. F. Visell Com- 
pany, 90914 Pacific avenue, of the Puget Sound com- 
munity, died late in March at the home of his daughter 
in Tacoma, at the age of eighty-one years, ending a 
long and prominent career in the stationery field. He 
had been active at his store until recent ill health 
confined him to his room at the home of his daughter 
where he had been for the past three months. 

Born June 25, 1855, in Pattemalen, Norra-Vi, Oster- 
jatland, Sweden, he came to the New World in the 
early eighties, and first settled in Illinois. In a few 





years, however, he moved to Tacoma, in 1884, thence | 


to LaConner, only to return to Tacoma in 1889 and 


| 
| 


open his stationery and book store which has devel- | 
oped since that time, and which he operated with his | 


son, Arthur F. Visell, associated with him at the time 
of his death. 


Mr. Visell married Miss Mary Asplun in Tacoma on | 


November 3, 1886, having met her when he first settled 
in Illinois. She died eleven years ago. A member of 


the Swedish Order of Valhalla and the First Lutheran | 


church of Tacoma, Mr. Visell was also harbormaster 
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TWIRLIT 


eee 
PAPER 
DRILL 


As convenient as your telephone 
As accurate as a battleship gunsight 


TWIRLIT is invaluable in the modern office and 
a very useful adjunct for the manufacturing stationer. 
Cuts smooth, round holes of four diameters ('( to 
'342 inch) thru a half inch thickness of paper—made 
with one, two or three drill heads. Adjustable 
nickelled side guide and scale on the two and three 
head models. A most valuable precision tool for 
special punching jobs. Low cost-—$2.50, $6.25 and 
$10.75 retail—your trade will welcome TWIRLIT. 
Full details in our catalog. 


Mitchell Binder Company 


HAGERSTOWN 
@® @ @ MARYLAND 

















For new Visible Record Efficiency 


“SIGNAL with 
CELLUGRA aad 


CELLUGRAF SIG- 
NALS bring new 
life, new speed, new 
usefulness, new 
flexibility to all 
types of visible rec- 
ord systems. Re- 
main firmly in po- 
sition, but easy to 
put on or take off, 
easy to adjust. 
Models in  trans- 
parent celluloid for 
full visibility of data; in opaque celluloid with 
matte surface for pen or pencil notations. 

Sizes: Three widths: 3/16, 5/16 and 1/2 
inch. Colors: Six: Red, blue, green, yellow, 
orange, pink. Write us for samples and 
prices of Cellugraf Signals; or of VIZ Sig- 
nals, Graffco’s popular steel signal for 
visible systems. 


GEORGE B. GRAFF COMPANY 
64 Washburn Avenue Cambridge, Mass. 
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Most Offices need a Li-Flat 


Every dealer kas in his territory many firms that use maps, draw- 
ngs, blue prints, charts, large photographs or photostats. Usually 
too large for filing in ordinary cabinets, such material requires a 
Lyon Li-Flat Cabinet for safe storage or 
filing. 

Here's a big selling point: the Li-Flat 
Cabinet can be purchased in sections as 
requirements increase. Winged weight 
and protecting hood on drawers hold 
papers flat without interfering with inser- 
tion or removal. 

Write for details and prices on this and 
many Lyon Cabinet numbers for profitable 
resale. 


LYON METAL PRODUCTS, INCORPORATED, Aurora, Illinois 





Desk-Hi Cabinet 
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. STAPLERS 
’ FASTENERS 
TACKERS 
STITCHERS 
BINDERS 
STAPLES 


MARKWELL 
AGENCY 


is your GUARANTEE of 100% of the 
REPEAT STAPLE business for every 


Stapler you sell— at a legitimate profit! 


* 


Inquiries trom Select Dealers invited 


MARKWELL MFG., CO., INC. 


200 HUDSON STREET NEW YORK, N. Y 
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in Tacoma a number of years ago. Besides his son 
Arthur, who was with him in the stationery business, 
he leaves another son, Alden E. Visell, of Lakebay, and 
a daughter, Mrs. William Nicolle, of Texas; eight grand- 
children, and a brother in Sweden.—CML 
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W. F. BAURIE 

William F. Baurie, former secretary and general 
manager of the Evansville Desk Company, Evansville, 
Ind., died at his home, 312 East Iowa street on Thurs- 
day, April 16, following an attack of pneumonia. He 
had been ill for one week. 

Mr. Baurie, who was sixty-five years of age at the 
time of his death, possessed an enviable record in the 
field. He went to Evansville from Tell City in 1912 and 
joined the late William Ellis and John Mann in form- 
ing the Evansville Desk Company. He served as secre- 
tary and general manager up to the date of his retire- 
ment in 1929. 

Prior to this connection Mr. Baurie was prominently 
identified with the industry in Tell City where for 
twelve years he was manager of the Tell City Desk 
Company and later was manager of the Tell City Fur- 
niture Company. 

Mr. Baurie was an active member and trustee of St. 
Joseph’s Catholic church in Evansville for twenty-two 
years. Services in the church were followed by inter- 
ment in St. Joseph’s cemetery. 

Mr. Baurie is survived by his widow, one son, Howard 
J. Baurie, three brothers and one sister—WBC 
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ARTHUR C. BAINBRIDGE 

Arthur C. Bainbridge, of Bainbridge, Kimpton & 
Haupt, Inc., New York, N. Y., died at his home April 20 
after a short illness. He was sixty years of age. 

Mr. Bainbridge was engaged in the stationery trade 
for forty years in his native city, New York. He was 
for many years president of the New York City Sta- 
tioners Golf Association; he served, also for many 
years, as trustee of the Stationers and Publishers Board 
of Trade. He was active in the Wholesale Stationers 
Association and the New York Stationers Association, 
and usually attended the conventions of The National 
Stationers Association. 

A man of quiet geniality, he was held in high esteem 
by those who knew him—who join his widow, Violet 
Adam Bainbridge, in a sense of deep loss at his passing. 
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H. E. SLEEPER 

Henry E. Sleeper, proprietor of the Sleeper Stamp & 
Stationery Company, Sacramento, Calif., died April 2, 
following an attack of influenza. He was sixty-three 
years of age. 

Mr. Sleeper took control of the firm in 1900, it hav- 
ing been established as a seal and stencil factory in 
1874. In 1934 he increased the firm’s lines to include 
commercial stationery, steel equipment and office fur- 
niture. 

Surviving him are his widow, the present owner of 
the firm; a daughter, Mrs. George C. Brett, and a son, 
Henry A. Sleeper, general manager of the business. 
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G. H. WILBUR 
George H. Wilbur, vice-president of the Royal Stamp 
Manufacturing Company, died of a heart attack at his 
home, 1372 Vandemar road, Cleveland Heights, Cleve- 
land, last month. He was sixty-seven years of age, 
and a pioneer in the rubber stamp business. He was 
associated for thirty years with the Taylor Bros. Com- 
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MANUFACTURERS 


For as little as $25 you can arrange to show your line of 
merchandise to the buyers of from fifty to one hundred of 
the leading college stores at our 


SECOND ANNUAL BUYING CONFERENCE 
New York City May 12 to I5 Hotel McAlpin 
1 REAL BUYING SHOW — NOT A CONVENTION 


i} e publish lhe ( ollege Store magazine 


The trade magazine of the college store field. 
Write us for more information. 


National Association of (College Stores 


200 FIFTH AVENUE NEW YORK CITY 
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NO. 817 
number. 











en 
inch widths 
soy ts ones: eee ng 
we oe te 26! 
pound + 





Our catalog presents a wide range of styles. We'll gladly send a copy- 


JASPER DESK COMPANY, JASPER, IND. 


Experience 
that Counts 


SIXTY years of desk making has 
this definite implication — Jasper 
Desk Co. desks have given consist- 
That is because of 
expert construction, designs are 
kept up to date and only best qual- 
ity materials are used. And yet 
Jasper Desk Co. desks are reason- 6708 Glénweod Ave. 
ably priced. 


ent satisfaction. 

















The above design ts 









Chicage Representa- ees, 
tive: W. H. Brown, es | 


Telephone: ROGers 
ark 3644. 
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STENCIL DUPLICATOR 


This new Graphic Stencil Dupli- 
cator—designed for larger dupli- 
cating runs—produces beautiful 
copies of typing, writing, line 
drawings, etc., with simplicity and 
speed. 

Printing Surface 8 x 14 inches. Mechan- 
ical Inking Device. Arrangement for 
lowering and raising position of print. 
Prints on any size of paper, tissue or 
cardboard from post card to legal size. 
Paper Stop arrangement assures Per- 
fect Registration. 


Price $44.00 complete with all 
necessary equipment. 

This new Duplicator is a winner. 
Your customers will like it too. 


GRAPHIC DUPLICATOR CO. 
148 Lafayette St. New York, N. Y. 
CHICAGO BOSTON CLEVELAND 


Manufacturers of a Complete Line of 
Duplicating M ac hines and Supplies 
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LINE... EXCLUS/VELY/ 


“STEEL STRONG’ PRODUCTS ARE SOLD 
THROUGH DEALERS ONLY , 






Accounts in your territory are your accounts. 
You control them—earn and get full com- 
missions. We have no salesmen to pirate your 
customers and cash in on your missionary work. 
No competitor gives you that protection and that 
is why Steel-Strong franchises are valuable . . 
secure . . . with the guaranty of Members of The 
Nat’l Ass’n of Stationers. 

Steel-Strong Products include Coin Wrappers, 
Bill Straps, Coin Trays, Tray Pans, Coin Bags, 
Currency Cabinets, etc. ... and each product 
has been developed to the highest efficiency. 
Write for liberal discounts and sales helps. 


THE C. L. DOWNEY CO., Cincinnati, Ohio 











STEEL-STRONG "PRODUCTS 





“| COUNTER 








Bill STRAPS 


THE C.L.DOWNEY CO. cincinnati.o 
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pany, stamp manufacturers, before his connection with 
the Royal Company. 

Mr. Wilbur was born in Delhi, Ontario, and came 
to Cleveland at the age of twenty-one. He was prom- 
inent in Masonic circles and was a thirty-second degree 
Mason. His widow, Emma, three brothers and a sister 
survive. Holyrood Commandery, Knights Templar, 
conducted funeral services from the Charles Mel- 
bourne & Sons Funeral Home.—AED 

os rls le 
JOSEPHINE YOUNG 

Mrs. Josephine Young, sister-in-law of Elmer Young, 
Young Office Equipment Company, died April 7 at Lake 
Worth, Fla., following an illness of two months. She 
was forty-seven years of age. 

Mrs. Young and her husband, Walter H. Young, left 
their Oak Park, Ill, home for their annual stay in 
Florida when the former was stricken. Despite medi- 
cal treatment Mrs. Young’s condition become aggra- 
vated by an attack of intestinal influenza which has- 
tened her end. Funeral services and interment were 
held in Rosehill cemetery, Chicago, on Saturday, 
April 11. 

Besides her husband and brother-in-law, Mrs. Young 
is survived by a daughter, Elizabeth, of Oak Park. 

rte rl Bo 
MRS. E. M. BERRY 
Funeral services were held on Wednesday, April 8, 


in the Baptist Church at Rangeley, Me., for Mrs. Edgar | 


M. Berry, wife of the head of the Berry Paper Com- 
pany, Lewiston, Me. Mr. Berry is also connected with 
Loring, Short & Harmon of Portland, Me. Mrs. Berry 
was prominently identified with civic and social work 
up to the time of her passing. 
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EMILY JANE McELFATRICK 


Miss Emily Jane McElfatrick, twenty-one year old 
daughter of Samuel H. McElfatrick, secretary and 


treasurer of the H & M Ribbon & Carbon Company, | 


Seattle, Wash., died early last month after being 
stricken with pneumonia. 

Miss McElfatrick became ill shortly after she re- 
turned from a vacation trip in California. Despite im- 
mediate medical attention she failed to respond to 
treatment and died less than one week from the time 
of being taken ill. 

The girl was a student of the University of Washing- 
ton and was a prominent member of the Chi Omega 
Sorority. Besides her parents Miss McElfatrick leaves 
a sister and two brothers——-CML 

ARCH CONNOR 

Arch Connor, manager of the W. A. Connor Book 
Store, 611 Main street, Evansville, Ind., died last month 
following a stroke of apoplexy which he suffered at the 
store. 
been connected with the firm for more than thirty 
years. 
Connor, founder of the business, and two sisters and 
three brothers. Burial was at Evansville—WBC 

Hi oh 
EULALIO ROMAN MARTINEZ 

Trapped in the shattered cabin of an airplane, Eulalio 

Roman Martinez, export manager for the Eagle Pencil 


Company, was drowned in the harbor of Port of Spain, | 


Trinidad, April 11. He was fifty-two years old. 

The crash occurred as the plane, attempting to take 
off for the continent, manoeuvered to avoid a small 
boat. 

Educated in his native Mexico, where he also gained 


Mr. Connor was sixty years of age and had | 


He is survived by a widow, his father, W. A. | 
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GIs 


Announces 
NEW COMFORT 
in 
Posture Chairs 


7” 
Rubberized 
Curled 
Hair Cushions in 
Seat and Back 


7 
Resilient, 
Comfortable, 
Lasting 
. 


Easy, Quick 
Adjustments 
Without Tools 





STUR 


or 
Special Keys 
. 

A Model for 
Every Purpose 
oa 
Write Us 
s 


No. 595-DS 





This new Sturgis Posture Chair is upholstered in genuine 
EAGLE-OTTAWA leathers over rubberized curled hair 
cushions. (Seat cushion 3!/2” thick; back cushion |'/2” thick.) 
It represents the last word in Posture Chairs. 


STURGIS POSTURE CHAIR CO. 


STURGIS, MICHIGAN 











‘cintmaster 


THE VERTICAL PENCIL SHARPENER 


Order Your 
Stock Now 


New and 
Different 







You cannot 
waste pencils 





PAT. PEND. 


Adjuster 





Positive 
End Stop 


Automatic 
Pencil Holder 


Cutter and 
Pencil Revolve 


Waste 
Receptacle 


Mfd. by MARBER COMPANY, 20 E. Jackson, Chicago 











Selling Higgins American 
Drawing Ink does the cus- 
tomer a good turn for it puts 
into his hands the best the 
market affords. And, in turn, 
it says to him that yours is a 













place where dependable mer- 
chandise may be had; not to 
mention the profit and the 
repeat business sueh a trans- 
action entails. Display Higgins 
in its new and attractive bot- 
tle. We will gladly send you 
a handsome counter card, or 
include one in your next 
shipment. 


HIGGINS & CO., INC. 
BROOKLYN, N. Y. 


CHAS. M 
‘71 NINTH STREET 


























309 BROADWAY 


GET THIS 


CATALOG? 


DID YO 












Ret 


 GATALOG No.8 


FRANK A. WEEKS MFG. CO. 
SS. I SSS 


WHOLESALE 
STATIONERY 


men eee 
PARAGON INESTANDS 
STATIONERS CALENDARS 
STATIONERS HARDWARE 
STATIONERS GLASSWARE 
STATIONERS SPECIALTIES 


1967 EVUN TINT TEST SEEerey Te Tat ESE j 


150 


this illustrated simplified book, 


fully 
pages, showing 1500 items, you can order quickly 
What you want, As much as you want, When you 


From 


want it. Free for the asking. 


FRANK A. WEEKS MFG. CO. 
Wholesale Stationers & Importers 


NEW YORK, N. Y. 
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wide business experience, Mr. Martinez brought to his 
duties with the Eagle Pencil Company a fine intelli- 
gence and social graciousness that won him sincere 
regard. 

His co-workers and many friends in the West Indies, 
Central America and South America, extend warm sym- 
pathy to his widow, Mrs. Concepcion Morfin de Roman. 


Y Y Y 
oe coe] mo 
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LEWIS ALBRIGHT 

Friends of J. E. Albright extend sincere sympathy 
for the passing on April 9 of his son, Lewis Albright, 
thirty-one years old, and manager of the Brooklyn 
store of J. E. Albright & Son. Injured in an accident 
a month before, he had since suffered frequent head- 
aches. Exhausted by the activities of a long day, ag- 
gravated by physical discomfort, he had apparently 
fallen asleep at the wheel of a car. Death was due 
to carbon monoxide. The funeral took place April 11. 

>_> 
U. S. TO HELP RECOVER STOLEN OFFICE 
MACHINES 

Dealers and manufacturers in the office equipment 
industry who have been the victims of burglars and 
store robbers will shortly receive invaluable aid in the 
recovery of their property through a national stolen 
property file which has been created by the United 
States Bureau of Investigation. 

The new department was organized by J. Edgar 
Hoover, director of the Bureau, who has initiated a 
procedure whereby authorities in every section of the 
country may make reports of stolen property to a 
centralized office in Washington. 

In the case of office machines, the reports must be 
accompanied by the name, model and serial numbers 
of the articles stolen. This report would then be in- 
stantly available to any person uncertain of the origin 
of any office machine he may contemplate buying or 
which was offered for sale. 


> 


JORDAN JOINS WESTERN LOOSE 
LEAF COMPANY 

Benjamin E. Jordan, associated with the office 
equipment industry since 1912, and well-known among 
travelers and executives in many parts of the country, 
last month was appointed sales manager of the West- 
ern Loose Leaf Company, 1045 Sansome street, San 
Francisco. 

Mr. Jordan has an enviable record in the field begin- 
ning when he joined the Remington Typewriter Com- 
pany at San Francisco in 1912. He remained with that 
company for five years, resigning in 1917 to go to the 
Burroughs Adding Machine Company. His promotion 
was rapid with the firm with which he stayed until 
forming his new connection last month. 

With the Burroughs Company Mr. Jordan was a 
salesman in the Bay City until he was appointed sales 
instructor. While still holding this important posi- 
tion he was transferred to Chicago and was then sent 
to Spokane, Wash., to take over the duties of agency 
manager. 

Mr. Jordan was an instructor in salesmanship at the 
Extension Division of the University of California at 


San Francisco. 
> 


NOVAK ON FLORIDA VACATION 


Robert Novak, proprietor of the Chicago Office Ap- 
pliance Company, Chicago, and his family are spend- 
ing a vacation at Miami Beach, Fla 
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with the 


dealer and 








his customer... 
Here's why dealers ‘“‘everywhere”’ sell the “Super 


7 - on sight! *““SELLS ITSELF,” say dealers 


+ inte waite eens dee een ee ‘“ WE’RE SOLD ON THEM,” say users 
ifs Cr trossec im sie > es preven jamming a « cio a. 
© Automatic stroke control. SPEEDO TABS ARE POPULAR BECAUSE: 


* Optional opening for bulky material. . . 

* Non-skid rubber cushion base. e Speedo is transparent. 

* Temporary and permanent fastening. > Speedo adheres permanently. 
* Cannot rust ... made of steel, plated with chromium and Speedo is flexible. 


cadmium. * Speedo is uniform. 
- ea * - . 
* Withstands tremendous shocks and abuse. noma ne we’ in three sizes for one, two or three 
ines of indexing. 











* Loads 210 No. 7 100° round-wire staples (standard size). 

* Speedo cuts to required size. 
on . 209 . . * Speedo comes in eight colors clear, orange 
rh uper 7” carries a perpt tual guarantee if used bine, pink, amber, red, lemon, and green. 
with No. 7 100°, all round wire Speed Fastener Staples. * Speedo labels are changeable. 




















PARROT SPEED FASTENER CORP. tone istano civy, new vork 








Stationers= Ribbon & Carbon Dealers 


PROTECTION FOR YoU 


UR sales policy is EXCLUSIVELY WHOLESALE—always 
has been. Our line is STRICTLY A DEALER’S LINE— 

Inked ribbons—Carbon papers—Roll carbons—Honest Values— 
Uniform Goods—developed through years of experience in meeting 
and solving Ribbon and Carbon problems. 
Successful dealers throughout the world give us their confidence and 
patronage. They KNOW our STRICTLY WHOLESALE policy 
merits their confidence and have found it insures their PROTEC- 
“The Complete Line” TION. 
Originators and Sole Manufacturers of Cleangrip and Whitedge 
Efficiency Typewriter Carbon. 





RIGHT PRICES—RIGHT GOODS—AND 
PROTECTION FOR THE DEALER. 


H. M. STORMS COMPANY 


Makers of “The Complete Line” of Carbon Papers and Inked Ribbons. 
561 GRAND AVE. BROOKLYN, N.Y. 
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LOUIS XVI 
The outstanding classic of the 18th century. 
Its beautiful lines were influenced by dis- 
coveries of antique classic ornaments at Her- 
culaneum and Pompeii. Our modern designers 
have never improved it, in fact they draw 
their inspiration from the masters of the ages 
past. We present this magnificent desk again 
to our customers, because we are convinced 
that it will appeal to the intelligent ultimate 
consumer. Veneers are exquisite, construc- 
tion, cabinet work and finish unsurpassed. 
Don’t overlook the opportunity to enhance 
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Pool shipments of these desks with 
New Indiana Chairs, offer savings 
in time and freight cost, worth in- 


vestigation 


your profit. 


NDIANA DESK COMPANY * * JASPER, INDIANA 











New Indiana OFFICE CHAIRS 







Fine quality 
and popular 
price 





Representative of a series upholstered in Titetan 
erushed grain leather and made of solid walnut only. 
Shipments pooled with your order of Indiana Desks if 
desired. Catalog on request. 


New Indiana Chair Co., Jasper, Indiana 














Foremost in Value 


Hiaey 


TYPEWRITER 
STANDS 


[rue economy is reflected in this fine equipment. 
Framed of welded steel tubing ideal for the pur- 
pose, it is of light weight | smooth surface, at- 
tractively finished. The top and drop shelves of No. 
102 illustrated above, are of Masonite Presdwood 
(a grainless board) guaranteed not to chip, crack, 
split or warp. This design is equi ee with two 
Cadmium plated casters and two = er tips, pro- 
viding steady placement and easy movement. (Four 
casters or four rubber tips optional.) It is also 
supplied without drop leaves or with single drop 
leaf, either side. For school or other use where 
the stand is to be in fixed position, the casters and 
tips are replaced by floor flanges, clamped down. 

Such convenience and service are really indis- 
pensable to typewriter users. Typewriter and office 
furniture dealers who have TUSCO Stands in stock 
and on display find them profitable. Full details on 
request. 


Tubular Specialty Mfg. Co. 


1940 Stanley Ave., Detroit, Michigan 
REPRESENTATIVES 
C. E. Ritter, 2451 E. 78th St., Chicago (phone REGent 1110) 
for export: Lincoln Export Co., 41 Water St., New York, N. Y. 
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SALES DEMONSTRATOR FOR VICTOR VISIBLE 
SOCIAL SECURITY RECORDS 
The Victor Safe & Equipment Co., Inc., of North Ton- 
awanda, N. Y., has designed a Social Security Sales 
Demonstrator to aid in the distribution of their Visible 
Social Security Records. Stationery dealers who have 
opportunities to meet the needs of employers under re- 
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Social Security 


Records Defined 


complete, modern 
PERSONNEL RECORD 
4 umple, pratwal 
PAYROLL RECORD 
Broeh ewe cme ai records are here mtned on 
se form that provides usta 
eumun rharnet 
ern ot end exe utiwe efont 
Maddern braseness requires these records otgnd 
ently of the Social Security Law 
hemwever dengr provide all the untormenn 


nev enna ty wh Feder and State Soca 
Security ard | nemployme surance Laws 
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THE VICTOR SAFE & EQUIPMENT ©0O., IN« 
Nae Tonuw New Yors 




















This Social Security Sales Demonstrator Is Be- 

ing Issued to Stationery Dealers as an Unusual 

Business Builder by The Victor Safe & Equip- 
ment Company. 


cent social security legislation—the need of readily 
available information required for compliance with 
State and Federal law—will find the Demonstrator a 
helpful business builder. Accompanying it is a twelve- 
page explanation of the necessity for Victor Visible 
Social Security Records and their application. 

The Demonstrator comes in a letter-size folder con- 
taining actual visible pockets for card record forms 
and payroll sheet, with entries and explanations which 
show how the forms should be used. Questions and 
answers on the Social Security law are provided. Deal- 
ers interested can secure the Demonstrator by writing 
the producer. 


Oe 
“SCRAPPY” RIGHTS SECURED BY DAVID 
KAHN, INC. 


David Kahn, Inc., North Bergen, N. J., manufactur- 
ers of pens, pencils, sets and novelties, last month an- 
nounced the acquisition from Columbia Pictures of the 
rights for the exclusive use of “Scrappy,” famous news- 
paper and moving picture comic. 

At the same time it was announced that the com- 
pany is now in production with a low-priced midget 
pen which will bear Scrappy’’s name and his picture. 

A catalogue embracing the entire output of David 
Kahn, Inc., has been published and will be sent to deal- 
ers on request. 

——~<»—__ —— 
PURVIS NAMED ASSISTANT TO COPELAND 


George B. Purvis, for many years eastern and south- 
ern representative of the Wilson-Jones Company, last 
month gave up his road activities to become assistant 
to Harrie Copeland, vice-president of the company. 








Mr. Purvis will maintain his office in the Wilson-Jones | 


Company plant at Elizabeth, N. J. 





um AG No! It’s 
CORRASABLE BONDI! 


which permits erasing a whole paragraph with or- 
dinary pencil eraser, leaving no unsightly evidence 
of corrections! 


Here’s the dramatic and convincing demonstration 
feature you've been looking for to help sell more 
typewriter paper. Once customers see how easily 
and cleanly Eaton’s CORRASABLE BOND can be 
erased, a sale is clinched! If you aren’t acquainted 


with this profitable paper, write today for samples 
and prices! 





EATON PAPER CORPORATION 


BERKSHIRE Typewriter Paper Division 
PITTSFIELD, MASSACHUSETTS 
NEW YORK: 21 East 40th Street . . . CHICAGO: 25 East 
Jackson Blvd. Stocked in San Francisco at 770 Mission Street 















HERE'S money to be made, selling 
smokers to offices. Ash-Away has 37 
numbers to choose from—all of them 
with a L-O-N-G profit! All of them 
with the patented, Ash-Away dis- 
penser mechanism—that will stand up 
a long time under rough usage. All of 
them with extra large AIR TIGHT 
containers—which eliminate disagree- 
able smoke and odors in offices. 

Sell the new beauty, the permanent dur- 
able finishes, the attractive colors of the 
many new Ash-Away 
to harmonize with any office interior. Ash- 
Away smokers, the best known line on the 
market, can be an important profit-factor 
in your business. 

Tear out this ad—clip"it to your letter- 
head-—and we'll send you full information 
about Ash-Away smoker line together 
with the special price list! 


The World’ s Largest Makers of MetalSmokers 


NAGEL- CHASE 


MANUFACTURING COMPANY 


2811 WN. ASHLAND AVE., CHICAGO, ILL 








TEAR OUT THIS AD 


Mail it with your letterhead for { 














DARNELL 
Office Chair 


CASTERS 


e BUILD and HOLD 
BUSINESS 





Featuring the Darnell Patented 
Double Ball-Bearing Swivel 











Your customers will appreciate the smooth, ef- 
fortless, quiet operation of Darnell Casters. Fam- 
ous because they 


Always SSWAW“ EL. and ROVE: 


Darnell Casters have longer life and give the 
maximum of floor protection. Made of highest 
quality materials throughout. 

Office Furniture and Appliances Factory- 


equipped with Darnell Products indicate the 
manufacturer's high regard for quality. 


DARNELL 
CORPORATION, LTD. 
P. ©. Box 4027-O, Sta. B 





Write for 
FREE Sample 
Set of Darnell 








Noiseless 
Long Beach, California Glides 
24 E. 22nd , New York City and Special 
36 N. Clinton, Chicago, Illinois Proposition 
for Darnell 
Dealers 

















Sanymelal 





STEEL COSTUMERS 


Sanymetal Steel 
clusively feature: 





Costumers ex- 


Modern lines, enduring imitation 


wood finishes, and “balanced” 
construction. 
Sanymetal Steel Costumers are 


guaranteed to stay upright even 
when the load is all on one hook 
- «+ do not loosen or warp... 
have no rough edges to catch at 
clothes. 


List Prices F.o.b. Cleveland, Ohio, 
are as follows: 


Green or gray......$10.00 

Mahogany, walnut or 
ae ea 11.00 

White enamel....... 13.50 


Write for dealer discounts and 
descriptive folders. Sanymetal 
Costumers are regularly moving 
items. 


THE SANYMETAL PRODUCTS 
COMPANY, INC. 


1681 Urbana Road, Cleveland, Ohio 
» 
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DOWNEY ISSUES NOVEL FOLDER 

Featuring the company’s lines of coin bags, a new 
folder, attractively printed in colors, has recently been 
issued by The C. L. Downey Company, 941 Clark street, 
Cincinnati, Ohio. 

The folder is amply illustrated with pictures of the 
various types of money bags manufactured by the com- 
pany under the trade name of “Steel-Strong.” Besides 
giving prices for single bags and lots of one hundred, 
the mailing piece also presents a list of other Downey 
Company products, including coin wrappers, seal 
presses, wrapper cabinets, packaging trays, lead seals, 
currency racks and manual coin counters. 

According to officials of The C. L. Downey Company, 
a recent elimination of Processing Taxes has permitted 
an increased discount to dealers which went into effect 
on April 1. 

> 
JUNIOR SALESMEN ENCOURAGED 

There are certain advantages in the use of junior 
salesmen over the senior salesman profitable even to 
a small dealership, the Tulsa Typewriter Company of 
Tulsa, Oklahoma, has found. 

“Experienced men often have preconceived ideas of 
what should be done,” J. C. Good, operator of the Tulsa 
company, explained. “It is much easier to mold the 
opinions and actions of a younger man.” 

Careful training in the office is, of course, essential. 
Speed with which a man picks up the work ranges 
from six months to six years, according to the work to 
which he is assigned at the start and his own ability. 

The best training, the Tulsa shop has’ found, comes 
through precept and example from older men. “I be- 
lieve in starting them out first with supplies, and then 
with second hand machines, and finally with new type- 
writers,’ Mr. Good said.—BART 

eee 

TENACITY COMPANY ISSUES NEW CATALOGUE 

Featuring an extensive line of ring binders, post 
binders, ledgers, catalogue covers and special binders, 
a new catalogue listed as the No. 35, was issued last 
month by The Tenacity Manufacturing Company, Cin- 
cinnati, Ohio. The company, which is one of the pio- 
neers in the loose leaf industry, presents in the new 
catalogue many of their special binders, including the 
“Nokee,” or keyless, Tenacity binder which is operated 
by depressing concealed buttons adjacent to the posts. 
The catalogue points out that all the metal parts and 
locking mechanisms contained in the Tenacity line of 
binders are Bonderized, a treatment which prevents 
rusting and gives the binder greater service. A copy of 
the catalogue may be obtained by writing to the com- 
pany’s home offices. 

_— 
MILLER OPENS NEW STORE 

The Miller Printing & Engraving Company of 514 
Olive street, St. Louis, has opened a new and attractive 
store at 7051 Olive street, where office supplies, sta- 
tionery, gifts and greeting cards will be merchandised. 
Special wall cabinets of a gray tone for displaying goods 
were built and installed in the store, which also has a 
balcony. Ed. Miller, son of C. J. Miller, head of the 
company, is managing the new store.—HB 

> 
WILLIAM X. VAUGHN GOES TO MOBILE 

For five years senior salesman for Remington Rand 
Inc., at Birmingham, William X. Vaughn has been 
transferred to Mobile, where he will find greater op- 
portunity to carry on an already fine record..-RHB 
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For Quantity Sales It’s 


HOTCHKISS 6A 


ERE’S the little brother of 

the big Hotchkiss winner 
5A. It’s Model 6A and it’s the right size at the right 
price for mass sales. 
Model 6A has that exclusive Hotchkiss feature of 
using, without any change of parts, any “standard”’ 
size staples with '4” legs and %” crown from .019 
gauge up to and including the 2C staples—and it will 
drive them all without clogging. 


Hotchkiss Model 6A is waiting your call—get your 
order in early and be one of the first to cash in on its 
sure popularity. List price $3.50. 


THE HOTCHKISS SALES CO. 
NORWALK CONNECTICUT 


EXTRA! Hotchkiss 


Model 6A becomes a prac- 
tical tacking machine just 
by folding back the base. 
Holds 105 staples. 














A COMPLETE LINE 
Correct in Design 
Honestly Built 
At the Right Price 





Glad to send catalog 





Jasper Seating Co. 


JASPER, INDIANA 





CHICAGO: L. H. Farber NEW YORK: 
529 S. Wabash Ave. Office Furniture Warehouse 
Telephone WEBster 3217 573 Broadway 
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SELLING THE 
YEAR “ROUND 


With a Liberal Margin of Protit 





Retails 


No. 213 
at $2.50 


“Prince” 





F&M Memory Masterpieces 


Perpetual Calendars for Office and Home 


The No. 24 “Seout”, pic- 
tured at left, retails at 
$2.00. Fifteen more dis- 
tinctive models complete 
a profitable line of exclu- 
sive merchandise every 
live-wire retail stationer 
positively needs. Write 
for FREE copy of illus- 
trated broadside, with 
prices and discounts. 


FINCH & MeCULLOUCH 


AURORA :t 33 ILLINOIS 














MOST OF YOUR TRADE WANTS 
A TABLE JUST LIKE THIS! 






St. Johns Office Table No. 24 





Northern Grey Elm: gold- 
en finish: top, %” thick: 
legs, 2%” square. 6 sizes: 


seuee. rhe" 27x48, 27x54 
27x60 and 30x72. Shipped —_" 
K. D.; packed two of one 


top-size in a crate. 












- jow c< 
—— . St. Johns ory 
ar * fac : 

.. the most P a gest table quality Pe a 
Here"... Johns - . aces uild wppe® pas 
avie. © n¢ pee tee SF pusine> 

— Bat + offe - a anshiP *" mice tables 
wrery pieces FL quality WO. st. Johns Ty 
2 yr trade- ‘tine have mer standard |“ 36 to 34 * 
Tai peauty . i 18© s from 4 o— 
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““Favorites 
Sinee 1868" 


ST. JOHNS TABLE COMPANY 
CADILLAC, MICHIGAN 
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QUALITY 


IS ITS OWN BEST SALESMAN 





LEADERSHIP FOR 30 YEARS HAS 
COME ABOUT BY CONTINUOUS EFFORT 


w 6 ~ 7 °o ~ 


INTERNATIONAL 


oe. S Bake 


G0G600006060090 


Munson Suppry Co., 348 Hudson St., New York City 


Please send information about the New Key 
New Package and Counter Display to 


Vame 
Address 
Cily Stale 





As Ultra-Modern as the “ZEPHYR” 






DESIGN No. 902 


Eight Pockets. 
Sliding Handles. 


Modernistic Beauty, Utility and 
Durability—a style for every prac- 
tical purpose—that’s why the 
NATIONAL LINE of leather enve- 
lopes is so popular. 

Two and three-way zipper en- 
velopes, ring book zippers, Tuck 
tite locks, button fasteners, one 
to ten pockets, smooth or grain 
finish, lined or unlined—an im- 
mense assortment tochoose from. 


Dependable 
Quality at 
Attractive 
Prices! 


NATIONAL BRIEF CASE MFG. CO. 


512 S. Peoria St., Chicago, Ill. 

















———an unbeatable combination of good 
fooks, easy filing and finding, and durable 
construction — 


Exceptional value is built into 
this Bentson 700 cabinet. Sus- 
pension slides are cradle type, 
rust proof, roller bearing. 
Outer case is of furniture steel, 
welded and rubbed 
smooth—attractively finished 
in Olive Green or at slight ad- 
ditional cost in grained Mahog- 


down 


any or Walnut finish. 








Compare the quality and price 
of this fine cabinet with any 
other available equipment. 

This is a real opening for a 

season of profitable business. 

Write Bentson Mig. Co... Au- 


rora.  linois for details of the 


Bentson 











700 





DICTATOR Duplicating IN K 


PROVEN 


Satisfactory 


IN EVERY DAY 
DUPLICATING AND 


Profitable 


IN THE DEALER'S 
EVERY DAY SALES 


4 


SISSIST, 
MAAN 





All the ingredients of DICTATOR Inks are tested and 
proven uniform quality. Laboratory analysis tells us 
whether raw material supplied conforms to our high 
standards. Clear, strong impressions from typed or 
stylus cut stencils always result. DICTATOR Inks are 
supplied in three distinct qualities, and provide cor- 
rect grades for all rotary duplicators. Glad to send 


samples and prices. 
te SPECIALTIES COMPANY 
FRED 8. CANODE 
519 S. Lafiin St. Chicago, Illinois 
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CASE BROS. ISSUES PRESSBOARD CATALOGUE 
A fine catalogue made up of samples of pressboard, 


enclosed in an attractive black cover and equipped | 


with Wire-O binding, was issued last month by Case 
Bros., Inc., Highland Park, Conn. 

The enclosed samples, all of which are cut at vary- 
ing lengths so that their respective colors are visible 
at the same time, are: red, pearl, natural, blue pearl, 


tan, black, No. 2 yellow, canary duplex, green duplex | 


and rose duplex. 


At the same time Case Bros., Inc., has prepared a | 


mailing piece which is in the nature of a smaller edi- 
tion of the main catalogue. It contains samples of all 
the colors listed above but measures only 234x434 
inches as compared to the large catalogue, which is 
1134x9 inches. 

el 


BATES TRANSFERS SALES MEMBERS 

Following the resignation last month of A. A. 
Scharpenack, who will devote his entire time to his 
business, the Harrisburg Stencil Works, Harrisburg, 
Pa., the Bates Manufacturing Company recently or- 
dered two changes in the sales staff setup. 

R. G. Henriques, who for many years covered the 
Middle West for Bates, was ordered to take over Mr. 
Scharpenack’s Eastern territory. He will cover seven 
states and will maintain headquarters in Washington, 
D. C. 

In the same move the company ordered Parle Cooley 
to change from his southern territory to Chicago, 
where he will succeed Mr. Henriques. 


--— —~<—_ —-- 


WEEKS COMPANY ISSUES 150-PAGE CATALOGUE 

Containing pictures which illustrate 1,500 items, a 
new 150-page catalogue has been published for the 
benefit of dealers by the Frank A. Weeks Manufactur- 
ing Company, wholesale stationers and importers, of 
309 Broadway, New York, N. Y. 

The new book is arranged in such a manner as to 
greatly simplify finding of the pages upon which the 
various lines and items are listed. Indicative of this 


is the Weeks Company descriptive advertisement of the | 


catalogue, which reads: “You can order quickly— 
What you want—As much as you want—When you 
want it.” 

A copy of the new book may be obtained by writing 
to the home offices of the Weeks Company. 

ee ee 
SALESMEN AS INSTRUCTORS 

Instructional work among users of office appliances 
is a field too often neglected by salesmen, the Tulsa 
Typewriter Company of Tulsa, Oklahoma, has found. 

“Too many salesmen do insufficient teaching of 
operators the best methods of inserting, writing on, 
and removing papers in typewriters,” J. C. Good, head 
of the Tulsa concern, said. “Salesmen should not keep 
these tricks a secret. There are many methods of han- 
dling cards and paper in bulk that operators appre- 
ciate knowing.”—BART 


a 


EATON INSTALLS ENGRAVING DEPARTMENT 

Planned as a supplement of the die stamping de- 
partment, a new and up-to-date engraving depart- 
ment has recently been installed by the Eaton Paper 
Corporation, Pittsfield, Mass. Coincident with the in- 
Stallation, officials of the Eaton company announced 
the new department will be used solely for the purpose 
of making available to its customers such engraving 
facilities as they may lack. 





| 
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SELL COPYHOLDERS 


You can easily 
show your cus- 
tomers the vital 
need of this 
equipment, Mr. 
Dealer! And, at 
attractive 
profit. The 
business is 
there: Let us 
help you get it. 















TURNAPAGE 


The dependability 
of error-No is well 
known — used in 
thousands of 
offices. Turn-A 
Page, at last fills 
that demand for a 
folding model. 
Actually turns 


pages! 
THE DAWN MFG. CORP. 


RROE-NO (Div. of Hall-Welter Co. Inc.) 
FRR 181 St. Paul St., Rochester, N.Y. 































Get in on this 


SALES SENSATION 
OF THE YEAR 


while it’s new 








Imperial No. 95 
Portable Type- 
writer Desk. 
(Covered by De- 
sign Patents.) 





IT’S a “smash hit’’—this smartly styled new 
Imperial desk—engineered and designed ex- 
pressly for the millions of portable typewriter« 
now in use. What a desk! What a market! 
Dealers everywhere are making quick profits 
with this item—and are flooding us with re t 
orders. Tie into this opportunity now! rite 
today for details of the many exclusive selling 
features—and the special price. 


IMPERIAL DESK COMPANY 
EVANSVILLE, INDIANA 


























DURATEX. .. KRAFOLTEX 


FILE FOLDERS 


Double thick where wear and strain are the greatest insures long 


and satisfactory life. Furnished in two high grade stocks in 








various weights. DURATEX ... the finest manila stock and 
KRAFOLTEX .. . the finest kraft stock available. 
Send for samples of these two quality File Folders. Your more 
discriminating customers will convince you of their superior value. 
ESTABLISHED lvl 
ceManufacturers of Filing Supplies 


517 S. JEFFERSON STREET CHICAGO, ILL. 








Now ...a 


RESPIRATOR 
CUSHION 


for POSTURE CHAIRS 





ou” 
List 12%, 
Price deep 
os ” 
> 
$900 i4 
— wide 
There are many thousand posture chairs in use and the sales possi 
bilities for a cushion designed especially for use on this type of chair are 
correspondingly great Ideal for ball games, boats, camps. bridge 
chairs aud wherever a comfortable seat is desired. Respirator Cushions 
are now manufactured in six sizes 
Director Executive Accountant Secretarial Posture Stool 
ITho"x19" 16%6"K18" 15 'o"x17") 14%6"x16" 12'9'x14" 14” Round 
Prices range from $3.00 to $5.50 according to size and cover material 


W rite k chart and price list 


for new stox« 


L. M. Bickett Company 


Watertown, Wis.. U. S. A. 














OFFICE APPLIANCES 


BRYAN WINS FIRST OF WINDOW DISPLAY SERIES 

The R. L. Bryan Company, stationery and office equip- 
ment dealers, of Columbia, S. C., last month won the 
first of a series of window display contests for which 
the prize, a cup, will be donated by the Columbia Mer- 
chants Association. 

According to the rules of the contest six displays 
will be given during the year. In each event the first 
prize winner will be awarded four points, the second 
to receive three points and the third winner, two 
points. All honorable mentions will be given one point 
each. 

At the end of the year the member of the association 
receiving the highest total of points will be given per- 
manent possession of the cup.—JW 


- 


NATIONAL ADVERTISING TO FEATURE 
WASP PENCILS 


A national advertising plan, to run from April to De- 
cember, has been inaugurated by the Vacuum-Fil Pen 
Company, Fort Madison, Iowa, to feature its new Wasp 
utility pencil. 

A feature of this national consumer advertising plan 
is a special lead and eraser deal, valued at thirty-five 
cents but sold for ten cents with the forty-nine cent 
Wasp pencil. According to officials of the company the 
deal was tested nationally last year and its success was 
such that it will be featured again on the same pro- 
portions. 

WHITNEY JOINS STEIN BROS. 


The Stein Bros. Manufacturing Company, makers of 
the Stebco line of stationers leather goods, last month 
announced the appointment of L. L. Whitney as sales 
representative over the entire Southeastern states. At 
the same time it was announced that Nathan Saltz- 
man, who for many years has called on the trade in the 
South, will represent the company at Atlanta, Ga., 
where he will concentrate his time and efforts in de- 
veloping Stebco dealers and the resale of Stebco mer- 
chandise made in Chicago. 

enim 
WALLACE & PETERSON FORM 
STANDARD COMPANY 


The firm of Wallace & Peterson, 35 South Dearborn 
street, Chicago, last month merged with the Standard 
Office Supply Company, dealers in Underwood Elliott 
Fisher office machines, 542 South Dearborn street. Ac- 
cording to W. J. Wallace, the firm of Wallace & Peter- 
son operated the Standard Company at 542 South Dear- 
born street, and since the merger has leased a larger 
suite of offices on the thirteenth floor of the same 
building where stocks and equipment of both concerns 
will be housed. 

> 
BYCK DISPLAYS MIMEOGRAPHS 


The D. E. Byck Company, 10 Bay street, Savannah, 
Ga., recently staged a special display of Mimeographs 
together with a demonstration of Mimeograph proc- 
esses. The exhibition included color work and was 
viewed by a large number of interested office execu- 
tives and employes.—_JHR 

—_— 
BOSSE NAMED DEMOCRATIC DELEGATE 


Gilbert H. Bosse, city controller of Evansville, Ind., 
and connected with the Imperial Desk Company, has 
been selected as one of the delegates from Venderburgh 
County to the state Democratic convention which will 


be held in Indianapolis next June-—WBC 
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No. F 1660 





JACKSON DESKS 
are QUALITY BUILT 
CLEAR THROUGH 


BUILT LIKE A STONE WALL 





JASPER OFFICE FURNITURE CO. 
JASPER, INDIANA 


WESTERN REPRESENTATIVE 
Raynes Davis, P. O. Box 1273, Los Angeles 
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Vul-Cot is the choice of 87 per cent of business offices in America. Vul 
Cot's liberal sales policy gives you a good profit on every sale. Vul-Coti 
made of National H+ A*R*D Vulcanized Fibre — from the double-rolled top to 
the sturdy, flanged bottom. Never chips, dents, cracks or rusts 


NATIONAL VULCANIZED FIBRE CO. 


Wilmington, Delaware 


















THE 
COMPLETE LINE 
OF OFFICE 
EQUIPMENT 
IN STEEL 


Ads 


AX<2 Card Cabinets come in stock 
units with capacity ranging from 300 
to 300,000 cards. 

Everyone who enters your store is a pros- 
pect for these ASCO products embracing 
the widest assortment of stock sizes to 
meet all regular filing and storage require- 
moe: Items like these are always in de- 
mand. 





But you can't sell them if you haven't them 
in stock. And your customers may not 
remember if you do not keep them well 
displayed. 


Is your stock of ASCO Card Cabinets com- 
plete? If not, order today. Don't miss that 
sale tomorrow. 


Have you our new catalogue No. 18? 


ART STEEL CO., Inc. 


300 E. 145th St. 
NEW YORK 
N. Y. 














CROWN 


Typewriter Ribbons and Carbon Papers 





Whether a consumer, a dealer or a dis 
tributor, the Crown line should meet your 


every requirement. Its wide variety of 
weights and finishes of carbon and the ex 
cellence of the fabric and inks, which readily 
adapt themselves to the various typewriter 
ribbon needs, enable you to provide and 
maintain satisfactory service. 


Write today for full details covering our 
profit-yielding proposition. 


The Crown Ribbon & Carbon Mfg. Co. 
782-790 St. Paul St. ROCHESTER, N. Y. 
Good Impressions for More Than a Quarter Century 




















OFFICE APPLIANCES 





Sell i a ae 


wer Te, eee 
7. * 7 








No. 434 


Reshel— 


STRONGER THAN EVER 
Complete Line — Good Stock, 


on hand at all times. 


66x36 inches | 


SEND FOR INFORMATION 


Desirable territory still open for 
experienced salesmen. 


J. K. Rishel Furniture Co. 


WILLIAMSPORT, PA. 











BRIGHT 
IDEAS 


IN LEATHER 
FURNITURE 


Characteristic of all 
BRIGHT creations is 
that evidence of finesse 
only true craftsmen ob- 





tain. Here the buyer of No. 210C 
leather office furniture 
finds an expression of CHIPPENDALE 


originality so desired. SOLID WALNUT 


Every BRIGHT num- 
ber is a real value 

quality attractively 
priced. Every dealer 
can make more money 
selling them. You try it! 





No. 210R 


BRIGHT CHAIR CO. Inc., 
127-133 BLEECKER ST. 
NEW YORK, N. Y. 


Our profusely illustrated catalog 
will be sent to every inquiring 
office furniture dealer. Write for 
it now. Your first order will con- 
vince you. 
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“Another new account, Joe. 
Beginning with Business 


Cards!” 


_ 





“, .. And it’s a cinch to do 
quality work, Joe, and make 
our profit when we use Wiggins 
Book Form Cards; and the 
job, delivered in a Compact 
Binder, has more to say about 
quality than the whole sales 
force could in a year.” 
A Business cards done on this 
stock and delivered in these 
binders are automatic busi- 
ness-getters. Once a customer 
is provided with business 
cards done in this form, he’s 
yours for life. 

The JOHN 8. WIGGINS COMPANY, 1162 Fullerton Ave., Chicago 

(Originators of Scored Cards) 


Grand Rapids: 
Carpenter Paper Co. 





A Ask any of the paper mer- 
chants listed here to show you 
this card stock and binders. 
He will gladly cooperate with 
you in the way of samples. 


New York City: 


Richard C. Loesch Co. 


Pittsburgh: Houston: 
The Chatfleld & Woods Co. L. 8. Bosworth Co., Inc. 
Detroit: St. Lowis: 


Seaman-Patrick Paper Co. Tobey Fine Papers, Inc. 


WIGGINS 


BOOK FORM CARDS 
COMPACT BINDERS 
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Are You Getting All Four? 
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3. Dealer Protection 4. 











2. Service Price 


1. Quality 


If not, investigate “Little” Line, dealer protection, either 
branded or imprint line. Individual, distinctive, attractive 
setup—both carbons and ribbons. 

Quality merchandise—wide variety—modern attractive 
packaging—at right prices—a complete setup to enable 
you to forge ahead increasing volume at satisfactory 
margin of profits for Carbon and Ribbon Department. 
Most favorable opportunity now to tie up with “House of 
Little’—that has been serving the industry for nearly 
fifty years, unquestioned reputation, quality merchandise, 
loyal dealer cooperation and protection. 

Send for your copy “Pertinent Facts” tells the whole 
story including sample of famous COBWEB carbon 
actually made forty years ago. 


A. P. LITTLE, INC., Manufacturers 


Typewriter Ribbons, Carbon Papers, etc., ROCHESTER, N. Y. 


HEADQUARTERS FOR PHOTOGRAPHIC RIBBONS FOR ALL 
PHOTOGRAPHIC AND OFFSET PRINTING REQUIREMENTS. 


QUALITY, SERVICE, PROTECTION SINCE 1888 
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Writing Instrument Exports—Continued from Page 8 


9305 
Pencil 
leads 9313 
9303 and 9306 Fountain 
Mechanical 9304 pencil Cray- pens, 
pencils Other pencils, parts ons. 

Countries Gross Value Gross Value Value Value Gross. Value 
Estonia 1 ‘ * 7 
Finland : il eee 
France 6 " SSU 1,237 s3U 12 2,162 
Germany . 21 579 esse 
Netherlands . da 1,121 871 SS4 224 is 2,769 
Norway 15 is4 124 177 82 $ 98 1 47 
Poland and 

Danzig . 43 
Portugal l 137 th 3,530 
Spain l 224 4 7 7 1,742 
Sweden e 4 121 41 5 1,980 
Switzerland 2 324 467 2 24 4,870 
Albania ‘ 4s 
United Kingdom 12 1,434 1,328 2,889 451 l 319 
Yugoslavia ee TO 
Canada . 193 214 2 267 2, Di 2,34 1S 407 
British Honduras ° Ss 32 41 
Costa Rica eee 42 104 l 200 
Crvuatemala ace S 100 4 8 4s l 283 
Honduras 5 x) 7 14 4 46 72 
Nicaragua e ltl 146 ° 
Panama 4 17 a5 732 22 72 4 1,406 
Salvador 2 32 164 356 ee eees eee eeee 
Mexico 10 1,702 vos 1,293 217 ll 18 4,205 
Newfoundland 

and Labrador l } 61 528 14 26 ode 151 
Bermuda er : ose . see 27 
Barbados 31 
Jamaica 2 { 104 225 2 81 
Trinidad and 

Tobago ‘ Se 1 118 
Other Britis? 

West Indies 2 144 ‘4 i . 
Cuba 29 74 2,238 6,598 163 10 il 680 
Dominican 

Republic l 117 151 246 I 65 
Netherland West 

Indies 7 61 l 218 11 1 396 
Haiti, Republic of 1] 128 243 78 
Argentina - ‘ lf 1,572 1,488 207 1 108 
Bolivia i” 18 2h 15 20 
Brazil 7 72 2 11 261 16 4.446 
Chile A 5 2 RF 82 75 245 2 742 
Colombia 1 237 407 1,052 a) 23 1,968 
Ecuador . 92 25 67 13 78 1 414 
Surinam ° 38 
Peru 2 199 596 744 26 1 159 
Uruguay 6 338 1” 39 4 4 lil 
Venezuela 48 269 720 a4 28 2 562 
British India 5 1,051 178 142 17 81 178 26.590 
Rritish Malaya 179 531 759 31 7 2,795 
Cevion ... 1 1 22 8,485 
China 2 1 174 1,130 a 15 6,345 
Netherlend India ° 7 2 66 1 463 
Hong Kong . 1 284 
Traq . 5 11 720 
Tapan 10 120 5&7 288 . 42 
Kwantung : 1 244 
Palestine 48 Ron 447 ah &t 1,347 
Philippine Islands 5 492 3.094 6,142 2h 777 44 6,225 
Siam . 4x 3 & 2,074 
Syria ; 8 1 238 
Turkey : 17 1 106 
Other Asia 1 812 
Australia 8 1,269 312 R47 647 607 g 1,690 
New Zealand . 122 108 32 ocee 
Thniton of South 

Africa 34 782 39 921 50 R& 6 2.671 
Other British 

South Africa . 1 7 2 1 4n6 
Niverta . 2 142 
Fevpt ‘ 58 ’ 5 3 671 
Tiherta ‘ 1 3 
Other Portuguese , an 

Africa : .. ; 
Canary Islands 54 18 1 356 

Total 506 $18,012 17.555 $83.345 $6.541 $6.845 510 $94,293 
Shipments t« 

Hawal 54 $ 391 2.924 $4,795 $ 84 $ 297 KA $ 3.083 

Puerto Rico 5 93 1,344 1,965 22 18 5 630 

Virgin Islands . 

>_>. 


Office Machinery Inquiry from France 

The United States Department of Commerce reports an inquiry from 
France covering portable typewriters and adding and calculating machines 
American manufacturers interested can obtain the reserved name and 
address upon asking for Inquiry 649 from the local, co-operative, or Wash 
ington offices of the Department of Commerce 

> 
Fountain Pen Racketeers in Canada 

The Bookseller and Stationer (Toronto) said that a member of the Better 
Business Bureau, Inc., came to the office of that organization recently 
with a coupon which read This coupon and fifty-nine cents entitles the 
bearer to one of our regular $2.00 guaranteed fountain pens, latest model.”’ 

Upon investigation it was found that these pens were purchased by the 
advertiser at $4.00 a dozen, and the Better Business Bureau was unabie to 
ascertain that they had ever been sold for $2.00 retail This information 
was placed before the Crown attorney, and action by his department is 
said to be pending 


—~<g—__—_— 


Sixty-eight Alphabets in U. S. S. R. 


The 25,000,000 citizens of Soviet Russia require sixty-eight alphabets, 
together with typewriters and systems for stenographers, according to The 
South African Printer and Stationer. These alphabets have been invented 


in the past ten years 
—_—»>—__ 
Iran Requires Origin Mark 


The United States Department of Commerce reports that the government 
of Iran (formerly known as Persia) requires that an indication of the 
country of origin be placed on imports 
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WARSHAW 


(ROTARY CUT 4 SIDES) 


INDEX CARDS 


Get the maximum discount with 
large quantity orders! Never fear 
about stock losses from fadin 
mishandling, etc. WARSHA 
® Index Cards are Cellophane 
wrapped. Whether you sell them 
GUIDES the day you get them or a year 
FOLDERS later, they are always fresh, clean 


INDEX CARDS | @nd perfect. 
PROTEX 
STICKONS 
MENDING 

TAPE 

INDEX TABS 





That's money in your till. Try it 
today. 














ONE MAIN ST. BROOKLYN, N. Y. 
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Stipe Lox 


The Better Paper Fastener 





(Patened) 


POINTS OF SUPERIORITY 


1 A finger pressure slides the lock-bar top to one side, releasing 
both prongs simultaneously. 


2 Though the lock-bar releases easily, it binds both prongs securely 
—sevoids accidental opening. | 


3 Entire face of SlideLok Fastener closes so no parts are exposed 
to catch or tear other papers. 


4 SlideLok Fasteners open end close much more quickly, reducing 
usual filing time at least a half. 


5 File clerks like the absence of loops or catches that usually re- 
Quire thumb-nail urge to open. 


4 SlideLok prices enable you to supply these edventages without 
added cost to the user. 


Samples and prices are ready for you. Write today. 


JOSEPHSON MFG. CORP. 


401-403 WEST 14th ST. NEW YORK, N. Y. 











PRONTO 


The Outstanding Storage File Value 


Stoutly built for efficient and economical 
service — retailing from 85 cents to $2.10 
with dealer discounts that make concentration 
worth while. Steel front strength and beauty 
DEALERS: 


Write for sample and trade discount. 


—corrugated board economy. 


Pronto File Corporation 
636 Broadway New York, N. Y. 
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Yl STANDARD STEEL TOP 
Fibre Waste Baskets 


Now the weakest point in fibre baskets becomes the 
strongest. The Standard rounded steel top does the 
trick. You will be surprised at the strength and 
rigidity of these heavy duty fibre, steel reinforced 
Standard baskets, Metal lustre lacquer finish. 
Waterproof and rust proof. 

You are going to make more money selling Standard baskets than 
you ever made before, and your customers are going to like then 
better. Order a sample today 


3 colors: olive green, walnut, mahogany. 
Styles: round straight, round taper and square taper 


Standard Fibre Specialty Corp. 


22 West 20th St., New York, N. Y. 








OFFICE APPLIANCES 








BUSINESS OPPORTUNITIES 





Important to Manufacturers 
wing detailed inquiries, received direct from readers of OFF! 
APPLIANCES, are tangible business opportur 


W here nqguirers s mit reference mention ts made in the iten 


Wanted Abroad 


Lines Wanted for South Africa.__An ambitious young man who has been 
connected with one of the oldest and leading dealers at Johannesburg 
South Africa, the agent for a number of America’s most important offic: 
nachine lines, has severed his connection of twelve years to establish his 
wn business His experience, gained with the dealer referred to, begat 


aS an apprentice mechanic He worked up in the shop until he became 
superintendent of the service department Thereafter he graduated into 
the sales end of the business, where he made a name for himself The 


experience gained in both the mechanical and sales departments equips 
him with knowledge which should be of value to some American manu 
facturer looking for a wide awake connection in South Africa Manufac- 
turers interested may communicate with Sem 76, care of Office Appliances, 
100 East Forty-second street, New York, N. Y 


Wanted Here at Home 


Decatur Dealer Asks for Catalogues.—The Decatur Office Equipment 
Company, 120 South Main street, Decatur, Ill., has been incorporated re 
cently Francis Davis, who is the active head of this business, wishes to 
receive catalogues from manufacturers of steel office equipment, commer 
cial equipment, office devices and other business utilities 


Catalogues for New York House...The Metropolitan Desk & Fixture 
Company, 120 West Twenty-fifth street, New York, N. \¥ has moved to 
120 West Twenty-third street Nick Andon, proprietor of this business 
requests that manufacturers send their catalogues to the new address 


Manufacturers’ Agent Seeks Commission Lines.._C. G. Tollefsen, Room 
309, 30 Church street, New York, N. Y is seeking an additional line in 
the metropolitan New York territory. He has a large personal acquaintance 
among office equipment and commercial stationery dealers and operates 
as a manufacturers’ agent on a straight commission basis 


Specialties for Pennsylvania Dealer...<;. Herbert Ervin, Arcade build 
ing, Waynesboro, Penna has opened an office equipment and furniture 
store He wishes to receive propositions from specialty houses desiring to 
extend distribution in his territory 


Salesmen to Handle Office Machine Stands..-A manufacturer of office 
machine stands and allied products wishes to secure representatives who 
are now contacting office equipment dealers and commercial stationers 
These men are to see the trade in the central and southern states, and 
eastern territory (excepting the New England states and Greater New 
York.) Address Sem 77, Office Appliances, 417 S. Dearborn street, Chicago 


Salesman Seeks Upholstered Leather Line...Walter H. Morrison, manu 
facturers’ agent, 17 East Lauvan street, Baltimore, Md., wishes to make a 


connection with a manufacturer of leather upholstered furniture He sells 
to the trade exclusively, traveling the territory of Baltimor Washington 
and eastern Pennsylvania Has been in the industry the past eighteen 


years and claims to be fairly acquainted with dealers in the territory 
covered 








re aemet ee & 


Decatur, til.--The Decatur Office Equipment Company, 120 South Main 
street, has been chartered to conduct a business in office equipment, sup 
plies, et incorporators— Francis Davis, Herbert F. Wiley and Paul Lar 


son 


New York, N. Y The Driver Desk Company, formerly at 6 East Thirty 
third street, has leased the four story and basement building at 33 West 
Thirty-third street, for the sale of office equipment and furniture 

Raleigh, N. C.—The Parrott Office Equipment Company has been char 
tered; capital stock authorized, $100,000; incorporators—R. M. Parrott, 
Mary Elizabeth Parrott and Louise E. Farmer 





Seattle, Wash.—-A line of modern steel filing equipment has been added 
to the stocks of A. E. Franset 


Utica, N. Y.—-Purvis Brothers have established a new office equipment 
and supplies store at 18 Bank place In addition to metal office furniture 
the new concern carries office supplies. The principals had been connected 
the past five years with Walter S. Purvis, Utica merchant 
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Elizabeth, N. J George B. Purvis has been transferred by the Wilson 
Jones Company from the east and south to a home office position, as assist 
ant to Harrie Copeland, vice president 





San Francisco, Calif Benjamin E. Jordan has been appointed sales 
manager of the Western Loose Leaf Company, 1045 Sansome street 








PENS AND PENCILS 


Boston, Mass.—_The Brooks Manufacturing Company, 27 Kingston street 
has been appointed representative of the Spencerian Per " 
Stocks are carried locally 





San Francisco, Calif.._H. G. Konnersman, office manager for the new 
local office of the Eagle Pencil Company, Riaito Building, reports the new 
sample line now on hand He covers Northern California, Oregon, Wash- 
ingtor Idaho, and Montana 
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OUR NEW N. Ss. A. (No Such Animal) 


MONARCH BRAND CONVENTION 


T 1 F F ) be f S S CHICAGO, ILL., SEPT. 21-22-23-24 
_ 


GUIDES. ARE 1... CITY DIRECTORY* 


Chicago is a dandy city. ... 

All the buildings here are pretty, 
Madeof brick and stoneand mortar; 
We hope you come. . . you really 











© “THE TOP" in toughness and dura- 
bility. Practically indestructible. 





or’ ter! 
se ” « “ e 
* “THE BOTTOM” in price. Lowest = 
— ae ne ' 
d LAKE mreed- Strangers here, while walking East, 
we ee Sa rl Should have a care, to say the least, 


A mile is all that it would take 
To put you smack into the Lake! 


If you don’ t care to drive your coupe 

Amongst the traffic of the Loupe, 

Pay a dime, and ride the ‘‘El’’, 

You'll find it safe, and fast, and 
swell. 


Let your customers tear off the tabs on the 
samples which we will furnish. The demon- 


stration that outsells reputation. 


For your own protection and profit see samples and 
prices before buying more guides. 





\ 


*Next Month ... “Night-Life” 


Grand - . 
eins LAG LLMEL i! p YTOPOINT COMPANY 


1801 Foster Avenue, Chicago 























CARBONS andRIBBONS 





Will be found economical for the reason 
they possess DURABILITY resulting in 


maximum wear and longer life. 





No. 400 





This is just one of the reasons why the 





This spectacular Speed-Mo Dealer should carry the BUCKI LINE. 
builds permanent TY PE BRUSH = an lie * the ae Merchandis- 
a neat profit on ing Plan which will be explained upon re- 


Wepests en and CLEANER |] que. 


Speed-Mo 
Cleaner refills and extra Brush Tips keep the 
profits rolling in. And it is truly the most 


SS ee ee ™ Buckeye Ribbon & Carbon Co. 
1458-1468 East 55th St. Cleveland, Ohio 





Write us now for details and prices. 


RIVET-O MFG. CO. onanae’ mass. 


A copy ef the Buckeye Booklet awaits your request. 
Dealers have found it indispensable. 
































The ideal 


business tools 


Progressive stationers have dis- 
covered a lively and persistent in- 
terest in these practical Desk Sets. 
The man or woman in business has the 
same wide choice of 12 accurately graded 
solid Duracrome Re-New-Points that 
is offered in the regular Esterbrook 
Fountain Pen. Points designed for every 
type of handwriting and for ledger, 
manifold and other special business 
writing. Whatever point is chosen, sim- 
ply screw it into the barrel of a desk 
set fountain pen and 
your customer has the 
perfect business tool. 



















List Price $ ] 75 





Feature the complete line 


For 78 years the name “Esterbrook” has 
meant perfection to thousands. Capitalize 
this ready acceptance and link these foun- 
tain pen desk sets with your displays of 
Esterbrook Fountain Pens and Push Pen- 
cils in matched sets. 


éstectivuk 


STEEL PEN MFG. CO. 


Brown Bros., Led. 
Terento, Canada 








86 Cooper Street 
Camden, N. J. 






or 




















For quality in 
loose leaf rings, 
buy 


CARPENTER 
HANDY RINGS 


Made of solid brass, 
heavily nickelled, 
naturally wear for- 
ever without rusting 
or becoming loose. 


Display illustrated 
consists of five popular sizes 


of the best Loose Leaf Rings on the 
market. 
Sizes 4"-34"-1"-112"-2" Diameter 


Write For Prices 
Sold by the Stationer who sells THE BEST 


The E. W. Carpenter Mfg. Co. 
MS Ee Ghats BRIDGEPORT, CONN. 
PEOCOCOPOEOOOPOOOOOOO POOP ROOOOOOOOOOOOROOOCOOOOOOOOOOY 
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FR 
com WOODL AND 


JOHN MILLER 


We refer lo names, initials, addresses and numbers 
made with the 
Fulton Laundry Marking Outfit 
for marking all types of washable clothing or 
linens for 
FAMILY USE CAMPS 
SCHOOLS HOTELS, etc. 


with this new and attractive item, which makes possible numerous 
changes in names, titles and numbers Big summertime volume 
gratifying, year round sales 

Set is packed particularly to appeal to women, in an attractively 
designed box 37%" by 37%", containing three alphabets of rubber 
type and two sets of figures, a dry stamp pad, bottle of special black 
indelible linen marking ink—absolutely run-proof, color-fast and of 
exceedingly fine quality and one line type holder, spacer, brush and 


indelible J 








Packed in dozen 
bores in attractively 
designed display 
carton. Wrile or 
wire your order now. 


FULTON 


SPECIALTY CO. 
Elizabeth, N. J. 














[| 6§ = ee 


Sales Office: 200 Fifth 





Ave., New York City 











300 


NEW ITEMS 
IN A SINGLE YEAR 


In a single year Office Appliances announced 
some 300 items in the section devoted to new 
machines and devices. 


Usually this information is given before the 
items appear on the market and always in 
advance of most sources of such news. It is 
not uncommon for a dealer to tell us that 
some of his best selling lines have been secured 
from seeing the things in Office Appliances. 
Many readers say this section in itself is 
worth the subscription cost, not to mention 
all the other features. 


If you want to keep in touch with the activi- 
ties of the office equipment industry, there is 
no better way to do it than by entering a sub- 
scription to Office Appliances. The rates are 
$2.00 a year, $3.00 for two years; Canada $2.50 
and $4.00; Foreign $3.00 and $5.00. 


The Office Appliance Company 
417 Seuth Dearbern Street 


Chicago, 111. 
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Birmingham, Ala.—Willian Vaughn has been from this 


city by Remington Rand Inc. to the Birmingham territory 
Chicago, !11.—-Frank C. Westcott, of Davis & Company, Santiago, Chile, 
visited the local branch of the Underwood Elliott Fisher Company in April 


His company distributes UEF products and Monroe calculating machines 
in Chile 

Denver, Colo.—Frank Cimaglia has graduated from the service depart 
ment of the Royal Typewriter Company, Inc., to the sales department 

Evanston, ili.—J. J. Konrath has been appointed to this territory by 
the Royal Typewriter Company, Inc 

Gary, Ind.—Henry (Jake) Jacobsen has been appointed sales repre 
sentative here for the Royal Typewriter Company, Inc 

Houston, Texas.-J. A. Murray has been appointed manager of the 
local branch of the Royal Typewriter Company, Inc 

Indianapolis, Ind.—The Royal Typewriter Company, Inc., has moved 
the Indianapolis branch to beautiful new quarters 

New York, N. Y¥.—The Globe Typewriter Exchange, Inc., 130 Church 


street, has opened a new store at 126 Church street, carrying new and used 
typewriters and other office machines 


Oshkosh, Wis.—Frank Carroll has been appointed representative for 
the Royal Typewriter Company, Inc. 

Reading, Penna.—A sub-office under the Philadelphia branch of the 
Royal Typewriter Company, Inc., has been established here, under the 


direction of Al Frymyer 
St. Paul, Minn.—Keith Gilmore has joined the local sales organization 


of the Royal Typewriter Company, Inc 

San Francisco, Calif.—The Ames Supply Company branch office at 583 
Market street has been doubled in size The increase became necessary 
not only because of the greater volume of typewriter parts business, but 
also due to the fact that it is now including adding machine parts in the 
line 

Syracuse, N. Y.—James Johnson has joined the local sales staff of the 


Royal Typewriter Company, Inc 

Waukegan, Ili.—Lee Morris has taken the local representation for the 
Royal Typewriter Company, Inc., in this city 

Wilkes-Barre, Penna.—The Royal Typewriter Company, Inc., has 
boosted the local representation to a branch office, which is in charge 
f Jack Endress 

Williamsport, Penna.—Harry Rhian has been appointed manager of 
the local sub-office of the Royal Typewriter Company, Inc., clearing 
through Wilkes-Barre 
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ELIMINATES POSTAGE WASTE 


improved 
Triner No. 9-T 
meets postal 
tolerance of 
ONLY FIVE 
GRAINS 








Increased 
Markets 





Capacity 
9 oz. x ly ot. 


Never before were the post-office requirements so exact- 
ing. With a tolerance of only five grains now permitted 
many business concerns are wasting money in over-post- 
age because ordinary scales cannot indicate a five-grain 
variation and thousands of scales now in use are inade- 
quate. Your market for Triners is thereby greatly in- 
creased. 


Triner refinements make this close-weighing accuracy 
possible. Permanent balance, special alloyed steel pivots, 
perfect alignment and operation of moving parts, to- 
gether with sturdy, high-grade construction, insure de- 
pendable and lasting service. Capacities nine ounces to 
four pounds in various models, with computing charts 
on those of one pound and over. 


Send for detailed description and prices 


TRINER SCALE & MFG. CO. 


2714 W. 2ist Street Chicage, Hlineis 











Fort Wayne, Ind.—George Pence has been appointed to the local sub- 
agency of the Marchant Calculating Machine Company 


Oakland, Calif.—Carl M. Friden, president and general manager of the 
Friden Caiculating Machine Co., has announced the purchase of a five acre 
tract in San Leandro, Calif Here in the near future will be erected a 
modern factory and office building The designs call for a structure of 
steel and glass, 72x262 feet. To this will be added administration offices 


covering another 3,000 square feet. The machine manufactured is the in- 
vention of Carl Friden, and the Friden Calculating Machine Company, 
organized in 1933 is a close corporation. It employs 150 which number 


will be increased when the new plant is completed 


Philadeiphia, Penna.—The Friden Calculating Machine Agency, Insur 
ance Company of America building, has been registered in the common 
pleas court by J. Arthur Russell, 100 East Marthart avenue, South Ard- 
more, Penna 

Toledo, Ohio.—John Schulmeyer has been advanced to the Toledo sub 
agency of the Marchant Calculating Machine Company He operates un 
ler the direction of J. H. Shinn, Marchant district agent at Cleveland 








MACHINE S 


Robert Novak, of the Chicago Office Appliance Company 
in Florida 


OTHER 





Chicago, 
enjoyed a spring vacation 


Cleveland, Ohio.—D. B. Parent has been appointed manager here for the 


Dictaphone Sales Corporation He succeeds G. D. Griffin 


New York, N. Y¥Y.—The Niagara Duplicator Company of California has 
established an eastern plant in the General Electric Company building at 
the lower end of New York. 


Philadelphia, Penna.—The Standard Reproduction Company, blue prints 
and photostats, 25 South Eighth street, has been registered as a commer 
cial title in the common pleas court by Russell B. Graves, 3741 Woodland 
avenue, Drerel Hill, Penna.; Charles P. Reinniger, 300 West Mt. Carmel 
avenue, Glenside. 


San Francisco, Calif.—0O. H. Davison of 0. H. Davison & Co. announces 
that the Josephson Company of New York City, which they represent. will 
maintain a Pacific coast warehouse stock of their ‘‘Slide-Lok’’ Paper 
Fasteners in order to give prompt service to the western trade 


San Francisco, Calif.—0O. H. Davison, so long known all over the West 
as the genial booster for Neva-Clog products is now associated with Walter 
Willoughby, who as manufacturers’ agent, has so long contacted the trade 
of the Pacific coast. The new firm will be known as 0. H. Davison & Co., 
and will continue to operate from the previous quarters of Mr. Davison 
at 74 New Montgomery. 


San Francisco, Calif.—R. L. Smith, representing the Hotchkiss Sales 
Company, and the George B. Graff Company for California, Nevada, and 
Arizona, with headquarters at 900 Battery street, has been calling on the 
trade from San Francisco south, and reports that business is fine. The 
Hotchkiss Sales Company now operating under the California Fair 
Trade Act 


is 





PERFECT 
Office Chair 
Cushions 








summer 
and 


winter 


The 
CONVERTIBLE —a popular all season item 


The convertible PERFECT cushion is filled with one 
piece, one inch resilient sponge rubber—covered one 
side with long wenring fibre material in an attrac- 
tive brown and tan pattern and on the other with 
durable velvet corduroy in either Brown, Green or 
Maroon. Other PERFECT cushions range from the 
Executive, 2-inch sponge rubber in thick-pile velour 
with bexed edges, Brown, Green, Taupe, Blue and 
Maroon—to the Commercial, 1-inch sponge rubber 
in velvet corduroy, Brown, Green and Mareon—and 
the Junior, % inch Duvytene covering in Brown and 
Green. 




























DEALERS, get this new, live line 
into your display NOW—priced 
right—rush your order. Full de- 
talls on request. 


The Perfect Rubber Seat Cushion Co. 
5200 Akron Street Philadelphia, Pa. 





















MOISEN-AT™ 5.0.5. 


A /. Moistening En- 
s | [exvecoves}] / velopes, Stamps, 


/ Finger Tips, Labels 
/ . 

_ | Sanitary... cAttractive 

Simple to Operate 

o ~~ | Lifetime Service 

oS . d 

 * Modern . . . Sells When 

py Og Shown... Get Our 

ens | Attention-Getting 

ee a ee Counter Display 


SS * oe Order Now! 
A S eettin, ~ 
Dr _A mostra. $1.50 


¢ FOR 















565 W. WASHINGTON BLVD. CHICAGO 
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THIN—TRIM—SURE-GRIP 
FILE SIGNALS OF STAINLESS STEEL 


WITH FULLEST VISIBILITY 


“BOW LEG” 
GRIP 











30 P10 


prevents catching onto other cards 


Being made of firm spring steel, Cook's File 
Signals can be designed small and neat enough 
to allow the utmost visibility without fear of 
dislocation or side swing. And the ‘‘bow leg” 
grip eliminates all possibility of catching onto 
other cards 


Kasy to attach to the lightest card and ledger 
stock. Offered in 12. standard, non-chipping 
colors. Catalog price sheet and sample card on 


COOK'S 
STATIONERS’ SPECIALTIES 
THE H. C. COOK CO., 14 Beaver St., Ansonia, Conn. 


request 
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STATIONERY 


Berkeley, Calif.—-The Golden Bear Stationery Store is the future name 
for the college supply, stationery, and typewriter store of Mrs. Charlotte 
S. Nutting, which has been moved to larger quarters at 1816 Euclid ave 
nue 

Chicago, Il1.—-The Kohlhaas Company has decreased its capital stock 
from $50,000 to 2,000 shares par value 

Chicago, tll..-The Charles Doppelt Company has increased the space 
occupied at 412 Orleans street Two salesmen have been added—James W 
Durrett, covering southern territory, and Joseph Miller, traveling New 
England 

Chicago, I11.—-Service Office Supply Company, 111 North Wacker Drive 
has been chartered; capital stock, 100 shares par value common; incor 
porators—Sol M. and Jeanette Zenner and R. L. Sonnenschei to deal 
in office furniture, supplies, etc 

Chicago, Ill.-Kellane Office Utilities Company, 107 North Wacker 
Drive, has been chartered to conduct a general office supply and printing 
business; capital stock, 100 shares par value common; incorporators 
Thomas J. and Virginia R. Kelly and Bernard B. Brislane Gallagher, 
and Richter, charter representative, 105 West Madison street 





Rosenberg 

Columbus, Ohio.—-Kellani Systems has bought the stock and fixtures 
of the L. 8S. Office Supply Company, 196 East State street The stocks 
of the latter have been moved to the Kellani Systems store at 236 East 
Long street 

Eugene, Ore.--The Coe Stationery Company, 66 East Broadway, has 
been sold by John B. Cole to Ellis H. Jones, of Los Angeles, Calif Mr 
Jones had been a resident of Eugene in the past 

Greensboro, N. C.--J. Norman Wills has been elected president of the 
Wills Book & Stationery Company, devoting his full time to the business 

Los Angeles, Calif.._T. E. Claypoole has been appointed manager of the 
Stationers Corporation Hollywood branch 

Melrose, Mass.—-George E. Sanger has been appointed New England rep 
resentative of the Oxford Filing Supply Company of Brooklyn 

Oakland, Calif.—Laird’s Stationery store opened at its new headquarter 
306-308 Thirteenth street, Oakland, March 31. The 70-foot frontage pro 
vides ample window display; while the 70-foot depth plus the mezzenine, 


gives room for a complete stock of office supplies Everything for the 
Office is the slogan of the store E. C. Laird opened this business two 
and-one-half years ago in the sub-leased corner of a store He has built 
an enviable connection with the leading corporation offices, manufacturing 
plants, and large industries, hence the necessity of enlarging space 


Philadelphia, Penna.—-Decalcomania Specialties Company, 1213 Race 
street, has been registered as a commercial title in the common pleas cour 
by Howard Lind, 409 Locust street, and John H. Simmons, 1047 Granit« 
street 

Redondo Beach, Calif.—W. D. Burns, who a short time ago took over 
the business of the Redondo Office Supply at 118 South Pacific avenue 
has taken over the entire store and has enlarged his stock of stationery 
and office supplies He features now a complete assortment of typewriters 
and supplies, pens, pencils, cards, files, general office blanks, paper, ko 
daks, ete 

St. Louis, Mo.—-The Miller Printing & Engraving Company has opened 
a new store at 705% Olive street, in charge of Ed. Miller The main 
store is at 514 Olive street 

Santa Cruz, Calif. Don Fairchild and C. L. Atwood have purchased th 
Plaza Stationery Store at 6 Pacific avenue 
San Francisco, Calif H. R. Miller has installed a line of stationery 
his new store at 5141 Mission street 
San Francisco, Calif..George A. Smith has joined the outside sales 
force of the Pacific Stationers, located at 595 Mission street 


San Francisco, Calif.—George B. Wallace, for many years connected 
with the stationery trade of the Pacific coast, died in this city on March 
$1, aged 77 years 

San Francisco, Calif.._Edward H. Wobber of Wobber’'s Inc., 744 Market 
street, sailed with his wife April 18 for a three weeks’ vacation in 
Hawali Mr. Wobber is president of the Stationers Association of Northern 
California 

Ukiah, Calif Mrs. Luther Hansen has purchased her husband's interest 
n the Stationery & Music Shop, and will continue its management Mr 
Hansen is taking up another line of business 

Vancouver, Wash.-- Vancouver Book & Stationery Company, In is a 
new corporation, operating at 814 Main street Incorporators are Arliss 
Hefrir L. R. Guriar and C. G. Sehneider 





MARKING DEVICES 


Boston, Mass Harold M. Allen, Room 209, 46 Cornhill, has been ap 
pointed New England representative of the Diagraph Stencil Machine Com 


pany of St. Louis 





Chicago, tii.—Parle Cooley has been transferred by the Bates Manu 
facturing Company from southern territory to this district He succeeds 
R J. Henriques, who had been in charge of the Chicago territory many 


years 


Decatur, tIl.—G. A. Miller, proprietor of the Service Press & Evatype 
Stamp Service, 136 East Macon street, has bought the Rubber Stamp & 


Umbrella Works, an old Decatur house 


Harrisburg, Penna.—A. A. Scharpenack hes given up his connection 
with The Bates Manufacturing Company to devote his efforts to the Har- 
risburg Stencil Works He is the owner of the business 


Los Angeles, Calif..-_M. S. Thomas has been appointed assistant man- 
iger of the stationery department of the Los Angeles Rubber Stamp Com- 


ss 
pany 


Milwaukee, Wis. A branch of the Weber Addressing Machine Company 
has been established at 541 North Water street 


Washington, D. C.—-R. G. Henriques of the sales staff of The Bates 
Manufacturing Company has been transferred to the eastern territory with 


headquarters here He had handled sales in the middle west a number of 


years 
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PELOUZE POSTAL SCALES | 


su computing dials for all mail matter includ- 


7 ing parcel post by zones. Simply read the 
f | dial and affix the postage. 
T C: | — ‘% Beautifully finished in Green 


or Gold Bronze. 











FILE 
POCKETS 








Leadin 
Wholesale 
Stationers 

Distributors 





still lead the way to 
greatest filing satisfac- 
tion. 














Sturdily constructed nce 
from first-quality red- ' "1 We, 

rope stock, their lasting 
serviceable qualities 
make them the cheap- 
est buy in the long run. 





No. 2 “Victor,” . 
Ne 4 “Viger,” 4 Ibs, 





“STANDARD,” 


“Vertex” Pockets will 2 Ibs. & 4 Ibs. 


satisfy your customers 


ALVAH BUSHNELL CO. Peete eto Srecs Ghee 


925 Filbert Street PHILADELPHIA Member Wholesale Stationers Association | 


























Lots ot SALES 
ForYOu 
with AS-E 


Gab 






Dealers all over the country 
are doing a humming trade on 
these two cabinets and other 
A-S-E steel equipment. Built 
to a high standard of excel- 
lence, they present an appear- 
ance and a practicalness of 4-S-ECounter- 
design that helps to make Hi Cabinet 
sales. 










Best of all, they are priced un- 
usually “‘easy”’ on the purse 
yet leave you a good profit 





“KILIAN” 


Unground Ball Bearings for the margin. 
Metal Office Furniture Industry 
(U. 8. Patent 1,783,623. Canadian Patent 324,059. Other patents pending.) Write today for details. Get 
All parts machined from bar stock and heat-treated, your share of this business. 
outer races are one piece and can be made in any Ask about the advantageous 
desired shape. (No soft stampings used whatsoever.) new prices, discounts and 
For cradle slides our ball bearings and rivets are in one sizes on A-S-E cabinets. 





unit for quick assembly. 95% of filing cabinet drawer 
slides in United States and C ‘anada operate on “Kilian” 


a bearings. Samples made to your specifi- po STEEL- EQUIP CO. 


Kilian Manufacturing Corporation INCORPO 


107 North Franklin Street Syracuse, New York 602 JOHN ST. AURORA, ILI 
A LS ER 


RATED 
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A a4 f ¥ 
Medel 23AB | Model 334A 


SHER-MAN 
Typewriter Stands 


> 








A well constructed stand of 
three-quarter inch tubing. 
Furnished with or without 


A very sturdy stand, of one 
inch tubular steel. Quick act- 
ing raising device. Flush or 


raised shelves interchangeable. drop leaves. 


Either model furnished in black, green, brown or maroon 
baked enamel. Catalog on request. 


SHERMAN-MANSON MFG. CO. 


621-631 SOUTH KOLMAR AVE. CHICAGO 









~~ 


= 











MODER-A 


(ARBON PAPER 


82 ST. PAUL ST., 





L 





ZIPIT 


THE NEW 
TIME SAVING 
CARBON 


Territory now being 
allotted. 

Send for samples and 
agency proposition — 





DU-WA-CO 


just an ink. 





1T SELLS 


PHILLIPS PROCESS CO., Inc. West Coast Duplicator Dunham Gdatson (j 
st Specialties 


ROCHESTER, N. Y. "noun Ge” 





u-ddja- 


Brands 


DUPLICATOR INKS 


in accomplished workmanship in the duplicat- 
ing room, critical endurance in your advertis- 
ing department, and the final analysis of pull- 
ing power in the presentation of your literature. 

Intense color—more copies to the pound— 
doesn’t offset or smudge—approved and in 
use by Army, Navy and ether government 
offices, also schools and corporations. We can 
help you extend your sales. Write. 


Manufacturers of Ink 
644 $O. CLARK ST., CHICAG 


Duplicating Ink is more than 
It is a part of the satisfaction 








Grecial woexinc * os of 3 Be) 9) . 
CEL-‘U-DEX CORP, | Main Dtreet 


This new 
STENCIL 


LOOSE-LEAF 
and 
VERTICAL 
ALPHABETS 
MONTHS 


NUMBERS 
STATES 





A. roor! 


BROOKLYN. NEW YORK 









STABRO MFG. CO.., Inc. 
391 Fulton St. Brooklyn, N. Y. 


is non-protein 
non-cellulose 


Splendid 
Dealer 
Consignment 

Proposition 





SUPER ENVELOPE MOISTENER 


Moistens gummed surfaces 
adhesion. Handles every s 
vanized rust proof tank. No moving parts to wear out. 
Distributors 


AUyn W. Kellogg Sales Co., Waltham, Mass. 


Sole 


roperly for quick and permanent 


hape and size envelope. Dip-gal- 





For moistening 
ENVELOPES 


STAMPS 
LABELS HA 


Ink 
On ly $300 Eradicator 





Mfd. by BETTER PACKAGES, INC., Shelton, Conn. 1707 Zerege Ave., New York, N. Y. 











Keep your records clean with “H.A.”’ Ink Erad- 
icator. Indispensable wherever ink is used. 


For further details 


H. A. INK ERADICATOR COMPANY 


Cable: ERADICATOR 
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RIBBONS AND CARBONS 


Chicago, !1!.—The Westlake Ribbon & Carbon Company has filed a | 
certificate of dissolution through Francis D. Scully, correspondent 





Chicago, !li.—The Chicago police department has gone modern. Traffic 
tickets, given by officers to automobile drivers violating traffic ordinances, 
had been issued singly, hand written Now the tickets are in triplicate, 
with a carbon copy for the court and one for the Bureau of Statistics. 


Minneapolis, Minn.—J. N. Ogland, formerly a supply salesman here 
for the Royal Typewriter Company, Inc., has joined the city machine 
sales staff 


San Francisco, Calif.—W. G. Huston, Pacific coast representative of 
Mittag & Volger, Inc., after finishing a nice business in Reno, Ogden, and 
Salt Lake City, is now making a trip through the Pacific Northwest. 


San Francisco, Calif.—The Pacific Carbon & Ribbon Company has opened 
a new branch office at Houston, Tex., with Frank Moncus in charge 


> —-— 


United States Exports of Typewriter Ribbons, Carbon Paper, Duplicating 
Machine Supplies and Filing Folders and Index Cards, February, 1936 








7763 
4750 Dupli- 
Filing cating 
folders, machines 
ndex cards 9395 parts 
and other 9392 Typewriter and sup- 
office forms Carbon paper ribbons plies for 
Countries Lb Value. Lb Value. Doz Value, Value 
Austria oes 91 $ 60 ‘ : 12 $ 30 cose 
Belgium one -- 1,020 1,821 288 $ 164 158 345 $ 1,132 
(zechoslovakia ° 115 lll 06 65 30 86 aacaias 
OD csscesees ‘ os 17 60 266 
Finland seecee «aes : : oe 15 36 ecee 
France ... seccece . 190 67 1,354 756 732 1,543 2,974 
Germany . 641 579 oe ecee eces eece cose 
Greece esebeee__- . o0es 34 85 21 
Netherlands occeeeckaeten 2,543 611 540 131 217 1,885 
Norway .. ee 92 44 760 490 136 488 562 
Portugal + pees . ese 10 33 cece 
MEE osece : . : nese 35 134 1,800 
Sweden ; . Be 155 1,166 1,256 77 874 2.169 
Switzerland . . 5,457 1,071 413 347 394 1,185 126 
United Kingdom .o we 1,005 4,996 4,063 1,989 3,165 1,427 
Yugoslavia 5666 : 6 32 ease 
Canada ..... 22,701 5,581 4,395 1,761 414 1,454 6,216 
British Honduras..... 13 esas - ecee coee cess 
Costa Rica.... ‘ 239 101 21 39 sone osee 256 
Guatemala occceses 414 130 251 261 30 124 36 
Honduras cecesceccee ROOS 1,020 156 146 37 140 25 
Nicaragua isco8e sun R8 43 64 82 ecce eeee eoee 
PUR. coccccvescosese 3,72 621 413 170 316 493 70 
Salvador ° accesses . 299 249 60 55 875 
Mexico oe 1,404 793 474 500 303 800 4,021 
Newfoundland and 
Labrador , 290 4 173 79 14 48 48 
Rermuda cosccece 258 127 cae TT es eeee eeee 
Jamaica coe 2,10 61 250 2n9 & 26 
Trinidad and Tobago... 65 29 18 24 6 21 70 
Other British West 
Indies se 197 41 oases 
Cuba oecenees 3,788 1,990 1,181 1,116 281 750 461 
Dominican Republic A4e 143 125 115 17 69 145 
Netherland West Indies 6.617 1,662 71 129 4 21 2 
French West Indies " fi 1 4 8 
Haiti, Republic of 1,744 224 209 461 13 a7 
Argentina . 14 1” 919 207 498 1,930 1,438 
Bolivia 285 303 . 
Brazil . ° 1 3 R48 nOB 62 2nn 1,789 
Chile ° 29 18 1,581 740 73 184 347 
Colombia 5.889 2,473 2.474 2.046 392 1,118 936 
Ecuador . an 29 148 119 . ° oeee 
British Guiana ‘ 2 1 — sane 
Peru . 488 66 RHR #49 168 4an 259 
Truguay 5 18 : 
Venezuela ny 214 77 119 42 138 160 
British India : 15k © 29% 1.487 on FR 
British Malaya 64 34 : ee . . 134 
Ceylon oe . 191 a9 38 ng oes 
China . 298 78 9R 292 45 
Netherland India 5.755 1,910 1,594 1.924 311 6R8 207 
Hong Kong.... 155 35 381 234 7 15 oad 
Japan e« 1,678 413 12,693 6.898 119 873 178 
Kwantung ‘ 522 250 oe eee 
Palestine . 225 38 R4 199 
Tran , ‘ ° 113 58 on ss san 
Philippine Islands 69% 2R8 2,498 1,248 125 353 877 
Siam peecses . #4 5 - pese ee eons eee 
Turkey .... ° 9 5 : pon 83 83 cot 
Other Asta ‘ ° 97 6R : ° esse 
Australia .. 470 207 4,258 1,767 473 g92 506 
Rritish Oceanta . 9 27 e0ee 
French Oceania . 34 2nn 2 
New Zealand... a 21 7 oes 
Belgian Congo... . e- 85 
Rritish East Africa R55 Sal 14 42 6 
Tnion of Sonth Africa. 1,261 50 ARS 705 141 4nn 475 
Other British South 
Africa ......+.. . 23 7 
Fevrt .... 1938 88 
Algeria ° 128 64 . vee 
Other French Africa... . e° 4 9 
TAberta 2R4 67 ee 
Morambique 218 174 
Other Portuguese 
Africa 58 58 23 m4 
Canary Islands ‘ 18 58 
Total . 86.568 $25,831 50,624 $31,733 8,457 $19,691 $31,720 | 
Shipments to: 
Hawall .. ..48,765 $18. 564 2.418 $ 2.951 295 $1,281 §$ 1.477 
Puerto Rico on 299 2,.n4n 9,299 1,695 998 Ran 918 
Virgin Islands ont 75 
> 


Swedish Imports from U. S. in January 
Commerce Reports states that in January, 1936, Sweden imported from 
the United States natural and manufactured items valued at 21,460,000 
crowns. Exports to the United States in January totaled 11,961,000 crowns, | 


In January the Swedish crown was equal to $0.2558 in dollars | 





WE OFFER THE FINEST 
LINE OF 


CARBON PAPERS 





TYPEWRITER 
RIBBONS 
EXCLUSIVE FOR 


THE DEALER 
AND STATIONER 





Allen & Company 


11-13-15 Vandewater Street 
New York 











IS LABORATORY BUILT 





Before GENERAL’S Inks were 
produced commercially, samples 
of each type, together with 
competitive inks, were given 
the most exhaustive tests by 
the N. Y. Testing Laboratories 
(the oldest and largest un- 
biased testing laboratories in 
this country). The results of 
these tests conclusively proved 
GENERAL'S superiority, in every 
respect, over all other inks. 


And today, the four popular ~ 
sizes of GENERAL’S Inks are Send for Details 
definitely proving their superi- 


ty in SALES th hout the 
country. Everywhere, the de- GENERAL PENCIL COMPANY 
mand is increasing for these 


finest of writing fluids. JERSEY CITY ad NEW JERSEY 
SE AAA Se SS ST 
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DOPPCRAFT CASES 


4 





Admired by those who appreciate quality 


Zipper envelopes, ring bind- 
ers, secretary cases, brief 
cases, In a variety of styles 
and leathers to meet every 
demand. 

There are many popular de- 
signs in the DoppCraft line. 
Write for particulars. 


Charles Doppelt & Co. 


12 Orleans St., Chicago, Ill. 
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The “Aluminum” Pocket Seal 
and other MARKING DEVICES 


POCKET SEALS 


MEYER & WENTHE - CHICAGO 


OFFICE & FACTORY - 24to30 S. Jefferson St. 
LOOP STORE - 31 North Clark Street 
WEST SIDE STORE - 30S. Jefferson St. 
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LEVER SEALS 
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For 

Dealers in Jypowhitoers 
Write for 

“My B. e PP f 7) 


inswers Your Customers’ Questions 


Regal Jypowrtter Company, Inc. 


DEPT. C 


75 Uarich St, Now York, 1. Y. 











DEALERS WANTED 


(One in a territory) 
For a spring cushion 
typewriter key having 
permanent pure white 
characters. You will get 
more key business by sell- 


~ MASTER 
SPEED KEYS 


no rubber to wear out) 
Write for our interest- 
ing proposition. 


Speed Key Mfg. Co., Inc. 
299 Columbus Place 
Brooklyn Ms Be 












The 
ADAMS 


Ideal BOOK RING 


THAT FLATTENED JOINT is there 
for a purpose—to keep the ring al- 
ways right side up. No need to hunt 
and fumble to find the place where 
the ring opens, if it’s an Adams ring. 
Here is the simplest, quickest-operat- 
ing and most satisfactory ring ever 
invented for perforated sheets or 
binders of all sorts. Allows binder or 
sheets to lie flat when open at any 
point. The enlarged joint, nicely 













PATENTED 
FER. 17,1920 JAN. 11, 1828 
mOV. 6, 1923 


Seven Sizes 
inside Diameters: 














? i ‘f 
a ‘- 7 9 ng rounded and smoothed, keeps ring 

- be right side up in position to be in- 
No. 0. % No. 4, 2% stantly unlocked. 

No. 6, 3°’ Order through your wholesaler. We also 






manufacture inexpensive loose leaf metals. 


Henry T. Adams Mig. Co. S55 fie 4 
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Efficient and economical. 
Will keep correspond- 
ence and papers always 
on hand and properly 
arranged. The most ef- 
ficient desk file on the 
market. Made in four 
sizes. A very profitable 
item for stationers. 






Stanley R.Bristow 
24 Central Ave_West Orange.N.J. 











for Perfect 
Impressions 


ROOCO 


DUPLICATOR INKS 











Both open and closed drum stencil 
duplicators produce first class results 
with this high quality ink. Samples 
and prices on request. 


H. D. ROOSEN COMPANY 


Brooklyn, N. Y. Chicago 
Factory, foot 20th St. 609 S. Clark St. 
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A Profitable Merchandising Opportunity 
for office machine dealers is offered in 
METALSTAND 


writer is the stand, 


bility, better quality 
of production. 


every typewriter. 





easy rolling casters, 





Note how legs in- 
terlock with top of 
frame and base 
bracket. 






cessories for the standard type- 
providing 
extra convenience and accessi-_ retail available at slight additional 


and rate cost. The 17x24 METALSTAND, 


One of the most important ac- $600 for the 4x17 in. size, offers ex- 


It pays in satisfaction and profit 
to sell METALSTAND with 
Tell about 
the interlocking framework, the 
the per- 
manent finish in walnut, 
mahogany, oak or green, 


METALSTAND COMPANY 135 North 22d Street, Philadelphia, Pa. 


ceptional value. Drop leaves 
for either or both sides are 


for places where a larger stand 
is required, gives excellent serv- 
ice at a cost only a little higher 
than the 14x17. 
Shipped Kk. D., ready to set up 
SUBJECT TO DEALER’S AP- 
PROVAL. Don’t hesitate—send 
your order today. 











iw? 
Carbons & Ribbons 


—products of high 
quality giving better 
service—easier to sell 
and resell. Better typ- 
ing—better letters re- 
sult from use of Codo 
Carbons and Ribbons. 
if you are interested 
in the opportunity of- 
fered as distributor of 
truly satisfactory mer- 
chandise, let us hear 
from you. 


Codo Mfg. Corp. 


Coraopolis, Penna. 
New York Chicago 







Oakville 


BRASS PAPER FASTENERS 


j—. © A 


Your customers appreciate the features of these fasteners. 
Exclusive bright finish, large securely-fastened heads, pliable 
prongs, and uniform quality. Round or Flat Head Fasteners 
with either self-piercing or round points in 14 sizes. 


OAKVILLE COMPANY 
DIVISION SCOVILL MANUFACTURING COMPANY 
WATERBURY CONNECTICUT 
Pins, Clips, Fasteners, Thumb-Tacks, Tak-a-Pins, etc. 


NEW YORK CHICAGO SAN FRANCISCO 
In Canada: Brown Brothers, Ltd., Toronto 2, Canada 


0 A K VILLE 























You can Actually Staple 
from 2 sheets up to 

a Pile of Paper 

This Thick (3%") 

with the New 


ACME No. 1 


Heavy Duty 
Hand Stapler 













STAPLE 
COMPANY 


1643-1647 Haddon Ave. 








CAMDEN, N. J. 
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Silas You 


a Friend—< business acquaint- 
ance who might like to keep in touch 
with office equipment by reading 
Office Appliances? If so, send us 
the name, address and business and 
we will send a sample copy with 

our compliments. 


THE OFFICE APPLIANCE COMPANY 
417 S. DEARBORN STREET, CHICAGO, U. S$. A. 
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INDEX TABS 
for SPECIAL PURPOSES 


carried in NUMERICAL, STATE, 

| MONTHLY, BOOKKEEPING, STUDENT, 
| MEMO BOOK, PRICE BOOK—end 

| STANDARD A-Z styles. 


All Tabs furnished in “Patent-Cut" 
strips, ready for use. The Aico com- 
plete line is described in our catalog 
available on request. 


‘G-J-AIGNER-CO- 
MANUFACTURERS 
305 S. JEFFERSON STREET 
CHICAGO 








in Griprit [TUBES 


Grippit’s package fits the hand, is easy to see on a cluttered 
desk . . . Grippit rubs off work and fingers and leaves them 
. It is Peelable, 
Waterproof, Transparent, Stainless, Non-inflammable . . . Write 
for Free Tube and Profit Story to Harriman-Welts Products Co, 
200 Summer Street, Boston, Massachusetts 


clean . . . Grippit never wrinkles paper . . 





196 





OFFICE APPLIANCES 





WANTED 


a good reason why Clarotype will 
not make consistent profits for you 


Clarotype is now making consistent repeat profits for 
more than 4000 dealers. It gives value to the stenog- 
rapher. It performs like a champion on her machine. 
It works fast and gets out all the dirt without messiness 
or spattering. The handy dauber supplied is made to 
last. Everything about the product spells quality . . . 


and creates the repeat sale. That is the biggest reason 
for stocking Clarotype. Because the type cleaner that 
does not repeat is a poor bargain to the dealer as well as 
the stenographer. Order Clarotype from your jobber or 
direct from The Clarotype Company, 16-F Hudson 


Street, New Y ork, N 














kilofesiitityr- 
..Products 





ar 
1 


. 


- 


— 
Card-cases, any size; loove-'gs! envelopes, punched; 
menu covers, factory record protectors; tag holders; 
bill-fold envelopes, stamp containers, etc. Made of 
acetate (slow-burning) transparent lulose. We 
build to ft your particular need. Write us for details, 


‘i MARKILO COMPANY, Mfrs. 
3633c S. Racine Ave. Chicago, U. S. A. 












Meilicke. Systems 
cover computations 


of Payrolls 
Time 
Interest 
Tonnage 
Unit Costs 
Express and 
Freight Charges 
Discount 


Etc. 
End Mistakes—Double Speed with Precalculated, 
Verified Answers 
Meilicke. Systems, Inc. 
3468 No.Clark St. Chicago, Illinois 


RICAN 















“5 in 1” 
EXTRA PROFIT 


because of quick turnover. Here's 
the ONE machine that fits all office 





needs. 

Consecutive—dupli- 

cate — triplicate — $ 5 0 
quadruplicate—r e - RETAIL 
peat. 


AMERICAN NUMBERING MACHINE CO. 





224 Shepherd Ave. Branches: 
Brooklyn, N. Y. Chicago Los Angeles 
London ris 








Transparent Shading Plates 


Stencil Manufacturers and Distributors Should 
Write to 
THE 


TECHNY, ILLINOIS 


For Quotations on: BACKING SHEETS, STYLUS 
PENS, LETTERING GUIDES, STENCILSCOPES, 
STENCIL FOLDER BOXES and CUSHION SHEETS 











New STEEL SAFE 


Defender 


Most economical SAFE in 
the Country—/ow price 


Seller can make big money giving 
attention fo this proposition 





Inside—15 in. high; 12 wide; 13 deep. Weight 240 lbs. 


Write HILLSBERG CO. Jefferson St., Syracuse, N. Y. 














u - 
® Moore Me 
| Thousands of organizations in hun- 
dreds of different lines of business, 
use MAPTACKS. The most efficient 
and economical method to keep a vis- 
ible geographic record of sales activi- 
ties, distribution, advertising coverage, 
dealer set-up, etc. 














A display increases sales and profits. 
Order the assortment from your jobber 
...the revolving Metal Cabinet is FREE. 


MOORE PUSH-PIN CO. 


113-125 Berkley Street, Philadelphia 


The Original Manufacturers of Push-Pins, 
Pushiess Hangers and Maptacks. 


(Pens 


exclusively 
SINCE 1876 





MAPTACK DISPLAY 
Holds Complete 
Assortment 













%& COMMERCIAL LINES, in Steel, Silver Alloy and Gold Plate 
%& EXCELLENT NEW SCHOOL SERIES 
%& IMPRINTS A SPECIALTY 


TURNER & HARRISON 


PEN MANUFACTURING CO. 
1215 SPRING GARDEN STREET PHILADELPHIA, PA. 
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U. S. TYPEWRITER RIBBON MEG. Co. 






RIBBONS CARBONS 


ESTABLISHED 1895 


Dealers Inquiries Solicited 


Sansom at Tenth Street Philadelphia, Penna. 











Typewriter Stand all- 
metal with disappear- 
ing shelf and rubber 
tired casters. Price 
$4.95 list—10% off if 
you return this Ad 
with your order. 





STENCI old are 


tencils © 
s t stop some § 
Stencil jobs tH wN BRAND Stencilt: sell 


7 
duck soup ches will —_ will con- 
Pruitt Your stencil Bade RAND. Sample 
our cus 


INC. ae you Write for them. NDS, Ltd. 
FAWN BRAM ANY: 


526 Pruitt Bldg., Chicago 
Easy to put in use 
Safe and Secure 
Quick Reference a 8 


LOOSE LEAF 
HOLDER 


Fastens the ne sheets in a 
neat, com binding, easily 
handled an ~ to. Accommo- 
dates any size of sheet or distance 
between centers; interchangeable 
poste of various length provide 
capacity to meet your requirements, 
dozen sets, f.0.b., 
$350 New York. Write fer 


sample and details. 


F. B. Mfg. Co. 


1228 Intervele Ave. 























Watch Those Profits : 
GROW! 





Such equipment as Calculating Machines, Billing and Book- 
keeping Machines, and in some instances, certain types of 
Adding Machines yield phenomenal profits. Why not 
diversify your selling? Besides typewriters, you can sell 
many profit producing machines that are listed in Reliable’s 
Wholesale Catalog and, at real bargain prices, too. Send 
for your copy today ... no obligation. 


RELIABLE TYPEWRITER 


& ADDING MACHINE CORP. 
303 West Monroe St. Chicago, Illinois 
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Curmanco Letter Rack | 
for Efficiency 


Saves Time, Clears Your Desk for 
Action. Handles, Sorts, Classifies 
and Distributes 


the papers of your daily work. It saves time and jf 
labor, relieving you from shuffling and reshuf'ing 
papers many times every day. It provides a pecs 
or every paper, with each paper in its place hey 
are needed on every desk from Manager to Office 
Boy 


The Jype Cleaner 
MARTENS 


Quick, clean and thorough— 

and no mess. Sure typists go for 

( ) Letter Size No. 104.. i $5.00 F it. Are yes getting your ofit 

Car @rm 8 = ¢' **”’**, ean austen. On, iy on this fast moving item? Most 

an eee Check size and quantity desired. Pin ad to letter | dealers are. Get our free intro- 
See oe | ductory offer today. 














Currier Manufacturing Company | 


2¢ N. W. Terminal Bidg., Minneapolis, Minn. 


MARTENS TYPE CLEANER CO. iiySdte ny 
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THE STATIONER'S 


SCRAP 


BOOK 


OF IDEAS 


PRICE sad POST FREE 


The most valuable moneymak- 

ing volume ever placed before 

the Stationer Trade—Contains 

nearly 200 hints in connection 

with every department of your 
business 


Press Comments: 

The book conlains some 178 pages of common sense 
suggestions for commercial stalioners and dealers in 
office equipment. It is conveniently divided into four 
seclions, as follows: Organization; Advertising and 
Publicity; Selling Ideas; Window Display and Selling 
Ideas = Specific Lines. An indez in the front of the 
book classifies the subjects treated and gives the numbers 
of the pages where the stalioner may find suggestions on 
the particular phase of his business that he may be in- 
lerested in al the time. The subjects run all the way 
from account books to window dressing and are written 
in such a way that the volume is an ercellent reference 
book. 

Office Appliances 


The Scrap Book can be dipped into almost anywhere, 
and useful hints on a wide range of subjects, presented 
in a very readable form, will be found on every page. 

—The Newsagent, Bookseller’s Review and 
Stationer’s Gazette. 


It was a distinctly good idea to bring logether such a 
series of approved ideas, and the volume should meel 


with a warm welcome. 
—The British Printer. 


A good idea in itself and admirably carried out. 
—The Stationery Trades Journal. 


Send Your Order with Remittance Today 
to the Publishers 


F. W. BRIDGES, Lt. 


GRAND BUILDINGS, TRAFALGAR SQUARE 
LONDON, W. C. ENGLAND 


ANCES 
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7o Get Best Results from This 


'\__CARBON _/ 








Rn = Pay-off 


QUEEN RIBBON & CARBON CO. 
| saw voaa 





| Business “pays off on 


sults — not alibis — only 


sults count. 


If you concentrate 


“Queen” 


bons you are sure to be there 


on 
Ribbons and Car- 
at the “‘pay off’ — they give 


results. Try them. 


QUEEN RIBBON & CARBON CO., Inc. 
360 Furman St. Brooklyn, N. Y. 


Manufacturers of a complete line. Inked ribbons for a 
variety of purposes. Carbon in rolls for every need. 
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For More 
and Better Business 


Readers of Office Appliances 
have a constant source of 
useful ideas. 


The journal contains 
thoughts that many identi- 
fied with office equipment 
can use to advantage. It is 
a common meeting place for 
the exchange of worth-while 
information. 


If you want more and bet- 
ter business, you can profit 
by a subscription to Office 
Appliances. Domestic rates 
are $2.00 a year, two years 
for $3.00; Canada, $2.50 and 
$4.00; Foreign, $3.00 and 
$5.00. 


DF DF S++ S++ G+ G+ G+ H+ S+S+ H+ S+S+ S++ oS 


The Office Appliance Company 
417 S. Dearborn Street 
Chicago, Ill. 
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POSTAL 
SHIPPING 
AIR MAIL 


Make Your Postal 
Scales Department 
PAY —Let Hanson 
Ideas Show You How 








F COURSE you want to 
handle a highly efficient 
finely constructed line of scales—and of course that 
means Hanson scales. But scales that remain on your 
shelves do not fulfil their purpose—there must be a satis- 
factory volume of sales to make their handling profitable. 


Hanson service does not stop at mechanical perfection. 
There’s a tried-and-proved merchandising plan available 
to all Hanson dealers. It will enable you to make your 
scales department one of the most satisfactory activities 
of your business. Write for this plan today. 


SCALE CO. 
Chicago, Ill. 


HANSON 
525 N. Ada St. 














Stationers Offer Best Value 
in ring books and post 
binders when they use 


PERFECTION METALS 





| 
Irom time to time, manufacturing sta- i] 
tioners have opportunity to bid on spe- | 
cial sizes or types of binders for catalog, | 
manual, book of regulations, etc. What- | 
ever is required, let us furnish a metal to | 
build your sample on. Its quality and de- | 
pendability will help secure the order. 
The PERFECTION line includes a great 
variety of post binder metals with end 
lock, top lock or attached key, ring book 
metals with two, three or more rings, etc. 
Write us of your requirements or send 
for our catalog. 


Loose Leaf Metals Co., Ine. 
6816-6824 Arsenal St., St. Louis, Mo. 








Pacific Coast Repre- 
sentative, S. & D. 
Loose Leaf Co., 427 
N. San Pedro St., Los 
Angeles. 
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Sell by Comparison! 


The only portable with everything—the New Royal De Luxe! With 
Royal’s exclusive Touch Control* . . . Permanent Quiet . . . Finger 
Comfort Keys . . . Genuine Tabulator . .. Automatic Paper Lock .. . 
The finest money can buy—only $62.50 retail. Other Royals, $49.50 
and $37.50. Write or wire for complete information. Address: 


Royal Typewriter Company, Inc., 2 Park Avenue, New York City. 


New Royal Portables 

















“Save Time... Effort... Money 


by buying ALL of your 
Duplicator Supplies from One Source 


T makes sense, doesn’t it? For a dealer makes his living 
primarily from what he sells—not from what he buys. 
Shopping is essential. A knowledge of the market is in- 
valuable. But excessive shopping, when it gets to the 
point where it interferes with selling, is just time and effort 


poorly spent, money lost. 


Heyer dealers have a knowledge of the market. And Heyer 
dealers best appreciate the value they are receiving, and 
place a cash value on the time and effort they save by dealing 
with a single, reliable source of supply for all of their dupli- 


cator requirements. 


For Heyer is just that—a single, reliable source for All 
Duplicator Requirements. Illustrated on this page are a few 


of the supply items that Heyer manufactures for stencil dupli- 


cators; Royal Blue, Royal Purple and Royal White Stencils— 
guaranteed to produce the finest results. Economy and Wax 
Stencils—for use when every cent counts. Heyer Inks, Black 
and all Colors—Inks that put quality into every copy. Letter- 
graph Bond—a line of paper that goes hand in hand with 
quality stencils and inks. The Clearoscope, Lettering Guides 
and Styli—fine equipment for producing finely cut stencils. 
Not illustrated, but important are Cloth Ink Pads for all 
stencil duplicators, Correction Fluids, Writing Plates, Shading 
Screens, Typecleaner, etc. 

The Heyer Line is all-inclusive. It contains gelatin as well 
as stencil duplicators. It contains supplies for All Duplica- 
tors, both gelatin and stencil. Each item is a quality item and 
priced right. Save time, effort and money by buying All 
of Your Duplicators and Supplies From One Source. 
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ECONOMY 
STENCILS 
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THE HEYER CORPORATION: Chicago, U.S.A. 
































t’s good business 
to sell the machine 


that the world 
Is buying!” 





Again in 1935 and for the 30th consecutive 
year, Underwood produced and sold more type- 
writers than any other manufacturer in the world. 


SEE PAGE 91 


























Typewriter Division 


UNDERWOOD ELLIOTT FISHER COMPANY 


Typewriters... Accounting Machines... Adding Machines 
Carbon Paper, Ribbons and other Supplies 
One Park Avenue, New York, N. Y. 
Sales and Service Everywhere 
Underwood Elliott Fisher Speeds the World's Business 



































